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Previous  advertising  in  Mid  America’s 
best-read  magazine  must  have  paid 
off  for  Hunt’s.  This  blue  chip  food  ac¬ 
count  is  back  with  13  full  color  pages. 

Why  do  important  advertisers — 
like  Coca-Cola  with  26  color  pages  and 
Wesson  Oil  with  39 — keep  coming 
back  for  more?  Because  they  know  its 
selling  power.  During  1957,  the  Chi¬ 
cago  Tribune  Magazine  carried  469 
pages  of  advertising  on  grocery  prod¬ 
ucts  alone! 

No  wonder,  for  it  goes  into  nearly 
1,300,000  homes.  That’s  hundreds  of 
thousands  more  in  this  market  than 


the  average  audience  reached  by  any 
television  show,  any  radio  program, 
any  magazine  or  any  other  Chicago 
newspaper. 

The  Tribune  is  the  leading  food 
medium  in  Chicago— and  the  maga¬ 
zine  is  but  one  string  in  its  bow. 
Using  its  full  color  and  black-and- 
white  newspajjer  pages,  its  Weekly 
Illustrated  Food  Guide,  its  TV 
WEEK  magazine  and  its  color  comics, 
grocery  product  advertisers  invested 
more  advertising  dollars  in  the 
Tribune  last  year  than  in  any  other 
Chicago  newspafjer. 


7d  be  BIO  in  Chicafjo, 
be  BiQin  the  "Wbunet 


13  full  color  pages  in  the 
Chicago  Tribune  Magazine! 


Architects  sketch  of  new  building  for  Trenton  Times  Newspapers.  Arthur  Miianow,  Engineer 

New  Plant  of 

TRENTON  TIMES 
NEWSPAPERS 


Equipped  with  8  SCOTT 
Press  Units,  Double  Folder  and 
8  SCOTT  Reels  &  Tensions 

Here’s  modern  pressroom  and  reelroom  equipment  for  the 
modern  plant  of  Trenton’s  fastest  growing  newspapers! 
Published  in  the  state  capitol,  the  Trenton  Times  News¬ 
papers  bring  the  news  of  the  day  to  over  130,000  readers. 
Their  new  two-story  plant  of  glass  and  brick  construction, 
will  contain  75,000  square  feet  of  space  to  house  editorial, 
advertising  and  business  offices  and  all  mechanical  depart¬ 
ments. 

Upon  completion,  8  Scott  press  units  with  auxiliary  equip¬ 
ment  and  8  Scott  Reels  and  Tensions  will  provide  greatly 
augmented  facilities  for  daily  production  including  provi¬ 
sion  for  ROP  color. 

IF  YeUR  PRESSROOM  NEEDS  MODERNIZING,  LET  SCOTT  SHOW  YOU  HOW  TO  DO  IT! 


TRENTON 

TIMES 

NEWSPAPERS 

8— Black  and  white 
Press  Units 

1—  Color  plate  cylinder 

2— 4-Page  wide  color 
fountains 

2— Single  reverse  drives 
1— Double  reverse  drive 

1— Double  Folder 

8— Reels  and  Tensions 


mim  scon  &  co. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Ploinfield,  N  J. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YO'K 


20  More  Fotosetter 
Machines 


•  •  •  •  • 


In  the  last  two  weeks  of  January 
twenty  Fotosetter  machines  were 
ordered  by  fifteen  different  companies 
including  eleven  machines  for 
seven  daily  newspapers 


As  the  world’s  most  experienced 
company  in  photocomposition, 
and  as  manufacturers  of  both  hot 
metal  and  photographic  typeset¬ 
ting  equipment,  Intertype  Com¬ 
pany  can  be  depended  upon  for 
impartial  and  expert  advice  on 
all  your  typesetting  problems. 

Join  the  swing  to  FOTOSETTER 

INTERTYPE  COMPANY 

A  Division  of  Harris-Intertype  Corporation 
360  Furman  Street,  Brooklyn  1,  New 'York 


Chicago,  San  Francisco,  Los  Angeles,  New  Orleans,  Boston 

Fotosetter  is  a  registered  trademark  1“  Canada :  Toronto  Type  Foundry  Company  Ltd.,  Toronto,  Montreal, 

Set  in  Caslon  family  Winnipeg,  Vancouver,  Halifax 
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Feb.  17-28— American  Press  Institute,  Advertising  Directors  (for 
papers  under  75,000  circulation)  seminar,  Columbia  University,  N« 
York  City. 

Feb.  20 — South  Carolina  Associated  Press  Association,  annual  meeting 
Columbia  Hotel,  Columbia,  S.  C. 

Feb.  21-22 — Michigan  Press  Photographers  Short  Course,  Kellogg  Ceirtir 
East  Lansing,  Mich. 

Fob.  21-22 — Northwest  Daily  Press  Association,  39th  annual  meeting,  Hole 
Radisson,  Minneapolis,  Minn. 

Feb.  21-22 — South  Carolina  Press  Association,  Mid-Winter  Institute,  Coiue 
bia  Hotel,  Columbia,  S.  C. 

Feb.  21-22 — Newspaper  Advertising  Executives  Assn,  of  Carolines,  meeting 
Washlngton-Duke  Hotel,  Durham,  N.  C. 

Feb.  22 — United  Press  Illinois  Newspaper  Editors  Association  meeting 
Dunlap  Hotel.  In  connection  with  annual  Newspaper  Seminar  at  Mac 
Murray  College,  Jacksonville,  III. 

Feb.  22-23 — Mississippi  Valley  Classified  Advertising  Managers  Association 
22nd  annual  meeting,  LaSalle  Hotel,  Chicago. 

Feb.  22-24— Northwest  Mechanical  Conference,  Hotel  Radisson,  Minna 
apolls,  Minn. 

Feb.  23-25 — Inland  Daily  Press  Association,  Spring  meeting,  Drake  Hotnl 
Chicago. 

Fab.  24 — Canadian  Press,  Executive  Committee,  Winter  meeting,  55  Uni 
varsity  Ave.,  Toronto. 

Feb.  27-28 — AN  PA  Research  Institute's  Conference  on  Local  Display  A 
Measurement,  Johns  Hopkins  University,  Baltimore,  Md. 

Feb.  27-28  &  March  I — National  Editorial  Association  annual  Mld-Wintn 
meeting,  Jung  Hotel,  New  Orleans,  La. 

Feb.  28 — New  Jersey  Press  Assodation,  Grculation  Clinic,  Rutgers  Unive 
sity.  New  Brunswick,  N.  J. 

March  I— Mississippi  Press  Association  jointly  with  Mid-Winter  meeting  a 
National  Editorial  Association,  Jung  Hotel,  New  Orleans. 

March  1-2 — Iowa  City  Editors  Association,  meeting.  State  Universily  c 
Iowa,  Iowa  City,  Iowa. 

March  2-4 — Texas  Daily  Newspaper  Association  annual  meeting,  The  Driilul 
Hotel,  Austin,  Texas. 

March  2-4 — Southern  Newspaper  Publishers  Association  Mechanical  Cos 
ference  (Western  DIvison),  Hotel  Mayo,  Tulsa,  Okla.  i 

March  3-4 — New  England  Newspaper  Advertising  Executives  Associstiwi 
Winter  meeting,  University  Club,  Boston. 

March  5-8 — Accredited  Home  Newspapers  of  America,  lnc„  annual  coa 
vention.  Palmer  House,  Chicago. 

March  8-9 — Ohio  Select  List,  advertising  clinic,  Deshler-Hilton  Hotel 
Columbus,  O. 

March  10-21 — American  Press  Institute,  Managing  Editors  and  News  Editcn 
seminar,  Columbia  University,  New  York. 

March  13-15— Mid-Atlantic  Newspaper  Mechanical  Conference,  Pw 
Sheraton  Hotel,  Pittsburgh,  Pa. 

March  14 — Newspaper  Comics  Council,  meeting.  Park  Lane  Hotel,  Ne* 
York  City. 

March  16— Southern  Illinois  AP  Editors  annual  meeting,  Centralla,  Ill- 

March  16-19 — N.  Y.  State  Circulation  Managers  Association,  annual  mart 
ing.  Hotel  Commodore,  New  York  City. 

March  18-21 — Kent  State  University,  17th  annual  short  course  in  photo 
journalism.  Campus,  Kent,  Ohio. 

March  21-22 — PSNE  Seminar,  Nittany  Lion  Inn,  University  Park,  Pa. 

March  23-25 — Interstate  Circulation  Managers  Association,  Spring  meetup 
Penn  Harris  Hotel,  Harrisburg,  Pa. 

March  23-26 — Inter-American  Press  Association.  Committee  on  Freedor 
of  the  Press  meeting,  Bogota,  Colombia. 

March  27-29 — Newspaper  Personnel  Relations  Association  lOth  Annii! 
Conference,  Sheraton-Cadillac  Hotel,  Detroit,  Mich. 

March  28-30 — Inter-American  Press  Association.  Board  of  Directors 
annual  meeting,  Montego  Bay,  Jamaica. 

April  14 — Canadian  Press  Executive  Committee.  Spring  meeting.  55  Uni¬ 
versity  Ave.,  Toronto. 

April  14-15 — Iowa  AP  Telegraph  Editors  Association,  annual  meetin? 
Des  Moines  Press  &  Radio  Club. 
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The  automotive 
industry  needs 
you! 

(but — do  they  know  it?) 


This  year  the  auto  industry  will  build  and 
sell  an  estimated  6,800,000  cars  and  trucks. 
To  do  this  immense  selling  job  they  need 
your  publication  to  put  their  products  before 
the  public.  But,  are  the  auto  executives, 
responsible  for  investing  their  company’s 
advertising  appropriation,  familiar  with  your 
importance  in  their  sales  effort?  If  not,  you 
.too  have  a  big  selling  job.  How  to  go  about  it? 

Ask  your  own  space  representatives!  We 
think  they’ll  a^ee:  AUTOMOTIVE  NEWS 
is  the  one  publication  sure  to  be  seen  by  the 
auto  men  they  must  sell,  the  one  publication 
to  carry  your  advertising  message.  Little 
wonder.  For  32  years  AUTOMOTIVE 
NEWS— and  AUTOMOTIVE  NEWS  alone 
— has  been  the  weekly  Newspaper  of  the  In¬ 
dustry,  gathering,  sorting,  editing  and  inter¬ 
preting  the  vital  happenings  of  this  dynamic 
industry. 

To  deliver  the  news — while  it  still  is  news 
— to  some  150,000  readers*  is  the  job  of 
14  full-time  editors  and  106  field  corre¬ 
spondents. 

Find  out  how  AUTOMOTIVE  NEWS 
has  already  helped  introduce  more  than  35 
newspapers  to  the  men  who  will  decide  when 
and  where  to  place  $182  million  worth  of 
space  this  year.  Don’t  put  it  off — call  your 
nearby  AUTOMOTIVE  NEWS  represen¬ 
tative — today. 

*44,000  paid  subscribers,  86%  of  whom  annually 
renew  their  subscriptions  at  the  regular  $8  rate.  They're 
offered  no  premiums,  cut-rates  or  special  inducements. 


Th»  most  influontiol  publication  in  tho  automotivo  industry. 


NIW  YORK:  Edward  Kruspak,  Ray  Billingham,  Howard  E. 
Bradley,  Murray  Hill  7-6871 

CHICAGO:  J.  Goldstein,  William  H.  Gallagher,  State  2-6273 

DETROIT:  R.  L.  Webber,  William  R.  Maas,  Roy  Holihan, 
Woodward  3-0495 

LOS  ANGELES:  R.  H.  Deibler,  Dunkirk  3-0303  **«*-  /Jlili 


Industry 


The  Seirtpaper 


Stocks  Dip 
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ROCK  ISLAND 
MOLINE 
EAST  MOUNE 
DAVENPORT 


ONE  OF  THE  FIRST  100  MARKETS 


^  THE  DISPATCH  and  THE  ARGUS  ^ 

Two  Illinois  Evening  Newspapers, 
Independently  Owned  that  cover 

3  OF  THE  4  QUAD-CITIES 

(where  56%  of  fhe  people  live) 

Without  Duplication 

•  •  •  • 

FULL  ROP  COLOR  AVAILABLE  DAILY 


^  \  f  ^  ^  T 

rwin  J  i^olumn  I 


★  ★★★★★ 

Reporter's  Reverie 

T'  HE  Cincinnati  Post’s  famous  Cincinnatus  columnist,  Alfm 
Segal,  whose  stories  and  reflections  and  civic  proddings  havt 
been  printed  in  that  newspaper  for  more  than  50  years,  and  Mrs 
Segal  observed  their  Golden  Wedding  anniversary  recently.  Om 
of  their  three  sons,  Bernard,  is  an  artist  who  does  a  comic  8tii| 
for  the  New  York  Herald  Tribune  Syndicate.  (Cincinnatus  re 
cently  started  a  fund  for  that  school  teacher  who  was  sued  becans 
she  spanked  a  11-year-old  boy-pupil).  ...  In  observance  oi  > 
National  Printing  Week,  the  24  employes  of  the  Forest  Grot' 
(Ore.)  Netvs-Times  were  paid  in  82  bills  to  call  attention  tothi 
importance  of  the  newspaper’s  payroll  to  the  community.  . . 
George  M.  Barmann,  farm  editor,  Springfield  (Ohio)  Sun,  gai 
nered  manure  for  fertilizer  from  stables  where  elephants  ar 
quartered,  explaining:  “I  hope  to  grow  trees  with  big  trunks.” .. 
Life  is  becoming  a  problem  in  this  Problem  Age.  The  Providenc 
Evening  Bulletin  carried  these  overlines  above  the  three  top  fron 
page  stories  Feb.  4:  “Problem  in  the  Country,”  “Problem  Even 
where”  and  “Problem  in  the  City.” 


TA*  Qaad-Cifiet'  Largest  Combiaed  Daily  Cirealatiaa 


THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES —THE  ALLEN-KLAPP  CO. 


A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 

•  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


— Harri  Baker's  '‘Baker’s  Dozen”  column  in  the  Garlan 
(Texas)  Daily  News  has  an  unusual  format  with  paragrapli 
numbered,  totalling  13,  a  baker’s  dozen.  ...  The  Hartford  Con 
ant  editorializes:  "Of  course  there  are  people  in  our  lazy  civilia 
tion  who  shy  from  the  printed  word,  and  who  must  be  show 
pictures,  but  these  are  still  fortunately  in  the  minority.  So  kiBi 
as  we  remain  a  literate  nation  the  printed  word  will  be  the  fiai 
authority  as  to  what  has  happened  and  why.”  ...  Bert  Peter 
son,  78,  was  honored  at  a  farewell  party  when  he  retired  afte 
nearly  59  years  as  advertising  salesman  for  the  Rockford  (OL^ 
Morning  Star  and  Register-Republic.  His  son,  Victor,  a  forary 
managing  editor  of  the  Indianapolis  Times,  is  a  PR  man  will 
SoT’ony  in  New  York.  ...  The  Charlotte  (N.  C.)  OhservePs  ^ 
motion  offering  free  classified  ads  to  boys  and  girls  reqaitti 
them  to  fill  in  a  coupon  captioned  "Boy>Girl  Want  Ad  Blank.' 
One  was  returned  with  this  notation:  ‘‘We  want  a  boy  bec«» 
it  is  our  first.”  .  .  .  Add  unusual  column  titles:  ‘‘Sports  FricsMCt' 
by  Sports  Editor  Bob  Frick,  Tampa  Daily  Times. 


Another  Prayer 

News  Editor  Cornelius  M.  Buckley,  The  Pilot,  officiEil  publication  o 
the  Archdiocese  of  Boston  of  the  Catholic  Chiu-ch,  writes:  “1  read  will 
interest  the  ‘Prayer  for  1958’  and  ‘Prayer  for  JoumEdists’  in  your  r^ 
columns.  You  may  be  interested  in  the  prayer  below  by  Archbitlioi 
Richard  J.  Cushing,  Archbishop  of  Boston.  It  was  written  a  few  jai- 
ago  for  the  St.  Francis  de  Sales  Society  for  newsmen  in  Boston.  Not' 
that  the  names  of  Boston  dailies,  including  the  defunct  Post,  are  in  tk' 
prayer.”  ^ 

TTie  “Prayer  to  Saint  Francis  de  Sales,  Patron  of  Journalists,"  tl' 
last  one  we  have  space  to  use,  reads: 


‘‘Saintly  Bishop  of  Cleneva,  Francis  de  Sales,  look  down  v| 
special  blessing  upon  all  of  us  who  work  in  journalism.  TIhh 
who  did’st  give  new  persuasion  to  eternal  truths  by  the  gift  o' 
expression,  place  us  who  labor  in  the  service  of  the  printed  woe 
under  thy  protection,  so  that  inspired  by  thy  example  we  nuj 
dedicate  ourselves  without  ceasing  to  the  dissemination  of  trnUi 
‘‘Keep  high  before  us  the  ideals  by  which  God  made  luminw 
thy  life.  Let  him  make  us  also  diligent  to  be  honest  in  the  re<^ 
of  events  and  unflinchingly  i  fair  in  their  interpretation ;  let  ni''' 
give  Us  minds  that  will  pierce  to  the  centre  of  knowledge  ^ 
with  it  hearts  that  will  1m  strong  in  human  sympathy;  let  Oj''' 
inspire  our  pens  with  fitting  fluency  and  put  them  at  the  oerviT< 
of  wills  fired  in  the  pursuit  of  goodness;  let  nothing  keep  us  fr^ 
our  post  when  duty  requires  us  and  let  no  genuine  appeal  fc 
help  find  us  unwilling  to  respond.  , 

‘‘Teach  us  to  spread  our  interest  among  all  the  peoples  o' 
the  earth,  and  in  every  area  of  the  globe  let  us  find  reason 
glorifying  the  works  of  (Jod.  Never  let  us  be  unmindful  of 
heavy  responsibilities  of  what  we  write  and  what  we  print  >* 
let  us  see  always  in  the  apostolate  of  the  word  a  herald  of  ti* 
peace  and  a  dawn  of  new  hope.  Bless  us  and  our  work, 
families  and  friends  in  the  name  of  Our  Lord  Jesus 
Amen.” 
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To  Swell  the  Flood  of 


New  Development  in  Alabama 

Water  is  one  of  Alabama's  richest  resources 


Some  sections  of  the  U.  S.  face  a  tragic 


water  shortage  But  Alabama,  blessed  by 
abundant  rainfall,  is  pushing  ahead  10  and 


20-year  plans  to  conserve  and  harness  pre 


cious  water  New  multi-purpose  dams  pro 
vide  for  power  generation,  navigation,  flood 
control,  industrial  water  supply,  industrial 


and  recreational  development. 


Three  major  developments  are 


WATER 


DMJX 


and 


OIL 
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(Silt  Bixinmjjham  Nfms 

Birmingham  Post-Herald 

MORNING  •  EVENING  •  SUNDAY 

kelly-smith  national  representatives 


Warrior-Tombigbee  System,  Birmingham's 
waterway  to  the  sea.  $77,000,000  spent  or 
appropriated  for  new  locks  and  dams.  Ton¬ 
nage  close  to  5  million  in  1957  matches 
all  other  Southeastern  waterways  combined 
Estimated  40  new  industrial  plants  have  al¬ 
ready  located  on  its  banks. 


Alaboma-Cooso  System,  1 5  miles  east  of 
Birmingham  $125,000,000  investment  by 
Alabama  Power  Company  now  starting — 
plan  includes  five  hydroelectric  dams. 


Tennessee  River  Valley,  80-1 12  miles  north 
of  Birmingham.  Largest  lock  in  world  be¬ 
ing  built  at  Muscle  Shoals.  Money  author¬ 
ized  for  docks  at  Florence,  Decatur  and 
Huntsville 


Oil,  Black  Gald,  gushes  from  North  and 
South  Alabama  Citronelle  field  has  sur¬ 
passed  most  extravogant  predictions  with 
109  producing  wells  to  date.  Oil  and  natural 
gas  wells  have  both  hit  pay  dirt  in  North¬ 
west  Alabama 


Not  incorporated  till  1871,  Birmingham 
today  is  a  city  of  olmost  two-thirds  of  o 
million  In  the  bright  future  of  Alobomo 
ond  her  young  metropolitan  city  are  such 
major  economic  developments  os  these 
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editorial 


Don  H  Stop  Fighting 


Baltimore’s  Mayor  Thomas  D’Alesandro  received  a  lot  of  publicity 
when  he  indicated  he  had  a  change  of  heart  about  the  tax  on 
advertising  recently  adopted  in  that  city.  He  said  he  would  ask  for 
repeal  of  the  statute  at  the  end  of  the  year. 

At  about  the  same  time  the  Governor  of  Maryland  said  he  would 
sign,  if  it  is  passed,  a  recently-introduced  bill  in  the  legislature  which 
would  outlaw  such  taxes  on  advertising. 

Both  are  pleasing  to  the  ear  of  advertising  forces  that  have  taken 
the  Baltimore  tax  case  to  the  courts.  They  should  not  let  either  report 
deter  them  from  vigorously  pursuing  their  fight  against  the  measure. 

No  one  knows  why  Mayor  D’Alesandro  changed  his  mind  about  the 
tax  he  recently  favored.  Local  business  conditions  and  the  fact  that  he 
is  seeking  a  nomination  for  U.S.  Senator  might  have  had  something  to 
do  with  it.  It  must  be  remembered  that  if  he  is  elected  to  the  Senate  he 
will  be  in  no  position  to  do  anything  about  the  tax  bill  next  January, 
and  if  he  is  not  elected  his  reasons  for  rep>eal  might  change  again.  Also, 
there  is  no  assurance  that  the  proposal  in  the  legislature  will  be 
approved. 

Therefore,  it  is  incumbent  on  organized  advertising  and  media 
groups  to  continue  their  efforts  in  the  courts.  This  case  has  served 
already  as  a  precedent  for  similar  tax  attempts  in  too  many  other 
places.  They  will  spread  to  other  states  and  municipalities  unless  and 
until  the  fight  is  won  in  Baltimore. 


Do  It  Yourself 


^T^he  advertising  director  of  the  Harrisburg  (Pa.)  Patriot-News  cites 
the  importance  of  local  newspapers  making  their  own  checks  and 


surveys  to  combat  the  blue  sky  claims  of  television.  A  few  other  news¬ 
papers  have  made  their  own  telephone  polls  of  TV  viewing.  More 
should  be  doing  it.  It  is  not  time-consuming  nor  expensive,  but  the 
results  are  usually  revealing. 

Here  are  some  of  the  things  Ernest  A.  Doepke,  Jr.,  found  out  in 
Harrisburg: 

Out  of  474  completed  phone  calls  between  8  and  8:30  p.m.  on  Nov. 
7,  1957,  only  147  or  30%  were  tuned  to  the  President’s  missile  message. 

CBS  claimed  that  100,000,000  people  viewed  the  “Cinderella”  sf>ec- 
tacular  last  April  4.  Out  of  600  completed  phone  calls,  Mr.  Doepke 
found  that  269  persons  or  45%  were  tuned  in  but  232  (or  86%  of  the 
listening  audience)  could  not  identify  the  product  sponsored.  And 
multiple  sf)onsors  paid  $250,000  each,  he  added. 

These  are  things  that  advertisers,  both  local  and  national,  should 
know  and  newspapers  can  help  educate  them. 


Alert  the  Public 


Ts  IT  NOT  cause  for  suspicion,  or  at  least  raised  eyebrows,  that  each  of 
the  10  Cabinet-level  departments  of  the  Federal  government  opposes 
any  change  in  the  “housekeeping  statute”  which  in  its  present  form  is 
used  to  impose  official  secrecy  on  government  records  and  actions? 

It  indicates  to  us  that  official  Washington  has  forgotten  the  old 
slogan  about  “government  of  the  people,  by  the  p>eople”  and  has 
relegated  it  to  the  ashcan  in  favor  of  “government  by  the  select  few  and 
the  people  be  damned.” 

We  wonder  how  many  newspapers  have  taken  the  space  and  trouble 
to  tell  their  readers  what  this  “housekeeping  statute”  is  and  how  it  has 
been  misused  and  abused.  It  is  the  public’s  business  that  is  at  stake 
and  the  public  should  be  alerted. 


Ye  are  all  the  children  of  light,  and  the 
children  of  the  day. — I  Thessaloniam, 
F;5. 
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CUuaified: 

Woman — Wants  cleaning  every  Fri- 
tl»y. — Trenton  (N.J.)  Evening  Times. 

• 

Secretary — Should  have  good  short¬ 
ed.  typing,  capable  of  assuming  varied 
office  talks. — Boston  (Mass.)  Herald. 

• 

Careful  Couple,  no  children,  want 
^pletely  furnished  house.  —  Victoria 
(B.  C.)  Daily  Colonist. 

• 

^^®™era  tripod  by  amateur  photog¬ 
rapher  with  pan  head  and  adjustable 
™r^e-plated  legs. — Edmonds  (Wash.) 
Tn^ne-Review. 


letters 

TO  ERR  IS  GOOD 

A  good  part  of  learning  comes  from 
mistakes  and,  for  my  money,  it’s  a  lot 
cheaper,  quicker  and  more  effective  for 
student  editors  to  err  on  their  own  than 
to  do  so  under  faculty  supervision. 

College  editors  serve  communities  whose 
critical  abilities  far  exceed  those  normally 
encountered  by  newspapers.  Unfortunately, 
few  have  the  independent  economic  re¬ 
sources  which  genuine  editorial  freedom 
requires. 

Robert  W.  Beyers 

Ann  Arbor,  Mich. 

• 

CRE.4TING  MARKETS 

Your  editorial  (Feb.  8)  on  institutional 
advertising  and  the  Internal  Revenue 
Service  made  some  solid  points. 

There  may  be,  however,  something  to 
be  said  from  another  viewpoint.  Don  Par¬ 
sons,  executive  director  Super  Market  In¬ 
stitute,  and  formerly  vicepresident  of  a 
number  of  advertising  agencies,  at  one 
time  vigorously  campaigned  against  the 
use  of  the  word,  “institutional”  advertis¬ 
ing.  He  said,  and  I  think  I  agree  with 
him,  that  it  conveyed  the  impression  of 
advertising  that  did  nothing  but  puff  up 
the  pride  of  the  company’s  owners. 

He  preferred  to  describe  it  for  what 
it  was  —  advertising  designed  to  create 
markets,  as  distinguished  from  ordinary 
advertising,  designed  to  create  sales.  Thus, 
an  industry  would  very  well  see  as  part 
of  its  job  the  task  of  creating  new  mar¬ 
kets  —  setting  in  motion  trends  that  could 
well  result  in  sales. 

Thomas  Patrick  McMahon 
New  York,  N.  Y. 

• 

TEEN  CONFERENCE 

I  am  a  teen  columnist,  writing  weekly 
for  the  Romeo  Observer  Press.  In  recent 
'  letters  to  other  teen  writers  throughout 
the  world,  we  have  discussed  a  UN  Teen 
:  meeting.  There  are  several  writers,  includ- 
^  ing  myself,  who  are  campaigning  for  a 
!  world  wide  meeting  of  teens. 

Our  argument  is  this:  Teens  over  the 
world  are  not  yet  faced  with  the  responsi¬ 
bility  of  government.  They  are  tired  of 
living  in  a  world  where  the  threat  of  war 
is  constant.  If  writers  of  teen  columns 
’round  the  world  could  meet,  reach  an 
agreement  —  then  use  the  ‘power  of  the 
press’  maybe  something  could  be  accom¬ 
plished. 

Would  you  think  it  possible  for  us  to 
get  backing  and  financial  aid  from  news¬ 
papers  throughout  the  world  without  po¬ 
litical  influences? 

William  Creed 

8531  St.  Qair, 

Romeo,  Mich. 

ON  EDUCATION 
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Cat  Parts  For  Sale.— Gridley  (Calif.) 
Herald. 


“And  he  (the  editor)  is  certain  the 
average  man  damn  sure  does  not  want 
to  be  educated,”  in  letter  by  R.  F.  Mack- 
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ness  of  Kennewick,  Wash.,  in  your  issue 
dated  Jan.  Ilth,  hits  me  in  a  sore  spot. 

I  am  well  aware  of  this  attitude  on  the  part 
of  editors  after  some  30  years  as  a  syn¬ 
dicate  editor.  ' 

How  certain  is  it  that  the  average  Ameri¬ 
can  does  not  want  to  be  educated?  On  the 
contrary,  you  can’t  prove  it  from  the  popu¬ 
larity  of  educational  courses  given  by  so 
many  mediums  of  communication  —  ex¬ 
cept  the  press.  Not  surprisingly,  it  is  the 
partially  educated  who  yearn  for  higher 
education  and  who  look  upon  the  college 
and  even  the  high  school  graduate  as 
possessing  something  precious  denied  them 
because  of  circumstances. 

We,  here  at  the  Standard  Press  find  this 
obstacle  on  the  part  of  editors  since  mar¬ 
keting  our  “Fundamentals  of  a  College 
Eiducation  in  the  Liberal  Arts.” 

A  pointed  sentence  in  “The  Canons  of 
Journalism”  mentioned  by  Mr.  Mackness, 
under  “Responsibility,”  reads:  “The  right 
of  a  newspaper  to  attract  and  hold  readers 
is  restricted  by  nothing  but  considerations 
of  public  welfare.”  If  the  public’s  wel¬ 
fare  does  not  include  an  educated  and  in¬ 
telligent  citizenry,  I  don’t  know  just  what 
does. 

Harry  I.  May 

Standard  Press  Association, 

Boston,  Mass. 

• 

NEWSBOY  STATUE 

A  request  for  information  about  statues 
of  newsboys  throughout  the  world  was 
carried  in  your  columns  recently  (Dec.  28, 
1957).  I  vaguely  recalled  that  during  a 
visit  to  Buenos  Aires  I  had  had  a  statue 
pointed  out  to  me  as  having  some  connec¬ 
tion  with  newsboys.  I  therefore  have  writ¬ 
ten  to  a  former  associate  of  mine,  William 
F.  Mohan,  Director  of  Moore-McCormack 
Lines  in  Argentina  and  put  the  question 
to  him.  I  have  this  reply  from  Mr.  Mohan: 

“There  is  no  statue  of  a  newsboy  in 
Buenos  Aires,  but  there  is  a  statue  honor¬ 
ing  a  m£m  named  Florencio  Sanchez.  Each 
year  on  November  7th,  which  is  known  as 
‘El  Dia  del  Ceinillita’  (Day  of  the  News¬ 
boys)  the  newsboys  gather  around  the 
statue  located  on  the  comer  of  streets 
known  as  Dean  Funes  and  Chiclana,  and 
leave  flowers  at  the  foot  of  the  statue. 

“Florencio  Sanchez  was  bom  in  Monte¬ 
video  an  January  17th,  1873.  He  was  a 
newspaper  writer  in  Montevideo  and 
Buenos  Aires.  He  was  a  Bohemian  type 
and  was  usually  without  funds  although 
he  always  had  enough  money  to  buy  a 
cup  of  coffee  for  his  newsboy  friends,  most 
of  whom  were  without  a  cent  in  their 
pockets.  He  wrote  a  play  called  ‘Canil- 
lita’,  the  nickname  of  a  newsboy  from 
the  City  of  Rosario,  which  play  dealt  with 
the  life  of  newsboys  so  much  so  that  ever 
since  the  boys  who  sell  newspapers  in 
Argentina  are  referred  to  as  ‘canillitas’. 

JAMES  F.  R(X:HE 

The  Stanley  Works, 

New  Britain,  Ck>nn. 
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People  don’t  seem  to  say  “links”  any  more  when  they  mean  a  golf  course. 
But  lots  of  them  do  say  “Link”  when  they  talk  about  golf.  They  mean 
Lincoln  A.  Werden,  golf  reporter  for  The  New  York  Times.  His  colorful 
coverage  of  the  “ancient  and  honorable”  game  is  19th  hole  conversation 
at  clubs  all  over  the  country. 

The  “Link”  comes,  of  course,  from  “Lincoln.”  That  comes  from  having 
been  born  on  Lincoln’s  birthday.  But  it  is  an  apt  occupational  appellation. 
Link  has  trudged  up  a  respectable  mileage  along  U.  S.  links  in  30  years 
of  reporting  drives  and  putts,  slices  and  hooks  and  chip  shots. 

He  started  soon  after  graduation  from  Columbia  in  1925.  His  reportorial 
interest  had  started  even  earlier.  He  was  high  school  correspondent  for 
the  New  York  Evening  Mail.  He  was  on  the  staff  of  the  Columbia 
Spectator.  He  worked  briefly  for  a  newspaper  in  Bridgeport,  Conn. 

Then  he  went  to  Pinehurst,  N.  C.,  to  do  resort  publicity.  He  was  soon 
immersed  in  golf  and  its  personalities.  This  led  to  his  being  assigned  by 
The  New  York  Times  to  cover  the  1928  U.  S.  Open  playoff  in  which 
Johnny  Farrell  beat  Bobby  Jones. 

On  The  Times  sports  staff  since  then.  Link  has  covered  other  sports  as 
well  as  golf.  He  started  the  “Wood,  Field  and  Stream”  column.  He 
now  writes  a  golf  column,  “Along  Local  Fairways.”  Since  1948  he  has 
covered  every  major  golf  championship  in  the  U.  S. 

Link  Werden’s  ability  to  carry  readers  along  with  him  as  he  covers  every 
shot  in  a  tight  and  tense  golf  competition  has  won  the  plaudits  of 
experts.  Fellow  golf  reporters  have  twice  elected  him  president  of  their 
national  association.  He  served  five  terms  as  president  of  the 
Metropolitan  Golf  Writers  Association. 

Link  Werden  is  a  “pro.”  On  The  Times  you  find  many  like  him.  Reporters, 
editors,  correspondents,  they  form  an  unmatchable  team,  bringing 
to  Times  readers  a  newspaper  that  is  bright  and  alive,  colorful 
and  informing.  That’s  why  readers  get  more  out  of  The  New  York  Times. 
And  when  readers  get  more  out  of  a  newspaper,  advertisers  do  too. 
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Baltimore  Ad  Taxes  Remain 
For  Year  in  Mayor’s  Plan 


Promised  Repeal 
Not  Effective  Uni 


Baltimore 

Taxes  on  advertising  in  the 
City  of  Baltimore  remain  in  ef¬ 
fect  for  this  year,  although 
Mayor  Thomas  D’Alesandro  Jr. 
has  promised,  in  an  apparent  bid 
for  votes,  to  recommend  repeal 
of  the  levies. 

The  “catch”  in  the  Mayor’s 
sudden  campaign  about-face  last 
weekend  was  that  his  repeal 
measure  would  not  be  effective 
until  Jan.  1,  1959.  The  4%  sales 
tax  on  advertising  and  2%  tax 
on  gross  receipts  of  newspapers 
and  other  media  went  into  effect 
last  Jan.  1. 

Legal  Fight  Continues 

It  will  be  some  time  in  Mai-ch 
or  April  before  the  lawyers 
challenging  the  validity  of  the 
taxes  have  their  day-in-court. 
They  aim  to  upset  the  local 
•tatute,  enacted  at  the  Mayor’s 
behest  last  Fall,  so  that  sums 
being  collected  can  be  refunded 
to  advertisers  and  media. 

Mayor  D’Alesandro,  who  is 
•^ing  the  Democratic  nomina¬ 
tion  for  U.  S.  Senator  in  the 
■pring  primaries,  announced  not 
only  his  intention  to  ask  repeal 
of  the  tax  laws  but  said  his 
I  o^inistration  would  support  a 
bill  in  the  State  Legislature 
which  provides  that  advertising 
shall  be  exempt  from  taxation 
on  a  statewide  basis. 

Exemption  Bill  for  State 

Passage  of  the  state  bills  ap- 
P^red  to  be  a  certainty  and 
Governor  Theodore  R.  McKeldin 
••id  he  would  probably  sign 
them,  although  he  felt  the  legis- 
!tttion  meaningless  in  view  of 
action  for  repeal. 
(Baltimore  is  the  only  city  in  the 
where  advertising  is  taxed. 

To  that  end,  he  also  an- 
i#ounced  plans  to  eliminate,  over 
p*  four-year  period,  taxes  on 
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and  State’s  Ban 
il  Jan.  1,  1959 

manufacturers’  inventory  and 
machinery,  a  reduction  of  as¬ 
sessments  on  retail  inventories, 
and  a  2-cent-a-pack  cut  in  the 
cigarette  tax  because  of  a  re¬ 
cently  enacted  boost  in  the  state 
tax  on  cigarettes. 

Answering  charges  when  the 
advertising  levies  were  under 
consideration,  the  Mayor  de¬ 
clared:  “At  the  outset,  I  want 
to  emphasize  that  I  am  not,  and 
never  have  been,  anti-business.” 

The  bill  to  outlaw  advertising 
levies  by  the  State  or  any  of  its 
subdivisions  was  introduced  in 
the  General  Assembly  by  Louis 
L.  Goldstein,  president  of  the 
State  Senate  and  publisher  of 
the  Calvert  Journal  and  Gazette 
at  Prince  Frederick,  Md. 

The  measure  was  drawn  up 
by  the  Maryland  Advertising 
Council,  Inc.,  of  which  former 
Judge  Joseph  Sherbow  is  attor¬ 
ney.  Mr.  Sherbow  was  among 
those  who  took  a  major  role  in 
opposing  the  levies  before  a  City 
Council  committee  last  Fall. 

Joseph  Katz,  president  of  the 
Advertising  Council,  said  the 
bill,  effective  Jan.  1,  1959,  would 
be  “the  first  affirmative  declara¬ 
tion  by  any  state  legislature 
protecting  the  business-stimu¬ 
lating  force  of  advertising  from 
special  taxation.” 

Senator-Publisher  Goldstein  is 
a  candidate  for  state  comptroller 
on  the  “harmony  ticket”  with 
Mayor  D’Alesandro. 

Business  Affected 

There  was  no  indication  as  to 
whether  the  City  Council  would 
go  along  with  the  Mayor  and 
face  the  problem  of  finding  new 
taxes  to  offset  an  estimated 
$9,000,000  loss  of  revenue.  The 
ad  taxes  were  expected  to  yield 
$2,653,000. 

Friend,  foe  and  press  were 
almost  unanimous  in  declaring 
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that  the  Mayor’s  tax  policies 
already  had  dealt  damaging 
blows  to  the  city’s  business  and 
industry.  Damages  included  the 
departure  of  six  magazines  and 
two  publishing  firms  and  vari¬ 
ous  industries  to  suburban  areas 
where  they  not  only  would  be 
free  of  the  special  taxes,  but 
could  be  assessed  for  no  city 
revenue. 

Mayor  D’Alesandro,  in  his 
telecast  said: 

“Now,  let  me  discuss  with 
you  the  advertising  tax. 

“When  this  tax  was  first  con¬ 
sidered,  Baltimore  city  again 
faced  the  need  for  additional 
revenue  for  schools,  police,  fire 
protection  and  other  vital  serv¬ 
ices.  The  advertising  tax  was 
debated  before  the  City  Council, 
in  the  newspapers  and  on  tele¬ 
vision  and  radio. 

“Since  this  tax  was  imposed, 
many  merchants  and  other  citi¬ 
zens  have  stated  that  the  tax  has 
adversely  affected  Baltimore’s 
business  community  and  places 
too  great  a  burden  on  business, 
particularly  the  retail  business. 

Business  Needs  a  *Shot’ 

“As  I  stated  previously,  I  am 
not  opposed  to  business,  and,  in 
view  of  the  recession  and  the 
adverse  effect  it  is  having  on 
Baltimore  business,  I  have  care¬ 
fully  considered  the  entire  pic¬ 
ture.  It  would  be  easy  for  me  to 
say  that  I  shall  do  nothing  and 
wait  until  some  future  date  to 
reconsider  this  matter. 

“However,  I  have  always 
stood  ready  to  face  up  to  my 
responsibilities.  I  am  prepared 
to  take  such  action  as  will  be 
most  beneficial  to  the  entire 
community. 

“I  therefore  propose  to  have 
introduced  into  the  City  Council 
on  behalf  of  my  administration 
an  ordinance  repealing  the  ad¬ 
vertising  tax  as  of  Jan.  1,  1959. 
This  will  mean  that  in  Balti¬ 
more  City,  after  Jan.  1,  1959, 
the  tax  on  the  receipts  from 
advertising  and  on  the  costs  of 
advertising  will  be  completely 
eliminated. 

“Furthermore,  I  propose  to 


have  my  administration  support 
in  the  State  Legislature  a  law 
which  will  provide  that  adver¬ 
tising  shall  be  exempt  from  tax¬ 
ation  on  a  statewide  basis. 

“I  am  moved  to  reach  these 
conclusions  because  this  is  one 
overall  picture,  and  it  comes 
about  at  a  time  when  business 
needs  a  shot  in  the  arm,  and 
when  business  needs  to  be 
helped,  and  when  all  of  us  must 
face  up  to  the  realities  of  the 
need  for  paying  the  costs  of 
government.” 

The  16  court  actions  chal¬ 
lenging  the  taxes  are  being  con¬ 
solidated  for  trial  in  the  Circuit 
Court. 

Frank  B.  Ober,  attorney  for 
a  number  of  national  adver¬ 
tisers,  lauded  the  Mayor’s  about- 
face,  but  as  to  the  tax  suits 
said:  “There  are  some  details 
that  will  have  to  be  worked  out 
to  avoid  any  hardship  for  the 
current  year.” 

Richard  F.  Cleveland,  attor¬ 
ney  for  the  A.  S.  Abell  Com¬ 
pany,  publishers  of  the  Sun- 
papers  and  operators  of  WM  AR- 
TV,  said  the  plaintiffs  will  have 
to  “get  together  and  then  we 
will  see  what  will  happen.” 

Merchants  Grateful 

Louis  B.  Kohn  2nd,  president 
of  the  Retail  Merchants  Associ¬ 
ation,  sent  the  Mayor  the  follow¬ 
ing  telegram : 

“The  retail  industry  of  Balti¬ 
more  applauds  your  comprehen¬ 
sive  tax  program  which  you  have 
just  outlined.  It  is  a  bold  and 
statesmanlike  move  at  a  critical 
time.  It  is  just  the  kind  of 
vigorous  action  that  is  needed 
to  inspire  confidence  in  the  city’s 
economic  wellbeing  and  should 
stimulate  business  and  employ¬ 
ment  throughout  the  entire 
state.  Our  industry  commends 
your  constructive  leadership.” 

Jay  Jefferson  Miller,  president 
of  the  Committee  for  I^wntown, 
termed  the  Mayor’s  tax  pro¬ 
gram  a  “darned  fine  thing  .  .  . 
I  think  he  has  taken  a  very 
courageous  step  to  bolster  the 
economy  of  Baltimore.” 

Charles  A.  Della,  president 
of  Baltimore  Union  Council  who 
led  labor’s  attack  on  the  adver¬ 
tising  taxes  at  the  November 
hearing,  described  the  adver¬ 
tising  levies  as  hidden  taxes 
which  the  working  man  must 
pay. 

The  Advertising  Federation 
(Continued  on  page  55) 
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Reynolds-Fitzgerald 
Combines  with  Katz 


Reynolds-Fitzgerald,  Inc., 
newspaper  representatives,  will 
combine  its  operations  with  the 
Newspaper  Division  of  The  Katz 
Agency  on  March  1  (E&P,  Feb. 
1,  page  16).  This  consolidation 
unites  two  of  the  oldest  news¬ 
paper  representative  firms 
whose  staffs  will  operate  under 
the  name  of  the  Newspaper  Di¬ 
vision,  The  Katz  Agency,  Inc. 

John  E.  Rohde,  president  of 
Reynolds-Fitzgerald,  Inc.,  an¬ 
nounced  this  week  that  the 
stockholders  of  the  65-year  old 
newspaper  advertising  sales  or¬ 
ganization  had  unanimously 
voted  to  consolidate  their  per¬ 
sonnel  and  activities  with  Katz. 

The  combined  staffs  and  sales 
offices  will  comprise  one  of  the 
largest  national  newspaper  sales 
staffs  in  the  industry. 


Katz  and  Chicago  Newspaper 
Division  manager,  and  Fiske 
Lochridge  becomes  assistant 
general  manager  in  New  York. 

Mr.  Doris,  a  veteran  of  nearly 
40  years  with  Katz  became  a 
vicepresident  in  1935  and  a 
member  of  the  Board  of  Direc¬ 
tors  in  1932. 

Mr.  Rohde  joined  Reynolds- 
Fitzgerald  in  Chicago  18  years 
ago  and  became  president  in 
1955. 

Mr.  Lochridge  joined  the  Chi¬ 
cago  sales  staff  of  Katz  in  1946. 
He  later  became  Detroit  mana¬ 
ger  and  came  to  New  York  in 
1955  as  assistant  sales  manager. 


Gtes  Need 


In  commenting  on  the  con¬ 
solidation,  Mr.  Rohde  cited  the 
need  for  increasingly  broad 
coverage  of  advertisers  and 
agencies. 

“Reynolds-Fitzgerald  news¬ 
paper  clients,”  he  said,  “will 
benefit  from  the  augmented  staff 
as  well  as  from  the  research 
and  promotion  facilities  of  the 
consolidated  representative  or¬ 
ganization.  We  will  now  have 
eleven  offices  out  of  which  our 
combined  sales  staffs  will  work: 
New  York,  Philadelphia,  Chi¬ 
cago,  Syracuse,  Detroit,  St. 
Louis,  Atlanta,  Dallas,  Los 
Angeles,  San  Francisco,  and 
Seattle.  Each  man  will  be  able 
to  concentrate  on  fewer  ac¬ 
count  assignments.” 

Abe  Doris,  vicepresident  of 
Katz  will  be  general  manager 
of  the  Newspaper  Division.  Mr. 
Rohde  becomes  vicepresident  of 


Mutual  Policies 


Reynolds-Fitzgerald,  Inc.,  was 
founded  in  1893.  Mr.  Rohde  be¬ 
came  president  in  1955  when 
John  T.  Fitzgerald  moved  up 
to  Chairman  of  the  Board.  The 
policy  of  Reynolds-Fitzgerald 
like  that  of  Katz,  has  been  to 
maintain  large  sales  staffs  and 
many  offices,  serving  a  limited 
number  of  newspaper  properties, 
permitting  a  high  ratio  of  man¬ 
power  and  facilities  to  clients. 

The  Katz  Agency,  Inc.,  oldest 
among  the  newspaper  represent¬ 
atives,  was  founded  in  1888  by 
Emanuel  Katz,  whose  son, 
George  R.  Katz,  is  now  Chair¬ 
man  of  the  Board  of  the  com¬ 
pany.  George  Katz  formulated 
the  Katz  Agency’s  policy  of  de¬ 
veloping  factual  presentations 
on  newspapers  and  newspaper 
markets  with  the  assistance  of 
a  fully-manned  research  depart¬ 
ment.  His  son,  Eugene  Katz,  is 
president  of  the  company. 


Weekly  Suspends 


Credit  Union  Thrives 


C.  Arthur  Weis 


Laurence  T.  Herman 


Detroit  News  Names 
2  in  Executive  Posts 


General  Manager 


Advertising  Director 


Warren  S.  Booth,  president 
and  publisher  of  the  Detroit 
(Mich.)  News,  has  announced 
the  appointment  of  C.  Arthur 
Weis  to  the  position  of  general 
manager  of  the  newspaper,  ef¬ 
fective  March  17. 

Mr.  Weis  comes  to  the  News 
from  the  St.  Louis  (Mo.)  Globe 
Democrat  where  he  was  presi¬ 
dent  and  general  manager.  He 
is  former  president  of  the  In¬ 
stitute  of  Newspaper  Controllers 
and  is  well  known  in  civic  and 
advertising  circles  in  St.  Louis. 

D.  Roy  Merrill,  who  has  been 
vicepresident  and  general  man¬ 
ager  of  the  News  since  June  15, 
1944,  has  been  named  executive 
vicepresident. 


Laurence  T.  Herman  has  been 
named  director  of  advertising 
of  the  Detroit  News,  it  is  an¬ 
nounced  by  D.  Roy  Merrill,  vicfr 
president  and  general  manager. 

Mr.  Herman  will  come  to  the 
News  March  17  as  successor  to 
Max  J.  Gerstman  who  is  reti^ 
ing.  Mr.  Gerstman  is  remain¬ 
ing  with  the  Detroit  News  at  the 
company’s  request  for  an  ind^ 
nite  period. 

Mr.  Herman  for  the  past  t»o 
years,  has  headed  the  Waxed 
Paper  Institute,  Inc.  and  the 
Waxed  Paper  Merchandising 
Council  of  Chicago.  Prior  to 
that  he  was  associated  with  the 
Chicago  Daily  News  for  19  years 
in  advertising  sales 


Buick  Account  Goes 


Broadwater,  Neb. 

The  weekly  Broadwater  News 
has  suspended  publication  after 
more  than  37  years.  Publisher 
Harry  Covalt  has  sold  the  equip¬ 
ment  to  Carl  Van  Scoy  of  Mitch¬ 
ell,  a  former  Broadwater  pub¬ 
lisher,  who  plans  to  do  job  print¬ 
ing.  Newspapers  at  Bridgeport 
and  Oshkosh  will  serve  the 
community. 


To  McCann-Erickson 


The  Buick  account,  with  bill-  Chrysler  were  tempered  by  the 
ings  that  run  upwards  of  fact  that  the  firm  already  hw 
$20,000,000  a  year,  goes  to  good  advertising  agency  source* 
McCann-Erickson,  Inc.  on  June  in  N.  W.  Ayer  &  Son,  BedOi 
1.  Grant,  and  Ross  Roy,  Inc.” 

McCann-Erickson  was  a  dark  Mc(3ann-Erickson  will  be^’ 


Grant,  and  Ross  Roy,  Inc.” 
Mc(3ann-Erickson  will  begis 


horse  in  the  race  for  the  account  work  immediately  on  Buict* 


after  it  was  lost  Dec.  16  by  1959  model  announcement,  sail- 
Kudner  Agency,  Inc.  Promi-  Edward  T.  Ragsdale,  genert 
nently  mentioned  and  studied  by  manager  of  the  Buick  divisio: 
Buick  were  Benton  &  Bowles,  of  General  Motors. 

Young  &  Rubicam,  and  Leo  After  reviewing  carefully 
Burnett  Company.  the  presentations  made  by  t" 

Marion  Harper  Jr.,  president  agencies  interviewed  w«  ^ 
of  McCann-Erickson,  said  the  that  McCann  -  Erickson  b» 
agency  would  resign  several  filled  all  the  requirem^ 
Chrysler  Corporation  accounts.  deemed  necessary  for  an 
Mr.  Harper  said  his  “Regrets  to  handle  the  Buick  account 
for  severing  connections  with  Mr.  Ragsdale  said. 
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Dallas,  Tex. 
The  Dallas  News’  employee 
coDk.1  AI  I-TATI^KI  1  L  r  credit  union  loaned  $536,580  last 

formalize  consolidation  of  Rev-  Assets 

nolds-Fitigerald.  Inc.,  with  the  reached  a  high  of  $472,640.  A 
Newspaper  Divison  of  the  Katz  42  per  cent  dividend  was  de- 
Agency,  Inc.  dared. 


Ui.  Vjeiieiill  . 

After  reviewing  carefully 
the  presentations  made  by  tb* 
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FCC  Prober  Relies 
On  Press  to  Help 


Washington 
Fired  as  general  counsel  of  a 
House  investigating  committee, 
Bernard  Schwartz  charged  an 
official  “whitewash”  of  wrong¬ 
doing  in  federal  regulatory 
agencies  and  predicted  the  at¬ 
tempt  will  fail  because  a  “free 
press,  not  dominated  by  the  in¬ 
terests”  will  not  stand  idly  by. 

Mr.  Schwartz,  on  leave  from 
his  position  as  law  professor  at 
New  York  University,  had  a 
stormy  two  weeks  as  counsel  to 
the  Moulder  Committee  before 
he  was  stopped  in  the  midst  of 
his  examination  into  financial 
relations  between  Federal  Com¬ 
munications  Commissioners  and 
the  broadcast  industry  they  are 
under  oath  to  regulate. 

His  dismissal  came  at  an  ex¬ 
ecutive  session  at  which,  he  said, 
he  confronted  the  committee 
been  members  with  the  accusation 
sing  that  they  seek  to  prevent  official 
an-  misconduct  from  being  exposed. 
in(*-  The  committee  said  he  was  dis- 
iger.  charged  for  leaking  material  to 
I  the  the  press  before  its  members 
(r  to  received  copies  and  because  he 
■eti^  ill*®  made  unsubstantiated  com- 
lain-  plaints  against  the  Congress- 
tthe  men  and  failed  to  follow  a  pro- 
idrf-  cedure  outlined  for  the  purpose 
of  protecting  the  rights  of  corn- 
two  missioners. 

I  Boston  Case 

ising  Chairman  John  C.  Doer- 

ir  to  admitted  on  the  witness 
1  the  I  that  he  received  pay  both 
irears  ;  the  broadcast  industry  and 
from  the  government  for  some 
of  his  trips.  Mr.  Schwartz  said 
he  was  blocked  from  opening 
other  avenues  of  inquiry,  in¬ 
cluding  the  circumstances  under 
which  the  Boston  Herald- 
Traveler  had  been  granted  a 
television  license  in  a  hotly- 
oontested  case. 

Speaking  for  the  committee, 
|™P.  John  B.  Bennett  accused 
«r.  Schwartz  of  leaking  staff 
I  documents  to  the  New  York 
rtmcs,  a  newspaper  for  which 
Mr.  Schwartz  has  written  fea- 
,  articles;  and  to  the  New 
York  Herald  Tribune,  the  St. 
^is  Post  Dispatch  and  the 
Washington  Post  and  Times 
herald.  The  attorney  said  he 
was  under  the  impression  that 
®uterial  he  made  available  al- 
had  been  leaked  by  com- 
®itteemeB. 

Mr.  Schwartz  had  indicated  to 
®^smen  that  he  intended  to  go 
yond  the  regulatory  bodies  and 
“  whether  pressure  had  been 
«erted  from  above.  He  said  he 

Editor  ac  publisher 


was  probing  reports  involving 
Presidential  Assistant  Sherman 
Adams,  Commerce  Secretary 
Sinclair  Weeks;  former  Gov. 
Thomas  E.  Dewey,  Vice  Presi¬ 
dent  Richard  M.  Nixon,  and 
Col.  Gordon  Moore,  Mrs.  Eisen¬ 
hower’s  brother  in  law. 

A  few  hours  after  his  dismis¬ 
sal,  Mr.  Schwartz  was  served  a 
subpena  directing  him  to  appear 
before  the  committee  and  pro¬ 
duce  files  and  documents  which 
he  had  gathered  and  intended 
to  use  in  connection  with  the 
probe. 

Rep.  Morgan  M.  Moulder, 
Missouri  Democrat,  chairman  of 
the  committee,  resigned  in  pro¬ 
test  against  “interference”  with 
the  committee’s  schedule  and 
direction,  by  fellow  committee¬ 
men. 

Memorandum  Leaked 

The  group  that  has  burst  into 
the  headlines  is  the  Subcommit¬ 
tee  on  Legislative  Oversight  of 
the  Committee  on  Interstate  and 
Foreign  Commerce. 

The  raging  feud  within  the 
committee  flared  into  print  early 
in  January  when  a  “confidential 
memorandum”  on  allegations 
against  the  FCC  commissioners 
fell  into  the  hands  of  reporters. 
William  M.  Blair  of  the  New 
York  Times  was  one  to  whom 
Mr.  Schwartz  said  he  had  given 
a  copy.  The  Times  published  a 
substantial  portion  of  the  mem¬ 
orandum  Jan.  23. 

One  of  the  first  heads  to  roll 
was  that  of  a  young  fellowship 
student  working  for  the  commit¬ 
tee.  The  resignation  of  Norman 
Gelman  was  demanded  for  “con¬ 
flict  of  interests.”  He  was  a 
reporter  for  the  St.  Petersburg 
(Fla.)  Times,  an  applicant  for 
a  television  channel,  when  he 
received  a  grant  from  the  Amer¬ 
ican  Political  Science  Associa¬ 
tion  for  work-and-study  assign¬ 
ment  with  a  congressional  com¬ 
mittee. 

Rep.  Oren  Harris,  Arkansas 
Democrat,  who  took  over  chair¬ 
manship  of  the  committee  this 
week,  said  Mr.  Schwartz  had  the 
help  of  an  intermediary,  Clark 
R.  MollenhoflF  of  the  Des  Moines 
Register  and  Tribune,  when  he 
turned  to  Senators  Wajme 
Morse  and  John  Williams  in  the 
hope  of  getting  new  help  for  his 
investigation. 

Mission  at  Midnight 

Mr.  Schwartz  finally  delivered 
a  bundle  of  his  documents  to 
Senator  Morse’s  home  at  mid¬ 


night.  He  was  accompanied  by 
Mr.  Mollenhoff  and  Jack  Ander¬ 
son,  of  Drew  Pearson’s  staff. 

Mr.  Mollenhoff  explained  that 
he  “went  along  for  the  ride  and 
the  story.”  He  had  been  working 
hard  and  late  to  get  the  counsel’s 
side  of  the  story  and  he  knew 
that  Senator  Morse  was  curious 
as  to  whether  the  Schwartz 
documents  would  provide  a  basis 
for  Senate  inquiry. 

In  his  valedictory  as  commit¬ 
tee  counsel,  Mr.  Schwartz  said, 
in  part;  “The  evidence  to  be 
uncovered  by  me  was  far  from 
completed.  This  very  morning 
investigators  acting  under  my 
direction  were  to  have  left 
Boston  to  delve  into  the  notori¬ 
ous  grant  of  a  multimillion- 
dollar  television  channel  to  a 
leading  Republican  newspaper.” 

Drew  Pearson  “exposed”  the 
TV  license  grant  to  the  Herald 
Traveler  interests  several  weeks 
before  it  was  announced  officially 
over  a  year  ago.  The  case  had 
been  in  dispute  over  a  period  of 
five  years.  With  the  revelation 
that  the  Commission  had 
switched  from  the  original  de¬ 
nial  of  the  Herald  Traveler’s 
application,  the  Boston  Globe 
publishers  sought  to  have  the 
decision  set  aside  but  they  were 
denied  a  hearing. 

Contestants  for  the  license 
appealed  the  Commission’s 
ruling  and  arguments  were 
made  last  month  in  the  U.  S. 
Circuit  Court  of  Appeals,  Wash¬ 
ington. 

Another  phase  of  the  FCC  in¬ 
quiry  being  pursued  by  Mr. 
Schwartz  related  to  the  denial 
of  authority  to  Press  Wireless, 
Inc.,  a  newspaper  group,  to 
provide  service  from  the  na¬ 
tional  political  conventions  in 
1956.  FCC  allowed  only  Western 
Union  to  do  business  there. 


Bill  Would  Stop 
Transcript  Editing 

WASHINGT0N 

Senator  Richard  L.  Neuber- 
ger  is  sponsoring  a  resolution 
to  end  the  practice  by  members 
of  Congress  of  editing  Con¬ 
gressional  Record  copy  out  of  its 
original  text  and  intent. 

The  Senator,  a  former  news¬ 
man,  explain^:  “A  Senator 
utters  some  startling  or  indis¬ 
creet  remark  on  the  Senate 
floor.  The  men  and  women  in 
the  press  galleries  immediately 
flash  these  words  to  the  news¬ 
papers  and  radio  stations  of  the 
world.  Then,  when  the  Con¬ 
gressional  Record  appears  the 
next  day,  the  controversial  re¬ 
mark  is  nowhere  to  be  found. 
The  Senator  or  his  alert  staff, 
on  second  thought,  have  decided 
to  eliminate  it  from  the  tran¬ 
script.” 


Milner  Paper 
Buys  Firms 
For  Income 

Jackson,  Miss. 

The  three  -  year  -  old  State 
Times  is  deriving  income  from 
holdings  in  other  industries  and 
has  plans  for  adding  a  morn¬ 
ing  edition. 

Diversification  of  the  Citizens 
Publishing  Co.,  which  was  or¬ 
ganized  by  local  business  men 
to  establish  a  newspaper  in  com¬ 
petition  with  the  Clarion-Ledger 
and  News,  was  disclosed  this 
week  by  R.  E.  Dumas  Milner, 
president. 

The  publishing  company,  Mr. 
Milner  said,  now  owns  a  con¬ 
trolling  interest  in  two  large 
firms  —  Texarkana  Auto  Parts 
Co.  in  Texas  and  American  Ma¬ 
terial  and  Equipment  Co.  in 
Louisiana  and  Texas.  These 
companies  do  a  multi-million 
dollar  business  annually  in  ex¬ 
port  sales  of  equipment  pur¬ 
chased  from  the  Government 
and  reconditioned. 

Co^iemment  Surplus 

Mr.  Milner  began  his  own  rise 
to  the  tycoon  class  after  World 
War  II  by  trading  in  govern¬ 
ment  surplus.  He  now  controls 
several  major  automobile  deal¬ 
erships,  office  building  enter¬ 
prises  and  several  firms  that 
manufacture  household  items. 

Next  step  being  considered  for 
the  publishing  company,  Mr. 
Milner  said,  is  entry  into  large- 
scale  commercial  printing.  The 
directors  are  giving  serious  con¬ 
sideration  to  a  morning  paper, 
he  added. 

“The  company,”  he  said,  "ex¬ 
pects  to  own  half  a  dozen  com¬ 
panies  before  the  end  of  1958, 
all  of  which  will  greatly  enhance 
the  profits  of  Citizens  Publishing 
Company.” 

The  State  Times  has  a  new 
editor,  its  third.  He  is  J.  Oliver 
Emmerich,  who  has  made  a 
reputation  for  crusading  on  his 
own  newspaper  at  McComb, 
Miss. 

o 

3  ‘Tops’  in  Ad  Cain 

An  analysis  made  by  L.  H. 
Collins  of  Media  Records,  Inc. 
shows  three  newspapers  meas¬ 
ured  by  that  firm  scored  gains 
in  excess  of  2,000,000  lines  of 
total  advertising  in  1957  over 
1956.  They  are  the  St.  Peters¬ 
burg  (Fla.)  Times,  up  3,429,- 
261  lines;  Phoenix  (Ariz.)  Re¬ 
public  and  Gazette,  up  2,419,072 
lines;  and  St.  Louis  (Mo.) 
Globe-Democrat,  up  2,150,286 
lines. 
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2  Share  Broun  Award  Aiued  Gives  up 

j  1  j  Union  Account 

Jr  or  J_jOC3.1  V><niS3.QGS  Amed  industrial  Resea 


X  v-fA  J—J v-f v^x  L4.kJlAvXv>'k_;  Allied  Industrial  Research 

Consultants,  Inc.,  New  York, 

.  ,  . .  X,.  xt.  this  week  announced  resignation 

WASHINGTON  sp^ial  mention  to  three  other  five-year  |1, 000,000 

Two  examples  of  local  news-  entrants:  ^  ,  public  relations  contract  with 

paper  re^rting  leading  to  com-  Joseph  Kahn,  New;  Yorfc  Post,  the  International  Brotherhood  of 
muiuty  reforms  share  the  1957  for  articles  on  the  barrier  of  Teamsters  effective  at  the  end 
Heyw^d  Broun  Memorial  silence '  in  city  health  and  wel-  of  the  first  year  in  April, 
--'■ward.  fare  agencies  regarding  birth  .  .  .x^^ 


Lawyer  Hits  [|^ 
Investigative  in 
Reporting 


*\ward.  fare  agencies  regarding  birth 

Winners  of  the  17th  annual  control, 
competition  for  journalistic  Eve  Edstrom,  Washington 
achievement  “in  the  spirit  of  Post  &  Times  Herald,  for  a 


i  A 

Toronto  [  ]ocal 
Good  taste  and  self-restraint,  the 
rather  than  restrictive  legisla-  vrhic 
tion,  should  govern  the  reportini  the  i 


A  letter  from  David  B.  Char-  crime  news  in  Canada.  Jujt  ton 


nay.  Allied’s  chairman,  request-  George  A.  Gale  of  thf 


ing  termination  was  accepted  Ontario  Supreme  Court  saicl  men 


Heywood  Broun”  are  Arthur  W.  series  on  hungry  children  which 
Geiselman  Jr.  of  the  York  (Pa.)  set  off  a  Senate  inquiry  and  led 


by  the  union’s  board  of  gover-  here  Feb.  8. 


Gazette  and  Daily  and  Aaron  to  welfare  reforms  in  the  Dis 
Epstein  of  the  Daytona  Beach  trict  of  Columbia. 


wx.xcxx  Mr.  Chamay  prom-  He  was  summing  up  a  pane:^  ] 

set  off  a  Senate  inquiry  and  led  “orderly  transition”  in  discussion  by  himself,  lawyer>|i37, 

to  welfare  reforms  in  the  Dis-  handling  of  the  various  ac-  Arthur  Martin  and  Joseph  Sedg 
trict  of  Columbia.  tivities,  including  the  Washing-  ^ 


(Fla.)  Morning  Journal  and 


Gleason, 


ton  News  Bureau,  headed  by  dent  of  the  Otfai^a yowrnai,  am 


Evening  News.  Each  receives  World-Telegram  &  Sun,  for  ex.-  wniiam  Kellv  and  the  Teawistcr  A.  D.  Dunton,  chairman  of  thtl  on  1 
$260  in  cash  and  a  citation  from  posing  the  “electronic  eavesdrop-  n^aeazine  board  of  Canadian  Broadcastinfl  for 

the  American  Newspaper  Guild,  ping”  of  the  New  York  City 


magazine.  -vx-xxx 

Mr.  Chamay  later  assigned  discussion  was  cm 


Judging  this  year’s  77  entries  Transit  Authority  by  means  of  as  the  main  reason  for  resigning  sessmn  of  tiii 

were  Irving  Billiard  of  the  edi-  ^  microphone  planted  in  the  account  his  election  as  chair-  Ontario  section  of  the  Canadi« 
torial  page  staff  of  the  St.  Louis  niotormen’s  union  headquarters.  Trans  Con-  Association. 


Post-Dispatch,  Herbert  L.  Block,  • 

editorial  cartoonist  for  the  Executives  Extend 

Washington  Post  &  Times-Her-  <=,„«• 

aid,  and  Norton  Mockridge,  city  wim  Stan 

editor  of  the  New  York  World  Raleigi 

Telegram  &  Sun.  The  News  and  Obsem 

Mr.  Geiselman’s  entry  con-  lishing  Co.,  publishers 

sisted  of  the  bulk  of  his  work  News  and  Observer  i 


man  of  the  board  of  Trans  Con¬ 
tinental  Industries,  Inc.,  Detroit, 
and  the  fact  that  he  expected 
shortly  to  undertake  propa¬ 
ganda  work  for  the  government. 

In  a  letter  accepting  Allied’s 


Rode  with  ^'incliell 


.xxvxx,xxx..xxx»  uxxxxxxx  x.«xuHu«xtcx».  man  of  the  board  of  Trans  Con-  ^^^ocmuon.  H 

•  tinental  Industries,  Inc.,  Detroit,  •  i  w-.  ■  n  ^ 

Executives  Extend  and  the  fact  that  he  expected  Rode  witli  w  incliell 

Contact  with  Staflf  shortly  to  undertake  propa-  j^r.  O’Leary  said  he  object; 

Raleigh  N  C  ^%"da  work  for  the  government,  to  the  practice  “followed  in  som< 

Thxx  Newa  and  nKopwo’i*  PnK*  -lu  letter  accepting  Allied  s  parts  of  Canada”  of  reporter 

The  News  and  Observer  Pub-  withdrawal,  James  R.  Hoffa,  making  their  own  invcstivatio*'^  ® 
lishing  Co.,  publishers  of  the  union  president  complimented  L  ^  ^  x'r  tior 

News  and  Observer  and  the  JJ^ublk  relSns  ^  and  printing  their  findmp  wm.  ^ 

rt  ,  ■  ,  m-  1.  ■  x-  X  j  puuxxi,  xiiiii  iui  Lxxc  police  are  investigatine  tii>i  x_  • 

Raleigh  Times,  has  initiated  a  ^vay  it  had  handled  the  account,  cnme  ca<M»  Mr  O’lxcarv  de! 
program  to  better  acquaint  its  „  I  ® ' 


Mr.  O’Leary  said  he  object; 
to  the  practice  “followed  in  soim 
parts  of  Canada”  of  reporter 


for  the  Gazette  and  Daily  in  Raleigh  Times,  has  initiated  a  ^vay  it  had  handled  the  account. 
1957.  Nearly  all  of  the  stories  program  to  better  acquaint  its  ^ 

involved  controversy  or  expose,  news  staffs  and  correspondents 


and  many  were  initiated  by  the  with  other  functions  of  the  firm.  C|„flp  Movitiff-IIn 
o-o/i  Department  heads  sneak  at 


reporter  himself.  They  ranged 
from  an  exposure  of  undemo- 


Department  heads  speak  at 
Monday  staff  meetings  to  give 


cratic  method  in  the  York  police  nows  personnel  an  insight  into 


Portland,  Ore. 
Harry  Deeding,  city  editor. 


court  to  a  study  of  racial  dis-  their  problems  and  methods  of  will  move  up  to  executive  news 


crimination  by  swimming  pools  operation.  A  question  and  an-  editor  of  the  Oregon  Journal  on 


March  31  when  Fred  W.  Mc- 


scribed  as  “nonsense”  conditio:,  ' 
in  some  U.  S.  areas — he  raerj 
tioned  New  York,  where  he  ira- 
driven  around  by  columnis! 
Walter  Winchell  in  a  ca: 
equipped  by  police  with  a  police 
radio.  “It  is  not  the  job  of  news¬ 
papers  to  take  on  the  duties  oi 


in  the  area.  T t  -.u  ST  e  m  i  l P^^^^e  detectives,”  he  said. 

The  exposure  of  the  police  district  meetings  with  cone-  Neil  retires.  Mr  McNeil  h^  ^  Mr.  Dunton  pleaded  for  . 

court  methods  over  a  period  of  ®  a  balance  in  crime  reporting.  H< 

nearly  two  years  led  to  the  f^ated.  Editor  Jonathan  Dan-  Other  changes  will  be:  Edward  .-Because  a  crime  is  i 


Other  changes  will  be:  Edward 


‘Because 


posting  of  new  procedures  for  Executive  Editor  Sam  F.  (^Meara,  from  features  to  horrible,”  was  w 

the  court  designed  to  safeguard  Hagan,  Managing  Editor  Wood-  city  editor ;  Ed  Goetzl,  from  copy  j-gason  why  it  should  be  treatec  i  « 
the  civil  rights  of  defendants.  low  Price  have  been  attending,  desk  to  features.  Hiffortxnflw  -fivim  eimilnr  cases  ,> 


Life  Threatened 


In  the  course  of  pointing  up 
the  shortcomings  and  failures 
of  local  governmental  agencies 
and  public  officials,  Mr.  Geisel¬ 
man  was  physically  attacked 
twice  and  threatened  frequently. 

Mr.  Epstein’s  entry  included 
15  articles  on  slum  conditions 
in  Daytona  Beach.  He  exposed 
the  failure  of  public  agencies  to 
use  redevelopment  authority 
they  possessed,  attempts  to  write 
off  dilapidated  shacks  as  “com¬ 
pletely  renovated”  homes,  and 
profiteering  by  landlords  who 
refused  to  make  necessary  re¬ 
pairs. 

The  series  led  to  action  by 
the  city  manager,  mayor  and 
other  officials  toward  the  es¬ 
tablishment  of  an  urban  renewal 
program  for  the  city.  (E&P, 
Dec.  7,  1957,  page  32). 

The  Broun  award  judges  gave 


differently  from  similar  cases 
In  some  cases,  newspapers  coulc 
cool  an  inflamed  public  throng 
their  editorial  pages.  >] 

Mr.  Martin,  critizing  w*  I 
newspaper’s  publication  of  *  too 
murder  suspect’s  picture  befoR  pj^; 
he  had  appeared  in  a  poli® 
lineup,  defended  the  same! 
paper’s  earlier  publication  of  u  ^ 
artist’s  conception  of  the  kill?' 
based  on  witness  reports.  “Tlus  ^ 
was  very  proper  and  no  doubt 
aided  the  police,”  he  said.  foj 
Justice  Gale  and  Mr.  O’LesrJ 
agreed  that  newspapers  have*  yj- 
right  to  publish  remarks  by  * 
magistrate  or  crown  couns* 
tending  to  show  prejudice  jg, 
the  part  of  either. 

Mr.  Martin  said  that  if  battles 
between  counsel  reached  th.  , 
press,  a  situation  similar  to  th»t  ■ 
in  the  United  States  vrooK 
emerge,  where  “some  lawye^ 


NO  TIME  TO  ARGUE— Thi*  photo  by  Charlei  Neiswender  of  the  Lo$  boast  they  try  their  cases 
Angeles  Mirror-News  was  voted  the  best  on-the-spot  news  picture  of  press  and  they  are  very  gOOo 
1957  in  the  California-Nevada  AP  competition.  it — they’re  specialists.” 


umpetition.  it — they’re  specialists.”  s 
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-Mailers’  Union  Feud 
Behind  Dayton  Strike 

A  running  battle  between  a  which  the  council  reported, 
local  president  and  the  head  of  stated  “Brown’s  total  expendi- 
the  International  Mailers  Union  tures  for  the  thirteen-month  pe- 
which  broke  out  shortly  before  riod  were  $19,887.32  or  38.5  per 
the  start  of  the  three-week  Day-  cent  of  the  total  of  all  officers 
ton  newspaper  strike  is  con-  for  the  same  period.”  “The  next 
tinning  a  month  after  its  settle-  highest  expenditure,”  the  report 
jjent.  continued,  “was  the  President’s, 

Raymond  E.  Brown,  president  with  $11,440.62  or  22.1  per  cent 
fOf  Dayton  Mailers  Local  No.  of  the  total.” 
i37,  removed  as  third  interna-  The  council  found  Brown 
tional  vicepresident  shortly  af-  guilty  and  Hosier  innocent,  upon 
ter  the  strike  settlement,  re-  which  was  based  the  recommen- 
portedly  has  been  denied  a  place  dation  that  Brown  be  suspended 
on  the  ballot  now  before  locals  as  third  vicepresident, 
for  the  indorsement  of  interna-  The  council  criticized  Hosier 
tional  officers.  for  appeasing  Brown. 

^  To  support  its  finding,  the 

‘Expensive  Fiasco’  council  said  Brown’s  “reason- 

Harold  A.  Hosier,  president  und  explanations  in  support 
of  IMU,  has  issued  a  statement  haughty,  ar- 

to  all  members  in  which  he  rogant,  belligerant,  contemptu- 
terms  Mr.  Brown’s  settlement  non-cooperative  in  a 

of  the  Dayton  strike  “an  ex-  reminiscent  of  a  ‘dic- 


pensive  fiasco.”  tator. 

Mr.  Brown  and  the  interna-  Among  hearing  statements 

tional  officers  have  had  open  dif-  credited  to  Brown  was  one  that 
ferences  of  opinions  in  the  De-  spent  $300  for  liquor  “to 

troit  and  Atlanta  strikes  and  men  drunk  so  they  wouldn’t 

in  union  matters  in  other  cities,  back  to  work  during  the 

including  Toledo  and  Little  Detroit  strike.”  In  reply  to  the 
Rock.  spending  charges.  Brown  is 

In  December  and  again  at  the  Quoted  as  saying: 
close  of  the  Da3rton  strike,  Mr.  “The  only  explanation  I  can 
Hosier  removed  Mr.  Brown  as  for  the  spending  of  the 

third  vicepresident  of  IMU.  money  is  that  is  the  money  I 
Each  time,  Mr.  Brown  exer-  spent  and  that  is  what  I 
cised  his  priority  to  take  a  job  charged.” 

as  mailer  on  the  dav  shift  of  ^  letter,  dated  Jan.  24, 


as  mailer  on  the  day  shift  of 
Dayton  Newspapers  Inc.  Hosi 

The  IMU  has  circulated  a  24-  Ders 
page  pamphlet  entitled  “Execu-  “ 
five  Council  Decision  in  the  uout, 
Matter  of  the  Investigation  of 
Raymond  E.  Brown.”  It  is  dated 
Dec.  19, 1957.  The  Dayton  strike  Di 
started  at  midnight,  Dec.  20.  meel 


Hosier  explained  to  IMU  mem¬ 
bers  why  he  reinstated  Brown 
as  third  international  vicepresi- 


Tried  to  Avert  Strike 


During  the  December  council 
meeting,  which  ended  Dec.  11, 


The  council  reveals  in  the  Hosier  said  two  members  of  the 
booklet  an  executive  session  five-man  executive  council  asked 
twk  place  Dec.  9  in  Philadel-  him  to  restore  Brown  to  his 
Phia  to  hear  allegations  and  IMU  office.  'They  said  Brown 
^rges  between  Hosier  and  had  told  them  “there  would  be 
,  wown.  Each  sought  to  prove  no  strike  (in  Dayton)  if  he  were 
the  other  should  be  suspended  given  the  assignment.” 
or  impeached.  Hosier  also  reported  he  made 

„  "Psier  charged  Brown  with  a  llth-hour  phone  call  in  an  at- 
deliberate  and  designed  inter-  tempt  to  avert  the  Dayton  strike 
erence,”  “exorbitant,  exces-  and  then  met  with  the  negoti- 
re^'Rless,  wasteful,  unjus-  ators  on  Dec.  21,  Jan.  3  and 
tined  and  extravagant  expenses”  Jan.  4. 

wd  “false  and  irresponsible  Hosier  reported  in  his  Jan.  24 
™^cnts  against  the  Presi-  letter  that  the  next  contact  he 
of  IMU.”  had  with  Brown  was  a  phone 

Officers  Suspended  info^mg  him  that  he 

(Brown)  had  settled  the  strike 
Brown  charged  Hosier  with  on  Jan.  9. 
oii^torial  powers  and  “a  cover  Because  the  settlement  was 
^  the  president’s  “own  ex-  made  without  the  knowledge  of 
P^ditures  and  perhaps  those  of  the  president  or  other  IMU  of- 
®thers.”  ficers  and  because  Brown  was 

An  audit  was  introduced,  placing  blame  on  them  for  the 
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loss  of  demands  in  Dayton, 
Hosier  informed  members  the 
IMU  is  not  underwriting  the 
contract. 

The  settlement  terms,  accord¬ 
ing  to  Hosier,  cost  the  Dayton 
mailers  the  loss  of  all  overtime 
and  several  regular  situations 
and  work. 

‘A  Terrible  Price’ 

“This  is  a  terrible  price  for 
the  Dayton  mailers  to  pay,  and 
I  do  not  believe  it  has  any  jus¬ 
tification,”  Hosier  wrote,  attrib¬ 
uting  Brown’s  sudden  capitula¬ 
tion  to  the  publishers  to  a  de¬ 
sire  to  save  his  personal  pres¬ 
tige. 

“He  has  humiliated  the  IMU 
in  the  eyes  of  our  employers,” 
Hosier  continued,  “as  well  as 
causing  what  turned  out  to  be 
a  needless  expenditure  of  thou¬ 
sands  of  dollars  of  IMU  funds 
for  strike  benefits.” 

On  Jan.  10,  Hosier  sent  a 
check  for  $3,000  strike  benefits 
to  Dayton  Local  137  on  two 
conditions  “upon  which  the 
union  must  agree  when  accept¬ 
ing  this  check.” 

Partial  Benefits 

One  of  the  conditions  con¬ 
cerned  payment  of  only  partial 
benefits  to  a  striker  who  had 
started  work  seven  weeks  be¬ 
fore  the  Dayton  strike  started. 

The  other  was  in  connection 
with  Brown’s  visit  to  Philadel¬ 
phia  about  Jan.  7  “with  regard 
to  filing  a  suit  against  the  In¬ 
ternational  Mailers  Union  in  an 
attempt  to  get  your  (Brown’s) 
name  placed  on  the  ballot  for 
various  international  offices.” 

Hosier  wrote  that  he  was  in¬ 
formed  the  Dayton  local  had 
donated  $1,000  and  offered  an 
additional  $6,000  to  help  Brown 
get  his  name  on  the  ballot.  If 
true.  Hosier  instructed  Brown 
to  return  the  money,  since  the 
council  “does  not  approve  of  a 
local  union  expending  its  money 
to  assist  a  member  in  defying  a 
decision  of  said  Executive  Coun¬ 
cil.” 

On  Jan.  15  Brown  returned 
the  $3,000  strike  benefit  check 
to  Hosier,  writing  restrictions 
,  placed  on  benefits  are  “beyond 


NLRB  Seeks 
Injunction 
Against  ITU 

Washington 

The  National  Labor  Relations 
Board  is  pioving  against  the  In¬ 
ternational  Typographical  Un¬ 
ion  in  two  separate  court  actions 
gnrowing  out  of  strikes  against 
the  Worcester  (Mass.)  Tele¬ 
gram  and  Gazette  and  Haverhill 
(Mass.)  Gazette. 

NLRB’s  Boston  regional  di¬ 
rector,  Bernard  L.  Alpert,  has 
obtained  an  order  from  Federal 
Judge  William  T.  McCarthy  re¬ 
quiring  the  union’s  officers  to 
show  cause  why  they  should  not 
be  enjoined  from  picketing  the 
newspapers.  This  is  returnable 
Feb.  18  at  Boston. 

In  another  action  the  board’s 
General  Counsel  has  filed  a  for¬ 
mal  complaint  against  the  ITU 
enumerating  a  dozen  demands 
made  upon  the  publishers  that 
are  deemed  to  be  in  violation 
of  the  Taft-Hartley  Act  Among 
these  are  insistance  upon  a 
union  shop  and  jurisdiction  over 
new  jobs. 

The  Board’s  new  moves  fol¬ 
lowed  its  withdrawal  of  con¬ 
tempt  of  court  proceedings 
against  the  ITU  officers  after 
the  latter  formally  cancelled  a 
demand  for  employment  of  union 
members  as  composing  room 
foremen. 


Portraits  of  Staffers  ; 
Hang  in  Restaurant 

Chicago 

Nineteen  Chicago  Daily  News 
personalities  have  their  por¬ 
traits  in  gouache  (opaque  water 
colors)  hanging  at  Riccardo’s 
Restaurant  and  Gallery  here. 
The  pictures  are  the  work  of 
Jerry  Gibbons,  Daily  News  as¬ 
sistant  art  director. 

At  36,  Jerry  is  a  17-year  vet¬ 
eran  of  the  Daily  News  editorial 
art  staff.  The  exhibit  represents 
a  collection  of  newspaper  peo¬ 
ple  at  work.  Each  portrait  is  a 
character  study  in  light  and 
shadow. 


Intertype  Controller 

John  F.  Rogers  has  been  ap¬ 
pointed  controller  of  the  Inter¬ 
type  Company,  a  division  of 
Harris-Intertype  Corporation. 
Prior  to  joining  Interts^pe  he 
was  controller  of  the  S.  S.  Pierce 
Company,  Boston  grocers  and 
importers.  He  is  an  alumnus  of 
St.  John’s  University,  Brooklyn, 
and  is  lieutenant  commander  in 
the  Naval  Reserve. 


Helping  Hospital 

Pittsburgh 
In  just  a  little  more  than  two 
months  the  Pittsburgh  Press 
Old  Newsboys  organization 
raised  $281,968  for  Children’s 
Hospital.  Since  1933  the  hos¬ 
pital  has  received  $2,828,458. 
All-Time  high  in  one  drive  was 
$325,000  in  1953. 


Ohioans  Debate  Use 
Of  Juvenile  Names 


there  is 
ment. 


drop  in  unemploy- 


COLUMBUS,  Ohio  The  ONA  passed  a  resolution 
Printing  names  of  juvenile  asking  the  Post  Office  Depart- 
delinquents  in  newspaper  crime  ment  to  deny  second  class  mail- 


stories  “where  it  might  result  in  ing  privileges  to  “so-called  con- 
some  good”  was  endorsed  by  trolled  circulation  publications 


McElroy  Praises  Press 

\1  Q  TTl  Defense  Secretary  Neil  H. 

.  1  dl  1  McElroy,  who  received  an  Ohio 

Governor’s  Award  at  the  con- 
The  ONA  passed  a  resolution  vention  banquet,  said  he  has 
king  the  Post  Office  Depart-  been  “impressed  with  the  quality 
ent  to  deny  second  class  mail-  of  newspaper  reporting  he  has 
g  privUeges  to  “so-called  con-  seen  in  Washington.” 
oiled  circulation  publications  “What  public  officials  need  to 


Chief  Justice  Carl  V.  Weygandt  and  newspapers  which  derive  do  is  to  expose  ourselves  to  the 
of  the  Ohio  Supreme  Court  at  their  revenue  solely  from  adver-  press  frequently,”  the  Secretary 
the  25th  anniversary  convention  tisers.”  said. 

of  the  Ohio  Newspaper  Associa-  The  convention  elected  Frank  Introduced  to  the  convention 
tion  here  last  week.  W.  Spencer,  publisher  of  the  was  Ohio  State  University 

Judge  Weygandt,  veteran  of  ^^o,rk  Advocate,  1958  presi-  School  of  Journalism’s  new  di- 
25  years  as  chief  justice,  backed  dent  succeeding  G.  Gordon  rector.  Prof.  George  J.  Kienzle. 
Karl  B.  Pauly,  associate  editor  Strong,  of  the  Brush-Moore  He  said  the  school  is  engaged 
of  the  Ohio  State  Journal,  dur-  Newspapers.  in  a  new  program  to  recruit 


of  the  Ohio  State  Journal,  dur¬ 
ing  panel  discussion  on  “How 
Should  Newspapers  Handle 
Juvenile  News?” 


Auto  Revenue 


in  a  new  program  to  recruit 
“bright  young  minds”  to  jour¬ 
nalism. 

“We  aren’t  interested  in  pro- 


Juvenile  News?”  ^  “Report  on  the  Automo-  “We  aren’t  interested  in  pro- 

T?  if  PViTn  w  P/m4oi.  ri0ni>.  Situation,”  Roland  R.  Pos-  ducing  journalistic  clerks  but 
I  .7  PI  ;  a  .to  o»i/i  Detroit  manager.  Bureau  of  professional  people  who  will 

land  Plain  Dealer  Sunday  and  Advertising,  said  newspapers  raise  the  standards  of  this  news- 


PRESIDENT— Frank  W.  Spanew 
of  fha  Newark  Advocate  is  Hm 
new  president  of  ONA. 


that  printing  names  of  youthful 
offenders  is  harmful  in  that  it 
glamorizes  them. 


ofessional  people  who  will  Top  honors  in  the  Osman  C. 
ise  the  standards  of  this  news-  Hooper  Newspaper  Show  went 
iper  business  in  years  ahead,”  to  the  Wadsworth  News  Banner, 
:  told  the  publishers.  the  Oxford  Press  and  the  Cold- 

Retiring  OSU  journalism  di-  well  Journal  for  general  excd- 


Pollard,  lence  among  weekly  newspapers, 
ibutions  The  Jefferson  Gazette  won 


•fo!ifiiro  pHitnr  ntrpppH  with  '-*°***6>  dpiu  hc « o  i aisc  kiic  skaiiuctivis  ui  Liiis  news-  nooper  ivewspaper  onow  wem 

r'/iiinfiT  7 PI pirpi p Ti 1  posslng  up  a  possible  $100  paper  business  in  years  ahead,”  to  the  Wadsworth  News  Banner, 

Tn t.iHctp  AU.P7+  Wntdmau  in  advertising  from  local  he  told  the  publishers.  the  Oxford  Press  and  the  Cold- 

S  Retiring  OSU  journalism  di-  well  Journal  for  general  excel- 

in  that  it  newspaper  salesmen  rector.  Dr.  James  E.  Pollard,  lence  among  weekly  newspapers, 

la  om^e<?\hmn  ^  n  t  i  ^p  additional  busi-  was  cited  for  his  contributions  The  Jefferson  Gazette  won 

glamorizes  t  en^  “simply  walking  in  and  to  Ohio  journalism  “and  par-  first  place  in  the  community 

‘Newspaper  have  a  responsi-  asking  for  an  order.”  He  said  ticularly  for  his  fine  friendship  service  category,  with  the  Rud- 

bility  to  consffier  prmtmg  names  dealers  should  be  convinced  that  and  cooperation  with  the  ONA  son  Times  second  and  Caldwell 

of  juvenile  offenders  and  should  “price”  advertising  should  be  and  Ohio  newspapermen.”  Journal  third. 

print  them  when  circurnstances  halted  and  that  selling  the  auto  _ 

warrant,”  Mr.  Pauly  said.  “Use  itself  should  be  left  to  the  manu- 

of  names,  ages  and  addresses  facturer.  fTI  TPi 


Journal  third. 


brings  the  story  into  accurate  Local  dealers  should  be  urged 


focus.  You  cannot  do  this  by  to  advertise  themselves  and  their 


hazy  presentation  of  the  facts.’’ 


Resolve  Doubt  in  Negative 


services  to  create  public  confi¬ 
dence,  he  said. 


Judge  Weygandt  added  that, 
Tf  there  was  any  doubt  in  my 


More  Ads  for  Weeklies 


Teeners  Present 
Views  of  Press 


“If  there  was  any  doubt  in  my  Talking  to  weekly  newspaper  CORON; 

mind  whether  to  publish  a  juve-  officials,  Warren  E.  Grieb,  gen-  a  teen  ager  panel  i 
nile’s  name,  my  decision  prob-  eral  manager  of  the  Weekly  newspapers  featured 


Coronado,  Calif,  developed  without  any  appreci- 
A  teen  ager  panel  critique  of  able  increase  in  operating  costs, 


it  was  observed.  Tribune  fea- 


nnes  name,  my  pruo-  manager  oi  wie  ryeemy  newspapers  featured  a  youth  it  was  observed.  Tribune  fea-  y. 

ably  would  be  negativ^  Newspaper  Representatives,  pro^j-am  at  the  annual  conven-  tures  regularly  include  hobbies,! 

Mr.  Porter  said  the  Plam  Inc.,  New  York  City,  ^ged  more  tion  here  of  the  California  News-  tipsforteens,viewsandfash- 

Dealer  prints  no  names  of  juve-  reader  surveys  to  help  weeklies  p^per  Publishers  Association  ions.  A  highly-illustrated  report! 

nile  lawbreakers  except  those  get  national  auto  advertising.  last  week.  covers  matters  ranging  from  „ 

committing  ^ornble  crimes.”  Mr  Gneb  said  there  are  Distortion  of  some  stories,  an  education  to  “pants  for  girls.”  ” 

He  also  asserted  that  statistics  25,742  auto  dealers  m  towns  of  overplay  in  crime  and  “splat-  “It  keeps  you  young,”  added  L 


nile  lawbreakers  except  those  get  national  auto  advertising. 


committing  “horrible  crimes.’’ 


said  there 


He  also  asserted  that  statistics  25,742  auto  dealers  in  towns  of  overplay  in  crime  and  “splat-  “It  keeps  you  young,”  added 

of  Rowing  juvenile  crime  may  10,000  or  less  popffiation,  which  ^red”  front  pages  were  among  Mr.  Dunne.  Even  the  desk  gets  a 

be  the  result  of  better  police  is  62  j^r  cent  of  all  dealers  and  charges  brought  against  the  fillip  from  the  page,  he  observed, 

work  and  more  efficient  records  these  dealers  make  35  per  cent  oress  hv  a  trio  of  oimiU  from  rpv.  ^  rr  -u  *  to 

of  both  police  and  courts.  of  all  car  sales.  But  weekly  E  hieh  schools  The  use  of  Tribune  staffers  to 

_  _ J  _ i.  -_1_  o  r  uign  schools.  cover  school  stones  lends  value 


Judge  Woldman  argued  that  newspapers  get  only  3  to  5  per 


ess  by  a  tno  of  pupils  from  The  use  of  Tribune  staffers  to 
;al  high  schools.  cover  school  stories  lends  value 

But  newspapers  do  a  fine  job  to  the  page,  in  the  opinion  of 


narne  prmting  is  only  a  “one-  cent  of  the  national  advertismg  ^nd  the  youth  pages  are  “terri-  Mr  Dunnr’o^err  present  le- 
shot  cure”  which  hi«  not  been  budget  for  autos.  the  panelists  reported,  ported  success  wRh  s^ 

proven  effective.  Rather,  it  h^  Forecasting  the  “death  of  the  gome  suggestions,  as  a  proposal  Ln  by  younTpeiple 

harmful  effects,  he  said.  He  cited  five-cent  newsnaner.”  Georere  W.  x _ iu.  -i_ _ m _ x- _ young  people. 


panelists  reported,  ported  success  with  stories  wnt- 


Teeners  Give  Views 


harmful  effects,  he  said.  He  cited  five-cent  newspaper,”  George  W.  the  classification  of  news  by  ^  young  peopie. 
how  the  New  York  City  bomb  Hicks,  Pittsburgh  Post-Gazette,  pages,  admittedly  were  advanced  Teeners  Give  Views 

scare  led  to  numerous  similar  at-  president  of  the  International  without  knowledge  of  the  nroh. 

tempts  by  juveniles  in  Cleveland  Circulation  Managers  Associa-  Jems  of  production.  Samplings  of  the  trio’s  corn- 

schools.  He  said  newspapers  tion,  said  the  question  now  “is  i  *  j  v  ments,  with  emphasis  on  the  cn- 

“gave  blueprints  of  the  bombs.”  not  whether  to  raise  the  price  .  .,.  ®  appeared  before  a  tical  views,  follow: 

“Newspapers  can  do  a  better  but  how  much  we  should  raise  ^  Edward  W.  Smith,  16; 


Samplings  of  the  trio’s  com¬ 
ments,  with  emphasis  on  the  cri- 


of  publicizing  the  good 


roll  Parcher,  CNPA  vicepresi-  paper  did  a  good  job  in  bringing 


youngsters  do  instead  of  glam-  Pointing  out  that  some  news- 

orizing  crime,”  he  said.  P^P®^  have  raised  their  street-  Youth  Page  Discussed  ® 

nr  T%  \  -J  4.1.  04.  i.  T  sal®  price,  he  said  only  a  few  wnoie  gro 

Mr.  Pauly  said  the  state  Joiff-  have  had  the  nerve  to  raLe  to  10  ^he  teener’s  group’s  appear-  little  distu: 

nal  recently  decided  to  print  (.g^ts  across  the  board  to  all  followed  a  description  of  ball  game, 

more  names  of  juvenile  delin-  subscribers  Diego  Union  Tribune’s  “It  drop 


out  who  was  to  blame.  It  named 

Youth  Page  Discussed  "tT®  u 

whole  group,  when  we  had  » 

The  teener’s  group’s  appear-  little  disturbance  after  a  basket- 


dropped  the  ball  and  used 


quents  following  a  poll  of  read-  “Circulation  at  present  is  a  yo'^th  page  by  Eugene  F.  Wil-  a  biased  report  when  it  sent  * 
4.1...  ....v:..!.  M  xr_  .TT-.  .  _  liomc  o.A  Vincent  reporter  around  to  check  <*■ 


question  which  little  soft  in  spots,”  Mr.  Hicks  Rams, 


showed  70  per  cent  favored  observed.  He  said  he  expects  an  Dunne,  assistant  city  editor. 


printing  names. 


upturn  by  late  Spring  when  Such  a  weekly  section  can  be 


smoking  and  other  activiti» 
(Continued  on  page  61) 
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BIGGER  THIS  YEAR  ‘HELP  YOU?’  OUR  CHIEF  CONCERN 

Shanb,  Buffalo  Evening  News  'HELP  YOU?'  Slogatt,  New  York  Mirror  Alexander,  Philadelphia  Bulletin 


Continuing  Reader  Poll 
Guides  Daily’s  Editor 


Daily  newspapers  conduct  con¬ 
tinuing  readership  polls  to  keep 
up  with  what  the  public  wants, 
in  the  opinion  of  one  practical 
editor. 

*  Lee  B.  Wood,  executive  editor 
of  the  New  York  World-Tele- 
Hram  and  Sun,  commenting  on 
opinions  advanced  by  Dr.  George 
Gallup,  reviewed  some  of  the 
time-honored  techniques  of  the 
business  that  other  editors  have 
“long  known  and  used  to  assess 
the  Tnaterial  that  makes  up  a 
newspaper.” 

Dr.  Gallup  maintains  that 
newspapers  run  far  behind  TV 
and  magazines  in  researching 
what  the  public  wants. 

“We  are  constantly  in  the  sur- 
'^ey  business,”  Mr.  Wood  said. 

Letters  to  the  editor,  phone 
calls  from  readers,  reports  by 
cc^rters,  hourly  conferences  of 
^b-editors  and  department 
heads  stand  behind  each  day’s 
,  ^tions  of  the  W-T&S,  Mr. 
Wood  said. 

A  metropolitan  area-wide  poll 
"lade  for  the  newspaper  five 
ywrs  ago  confirmed  editors’ 
^ows  on  reader  habits  and  de¬ 
sires. 

Women’s  Views 

Commenting  on  surveys,  Mr. 
Wood  said: 

following  up  on  the  big  sur¬ 
veys  which  are  very  costly  and 
months  to  do  because  they 
^uire  scientific  sampling,  much 
“eld  work,  computation  and 
analysis  are  a  steady  stream  of 
I  smaller  mail  probes  involving 
t  particular  audiences. 


‘‘The  W-T&S,  for  instance, 
takes  lists  of  names  from  wom¬ 
en’s  organizations  and  gets  their 
opinions  about  the  newspaper’s 
women’s  features.  It  takes  its 
lists  of  readers  who  buy  the 
paper’s  financial  Red  Book  and 
asks  them  about  its  financial 
pages.  It  asks  those  who  write 
in  for  travel  and  resort  informa¬ 
tion  to  criticize  and  suggest 
ways  of  improving  the  paper’s 
coverage  in  these  fields.  And 
so  on  through  many  depart¬ 
ments  of  the  paper. 

‘‘Questionnaires  are  accom¬ 
panied  by  a  personal  letter  ex¬ 
plaining  the  paper’s  constant 
effort  to  improve  itself  and  ask¬ 
ing  for  cooperation.  The  re¬ 
sponse  is  usually  excellent.” 

Mail  from  Readers 

Mail  from  readers  runs  into 
hundreds  of  letters  a  week. 

‘‘They  tell  us  their  likes  and 
dislikes,”  Mr.  Wood  said.  ‘‘Every 
once  in  a  while  we  stimulate 
this  kind  of  mail.  For  example, 
Lawrence  Fertig,  special  eco¬ 
nomic  writer,  not  long  ago  pre¬ 
pared  an  article  on  the  tough 
time  collegres  were  having  finan¬ 
cially.  We  sent  reprints  to  col¬ 
lege  presidents,  asking  for  com¬ 
ments.  We  got  them. 

‘‘On  Jan.  11,  we  changed  our 
Saturday  magazine  f  rom  a  tab¬ 
loid  to  standard  size.  We  sought 
criticism.  We  told  our  reporters 
to  find  out  and  report  back  to 
us  what  people  said  about  it, 
good  or  bad,  to  tell  us  what 
they  would  like  to  read  in  it. 
We  followed  up  with  a  staff 


conference  in  which  we  took  the 
magazine  section  apart  column 
by  column.  No  holds  were 
barred. 

Stories  that  Shock 

‘‘Sometimes  we  print  what  we 
know  the  majority  of  the  public 
shudders  at  reading.  Such,  for 
instance,  was  the  detailed  story 
on  the  electrocution  of  ‘Trigrge^ 
Burke.  That  was  done  with  mal¬ 
ice  aforethought.  It  wasn’t  writ¬ 
ten  to  please  the  public,,  but  as 
a  warning  to  hoodlums  to  watch 
out  lest  they  reach  a  similar  end 
of  the  road.  We’re  just  waiting 
for  a  juvenile  punk  to  bum  and 
similarly  will  give  it  plenty  of 
detail.” 

Mr.  Wood’s  views  were  sought 
to  follow  up  the  report  on  the 
Gallup  newspaper  poll,  because 
it  so  happened  that  prominently 
played  in  his  newspaper  on  the 
day  Dr.  Gallup  was  interviewed 
(Jan.  8)  were  the  kind  of  stories 
the  majority  votes  of  10,000 
people  indicated  were  of  prime 
interest. 

There  were  four  health  stories, 
a  special  staff  report  on  the 
teaching  of  math  and  science, 
an  income  tax  feature  by  Jack 
Steele,  and  a  personality  pro¬ 
files. 

Not  mentioned  in  the  Gallup 
report  so  far  are  public  service 
activities  of  newspapers.  Mr. 
Wood  commented  on  that  facet. 

Public  Service  Campaigns 

‘‘We  believe  in  editorial  cam¬ 
paigns  in  the  public  interest,” 

'  he  said.  ‘‘Every  chance  we  get, 
we  jump  in  where  we  find  people 
;  placed  in  a  situation  where  they 
I  can’t  help  themselves  without 
»  the  power  of  the  press  behind 
,  them.” 

:  The  City  Desk  ‘‘Future  Book” 

.  is  a  fat  file  of  ideas  going 
f  months  ahead. 


Staff  conferences  start  each 
day  before  the  first  edition. 
Then  Richard  Starnes,  manag¬ 
ing  editor,  goes  over  the  paper 
with  the  night  editor.  From  this 
conference  Mr.  Starnes  turns  to 
another  after  the  first  edition 
in  which  the  city  editor,  news 
editors,  wire  editor,  picture  edi¬ 
tor  and  make-up  editors  partici¬ 
pate. 

There  are  about  200  on  the 
editorial  staff  of  the  W-T&S  ex¬ 
clusive  of  copy  boys  and  market 
tabulators,  according  to  Mr. 
Wood,  and  all  contribute  in  one 
way  or  another  to  the  continu¬ 
ing  survey  of  what  the  public 
wants  to  read. 

‘‘It’s  all  the  people  on  a  pa¬ 
per  that  make  it,”  Mr.  Wood 
concluded.  ‘‘All  of  us  need  to 
be  shaken  up,  every  once  in  a 
while  by  people  like  Dr.  Gallup. 
His  national  survey  of  news¬ 
papers  is  most  important  and 
helpful. 

‘‘The  public  taste  in  news  has 
changed  greatly  over  the  years. 
It  will  continue  to  change.” 


Boston  Mailers’ 

Increase  Stands 

Boston 

The  $10.60  package  which  ITU 
mailers  accepted  to  end  their 
strike  against  Boston  news¬ 
papers  last  September  is  all  they 
will  receive,  under  the  terms  of 
an  arbitration  award. 

The  mailers  sought  an  addi¬ 
tional  $2.12  in  going  to  arbitra¬ 
tion  after  settling  for  an  in¬ 
crease  of  $4.60  the  first  year, 
$3.50  the  second  year  and  $2.50 
upon  resumption  of  publication. 

The  impartial  chairman, 
James  Linehan,  found  no  basis 
for  the  mailers’  claim  to  an  in¬ 
crease  beyond  that  established 
for  other  crafts. 
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^  1 1  I  •  tion,  is  still  rated  by  Balenciaga 

bmall  J^ashion  Lorps  rs 

On  Emotional  Binge  iSifsa^iy'stote'o's.eS: 

O  Eugenia  wrote  a  piece  saying 

By  Adeline  Fitzgerald  she  crashed  Givenchy’s  house  by 

disguising  herself  as  a  retail 
Paris  the  poor  kids  so  busy  they  were  She  wote:  “Alexander, 

On  a  wall  in  the  Crillon  there  not  able  to  go  to  any  of  the  P^^is  hairdresser,  made  my 
is  a  taunting  message  dashed  off  after-dark  parties.  which  was  brunette  with 

by  Henri  IV  of  France  to  the  Eugenia  Sheppard  was  in  the  divine  blonde  streaks  running 
due  de  Crillon,  in  1589:  “Hang  unique  position  of  being  the  through  it.  Then  I  borrowed  a 
yourself,  brave  Crillon.  We  have  only  visiting  journalist  whose  lull-length  mink  coat  (jackets 
fought  (and  won)  at  Arquesand  reactions  could  be  read  immedi-  are  for  assistant  buyers),  put 
you  weren’t  there.”  ately  in  Paris.  Happily  for  her,  dark  glasses,  an  armful  of 

This  is  somewhat  the  senti-  the  old  French  “Law  of  Justice  bracelets,  gathered  up  a  zipped 
ment  of  the  handful  of  American  and  Love,”  proposed  during  the  portfolio  and  I  was  in.” 
newspaper  writers  who  had  the  reign  of  Louis  XVIII,  isn’t  in  Givenchy  was  not  amused,  and 
prescience,  or  good  luck,  to  be  force.  Under  it  a  journalist  there  was  some  jangling  of 
in  Paris  for  the  newsiest  fashion  would  have  been  required  to  sub-  bracelets  in  certain  circles,  but 
week  since  the  1947  advent  of  mit  his  copy  to  the  Minister  of  everybody  else  thought  is  was  a 
the  New  Look.  They  saw  the  new  Justice  ten  days  before  publics-  spoof. 

Dior.  tion.  In  the  interim,  theoretic-  Mink  to  Cliinrhillu 

They  are  Eu^nia  Sheppard  ally  he  would  become  so  soft-  tension  about  the  fate  of  the 

of  the  New  York  Herald  Tnb-  ened  up  with  love  of  his  fellow-  _ _ _ _ 

unc,  Patricia  Peterson  of  the  men  that  nothing  critical  would  nu^bef  of  American 

New  York  Times,  Marylou  Lu-  ever  get  into  print.  mannfarf.irpro  nnH  rpfnil  pr«  On 


By  Adeline  Fitzgerald 


New  York  Times,  Marylou  Lu¬ 
ther  of  the  Chicago  Tribune, 


manufacturers  and  retailers.  On 


ther  of  the  Chicago  Tribune,  Eugenia  avows  that  she  wants  two  successive  nights,  the  Plaza 
Carmel  Snow  and  Nancy  White  very  much  to  love  everything  Athenee’s  private  parlor  housed 
for  the  Hearst  newspapers,  and  in  eveiTbody’s  collection.  But  the  same  blithe  spirits,  first  as 
Virginia  Pope  of  Parade.  if  she  doesn’t  like  something  the  guests  of  Gilbert  H  Robin- 

They  were  all  present  on  that  she  can’t  wait  to  get  to  her  type-  Short  Hills,  N.  J.,  presi- 

memorable  weepy  morning  at  writer  to  say  so.  The  manner  jj^^t  of  Forstmann  Woolens, 
Dior’s  when  21-year  old  Yves  of  her  exit  from  a  fashion  salon  then  of  the  Mac  Stones  of  New 
Saint-Laurent,  heir  to  the  late  is  a  tipoff  to  what  she’s  going  York  whose  party  had  the  decor- 
master,  scored  his  great  tri-  to  write.  If  she  tries  to  slip  out,  ^tive  motif  of  chinchilla.  The 
umph,  and  they  can  have  it  to  avoiding  the  eye  of  the  designer,  stones  used  to  give  mink  parties, 
say  for  a  long  time  to  come,  who  is  mingling  hopefully  in  the  On  another  night  Yves  Lan- 
They  came  to  Paris  to  see  if  crowd,  you  know  she’s  carrying  vin,  a  nephew  of  the  late  Jeanne 
young  Saint-Laurent,  whose  pa-  a  brickbat.  If  it’s  a  bouquet,  Lanvin,  and  designer  Antonio 
tron  saint,  Yves,  was  “a  marvel  she’s  just  as  eager  to  toss  it.  del  Castillo  were  joint  hosts  in 
to  the  people,”  could  perform  a  About  covering  the  rebel  the  old  rue  Tillsit  mansion  which 
miracle.  They  think  he  did.  Mrs.  houses  of  Balenciaga  and  Given-  is  now  the  home  of  Lanvin  per- 
Sheppard  termed  it  the  emo-  chy,  there  are  two  schools  of  fumes. 

tional  fashion  binge  of  all  time,  thought.  One  is  headed  by  Eu-  The  rooms  were  full  of  Spring 
c  ,  ,  c  ,  genia,  who  believes  that  collec-  flowers,  of  guests  with  titles,  and 


Sack  for  the  Sack 


tions  are  made  to  be  covered,  the  scent  of  Arpege. 


The  visiting  journalists  also  and  nobody’s  going  to  stop  her.  Most  beautiful  party  was  the 
sensed,  rightly,  that  the  fate  of  la  the  other  camp  is  Virginia  Fashion  Group’s  Sunday  night 
the  sack  was  in  the  balance.  Pope  who  feels  that  newspaper  candlelight  supper  in  the  salons 
After  seeing  a  dozen  major  col-  space  is  too  good  for  these  two  of  the  Orangerie.  Madame  Lucie 
lections  they  now  conclude  that  ungrateful  masculine  dressmak-  Noel  of  the  Paris  Herald-Trib- 
the  couture  itself  would  be  glad  ers  whose  fame  rests,  to  a  large  une  presided,  proudly  wearing 


to  sack  the  whole  thing. 


Other  world-shaking  events  gave  them  in  their  early  days, 
happened  while  they  were  here.  Miss  Pope’s  own  report,  on  Bal- 


extent,  on  the  support  the  press  her  last  year’s  Spring  hat.  It  is 
gave  them  in  their  early  days.  Dior’s  little  cap  covered  with 


They  had  a  practical  lesson  in  enciaga’s  first  post-war  collec 
international  economics  when 
the  American  bank  loan  to 
France  came  through.  Immedi¬ 
ately  they  found  that  fewer 
francs  were  being  offered  for 
their  $$s.  Then  America  pop¬ 
ped  its  satellite  into  outer  space 
and  they  could  order  breakfast 
grapefruit  in  Paris  without  em- 
barassment.  The  French  reluc¬ 
tantly  gave  up  their  little  jokes 
about  America’s  pamplemousse. 

(Also  known  as  “grap-fruit”). 

Patricia  Peterson  and  Mary¬ 
lou  Luther,  who  are  somewhat  in 
Saint-Laurent’s  age  bracket, 

were  covering  the  Paris  collec-  ciippcp  im  padk  t  c 

tions  for  the  first  time,  and  IV.PfER  IN  PARIS  for  Euaenu 

_ V  ~  1.1.  1  Tribune,  Henry  Sandoz,  Rebecc 

photographing  them  --  Marylou  ^f  Harper’s  B^aar  and  daughf 
doing  them  in  color.  This  kept  White.  The  parh 


Miss  Pope’s  own  report,  on  Bal-  valley  lilies,  now  an  untouchable 
enciaga’s  first  post-war  collec-  museum  piece  to  women  who 


SUPPER  IN  PARIS  for  Eugenia  Sheppard  of  the  New  York  Herald 
Tribune,  Henry  Sandoz,  Rebecca  Hamilton  and  Nancy  White,  editor 
of  Harper's  Bazaar  and  daughter  of  the  late  Hearst  executive,  T.  J. 
White.  The  party  was  at  the  Orangerie. 


sses,  an  armful  of  CONVERSATION  at  midnight—  I 
thered  up  a  zipped  Virginia  Pope  of  Parade  magaiiM 
1  I  was  in  ”  Lanvin,  the  Parisian  par* 

vas  not  amused,  and 
some  jangling  of 

certain  circles,  but  own  it.  In  the  name  of  the 
se  thought  is  was  a  Fashion  Group  she  handed  a 
heavy  horseshoe  to  Jean  Patou 
,  r-,  .  ,  (M.  Barbas),  head  of  the 

Mmk  to  Ch.nrh.Ila  couture,  proving  that  all 

Tension  about  the  fate  of  the  was  finally  peaceful  on  the 
■ought  over  an  un-  fashion  front, 
ber  of  American  • 

!rs  and  retailers.  On  ,  /-ii  .v  » 

ve  nights,  the  Plaza  Plain  Clothes 
rivate  parlor  housed  Story  on  Film 
ithe  spirits,  first  as  Chicago 

f  A  color-sound  slidefilm  titled 

t  Hills,  N.  J  ,  presi- 

orstmann  Wwlens,  by  the  Chicago  Trih- 

u  .1  ^ne  in  cooperation  with  the  Chi- 

party  had  the  decor-  ^be  American 

of  chinchilla.  The  institute  of  Men’s  and  Boys' 
to  give  mink  parties.  fAIMBWI 

er  yrtt  Yves  La„.  L.  G.,- 

w  of  the  late  Jeanne  rumagev  of  the  apparel  di- 
i  desiper  Antonio  Tribune’s  retail 

were  joint  hosts  m  advertising  department,  the  18- 
illsitinansion  which  ^bdefilm  employs  “real 

lome  of  Lanvin  per-  ^^^.^alk”  to  tell  the  story  of 
,  „  .  c  •  how  clothes  work  for  men.  The 
^1  ^”"5  Tribune  used  several  of  its  em- 
’  Arp^e  *  ployees  for  leading  roles  in  the 

atiful  party  was  the  ^ 

oup’s  Sunday  night 

supper  in  the  salons  AP  Assignments 
gerie.  Madame  Lucie  o  A  J 
Paris  Herald-Trib-  India 

d,  proudly  wearing  Francisco  Quintans,  a  Uru- 
ir’s  Spring  hat.  It  is  guayan  citizen  who  has  been  in 
i  cap  covered  with  newspaper  work  for  34  years, 

,  now  an  untouchable  has  been  named  Associated 
ece  to  women  who  Press  correspondent  at  Monte¬ 
video.  He  has  been  an  AP  em¬ 
ployee  for  16  years. 

Watson  S.  Sims  is  leaving 
London’s  AP  bureau  to  be  chief 
of  bureau  at  New  Delhi.  He  has 
been  with  AP  since  1947,  fol¬ 
lowing  work  on  southern  news¬ 
papers. 

• 

Ryan  Is  Appointed 

Joseph  J.  Ryan,  assistant 
transportation  editor.  New  York 
Times,  and  a  staff  member  for 
33  years,  has  been  appointed  to 
the  post  of  assistant  director  of 
the  New  York  Herald  relations  for  the  United 

Nancy  White,  editor  States  Lines,  it  was  announced 
Hearst  executive,  T.  J.  Walter  H.  Jones,  vicepresi- 

igerie.  dent  for  public  relations, 
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The  rooms  were  full  of  Spring 
flowers,  of  guests  with  titles,  and 


Noel  of  the  Paris  Herald-Trib¬ 
une  presided,  proudly  wearing 
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Section  Edited 

By  Robert  B.  McIntyre 


‘Bloom  Off  TV  Rose’, 
Newspaper  Admen  Told 


By  Robert  B.  McIntyre 

Harrisburg,  Pa. 

Sparks  that  set  fire  to  new  an 
L  ideas  for  “ocsellerating”  news-  P® 
^  paper  linage  showered  from  the 
anvil  of  the  Display  Advertising 
Conference  jointly  sponsored 
here  this  week  by  the  Pennsyl-  _ 
vania  Newspaper  Publishers  As- 
sociation  and  the  Interstate  Ad- 
vertising  Managers  Association. 

Among  the  hottest  sparks 
hammered  out  by  advertiser, 
agency,  and  newspaper  spokes- 
men  were  these: 

•  Five  reasons  why  news¬ 
papers  can  expect  to  snag  $5-  be 
billion  of  the  estimated  total  of  lj 
$15-billion  to  be  spent  on  ad-  ge 

.  vertising  in  1965  were  given 
by  Charles  T.  Lipscomb  Jr.,  ot 
president.  Bureau  of  Adver-  ti( 
tising,  ANPA.  sa 

•  Tips  on  how  newspaper 

^  advertising  managers  can  “muz¬ 
zle"  threatened  advertising  taxes 
were  offered  by  C.  James  Proud,  hi 
president.  Advertising  Federa-  nt 
tion  of  America.  w 

•  A  plea  for  newspapers  to  la 
stop  “destructive  infighting”  w 
among  themselves  and  to  mount 

an  “active  and  sustained”  na¬ 
tional  campaign  to  sell  the  ad¬ 
vertiser  on  the  fact  that  the  local 
newspaper  is  a  “highly  valued 
and  personal  possession  of  its 
readers”  was  voiced  by  Newman 
-McEvoy,  vicepresident  in  charge 
of  media,  Cunningham  &  Walsh 
Ine. 

More  than  200  PNPA-IAMA 
members  and  their  wives  at¬ 
tended  the  two-day  Conference. 

Bloom  off  TV  Rose 

The  five  reasons  cited  by  Mr. 
Lipscomb  were  these; 

1)  Rapid  growth  in  number  of 
TV  stations  since  1950  from  98 
to  473  “can  only  split,  divide 
ind  diminish”  the  advertiser’s 
audience. 

*  2)  The  Bureau  is  developing  a 

I  five-year  research  plan  to  get 
facts  on  newspaper  audience, 
diaracteristics,  readership  and 
performance  to  better  sell  ad¬ 
vertisers  and  their  agencies. 

3)  One  outgrowth  of  this  re¬ 
search  will  be  the  opportunity 
to  prove  that  the  newspaper  is 
1  the  most  economical  medium. 

]  editor  Sc  publisher  for 


4)  The  Bureau  will  collect 
and  analyze  the  advertising  ex¬ 
penditures  of  top  advertisers  in 
various  classifications  to  deter¬ 
mine  newspapers'  share  of  the 
total  budget. 

5)  The  Bureau  will  launch  a 
major  sales  attack  calling  for 
seminars  with  key  advertising 
executives,  improvement  of  co¬ 
ordination  and  use  of  the  Bu¬ 
reau’s  many  national  sales  tools, 
and  creation  of  more  and  better 
retail  and  chain  store  selling 
tools. 

Noting  that  the  Bureau  will 
be  45  years  old  this  April,  Mr. 
Lipscomb  said  the  Bureau  “still 
sells  all  daily  newspapers  as  a 
national  advei'tising  medium.  No 
other  newspaper  sales  organiza¬ 
tion  performs  this  function,”  he 
said. 

Cites  Bureau's  Role 

The  Bureau  president  said  he 
had  heard  that  some  smaller 
newspapers  feel  the  Bureau’s 
work  is  chiefly  of  benefit  to 
larger  newspapers.  “The  only 
way  the  smaller  papers  can  get 


more  national  advertising  is  for 
the  Bureau  to  succeed  in  getting 
more  national  advertisers  to 
switch  to  newspapers  as  a  basic 
medium.  At  the  same  time,”  he 
continued,  “the  Bureau  is  help¬ 
ing  large  and  small  newspapers 
to  get  more  local  linage  through 
our  work  with  headquarters  of 
chain  stores  .  .  .” 

Mr.  Lipscomb  explained  that 
of  the  Bureau’s  1,061  members, 
627c  are  newspapers  with  circu¬ 
lations  below  25,000.  Less  than 
15%  of  the  Bureau’s  annual  in¬ 
come  is  paid  by  that  629o  of  its 
members. 

“The  smaller  newspapers  are 
vitally  important  to  the  Bu¬ 
reau,”  he  said,  “because  they  are 
an  integral  part  of  the  national 
medium  which  we  sell,  and  the 
Bureau  is  a  great  bargain,  of 
great  importance,  to  those 
smaller  papers. 

“The  100  largest  newspapers, 
about  107o  of  our  members,  pay 
dues  which  are  73%  of  our  in¬ 
come.  Sometimes  they  feel  we 
put  too  much  into  our  work  for 
smaller  newspapers.” 

He  said  the  Bureau’s  Board 
and  Plans  Committee  carefully 
“control  our  policies  and  expen¬ 
ditures  to  see  that  we  properly 
represent  the  entire  medium  in 
dealing  with  national  adver¬ 
tisers’  problems,  and  that  our 
regional  and  local  selling  are 
properly  balanced,  or  self  liqui¬ 
dating,  and  therefore  paid  for 


PNPA-IAMA  PROMOTION  CONTEST  COM MIHEE— Shown  selecting 
12  winners  from  97  entries  submitted  by  member  papers  are  (seated 
left  to  right):  J.  G.  McClellan,  committee  chairman,  and  advertising 
director,  Norristown  Times  Herald;  Connie  Fletcher,  suburban  adver¬ 
tising  manager,  John  Wanamaker's,  Philadelphia;  John  Lafferty,  Fair- 
child  Products;  and  George  S.  Fitiroy,  Philadelphia  manager,  Julius 
Mathews  Special  Agency.  (Standing  left  to  right)  are:  Frank  E. 
Bishop,  retail  ad  manager,  Norristown  Times  Herald;  Russell  Frani, 
Julius  Mathews  Special  Agency;  Louis  Jaffe,  Multi-Ad  Services,  New 
York;  and  Robert  J.  Humes,  national  ad  manager,  Norristown  Times 
Herald. 
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by  the  members  who  are  actually 
using  those  services.” 

Ad  Tax  Threats 

Mr.  Proud  said  the  adver¬ 
tising  industry  will  have  helped 
kill  free  enterprise  if  it  “fails  to 
do  the  public  relations  job”  re¬ 
quired  to  scotch  the  spread  of 
punitive  advertising  taxes. 

If  the  Baltimore  ad  tax  is 
sustained  by  the  higher  courts, 
there  will  be  an  attempt  to  tax 
advertising  in  “nine  out  of  every 
10  states”  within  two  years  after 
the  court  approves  the  levy,  the 
AFA  president  said. 

“The  most  obvious  effects  of  a 
special  tax  on  advertising  are 
the  dangers  which  it  presents  to 
your  city  and  your  trading 
area,”  he  said. 

“It  will  be  another  ‘hidden 
tax’  which  must  be  passed  on  to 
the  consumer.  It  will  automatic¬ 
ally  reduce  advertising  in  most 
cases,  thus  reducing  sales  pro¬ 
fits,  eventually  reducing  over-all 
tax  revenues.  It  may  spell  finan¬ 
cial  ruin  for  small  businesses  by 
pricing  their  sales  stimulant  out 
of  their  reach.  It  will  drive  suc¬ 
cessful  businesses  out  of  an 
affected  city,  thus  creating  un¬ 
employment  and  further  tax 
problems,  and  it  tends  to  dis¬ 
courage  industry  and  commer¬ 
cial  business  expansion  with  the 
affected  area,  thus  blighting 
normal  grrowth,”  Mr.  Proud  as¬ 
serted. 

Baltimore  Already  Hit 

He  said  that  industrial  expan¬ 
sion  in  Baltimore  has  already 
been  hit  with  two  publishing 
houses  announcing  plans  to  move 
out.  He  said  another  publisher 
has  cancelled  plans  to  build  a 
new  plant  in  that  city — “all  be¬ 
cause  of  the  ad  tax.” 

He  urged  PNPA-IAMA  mem¬ 
bers  to  help  improve  adver¬ 
tising’s  public  relations  so  that 
“when  the  threat  of  a  tax  does 
come  to  your  city,  your  cus¬ 
tomers  and  fellow  citizens  will 
make  such  an  outcry  that  the 
politicians  will  drop  it  like  a  hot 
potato.” 

One  of  the  best  ways  to  ac¬ 
complish  this,  Mr.  Proud  said, 
would  be  for  the  advertising 
managers  to  take  an  active  part 
in  their  local  advertising  clubs. 

He  revealed  that  AFA  will 
soon  distribute  a  “complete  for¬ 
mula  for  muzzling  such  threats 
as  the  Baltimore  advertising 
tax.”  This  blueprint,  called 
“Community  Action  Plan,”  sets 

{Continued  on  page  18) 


advertiser  and  his  agency.” 

¥.inog*rkmh  Mr.  McEvoy  said  that  the  need 

j„aking  a  strong  plea  for 
(Continued  from  page  17)  newspaper  advertising  on  a  con- 
_ _  tinning  basis  is  intriguing. 

forth  a  program  of  organization  ^  ^  said,  the 

necessary  to  meet  the  threat  of  newspaper  medium  is  being 
«««  overwhelmed  in  the  important 


any  ad  tax,  he  said.  ,  ,  ,  ,  /n,  . ,  ^ 

area  of  vocalness.  Consider 

Newspapers’  Appeal  the  number  of  trade  messages  to 

„  „  _  ,  ,  ,  the  advertiser  on  the  subject  of 

Mr.  McEvoy  asserted  that  the  bpjadcasting  as  compared  with 
nation  s  local  newspapers  have  newspapers  .  .  .  compare  the 
a  unique  personal  appeal  to  number  of  pages  in  four  or  five 
their  audience  which  thus  far  jgsues  of  Editor  &  Publisher 
has  not  been  adequately  drama-  monthly  accumulation 

tizM  or  sold  to  the  national  ad-  q£  radio-TV  dailies,  ‘Sponsors’, 


that  if  you  print  it  in  the  news-  only  25%  of  their  time  is  spent 
papers  enough  people  are  going  in  actually  selling  while  75%  of 
to  read  what  you  say  so  that  their  time  is  taken  up  with  non- 
the  entire  town  knows  about  it  productive  effort,  such  as  call- 
pretty  quick  .  .  .  and  most  of  backs,  paper  work,  etc. 
them  will  believe  what  you  say  Mr.  Arnold  said  that  the  ob- 

because  over  a  long  period  of  vious  problem  was  how  to  get 
time  the  public  has  learned  to  more  time  for  selling  and  sug- 
trust  the  integrity  of  its  news-  gested  the  following  four-point 
papers.  If  people  see  it  in  the  program:  1)  Set  a  sales  goal; 
newspapers  they  accept  it  as  2)  Decide  on  how  much  adver- 
truth,,  Mr.  Eliott  said.  tising;  3)  Decide  what  to  pro- 


I 


vertiser  and  his  agency, 


‘TV  Magazines’,  ‘TV  Ages’, 


He  said  that  the  “localness”  of  ‘Varieties’  and  “Billboards’. 


the  hometown  newspaper,  far 
from  being  the  sort  of  limitation 


“We  have  Editor  &  Pub¬ 
lisher  doing  a  fine  reporting 


often  thought,  actually  gave  the  joj,  catering  to  the  interests 
newspaper  a  type  of  appeal  and  the  newspaper  publishing  in¬ 
attention  shared  by  no  other  j^gtry  with  American  Press, 


medium. 

“Outdoor  advertising,  direct 
mail,  even  low-powered  radio 


Publishers’  Auxiliary,  etc.  doing 
a  supporting  job.” 


afafinr,.,  ^<1  i>  1  Mr.  McEvoy  noted,  however, 

stations  are  often  local  only  in  .....  «  ^  j 

♦Lo.  _ _  that  these  are  vertical  trade 


the  sense  of  limited  coverage  or  >,  tt  j  j 

of  selected  coverage,”  Mr  Me-  i^commended  a 

Evoy  said.  “But  the  local  news-  Publishing  project 

paper,  in  dealing  as  it  does  with  ^^e  sole  purpose  of  d.ssemm- 
local  social  and  business  prob-  newspaper  advertising 

1 _ _  news  for  advertisers  and  their 


lems  and  needs,  becomes  a  neces- 

sary  part  of  community  life  and  n&^ncies. 

communication  and  so  develops  ^ 


a  loyalty  of  readership  almost  that  the  Madison  Avenue  media 


unique  in  the  media  field.” 


in  the  eyes  of  the  national  ad¬ 
vertisers,  he  said. 

When  the  national  advertiser 
comes  to  view  the  local  news¬ 
paper  as  “a  highly  valued  and 


It  is  naive  to  think,  he  said. 


man  is  an  all-divinging  medicine 


In  substantiating  his  state-  ^nd  does  not  need  some 

ments,  Mr.  McEvoy  cited  his  basic  studies  and  research  to 
agency’s  “Videotown”  studies  back  up  his  own  decisions.  The 
which  show  that  newspaper  ^V  and  radio  networks  are 
reading  has  been  sustained  at  continually  supplying  such  ma- 
a  high  level  whereas  all  other  Serial  to  the  advertiser,  but  only 
media  have  suffered  under  the  ^  large  papers  have  made 
impact  of  TV.  steps  in  this  direction,  Mr.  Mc- 

The  agency  media  executive  Evoy  said, 
said  there  is  a  tendency  of  local  In  fact,  he  added,  “the  wealth 
newspaper  publishers  them-  of  propaganda  about  cost-per- 
selves  to  overlook  this  very  im-  thousand  has  apparently  so  in- 
portant  “qualitative”  aspect  of  timidated  the  local  newspapers 
their  readership  and  to  try  to  that  they  have  neglected  their 
fight  the  inroads  of  TV  and  monopoly  on  the  one  thing  most 
radio  on  the  cost-per-thousand  desired  by  today’s  advertiser — 
tjrpe  of  promotion  to  advertisers,  a  devoted  audience.” 

This  leads  to  the  destructive  in-  »,  .  •  w 

fighting  between  local  news-  Nothing  Like  Newspapers 

papers  that  has  done  nothing  Joseph  B.  Elliott,  general 
but  hurt  the  industry  as  a  whole  manager,  Raymond  Rosen  Co., 


Inc.,  Philadelphia  RCA  distribu¬ 
tors,  declared  that  he  well  knows 
“what  newspapers  can  do  when 
it  comes  to  selling  merchandise.” 

“Not  just  once,  but  many 


for  the  retailer.”  p 

“You  will  find  it  snowballingl 


truth,,  Mr.  Eliott  said.  tising;  3)  Decide  what  to  pro- 

41T  L  .  ui  r-  u-  »  mote;  and  4)  Prepare  a  daybj 
Unbeatable  Combination  schedule  of  when  ads  ait 

He  said  that  as  a  selling  team  to  run. 
newspapers  have  an  “unbeat-  He  said  that  such  an  approach 
able  combination  between  your  “can  pay  big  dividends  for  the 
editorial  and  advertising  depart-  salesman,  for  your  paper  and 
ments.”  for  the  retailer.” 

Mr.  Elliott  said  that  to  most  “You  will  find  it  snowballing 
families  the  prices  in  retail  before  very  long  and  if  each 
newspaper  advertising  are  about  salesman  sells  just  one  planned 
as  important  as  any  news  on  program  a  month,  a  staff  of 
the  front  page — “and  newspaper  eight  can  top  Eureka’s  (Calif.) 
advertising  has  a  value  far  be-  record  of  92  accounts  sold  on  a 
yond  price.  National  advertisers  plan  in  just  a  year’s  Time,”  Mr. 
who  also  use  magazines,  tele-  Arnold  said, 
vision,  radio,  outdoor  posters 

and  all  other  media,  know  the  ‘Downtown  Is  Sick* 

impact  of  newspapers  as  a  sales 

vehicle  —  as  evidenced  by  the  The  assertion  that  “down- 
amount  of  money  they  spend  in  towns  are  sick  but  not  sick 
newspaper  advertising.”  enough  for  their  own  good," 


‘Downtown  Is  Sick* 

The  assertion  that  “down- 


personal  possession  of  its  times,  I’ve  seen  what  happens 
readers,”  then  the  newspapers  when  we  run  a  full-page  or  a 
may  hope  to  regain  the  adver-  double-truck  on  radios  or  tele- 
tising  dollars  now  being  si-  vision  sets  .  .  .  there  simply  is 
phoned  away  by  TV  and  other  no  advertising  medium,  of  any 
national  media,  Mr.  McEvoy  kind,  that  can  hold  a  candle  to 

newspapers  for  selling  merchan- 

Researcb  Needed  volume,”  he 

said. 

“But  this  image  of  the  news-  He  noted  that  newspapers 


newspaper  advertising.”  enough  for  their  own  good," 

was  made  by  Joseph  F.  Buck,  J. 

‘How  Color  Produces*  F.  Buck  Associates,  Advertising, 

A  presentation  entitled  “How  Harrisburg,  in  a  talk  on  the 
ROP  Color  Produces”  was  made  newspapers  roll  in  the  down- 
in  behalf  of  the  National  News-  crisis, 

paper  Promotion  Association  by  “Sometimes  I  think  that  the 
William  T.  Lunsford  Jr.,  pro-  best  thing  that  could  happen  to 
motion  manager,  Harrisburg  downtowners  is  for  their  busi- 
Pafriot-.VcM's.  This  was  the  same  nesses  to  get  damn  good  and 
pitch  made  last  month  in  New  sick,”  Mr.  Buck  said.  “Why? 
York  before  the  National  Retail  Because  then  they  might  stop 
Merchants  Association  (former-  their  practice  of  self-diagpiosis, 
ly  NRDGA)  by  Robert  N.  Weed,  and  submit  themselves  to  a  coin- 
promotion  director,  Minneapolis  plete  and  thorough  check-up  to 
(Minn.)  Star  and  Tribune  find  the  real  causes  of  their 
(E&P,  Jan.  11,  page  11).  problems.” 

Using  off-stage  voices,  C02 
fire  extinguishers,  colored  slides, 

strobe  lights  and  gun  shots,  Mr.  Mr.  Buck  said  that  parking  is 
Lunsford  gave  Conference  dele-  only  a  part  of  the  problem.  He 
gates  an  action-packed  picture  cited  figures  showing  that  42?t 
of  retailers’  successes  with  ROP  of  the  shoppers  don’t  care  about 
color.  the  problems  of  parking  because 

“ROP  color  is  not  something  they  use  public  transportation; 
that  is  going  to  be  a  factor — it  2%  walk  to  the  stores;  11%  have 
is  here  and  it  is  a  potent  sales  a  place  to  park  or  can  afford  to 
factor,”  Mr.  Lunsford  said,  pay  for  parking;  and  45%  are 
“And  it  is  time  that  advertisers  affected  by  the  parking  problem, 
agencies— yes,  and  newspapers  He  outlined  steps  taken  by 
themselves  —  regard  and  use  merchants  and  newspapers 

ROP  color  as  a  basic  part  of  of  Harrisburg  in  helping  to  al- 
continuing  sales  programs  .  .  .  leviate  the  downtown  problem  in 
as  a  basic  tool  for  effective,  con-  that  city, 
tinning  sales  efforts.”  hAveto 


problems.” 

Parking  Only  Part 
Mr.  Buck  said  that  parking  is 


More  Selling  Time 


“Most  downtowns  will  have  to 
face  a  day  of  decision,”  Mr. 
Buck  said.  “Whether  they’ll  figbt 


paper,”  he  emphasized,  “can  be  don’t  have  to  trust  their  audi- 
generated  only  by  an  active  and  ence  will  be  tuned  in  at  a  cer- 
sustained  campaign,  supported  tain  time,  on  a  certain  day. 
by  the  newspapers  nationally  “You  don’t  have  to  worry 
and  backed  by  research,  that  will  about  ‘Trendex’  or  ‘Nielsen’ 
be  aimed  directly  at  the  national  ratings.  You  know  darned  well 


Mark  R.  Arnold,  retail  mana-  it  out,  or  give  up  by  forfeit 
ger.  Bureau  of  Advertising,  largely  depends  on  the  role  yoo 
ANPA,  asserted  that  more  time  (the  newspaper)  play  in  the 
for  selling  would  be  the  key  to  battle.” 
retail  linage  gains  in  ’58.  ^ 

He  said  a  survey  of  news¬ 
paper  salesmen  showed  that 

while  actual  selling  is  the  thing  (.Additional  PNPA-IAMA 
they  like  best  about  their  jobs,  coverage  will  be  found  on  p«*** 
most  salesmen  reported  that  20  and  22). 
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comDact  market 


buys  MORE  than 
\  the  entire  state  of 


It’s  The  Cleveland  j 
Plain  Dealer  Market  I 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


RETAIL.  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES' 


Here’s  how  the 
Cleveland  Market 
sells  a'A 

billion  dollsrs 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

_ (000) _ 

Totol  Retoil  Soles  2,247,897 

Retail  Food  Soles  549,318 

Retail  Drug  Sales  85,930 

Automotive  382,082 

Gas  Stotions  120,031 

Furniture,  Household  Applionces _ 124.695 


26  ADJACENT 
COUNTIES 
(000) 

1,999,804 
484,163 
55,457 
390,920 
157,081 
•  102,572 


(Source,  Sates  Management  Survey  of  Buying  Power,  May  10, 


4,247,701 

1,033,481 

141,387 

773,002 

277,112 

227,267 

1957) 


*  Akron,  Canton  and  Youngstown’s  Counties  are  not  included  in  above  Sales. 

Rtprtsented  by  Cresmer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  A  ngeles.  Member  oj  Metro  Sunday  Comics  and  Magazine  N  etwork. 
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3  Cup  Winners 
Named  by  lAMA 

Harrisburg,  Pa. 

Winning  newspapers  of  three 
cups  awarded  annually  during 
the  ANPA-IAMA  Advertising 
Conference  were  announced 
here. 

The  David  Knipe  Memorial 
Cup  for  the  best  locally-prepared 
ad  campaign  featuring  a  run¬ 
ning  theme  was  awarded  to  the 
Norristown  (Pa.)  Times  Herald. 
The  campaign  was  the  result  of 
a  co-op  effort  of  the  Public  Re¬ 
lations  Committee  of  the  Cen¬ 
tral  Montgomery  County  Cham¬ 
ber  of  Commerce  and  the  Times 
Herald  to  awaken  the  commun¬ 
ity  to  its  vast  industrial  expan¬ 
sion  potentialities. 

The  campaign  consisted  of  17 
full  pages  for  a  total  of  41,888 
lines  of  paid  space. 

The  Metro  Cup  for  the  highest 
percentage  increase  in  local  ad¬ 
vertising  was  won  by  the 
Bristol  (Pa.)  Daily  Courier 
which  showed  a  20.2%  increase 
in  1957. 

The  Ed  MacHirsh  Cup  for  the 
greatest  percentage  gain  in  na¬ 
tional  linage  went  to  the 
Bridgeton  {N.  J.)  Evening  News 
which  tallied  a  3.6%  gain  last 
year. 


Orlando  A 
C)Hando  II 
C)rlando  11 

THE  BIG,  GOLDEnU 

j  Orlando  Sentinel-Star  has 
more  thaji  5  times  the  com¬ 
bined  circulation  of  Tampa. 
i  Miami  and  Jacksonville  pap- 

I  ers  in  the  Central  Florida 

5-County  area. 

Orlando 

THE  BRANHAM  CO. 

C^rlando  A 
Orlando  11 
i  Orlando  11 

THE  BIG,  GOIDEnU 

Orlando  Sentinel-Star  has 
more  than  5  times  the  com¬ 
bined  circulation  of  Tampa, 
Miami  and  Jacksonville  pap¬ 
ers  in  the  Central  Florida 
5-County  area. 

Orlando 

THE  BRANHAM  CO. 


12  Promotion  Contest 
^  iiiiiers  Announced 

Harrisburg,  Pa. 

Twelve  prizes  totaling  $160 
were  awarded  staff  members  of 
PNPA-IAMA  newspapers  in  the 
Newspaper  Promotion  Adver¬ 
tising  Contest  by  Joseph  G. 
McClellan,  advertising  director, 
Norristown  (Pa.)  Times  Herald, 
and  chairman  of  the  Promotion 
Contest  Committee. 

Top  prize  of  $50  went  to 
Robert  H.  Cole,  Pittsburgh 
(Pa.)  Sun  Telegraph.  Second 
prize  of  $25  went  to  Neil  B. 
Tytler,  Norristown  Times  Her¬ 
ald.  Another  entry  of  Mr.  Tytler 
was  awarded  $5.  A  $15  third 
prize  was  awarded  to  John  W. 
Fox,  Atlantic  City  (N.  J.)  Press. 
Hugh  J.  Rawdon,  Bergen  (N.  J.) 
Evening  Record,  won  $10  and 
$5  for  his  entries. 

Other  winners  were:  William 
E.  Paulus  and  Henry  P.  Hunter, 
both  of  the  Easton  (Pa.)  Ex¬ 
press,  $10;  Dom  Viccari,  Ell- 
wood  City  (Pa.)  Register,  $10; 
Robert  B.  Potter  Jr.,  Lancaster 
(Pa.)  Intelligencer  Journal,  $10; 
Richard  A.  Battin,  Meadville 
(Pa.)  Tribune,  $5;  and  W.  E. 
Stremmel,  Harrisburg  Patriot 
News,  $5. 

• 


"IS  THIS  YOUR  STORY?"— Edward  M.  Hyde  (left),  advertising  direc¬ 
tor,  Sharon  (Pa.)  Herald,  as  procrastinating  ad  salesman  and  George 
N.  Scheid,  advertising  director,  Tarentum  |Pa.)  Valley  Daily  News, 
as  harassed  ad  director,  in  scene  from  their  dramatization  ot  real-life 
story  that  takes  place  in  newspaper  ad  departments  almost  daily.  Sales 
training  skit  opened  the  1958  Display  Advertising  Conference  jointly 
sponsored  by  the  Pennsylvania  Newspaper  Publishers  Association  and 
the  Interstate  Advertising  Managers  Association  in  Harrisburg. 

Hyde  and  Scheid  Teamup 
In  Pointed  Sales  Skit 


Wes  Dodge  Elected 
lAMA  President 

Harrisburg,  Pa. 

Wesley  S.  Dodge,  retail  ad¬ 
vertising  manager,  Williamsport 
(Pa.)  Grit,  was  elected  presi¬ 
dent  of  the  Interstate  Adver¬ 
tising  Managers  Association 
here  this  week.  He  succeeds  A. 
Jay  Schaff,  advertising  director, 
Hagerstoivn  (Md.)  Herald-Mail. 

George  N.  Scheid,  advertising 
director,  Tarentum  (Pa.)  Valley 
Daily  News  was  elected  vice- 
president.  Waldemar  P.  Wood, 
advertising  director,  Coatesville 
(Pa.)  Record  was  reelected  sec¬ 
retary-treasurer. 

Edward  M.  Hyde,  advertising 
director,  Sharon  (Pa.)  Herald, 
I  was  elected  a  member  of  the 
lAMA  board  of  directors. 


Harrisburg,  Pa. 

“Is  This  Your  Story?”  a 
somewhat  exaggerated  sales 
training  skit,  proved  to  be  an 
effective  eye-opener  for  the 
PNPA-IAMA  Conference’s 
opening  session. 

Jointly  produced  by  and  co- 
starring  George  N.  Scheid  and 
Edward  M.  Hyde,  advertising 
directors  of  the  Tarentum  Val¬ 
ley  Daily  News  and  the  Sharon 
Herald  respectively,  the  skit  was 
a  hilarious  dramatization  of  “a 
real-life  story  that  takes  place 
in  newspaper  advertising  de¬ 
partments  almost  daily.” 

Mr.  Scheid  played  the  role  of 
the  harassed  ad  director  trying 
his  best  to  get  his  indolent, 
hung-over,  ad  salesman  (played 
by  Mr.  Hyde)  to  properly  serv¬ 
ice  his  accounts. 


The  salesman  persists  in  ap¬ 
plying  all  the  known  (and  some 
new)  delaying  actions  to  avoid 
making  personal  calls.  When  it 
comes  to  layout  and  writing 
copy,  the  salesman  blithely  ad¬ 
vises  his  accounts  to  use  some 
old  mats  instead. 

The  Pay-Off 

Pay-off  comes  when  phone 
rings  and  salesman  enthusiastic¬ 
ally  agrees  to  knock  himself  out 
doing  a  6  by  18  ad. 

The  half-bewildered  an  direc¬ 
tor  asks:  “Well,  what  got  into 
you?  Who’s  the  6  by  18  for?” 

“The  Red  Wing  Volunteer 
Fire  Department,”  the  salesman 
replies.  “I  told  ’em  not  to  worry 
about  a  thing,  because  I’d  go  to 
work  and  fix  ’em  up  an  ad  that 
will  put  their  carnival  over  like 
a  Rose  Bowl  game.” 

“Who’s  going  to  pay  for  that 
6  by  18?”  asks  the  suspicious 
ad  director. 

“Pay  for  it?  Why  we  are!  I 
told  them  we’d  be  glad  to  donate 
the  space.  After  all,  these  civic 
affairs  deserve  our  support  and 
bring  us  a  lot  of  good  will.” 

With  this,  white  uniformed 
men  dashed  on  stage  and  led  the 
babbling  ad  director  away. 

“Whatever  in  the  world  could 
have  caused  that?”  asks  the 
salesman,  as  the  curtain  closes. 

While  the  skit  brought  down 
the  house,  its  vital  in-between- 
the-lines  message  wasn’t  lost  on 
the  audience  of  ad  managers  and 
directors. 


Editorial  Research  Reports  will  publish  on 
February  19,  1958: 

CONTROL  OF  OUTER  SPACE 

A  soundly  researched  6000-word  summary  of  what 
has  been  done  and  is  in  prospect  on  this  subject — 
one  of  the  regular  ERR  reports. 


EDITORIAL  RESEARCH  REPORTS 
CONGRESSIONAL  QUARTERLY 

use  Nineteanth  Straat.  N.  W.  •  Wuhiniton  6.  D.  C.  a  STarlini  3-8060 
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DURING  "PRESS  WEEK"  for  th#  spring  fashions  in  Now  York,  Madams  I 
Helena  Rubinstein  (Princess  Artchil  Gourielli,  in  private  life)  gave  a  I 
breakfast  in  her  penthouse  home  for  editors.  Shown  here  in  the  foytr,  P 
Madame  Rubinstein  chats  with  left  to  right:  Ivy  Coffey,  Oklahoman  t  ^ 
Times;  Raymonde  Alexander,  Atlanta  Constitution;  Felicia  Henderson,  F 
Tulsa  Daily  World;  Dorothy  Deal,  Wichita  Eagle,  and  Ann  M.  Rain,  I 
Indianapolis  News.  I 


Doepke  Says 
Advertisers 
Want  Facts 

Harrisburg,  Pa. 

Newspapers  are  going  to  have 
to  bring  television  into  “its 
proper  perspective”  with  their 
own  facts  and  figures,  according 
to  Ernest  A.  Doepke,  Jr.,  adver¬ 
tising  director,  Harrisburg  Pat¬ 
riot-News. 

In  the  keynote  address  before 
the  Display  Advertising  Con¬ 
ference  of  the  PNPA-IAMA, 
Mr.  Diepke  said  “the  chips  are 
down”  and  “hard  selling  is  the 
order  of  the  day.”  He  added  that 
newspapers  in  ’58  must  “ac- 
SELLerate”  and  sell  harder 
with  more  facts  and  figures. 

TV-Listener  Checks 

“It  means  calling  a  spade  a 
spade  and  it  calls  for  salesmen 
who  have  the  courage  of  their 
conviction.  It  means,”  Mr.  Doep¬ 
ke  said,  “that  you  can’t  shrug-off 
radio  by  saying  ‘it’s  no  good’, 
you’ve  got  to  have  facts  and 
figures.  If  your  city  is  average, 
there’s  probably  no  radio  station 
with  more  than  a  2%  listener 
audience  at  its  peak  time,  noon 
to  1:00  p.m.  in  the  home.” 

SPENDER 

IMPACT 

For  more  advertising  for 
your  dollar  concentrated 
on  those  with  more  dol¬ 
lars  to  spend,  use  the 
Mom  tn^Courie  r-Exp  ress. 

It  reaches  the  top  45% 
of  the  families  in  ABC 
Buffalo. ..nearly  1/3  of 
all  families  throughout 
the  8  Western  New  York 
counties. 

rO«  MTU  I  AT  ION.  it’a  the 

Sunday  Courier-Express  .  .  .  the 
sUte's  largest  newspaper  outaide 
of  Manhattan. 

ao a  COLOR 
available  dally  and  Swnday 
Member :  Metre  Sender  Cemkt  end 
Sunder  Megetine  Nelweriu 

BUFFALO 

COURIER-EXPRESS 

>epfersnlotire»i  Scelere,  Meeker  A  Scett 
rocMc  Ceeit ,  Oerle  A  Howler 


Mr.  Doepke  related  how  his 
newspaper  makes  TV-listener 
checks  in  Harrisburg  at  least 
once  a  year.  He  said  the  last  one 
was  made  Nov.  7,  1957,  between 
the  hours  of  8  to  8:30  p.m.  when 
President  Eisenhower  delivered 
his  important  missile  message. 

“Of  course,”  he  said,  “you’d 
guess  that  all  America  was  lis¬ 
tening.  I’ve  got  news  for  you.  In 
this  area  only  147,  or  30%  out 
of  474  completed  phone  calls 
were  tuned  to  the  President — 
and  I’ve  been  led  to  believe  that 
he  is  their  star  attraction.” 

Mr.  Doepke  said  his  paper 
made  another  check  on  April  4, 
1957  when  the  Columbia  Broad¬ 
casting  System  telecast  “Cinder¬ 
ella.”  He  noted  that  following 
the  telecast  CBS  ran  a  page  ad 
in  the  New  York  Times  which 
stated: 

“Cinderella  was  watched  by 
nearly  every  house  in  the  nation 
— 100,000,000 — the  largest  num¬ 
ber  ever  to  view  an  entertain¬ 
ment  program. 

“It  demonstrated  again  the 
medium’s  unique  power  to  sat¬ 
isfy  the  public’s  interest  in  tele¬ 
vision  and  the  advertisers’  need 
for  vast  audiences.” 

Gles  ‘Facts’ 

“We,  too,  saw  Cinderella  and 
it  was  wonderful,”  Mr.  Doepke 
said.  “We  also  saw  and  heard 
the  pitiful  commercials  which 
cost  each  participant  $250,000. 

“Now,  what  are  the  facts  in 
this  national  stampede  in  Har¬ 
risburg?  The  best  station  in 
Lancaster  and  Harrisburg  car¬ 
ried  the  program.  Out  of  600 
completed  phone  calls  we  made, 
269  persons  said  they  were 
watching  ‘Cinderella’.  When 
asked  what  product  was  adver¬ 
tised,  232  didn’t  know;  19  said 
Pepsi-Cola;  four  said  Shulton; 
three  said  Old  Spice;  two  said 
Desert  Flower;  and  three  named 
a  sponsor  that  wasn’t  even  on 
the  program. 

“What  do  we  do  about  all 
this?”  Mr.  Doepke  continued. 


“Well,  we  never  knock  our  com- 
I)etitor,  we  just  tell  the  adver¬ 
tisers  the  truth.” 

He  said  the  same  facts  are 
available  on  direct  mail,  throw 
arounds,  circulars,  billboards, 
“and  other  so-called  advertising 
media.” 

“Your  ‘acsellerated’  program 
with  a  capital  ‘SELL’  and  truth¬ 
ful  facts  and  figures  are  just 
what  the  advertiser  needs  in 
’58,”  Mr.  Doepke  said.  “He,  too, 
is  looking  for  ways  and  means 
to  get  greater  results  for  his 
advertising  dollars  and  to  cut 
out  the  waste.  He  is  depending 
on  you.  Accept  the  challenge. 
Help  him  to  “acsellerate’  in  ’58 
with  newspapers  the  basic 
selling  medium.” 

# 

Argus  Names  Wilson 

Appointment  of  Robert  R. 
Wilson  as  advertising  manager 
of  the  Argus  Cameras  Division 
of  Sylvania  Electric  Products 
Inc.,  was  announced  this  week. 
Mr.  Wilson,  sales  promotion 
manager  of  Argus  since  last 
July,  succeeds  James  R.  Steel, 
transferred  to  Sylvania  Light¬ 
ing  Products,  a  division  of  Syl¬ 
vania  in  Salem,  Mass.,  as  divi¬ 
sional  ad  manager. 


Revlon  Drops 
Winchell  Show 

Walter  Winchell,  a  cam¬ 
paigner  against  broadcast  ratine 
services,  has  hit  another  rating 
roadblock  in  his  TV  career. 
Sponsorship  of  the  “Walter  | 
Winchell  File”  (ABC)  is  being  I 
dropped  by  Revlon  on  March  28.  • 
Last  season  Toni  and  Old  Gold  | 
cancelled  his  NBC  variety  show.  | 

“His  ratings  were  low  on 
every  service,”  George  Abrams,  j 
vicepresident  in  charge  of  adver¬ 
tising  for  the  Revlon  cosmetic  P 
firm,  said  this  week. 

Trendex  for  Friday,  Jan.  24 
rated  Winchell  at  15.0  as  against 

23.3  for  Line-Up  and  10.8  for 
Cavalcade  of  Sports.  Nielsen’s 
national  average  for  December 
gave  Winchell  14.5  as  against 

33.3  for  I’ve  Got  a  Secret,  and 
14.6  for  Kraft  Theatre.  The 
January  ARB  report  on  the 
Friday  spot  gave  Winchell  14.5 
as  against  25.8  for  Line-Up, 
and  23.7  for  Cavalcade  of 
Sports. 

Mr.  Abrams  said  another  TV 
show  would  be  found  to  replace 
Winchell’s.  He  also  reported  the 
Revlon  print  advertising  pro- 
;  gram  was  at  its  “highest  peak 
j  in  history.” 

1  “We  are  using  newspapers  9 
\  more  consistently  than  ever 
right  now,”  Jerry  Friedman, 
the  firm’s  media  and  production 
manager  said. 

Admitting  he  was  not  “com¬ 
pletely  satisfied”  with  present 
rating  services,  Mr.  Abrams 
said  his  own  idea  of  one  is  being 
tested  by  M.  A.  Wallach,  Inc., »  j 
New  York  research  organisa¬ 
tion,  in  Syracuse.  It  is  a  com¬ 
bination  of  a  personal  coinci¬ 
dental  interview  in  the  home 
and  a  telephone  coincidental. 
Questions  are  asked  about  com¬ 
mercials  and  findings  on  product 
memorability.  S 

1958  f 


Everything  in  Baltimore 
revolves  around 
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12,000  women  mailed  the  Herald  Tribune 


two  dollars  for  perfume  kits... 


6,000  sent  quarters  for  an  antique 


booklet... 


10,000  parents  paid 


twenty-five  cents  for  a  child's  “Tell  Timer’’... 


and  3,800  people  sent  in  a  dollar 


for  a 


weather  forecasting  kit 


which  all  adds  up  to  $31,800.00... 


and  proves  that  the  Herald  Tribune  produces  results  I 


Get  all  the  facts  on  the  NEW  Herald  Tribune  and  how 
it  delivers  the  top  part  of  the  New  York  quality  market! 
Because ...  quality  buys  quantity — at  a  profit! 


NEW  YORK 


Kcralb  aTribune 


TODAY’S  VITAL  NEWSPAPER 

A  European  Edition  of  the  Herald  Tribune  is  published  daily  and  Sunday  in  Paris 


editor  ai  PUBLISHER  for  February  15,  1958 


23 


AD  AGENCIES 


|i 


Agency  Success  Due 
To  Advance  Planning 


Advance  planning  is  a  must 
for  advertising  agency  success 
John  K.  Strubing  Jr.,  retiring 
vice-chairman  of  Compton  Ad¬ 
vertising  Inc.,  declared  this 
week.  He  was  summing  up  12 
years  of  planning  by  Compton 
which  made  possible  his  retire¬ 
ment  and  the  firm’s  growth  in 
the  same  period  from  annual 
billings  of  $17,000,000  to  $70,- 
000,000  today. 

“We  planned  it  that  way,”  is 
what  Mr.  Strubing  could  say 
with  satisfaction. 

Mr.  Strubing  was  one  of  five 
executives  who  took  over  the 
agency  when  Richard  Compton 
retired  late  in  1946.  The  four 
besides  himself  were  Robert  D. 
Holbrook,  now  chairman  of  the 
board  of  directors  who  then  be¬ 
came  president,  and  three  now 
deceased  Frank  Griffin,  Leonard 
Bush  and  Thurman  Barnard. 

Planned  Successors 

“Our  first  step  then  was  to 
plan  our  own  successors,”  Mr. 


I 

COVERAGE 
of  SPRINGFIELD, 
capital  and  heart 
of  ILLINOIS 


Strubing  said.  “We  made  train¬ 
ing  for  top  management  a  key 
agency  policy.  Thus  we  had  men 
ready  to  take  over  as  needed.” 

Present  officers  are  Barton 
Cummings,  president;  C.  J. 
Fleming  and  Alfred  J.  Seaman, 
executive  vicepresidents;  and 
Allen  Flouton  and  Jack  P.  Rees, 
senior  vicepresidents.  All  of 
them  were  spotted  and  espe¬ 
cially  trained  through  the  years 
for  the  positions  they  now  hold. 

Here  are  other  keys  to  agency 
success  as  delineated  by  Mr. 
Strubing: 

Keys  To  Success 

1.  Work  with  clients  as  an  e.x- 
tension  of  their  own  manage¬ 
ments  with  the  primary  objec¬ 
tive  of  moving  their  goods  at 
reasonable  profit. 

2.  Apply  money  entrusted  to 
you  as  efficiently  as  possible, 
avoiding  waste  like  a  plague. 

3.  Consider  brand  names  as 
extremely  precious  commodities, 
and  never  relax,  in  good  times 


SPRINGFIELD  is  the  capital  of  Illinois  .  .  .  and  the 
economic  capital  of  a  prosperous  II -county  market  in 
the  heart  of  the  state.  The  Illinois  State  Journal  and 
Register  offer  you  100%  coverage  of  Sangamon  County 
(Springfield)  and  60.8%  coverage  of  the  entire  I  l-county 
trading  area. 


^tale  3lownuiI  aitb  Agister 

..  The  Ring  ^  of  Truth" 

COPLEY  NEWSPAPEKS  IS  "N*in«tawfl"  NEwtpapEri  c*v«ri«( 

Sprifif  fiald,  lllii»«i»  —  N«rtli«rn  —  CrEotEr  Iee  Anf eIee  —  surf  San  DtEf#,  Califarnia  . . . 

I  ^  iErvEd  by  thE  COFiiV  WsthinttEn  iwrEaw  and  fha  COFLtY  News  SErvicE. 

IMESBfTB  NATKMALiV  tY  WEST-HOliJDAY  CO..  INC. 
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John  K.  Strubing  Jr. 


and  bad,  from  keeping  them  be¬ 
fore  the  public. 

4.  Invest  heavily  in  thought 
and  craftsmanship  to  make  ad¬ 
vertising  pay. 

5.  Build  up  cracking-good  de¬ 
partments  in  all  areas  of  adver¬ 
tising  and  selling  and  then  see 
to  it  they  mesh  to  perform  a 
good  overall  team  job. 

6.  Make  your  own  best  and 
most  promising  people  owners 
of  your  firm. 

On  that  last  point,  only  those 
who  work  for  Compton  own 
stock  in  it.  On  retirement,  Mr. 
Strubing  turned  back  his  stock. 
There  are  now  75  stockholders. 
Others  will  be  elected  as  they 
prove  their  worth. 

Tlir  BiggeM  C.liange 

In  noting  the  growth  of  the 
agency  as  depicted  by  its  annual 
billings,  Mr.  Strubing  is  particu¬ 
larly  proud  of  the  fact  that  51  fe 
represents  increased  budgets  by 
clients  already  in  the  shop,  49''f 
new  business. 

“We  must  have  done  a  good 
job  for  them  to  help  our  clients 
grow  the  way  they  have,”  he 
commented. 

Looking  back,  on  32  years  in 


-ftViS* 


advertising,  Mr.  Strubing  said  | 
the  biggest  change  was  that  ad-  I 
vertising  agencies  have  in  that  ** 
time  put  themselves  on  a  strong  . 
business  like  basis.  He  is  con¬ 
vinced  that  the  15%  commission,  I 
plus  fees  for  extra  work,  is  the 
best  method  of  agency  compen¬ 
sation. 

“Improvement  in  newspaper 
advertising  has  been  marked 
since  I  first  started  in  the  busi¬ 
ness,”  Mr.  Strubing  said.  In  re¬ 
cent  years  he  has  personally 
supervised  such  important  ac¬ 
counts  as  Standanl  Brands. 
Campbell  Soup’s  tomato  juice 
and  beans,  the  Drug  Division  of 
Procter  &  Gamble  and  New  * 
York  Life.  All  of  them  used 
newspaper  advertising  success¬ 
fully,  he  said.  It  has  been  esti¬ 
mated  that  through  the  years  he 
has  supervised  as  account  execu¬ 
tive  the  investment  of  a  half 
billion  dollars  in  advertising. 

Participating  in  the  manage¬ 
ment  of  the  company,  he  was 
elected  a  member  of  the  board 
in  1950,  became  executive  vice- 
president  in  1951  and  vice-chair¬ 
man  in  1955. 

Mr.  Strubing’s  first  advertis¬ 
ing  job,  after  he  was  graduated 
from  Princeton  University,  i 
where  he  played  quarterback  or 
the  football  team,  wms  on  the  ! 
staff  of  Eugene  McGuckin,  a 
Philadelphia  advertising  agency. 
Two  years  later  he  joined  Young  v 
&  Rubicam  in  New  York  and  in  f 
1930  returned  to  Philadelphia  to 
work  in  the  advertising  depart¬ 
ment  of  the  Philadelphia  Public 
Ledger.  In  1936,  he  joined  an¬ 
other  Philadelphia  agency,  [ 
where  he  remained  for  three 
years  until  he  became  associated 
with  Compton. 

Mr.  Strubing  looks  ahead  to 
a  bright  future  for  the  advertis¬ 
ing  agency  business. 

“Smart  advertisers  in  good 
days  and  bad  will  continue  to 
keep  their  products  and  services 
before  the  public,”  he  concluded,  j 


Magazine’s  Schedule 

Full-page  ads  have  been 
scheduled  by  U.  S.  News  i 
World  Report  in  the  New  Yorl! 
Times,  New  York  Herald-Trib¬ 
une,  Detroit  Free  Press  and  the 
Boston  Herald-Traveler.  Copy 
stresses  “The  important  mil¬ 
lion,”  the  magazine’s  claimed 
circulation. 


EWR&R  Gets  KLM 

KLM  Royal  Dutch  Airlines, 
which  has  been  hesitating  t® 
turn  over  its  U.S.  advertising 
to  Erwin  Wasey  Ruthrauff  • 
Ryan  pending  the  recent  merger 
of  the  two  agencies,  has  defi¬ 
nitely  assigned  the  account  t® 
EWR&R,  effective  April  1. 
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How  Standard  helps  your  tax  dollars  buy 
3  miles  of  superhighway  for  the  cost  of  2 


Progress  in  the  West  means 


Asphalt  can  save  billions  of  dollars  on  the  J^1,000  miles  of  superhighways  the 
I’.S.  will  build  in  the  next  15  years 


Heavy  Duty  Asphalt  Costs  20%  to  50%  Less  Than 
Other  Pavements.  This  means  extra  miles  of  superhighways 
for  your  tax  dollars  . . .  smoother,  more  enjoyable  miles,  too. 
Safe,  skid-resistant  asphalt  cuts  down  headlight  and  sunlight 
glare,  makes  lane  markers  easy  to  see. 

To  help  bring  you  more  miles  of  superroads  faster  and  at 
lowest  cost.  Standard*  operates  nine  asphalt  refineries  across 
the  nation.  Our  scientists  work  with  highway  engineers  on 
improved  construction  methods  and  the  kind  of  low-cost 
maintenance  that  can  make  asphalt  highways  even  better 
and  stronger  after  many  years  of  service. 


over  50,000  miles  of  new  and 
improved  highways  by  1970 


Through  Standard's  wholly  owned  subsidiary, 
American  Bitumuls  and  Asphalt  Company 


STANDARD  OIL  COMPANY  OF  CALIFORNIA 

plans  ahead  to  serve  you  better 
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Norfolk  Unit 
Rate  Broken, 
Discount  Set 

Norfolk,  Va. 

The  Norfolk  Ledger-Star  and 
the  Virginian-Pilot  have  an¬ 
nounced  a  new  national  and 
classified  rate  schedule  which 
will  permit  advertisers  to  pur¬ 
chase  single-insertion  advertis¬ 
ing  as  well  as  in  combination. 

Frank  Batten,  publisher  of  the 
newspapers,  said: 

“For  several  years  we  have 
considered  offering  national  and 
classified  advertisers  the  option 
of  purchasing  our  morning,  eve¬ 
ning  and  Sunday  papers  sepa¬ 
rately  as  well  as  in  combination. 
Last  year  we  decided  to  make 
this  change  and  undertook  cost 
studies  to  help  us  determine  the 
new  rates.” 

Mr.  Batten  said  the  Kansas 
City  Star  case  served  as  a  guide 
to  what  the  government  and  the 
courts  considered  proper  dis¬ 
counts  to  be  offered  for  combina¬ 
tion  advertising. 

“In  setting  our  new  rate  struc¬ 
tures,  we  plan  to  stay  within  the 
discount  limits  agreed  upon  in 
the  consent  decree — 30  per  cent 
on  national  and  35  per  cent  on 


classified,”  Mr.  Batten  said. 

The  new  general  rate  struc¬ 
ture  will  take  effect  April  1.  It 
provides  line  rates  of  47  cents 
morning,  45  cents  evening,  60 
cents  Sunday,  and  combination 
rates  of  65  cents  morning  and 
evening,  75  cents  evening  and 
Sunday,  and  75  cents  morning 
and  Sunday. 

• 

Agency  Continues 
Media  Dept.  Shifts 

Ann  T.  Janowicz  and  Clifford 
A.  Botway  this  week  were 
named  media  super\’isors  by 
Ogilvy,  Benson  &  Mather,  Inc., 
New  York. 

Samuel  L.  Frey,  vicepresident 
and  director  of  media,  said  the 
appointments  are  in  line  with 
the  agency’s  decision  to  install 
an  all-media  buying  system  at 
OB«&M. 

Promoted  to  all-media  buyers 
under  the  new  arrangement  are 
Eleanor  Crowley,  Henry  Cleff, 
Walter  Kashen  and  Robert  Kar- 
lan.  These  people  were  formerly 
broadcast  or  print  specialists. 

The  agency,  Mr.  Frey  said, 
is  making  these  moves  to 
streamline  its  media  operations 
and  to  increase  its  ability  to 
handle  the  many  complex  prob¬ 
lems  which  arise  daily  in  mod¬ 
em  media  planning,  analyzing 
and  buying. 


^SU&UR&AN 


LIVING 


MARCH  16! 


•  ANTIQUES 

•  AUTOMOBILE 

•  CAMERA 

•  DO-IT-YOURSELF 

•  GARDENS 

•  HOME 

•  OUTDOOR  UYING 

•  SEWING/ 
NEEDLEWORK 


An  ideal  time  to  offer  SUBURBAN  LIVING  to  your  readers. 
SUBURBAN  LIVING  is  a  complete  weekly  package — liberally 
illustrated — that  provides  usable,  down-to-earth  information  to 
help  a  family  plan  enjoyable  activities  about  their  home.  It’s  been 
tested  and  approved  in  such  newspapers  as  the  NASHVILLE 
TENNESSEAN,  HOUSTON  POST,  NORFOLK  VIRGINIAN- 
PILOT,  HOLYOKE  TRANSCRIPT  and  others.  Either  a  standard 
size  or  tabloid  newspaper  can  use  all  or  parts  of  SUBURBAN 
LIVING — editor’s  choice — to  advantage. 


DOROTHY  H.  JENKINS  NEWS  SERVICE,  INC. 

271  Madison  Avenue,  New  York  16,  N.  Y. 
Murray  Hill  5-5793 


N.Y.  Agency  Execs 
See  BoA’s  New  Film 

“Versatility  Unlimited,”  new 
full-color  motion  picture  by  the 
Bureau  of  Advertising,  ANPA, 
had  its  New  York  premiere  last 
week  in  a  showing  before  a 
group  of  prominent  advertising 
agency  executives. 

The  film,  which  made  its  bow 
two  weeks  earlier  at  the  News¬ 
paper  Advertising  Executives 
Association  convention  in  Chi¬ 
cago,  is  now  being  scheduled  for 
an  Intensive  series  of  showings 
before  advertiser  and  agency  ex¬ 
ecutives  in  New  York  and  other 
advertising  centers.  Many  of 
those  in  the  audience  requested 
showings  before  groups  in  their 
agencies.  It  will  also  be  shown 
locally  by  the  Bureau’s  member 
newspapers,  to  whom  prints  are 
being  made  available  shortly. 

On  the  basis  of  showings  to 
date  of  the  Bureau’s  first  movie, 
“People,  Profits  and  You,”  pro¬ 
duced  last  Spring,  the  new  mo¬ 
tion  picture  will  be  viewed  by 
100,000  agency  executives  and 
national  and  local  advertisers, 
Charles  T.  Lipscomb  Jr.,  presi¬ 
dent  of  the  Bureau,  estimated. 

• 

Sunny  Brook  Increases 
Paper,  Poster  Schedule 

The  1958  ad  program  for 
National  Distillers  Old  Sunny 
Brook  brand,  although  not  avail¬ 
able  in  some  states,  has  been  ex¬ 
panded  to  include :  720  news¬ 
papers  with  varying  frequen¬ 
cies;  3,400  poster  locations;  11 
spectaculars;  and  70  sound  out¬ 
door  bulletins.  Minimum  news¬ 
paper  insertion  frequency  is  two 
to  three  ads  per  week. 

Last  year,  the  Old  Sunny 
Brook  campaign  appeared 
during  the  last  quarter  in  news¬ 
papers  and  on  outdoor  posters. 
About  600  people  wrote  to  Na¬ 
tional  Distillers  requesting  re¬ 
prints  of  the  famous  Remington 
paintings  which  highlight  the 
ads. 


We  put  it  in  the  lead  to  see 
if  they  would  follow  .  .  . 


Ad  Group’s  | 
Seminar  Opens 

I 

Twenty-eight  newspaper  ad¬ 
vertising  executives  will  attend 
a  two-week  seminar  at  the 
American  Press  Institute,  Co- 
lumbia  University,  beginning 
Feb.  17.  They  are: 

James  L.  Allegood,  Wilming¬ 
ton  (N.  C.)  Star  News. 

Robert  A.  Atteberry,  Spring- 
field  Illinois  State  Journal. 

Paul  E.  Carter,  Spokani 
(Wash.)  Spokesman  Review  and 
Chronicle. 

Donald  J.  Clifford,  Oneonto 
(N.  Y.)  Star. 

Charles  R.  Comstock,  Coming 
(N.  Y.)  Leader. 

Eugene  M.  Conlon,  Clinton 
(Iowa)  Herald. 

W.  Stanley  DeHimer,  Rome 
(N.  Y.)  Sentinel. 

Dom  E.  Didoardo,  Plainfield 
(N.  J.)  Courier-News. 

Jack  H.  Donnell,  Camden 
(Ark.)  News. 

James  Dougherty,  Trenton 
(N.  J.)  Times. 

J.  Wylie  Driscoll,  Connells- 
ville  (Pa.)  Courier. 

Arthur  D.  Feicke,  Blooming¬ 
ton  (Ill.)  Pantagraph. 

Angelo  L.  Ferraro,  Hacken¬ 
sack  (N.  J.)  Bergen  Record. 

Stewart  L.  Hayward,  Pata- 
dena  (Calif.)  Independent-Stiff- 
News. 

Kenneth  D.  Hornbacher, 
North  Platte  (Nebr.)  Telegraph 
Bulletin. 

Joseph  M.  Neary,  Pueblo 
(Colo.)  Star-Journal  and  Chief¬ 
tain. 

Raymond  E.  Slater,  Endieott 
(N.  Y.)  Bulletin. 

Fred  W.  Smith,  Fort  Smith 
(Ark.)  Southwestern  Publishing 
Co. 

Leslie  E.  Snow,  Brattleboro 
(Vt.)  Reformer. 

Claude  0.  Snyder,  Santa  Bar¬ 
bara  (Calif.)  News  Press. 

Robert  L.  Sturdevant,  Bing¬ 
hamton  (N.  Y.)  Press. 

John  W,  Tilson,  Elizabeth 
(N.  J.)  Journal. 

Herbert  H.  Weibel,  Allentovn 
(Pa.)  Call-Chronicle. 

Kenneth  R.  Weidner,  St- 
Joseph  (Mich.)  Herald  Press. 

Donald  W.  White,  Bristol 
(Va.)  Newspaper  Printing 
Corp. 

Harold  M.  Wilson,  Tuscaloo» 
(Ala.)  News. 

John  W.  Winter,  Mobile 
(Ala.)  Press  Register. 

William  Wood,  Sidney  (0.) 
News. 

• 

Joins  Media  Records 

The  Rockford  (Ill.)  Register 
Republic  and  Sta/r  have  becoo* 
members  of  Media  Records  Int 
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with  leading  clothing  retailers  across 
Canada  convinced  ^ 

effectiveness  of  Daily  Newspaper  Advertising 


On  recent  field  trips  from  coast- 
to-coast,  British  Woollens  asked 
over  250  of  the  most  successful 
clothing  stores  this  important 
question  "What  Advertising 
Medium  sells  best  for  you  ?” 
Invariably  the  answer  was  the 
same:  "Our  local  Newspaper.” 
Proof  of  the  enthusiasm  shown 
by  these  retailers  for  Daily 
Newspaper  Advertising  lies  in 
this  simple  fact. 

During  the  past  year,  these 
merchants  have  supported  sea¬ 
sonal  Newspaper  Campaigns 
for  British  Woollens  with  48,000 
lines  of  retail  advertising  ...  a 
bonus  of  80%  .  .  .  either  in  the 
form  of  sizeable  "hookers”  or 
individual  advertisements  of 
their  own. 


fashion 


McASKIU'S 


Sharon'* 


kCK  GOGtl'S 


IAIIOM 


*IIK1 


i\eii\)Nt\Ws 


suit  you  DCS 


•rru-r.--  | 
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British  Woollens  advertising  is 
handled  by  Pemberton,  Freeman,  Bennett,  &  Milne  Ltd. 

A  member  af  the  Canadian  Association 
of  Advertising  Agencies. 

Canadian  Daily  Newspaper  Publishers  Association 

55  University  Avenue,  Toronto  1,  Ontario  •  /.  H.  Macdonald,  General  Manager  co6832 
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Print-Radio 
Combo  Pulls 
For  Heinz 

Pittsburgh 

Marketing  men  at  H.  J.  Heinz 
Company  are  busy  tallying  sales 
results  of  a  concentrated  eight- 
week  campaign  built  around  a 
special  consumer  offer  on  the 
firm’s  Campside  Beans  variety. 

Heinz  launched  its  “be  our 
guest’’  program  (via  Maxon, 
Inc)  on  Dec.  2.  Consumers  were 
invited  to  buy  and  try  the  prod¬ 
uct,  then  return  the  label  in  ex¬ 
change  for  25c  in  coin.  The  of¬ 
fer  was  limited  to  a  “one  to  the 
family”  basis. 


“The  results  are  better  than 
good,”  says  W.  A.  Siegmann, 
Heinz  product  manager  for 
beans.  “Reports  from  all  market 
areas  demonstrate  again  that 
combined  print-radio  advertising 
have  resulted  in  an  unprece¬ 
dented  response  from  the  con¬ 
sumer.” 

Impressive  advertising  back¬ 
ing  was  marshalled  for  the  of¬ 
fer.  Heinz  placed  967  spot  an¬ 
nouncements  with  38  radio  sta¬ 
tions  in  nine  major  market 
areas.  These  include:  Chicago, 
New  York,  Cincinnati,  Cleve¬ 
land,  Detroit,  Jacksonville, 
Philadelphia,  Pittsburgh  and 
Washington,  D.  C. 

Three  400-line  black  and  white 
ads  in  each  of  122  newspapers 
In  114  market  areas  were  sched¬ 
uled  for  publication  at  the  be¬ 
ginning,  mid-point,  and  near  the 
end  of  the  campaign.  These  pa¬ 


pers  have  a  combined  circula¬ 
tion  of  20,141,000. 

KOP  Scliedule 

HOP  full-color  ads  in  nine 
market  areas  were  included  in 
the  schedule.  Newspapers  with 
a  combined  circulation  of  6,663,- 
000  were  selected  for  these  ads 
in  New  York-Newark,  Washing¬ 
ton,  Jacksonville,  Cleveland, 
Pittsburgh,  Cincinnati,  Chicago, 
Detroit,  and  Philadelphia. 

Details  of  the  Campside  Bean 
“push”  were  highlighted  in  page 
ads  in  a  number  of  national 
trade  publications. 

The  second  part  of  the  mar¬ 
keting  effort  shifted  emphasis 
to  the  nation’s  retail  food  out¬ 
lets.  Heinz  Company  developed 
colorful  shelf-talkers  with  tear- 
off  coupon  pads  to  catch  the  con¬ 
sumer’s  attention,  reminding  her 
of  what  she  heard  or  read  about 
the  introductory  offer. 


55-Year  Old  [ 
Newspaper  Ad 
Offer  Honored 

Proof  of  the  longevity  of 
newspaper  advertising  was  re¬ 
ceived  recently  when  Salada- 
Shirriff-Horsey  Ltd.  received  in 
the  mail  for  redemption  a  cou¬ 
pon  which  appeared  in  the  eve¬ 
ning  edition  of  the  Toronto  Mail 
and  Empire  on  Feb.  25,  1903, 
offering  a  free  sample  packet  of 
Salada  tea.  » 

The  coupon  came  to  light 
when  M.  E.  Gardiner,  who  op¬ 
erates  an  upholstery  firm,  was 
refinishing  the  furniture  from  a 
house  which  had  been  damaged 
during  a  fire.  One  of  the  pieces 
was  a  mirror  and  in  removing  ’ 
the  back,  Mr.  Gardiner  db- 
covered  three  different  copies  of  ■ 
the  Mail  and  Empire  of  Febru¬ 
ary,  1903.  Instead  of  throwing 
them  away,  he  became  inter¬ 
ested  in  their  contents  and  while 
reading  one  issue  spotted  the 
Salada  coupon. 

Recently  he  had  received  in 
the  mail  a  series  of  coupons  as 
part  of  the  Salada-Shirriff-Hor- 
sey  Shoppers  Harvest  promo¬ 
tion.  Mr.  Gardiner  decided  to 
fill  out  the  old  coupon  from  the 
Mail  &  Empire,  enclose  the  two  ■ 
cent  stamp  for  postage  as  re¬ 
quested  and  send  it  to  the  com¬ 
pany  for  redemption  since  it 
bore  no  expiration  date. 

Company  officials,  although 
surprised  to  see  such  a  relic  out 
of  the  past,  immediately  con¬ 
tacted  Mr.  Gardiner  to  assure 
him  that  his  coupon  w'ould  be 
redeemed,  and  within  a  few  days 
D.  F.  Philp,  director  of  market¬ 
ing  for  the  Salada  Division  of 
Salada-Shiriff-Horsey,  personal-  ' 
ly  presented  to  Mr.  Gardiner 
his  requested  sample  as  well  as 
a  selection  of  other  company 
products,  many  of  which  had 
not  even  been  thought  of  when 
the  coupon  appeared. 

At  the  time  the  coupon  offer  | 
appeared,  the  tea  operations  of 
Salada  w-ere  a  mere  11  years  } 
old  yet,  like  the  country,  they 
were  growing  rapidly.  Pack¬ 
aged  “Salada”  tea,  an  innova¬ 
tion  even  in  1903  when  most 
tea  was  still  sold  in  bulk  from 
chests,  was  being  sold  through¬ 
out  Ontario  and  Quebec  and  had 
been  introduced  in  the  U.  S. 
Today  Salada  is  the  largest  sell¬ 
ing  brand  in  Canada  and  one  of 
the  largest  on  this  continent 
The  Salada  tea  operations  are 
now  a  division  of  Salada-Shirr- 
iff-Horsey,  the  largest  independ¬ 
ent  publicly-owned  Canadian 
:  company  in  the  packaged  food 
field  as  well  as  a  major  inter-  L 
1  national  food  organization.  I 


UNCLE  MAT  SAYS... 


•Wants  that  start  using  the  Matrix  Contrast  Service  for 
l9*eir  matrices  begin  to  notice  the  difference  the  very 
first  doy  ...  the  machine  operators  start  catching  most 
of  the  visible  errors  (double  letters,  missing  letters, 
transpositions,  wrong  fonts)  where  they  should  be 
cau|^t  ~  in  the  assembler .  . .  the  floormen  spend  less 
time  InstM^ting  new  slugs  . . .  and  the  number  of  revise 
proofs  that  have  to  be  pulled  and  checked  drops  ap¬ 
preciably. 

''&|ually  important  is  the  boost  it  gives  to  the  line- 
costers'  efficiency  and  morale.  In  fact  —  everyone  betre- 
fits  when  your  matrix  reference  marks  are  maintained 
by  Matrix.  Why  not  get  in  touch  with  us  today  and 
let  us  show  you  actual  cost  figures  for  plants  that  are 
oiready  using  the  thrifty  Matrix  Contrast  Service  to  help 
keep  production  expense  to  a  minimum?" 


ilHiit 

CopwfgM  \fiJ.  Mpfrli  Centroat  CQrporpHM 

MATRIX  CONTRAST  SERVICE 

Matrix  Contraat  Corporation 

1S4  W.  l4Mi  Sf.,  Maw  Tarh  II,  N.  T.  •  tit  W.  Morfliaa  St.,  Ckicapa  *,  HI. 
I10S  Traalan  St.,  la.  Aapala.  IS,  Calif. 
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KANSAS  CITY 


COWBOYS  tn  convention  voerc 
gay  and  amiable  with  an  elan  jar 
removed  from  the  depressing  heat 
and  glare  of  dusty  cattle  trails. 
Here  they  are  indicating  an  im¬ 
pulsive  and  generous  nature  by 
buying  boutonnieres — mucho 
gusto  —  from  little  flower  girls. 
At  this  first  cowboy  convention 
there  is  a  background  of  spirited 
music  from  the  famous  Dodge 
City  cowboy  bandy  imbuing  all 
who  heard  it  with  that  gayy  un¬ 
buttoned  feeling.  This  conven¬ 
tion  was  held  m  Missouri  in  1884 y 
when  The  Kansas  City  Star  was 
already  four  years  old. 


Although  cowboys  no  longer  swagger  along 
Main  Street,  Kansas  City  is  still  “Cowtown,  U.  S.  A,”  and  the  Kansas  City 
steak  remains  America’s  best  known,  most  delectable  cut  of  beef.  With  2  bil¬ 
lion  dollars  in  consumer  expendable  income,  the  Kansas  City  market,  25.2% 
above  the  national  average  in  quality,  offers  marketers  a  choice  slice  of  rich 
American  heartland.  It  is  sold  by  one  newspaper. 


the  Newspaper  That  Grew  Up  With  the  West 

THE  KANSAS  CITY  STAR 

FOUNDED  1110  BY  WILLIAM  ROCKHILL  NELSON 
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CLASSIFIED  CLIMC 


Classified’s  Quarter-Century  Club 

(Another  in  a  series  of 
sketches  of  veterans  who  were  •Hy|||||||^mk 
honored  by  ANCAM  with  spe- 
cial  certificates.  It  tells  how  they 

got  into  classified  and  what  **  1 

made  them  stay.  Today’s  sub-  * 

ject:  RAY  E.  FAHERTY,  Bir-  i, 

mingham  (Ala.)  Netvs  and  Post 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


Millard  Cope,  publisher  of  the  SCAM  A  is  the  largest  of  the  ♦  ♦  ♦ 

Marshall  (Tex.)  News  Messen-  four  regional  classified  groups.  After  graduation  from  Notre 
ger  and  president  of  the  South-  Its  153  members  come  from  15  Dame  in  1924,  I  contacted  the 
ern  Newspaper  Publishers’  As-  southern  states.  Its  new  presi-  Display  Department  of  the  In- 
sociation,  found  a  fresh  way  of  dent  is  Frank  Hastings,  CAM,  dianapolis  News.  I  had  majored 
expressing  the  magnitude  of  San  Antonio  (Tex.)  Light.  in  advertising.  Tracy  Ellis  (now 

classified  advertising  in  his  At  their  annual  banquet,  the  deceased),  local  manager  of  the 
address  before  the  Southern  130  delegates  paid  tribute  to  the  News,  did  not  have  a  vacancy 
CAMs’  convention  in  Shreve-  50  year  classified  advertising  on  his  staff  and  he  directed  me 
port.  La.  veteran,  Walter  Fontaine,  of  to  Henry  Barringer,  Classified 

He  said,  “More  than  300,000,-  Memphis.  manager.  I  landed  in  the  Classi- 

000  classified  advertisements  ap-  The  next  CAM  convention  in  fied  depai-tment. 
pear  each  year  in  United  States  Charleston,  S.  C.  will  run  for 
newspapers.  That’s  nearly  two  three  days  instead  of  two. 
ads  for  every  man,  woman  and 
child  in  the  United  States.  The 
people  depend  upon  the  classi¬ 
fied  columns. 

“As  the  people’s  choice,  clas- 
Bified  offers  the  greatest  oppor- 
tunities  of  any  department  of  Qg^j 
the  newspaper.  You,  in  turn,  en- 
joy  the  broadest  clientele  of  any  ' 
advertising  medium.” 

In  its  lead  editorial  which  ap¬ 
peared  on  the  opening  day  of 
the  confab,  the  Shreveport  Jour¬ 
nal  signalized  the  CAMs  as  son  Newspapers,  Inc. 

“.  .  .  the  men  and  women  who  to  Hollywood  during  National 
are  greatly  responsible  for  the  Want  Ad  Week  to  present  an 
degree  of  prosperity  which  all  award  to  Walt  Disney  on  behalf 
of  us  enjoy.”  of  the  Association  of  Newspa- 

Further  editorial  recognition  Classified  Advertising  Man- 


Jobs  were  scarce  at  that  time  P  c  c  l  ,4 

and  I  began  to  look  into  the  ®  ^ 

possibilities  of  this  rapidly  ad-  brackets  in  advertising  and  pub- 
vancing  field  in  advertising.  Af-  lishing,  I  found  it  very  worth- 
ter  about  two  years,  I  accepted  while  and  interesting.  It’s  a  de¬ 
an  offer  to  go  with  the  Birming-  partment  of  advertising  that 
ham  News.  I’ve  been  with  these  renders  a  tangible  service  to  the 
papers  since  1926.  For  two  years  community  the  newspaper  serves 
I  was  in  the  Display  Depart-  so  effectively.  I  found  it  not 
ment,  but  in  1928  I  became  Clas-  overcrowded  and  offering  a 
sified  Advertising  Manager  and  chance  for  specialization  and  in- 
have  been  on  the  job  ever  since,  dependence  of  operation.  Classi- 
I  stayed  with  Classified  be-  fied  offered  an  executive  position 
cause,  even  though  it  is  a  perfect  with  greater  security  and  re- 
Eldred  R.  Garter,  CAM,  Madi-  stepping  stone  to  many  higher  muneration. 

.,  will  fly  - 


EVERYTHING 
SELLS  IN 


Port  Arthur 


One  of  the  leading  deep  water  sea 
ports  and  shopping  center  for  over 
125,000  Texans. 


Burke,  Kuipers  &  Mahoney,  Representatives 
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PROMOTION 


Self-Improvement 
Stories  Being  Told 


Keep  your  ears  open.  The  con-  ant  has  been  running:  ads  on 
versation  is  going  to  begin  to  this  theme,  too.  Recent  headline: 
get  interesting.  It  is,  that  is,  if  “How  many  conversations  do 
you  believe  newspaper  promo-  you  have  in  a  day?”  Copy  point: 
tion.  Right  now  there  are  at  “Isn’t  it  amazing  how  many  of 
least  four  newspapers  telling  them  are  based  on  something 
readers  that  they  will  be  better  you  read  in  your  morning  news- 
talkers  if  they  are  better  paper!” 

readers.  The  Detroit  (Mich.)  .Vew.s 

In  New  York,  two  newspapers  has  started  promoting  the  theme, 
are  hitting  that  theme.  The  New  “Read  the  News  and  join  the 
York  Times  has  been  hitting  it  conversation.”  This  follows  a 
— in  promotion  in  other  news-  long  and  successful  exploitation 
papers  and  in  radio  spots — for  of  the  theme,  “What  in  the 
almost  two  years.  Headline  on  a  world’s  going  on?  If  you  read 
recent  ad  sums  it  up,  “Tonight’s  the  News,  you  know.” 
conversation  is  in  this  morning’s  Undoubtedly  there  are  many 
Times.”  Illustration  shows  a  other  newspapers  using  this  or 
group  of  young  men  and  women  very  similar  themes  in  their 
engaged  in  and  evidently  enjoy-  reader  promotion.  Nothing  could 
ing  a  spirited  conversation.  delight  us  more.  For  years  we 
Not  to  be  outdone,  the  New  have  been  wanting  to  see  news- 
York  Mirror  is  using  as  a  theme  papers  make  better  use  of  the 
line  in  a  new  series  of  ads  just  consumer  benefit  appeal  in  their 
begun  in  other  newspapers,  “To-  promotion.  Although  some  use 
day’s  conversation  is  in  this  was  made  of  it,  it  was  usually 
morning’s  Mirror.”  indirect,  impli^  rather  than 

The  Hartford  (Conn.)  Cour-  stated. 

Consumer  benefit,  of  course,  is 
I  — — ■ — ■  I  the  basi£  appeal  in  any  adver- 

^ uniil  TO  \  tising. 


NEWS  GOES  'ROUND  AND  'ROUND  and  comes  out  on  a  27-Incli 
television  receiver  placed  (or  public  viewing  in  Pittsfield,  Mass.  Elec¬ 
tronics  Technician  Bruce  Williams  designed  the  revolving  drum  on  which 
news  bulletins  are  attached  in  the  city  room  of  the  Berkshire  Evenin9 
Eagle.  Small  TV  camera  transmits  the  bulletins  to  the  receiving  set  by 
closed  circuit. 


weeks  the  needle  must  have  the  fact  that  no  New  York  news- 
pricked  uncomfortably  the  con-  paper  has  risen  to  the  opportun- 
sciences  of  the  New  York  news-  ity  to  see  what  its  youth  pro¬ 
papers.  gram  could  do  in  this  situation. 

'To  our  knowledge  every  ma-  This  leads  to  a  general  ob- 
jor  newspaper  in  New  York  servation  about  newspaper  youth 
City — except  maybe  the  .Veie  programs  other  than  the  ath- 
York  Post,  which,  does  not  go  letic  and  entertainment  pro- 
in  much  for  promotion — con-  grams.  They  are  pitched  to  ap- 
ducts  some  promotional  activity  peal  to  the  “intellectuals”  among 
among  teen-agers.  Indeed,  the  the  kids,  and  these  are  neces- 
New  York  Mirror  has  probably  sarily  only  a  small  minority, 
the  biggest  youth  program  of  Maybe  they  should  be  re-ex- 
any  newspaper  in  the  country,  amined  and  re-shaped  to  give 
ranging  from  forums  to  ath-  them  more  popular  appeal 
letics.  among  all  kids  and  not  only 

Yet  in  the  face  of  the  out-  among  the  bright  ones, 
rageous  and  negative  condition  ♦  *  * 

of  juvenile  delinquency  in  the  Bag 

New  York  schools,  no  New  York 

newspaper  so  far  as  we  can  as-  Ashury  Park  (N.  J.)  Sevf 
certain,  has  actively  brought  currently  airing  a  .series  of 
rday  Review  has  a  forward  its  youth  program  as  a  broadcasts  over  WJLK,  its  own 
ling  the  newspapers  positive  and  helpful  force  in  station,  intended  to  tell  listeners 
“good  news”  that  fighting  the  situation.  how  the  Press  operates.  Fii^ 

e  the  headlines.  What  stirs  this  comment  is  editor  on  the  program,  titlw 
newspapers  for  the  a  brief  note  we  had  from  a  col-  “Listen,  Ladies,”  was  City  Edi- 

that  does.  In  recent  league,  not  a  New  Yorker,  ob-  tor  Jim  Brown. 

viously,  who  feels  that  the  New  Canadian  Daily  Newspaj^r 

MIU/ADD  York  situation  throws  doubt  on  Publishers  Association  out  with 

An  Anil  ^^0  efficacy  of  any  youth  pro-  another  strong  broadside  pro- 

r  FAQ  NFWQMFN  the  country.  moting  the  successful  result? 

run  nLiiOlTlLn  -^Yg  agree  with  this.  Or  produced  by  “hookers,”  retai- 


The  self-improvement 
angle  the  newspapers  are  using 
in  their  better  conversation  pro¬ 
motion  has  been  used  with  tre¬ 
mendous  success  by  many  adver¬ 
tisers — the  Book  of  the  Month 
Club,  Dale  Camegie,  the  list  is 
endless.  It  is  high  time  the 
newspapers  got  into  it.  It  is  a 
winner. 


Color  bind  your  albums,  scrapbooks, 
presentations  with  the  Tauber  Plastic 
precision-punch  kit  that  assures  you  | 
trouble-free  punching  without  the 
errors  of  one-at-a-time  hole  punch. 
Pick  a  colorful  binding  tube,  insert 
and  you  have  a  lasting,  professional¬ 
looking  book.  Plastic  kits  priced  from 
$11.90  to  $29.90  including  colorful 
plastic  binding  tubes. 

(illustration  of  two  hole  kit) 
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For  convincing  proof  of 
the  existence  of  one  small 
American  city  which 
comes  closest  of  alt  to  liv¬ 
ing  up  to  the  ideal  of 
“brotherhood”  —  a  city 
which  any  “George 
Thomas’’  of  any  race, 
creed  or  national  origin 
would  be  proud  and  happy 
to  live  in  and  call  “home”. 

For  details,  write  George 
Thomases  of  America,  Pitts¬ 
burgh  Press  Club,  Hotel 
Sherwyn,  Pittsburgh,  Pa. 


Overlap  style 


3  HOLE  KIT -$16.90 

4  HOLE  KIT-  29.90 


Write  Dept.  EP-2  ’ 

for  additional  information. 


NATIONAL  REPRISENTATIVES:  A.  H.  Kuch,  260  Madison  Ave.,  New  York  1  6,  MUrray  Hill  5-2476;  Sheldon  B  Newman,  435  N.  Michigan  Ave.,  Chicago  1  1 , 
Superior  7-4680,  Brice  McOuillin,  785  Morket  Sf.,  Son  Francisco  3,  Sutter  1-3401;  William  Shurtliff,  1612  Ford  Bldg.,  Detroit  26,  WOodward  1-0972 


the  window  of  America 


“  This  city  might  well  study  its 
neighbor  (Kalamazoo) — learn  why 
it  is  so  outstanding,  why  its  govern¬ 
ment  enjoys  the  respect  of  its  people, 
why  it  is  called  a  city  which  com¬ 
mands  the  loyalty  of  its  citizens  as 
well  as  the  admiration  of  the  nation." 

— Jackson  Cilizeii  Patriot 

"No  better  choice  could  have  been  made. 
Kalamazoo  has  stable  industries,  un¬ 
usually  good  educational  and  cultural 
facilities  and  all  of  the  things  that  make 
life  pretty  good  in  most  American  towns. 

We're  confident  that  the  United  States 
could  not  have  picked  a  better  ambassador 
to  explain  our  way  of  life.” 

—The  Detroit  Free  Press 


For  the  first  time  the  U.  S.  Infor¬ 
mation  Service  has  chosen  a  city 
to  represent  America  in  an  overseas 
exhibit.  The  big  and  comprehensive 
exhibit  has  been  sch^uled  for 
showing  in  the  British  Common¬ 
wealth  by  the  United  States 
Embassy  in  London. 


Kalamazoo  puts  America’s  best  foot  forward 
for  the  U.  S.  Information  Service  in  Great  Britain 


America’s  best  foot  forwaurd  has  signally  con¬ 
firmed  our  own  judgment  and  given  a  new 
meaning  to  the  slogan  “Life  Is  Good  In  Kala¬ 
mazoo.” 

The  very  industrial  diversification,  business 
stability  and  cultural  attainment  that  have  made 
life  go^  in  Kalamazoo  have  also  made  it  a 
rewarding  market  for  testing  and  sustained 
advertising  campaigns. 

The  market  can  be  sold  effectively  and 
economically  with  the  area’s  only  daily  news¬ 
paper— the  Kalamazoo  Gazette. 


Assigned  by  the  Manchester  Guardian  to  visit 
Kalamazoo  and  find  out  for  its  readers  why  this 
Michigan  city  had  been  selected  by  the  U.  S. 
Information  Service  to  represent  “The  Window 
of  America,”  Miss  Ann  Merryweather,  British 
journalist,  returned  to  England  in  November 
deeply  impressed  with  the  way  of  life  as  she 
found  it  here. 

Ours  is  not  the  way  of  life  in  New  York, 
Chicago,  Los  Angeles  or  Hollywood,  but  the 
life  of  average  Americans  living  in  a  typical 
American  city  working  at  typical  American  jobs 
and  raising  typical  American  families. 

We  who  publish  Southwestern  Michigan’s 
leading  newspaper  are  happy  in  the  knowledge 
that  the  U.S.I.S.  with  the  duty  of  putting 


Sell  the  market  thoroughly  with  its  only  daily  newspaper — 

THE  KALAMAZOO  GAZETTE  Evening  and  Sunday 


^  iKAtj 

BOOTH  ni 


iiijcliuiim" 

ll^PAPERS 


THE  lAY  CITY  TIMES  THE  ANN  AtlOl  NEWS 
TNE  SAGINAW  NEWS  JACKSON  CITIZEN  TATAIOT 


THE  riINT  JOUtNAl  THE  CAAND  AATIDS  PIESS 
KALAMAZOO  CAZEPE  THE  MUSKEGON  CHAONICLE 
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Competitive 
Effort  Holds 
Keen  Interest 


Albany,  N,  Y. 
The  interest  of  publishers 
from  smell  one-paper  cities  in 
the  revival  of  competition  in 
Middletown  was  noteworthy  at 
the  winter  convention  of  the 
New  York  State  Publishers  As¬ 
sociation  here  Feb.  5-7, 

A  large  group  listened  intent¬ 
ly  for  half  an  hour  while  Ralph 
McI.  Ingersoll,  publisher  of  the 
Middletown  Times  Herald,  de¬ 
scribed  the  improvements  he  is 
making  in  that  property  and 
told  of  efforts  being  made  by 
the  MiddletoW7i  Daily  Record 


which  is  less  than  two  years 
old. 

More  than  a  dozen  questions 
were  shot  at  Mr.  Ingersoll  from 
the  audience,  all  of  them  pointed 
toward  the  establishment  and 
progress  of  the  tabloid-format, 
offset-printed  Record.  Mr.  Inger¬ 
soll  offered  mostly  second-hand 
information  and  asserted  that  it 
was  his  own  belief  the  new  pa¬ 
per,  financed  at  first  with  Kap¬ 
lan  Foundation  funds,  was  los¬ 
ing  money. 

The  publishers  of  the  Record, 
he  said,  had  claimed  it  was  in 
the  black. 

Improving  Product 

The  Time.s  Herald  has  gone 
ahead,  Mr.  Ingersoll  explained, 
on  the  theory  that  a  long-estab¬ 
lished  newspaper  must  continue 
to  offer  an  improved  product. 
Editorial  content  has  been  en¬ 


hanced,  he  said,  and  now  the  pa¬ 
per  is  getting  ready  to  move  into 
a  new  plant  with  a  new  press 
and  other  facilities  to  keep  up 
the  pace. 

The  morning  Record,  he  said, 
appeared  to  be  making  its 
strongest  effort  now  to  cut  into 
the  sale  of  New  York  City  pa¬ 
pers  (chiefly  the  tabloids)  in  the 
Middletown  area  (200,000  popu¬ 
lation).  The  circulation  drive 
has  not  hurt  the  evening  Times 
Herald,  he  said,  and  local  mer¬ 
chants  continue  to  place  the  bulk 
(up  to  75%)  of  their  advertis¬ 
ing  in  the  evening  paper. 

No  one  from  the  Record  at¬ 
tended  the  publishers’  meeting. 

Other  topics  on  the  agenda 
were  health  insurance  legisla¬ 
tion  .sponsored  by  State  Senator 
George  R.  Metcalf,  who  is  an 
Auburn  newspaper  man;  the 
Bureau  of  Advertising’s  pro- 


MICRO  PHOTO 


The  unquestioned  excellence  of  newspaper 
microfilming  by  Micro  Photo  is  doubly 
guarded  by  two  developing  machines.  The 
unit  above  (left)  is  used  only  for  processing 
negative  film,  while  the  one  to  the  right  is 
used  exclusively  for  making  positive  prints. 
The  reason  for  this  division  in  production  is . . . 

Our  experience  has  proven  that  optimum 
clarity  and  permanency  can  be  obtained 
only  by  processing  negative  prints  at  a 
slower  speed  than  that  required  for  making 
positive  prints.  The  use  of  (ust  one  machine  (as 


is  common  practice)  at  a  single  set  speed  for 
both  types  of  film,  would  naturally  result  in  a 
compromise  with  quality ...  a  compromise  that 
has  been  completely  eliminated  at  Micro  Photo. 
This  scientific  separation  in  film  processing  is 
just  one  example  of  the  mony  "firsts"  pio¬ 
neered  by  our  organization  ...  an  organiza¬ 
tion  dedicated  to  the  advancement  of  news¬ 
paper  microfilming. 

Want  proof?  Then  let  us  microfilm,  without 
obligation  to  you,  an  issue  of  your  own 
publication. 


MICRO  PHOTO  INC. 


1700  Shaw  Avenue 


Cleveland  12«  Ohio 
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gram;  the  Gannett  Newspapers’ 
personnel  training  project;  and 
composing  room  shortcuts  at  the 
LaSalle  (Ill.)  Daily  News  Trib¬ 
une, 

Meeting  in  New  York  City 

Governor  Averell  Harriman 
urged  the  newspapers  to  arouse 
public  opinion  on  crime  prob¬ 
lems  and  he  chided  the  pub¬ 
lishers,  in  facetious  vein,  for 
giving  Republican  legislators 
credit  for  state  advancement 
while  blaming  his  Democratic 
administration  for  extravagance 
in  taking  the  action  needed  for 
the  achievement. 

“I  really  appreciate  all  the 
attention  you  are  giving  to  me,” 
said  the  Governor,  who  is  run¬ 
ning  for  re-election,  “but  I 
would  like  to  see  you  give  as 
much  attention  to  the  Republi 
cans." 

Clifford  J.  Nuhn,  PtrnohJettf- 
I  sie  Neto  Yorker,  president  of  the 
association,  announced  that  the 
I  board  of  directors  had  voted  to 
take  the  1959  winter  meeting  to 
i  New  York  City.  Gene  Robb,  pub- 
I  Usher  of  the  Albany  Time* 

I  Union,  incoming  president,  will 
be  in  charge  of  arrangement*. 
His  predecessor  on  the  Time* 
Union,  Fred  L  Archibald,  headed 
the  as.sociation  when  it  la.st  met 
in  New  York  City  in  1941. 

• 

Ruth  Hewitt  HearK 
Small  Daily  Group 

Albany,  N.  Y 
New  York  Associated  Dailies, 
meeting  here  Feb.  6,  elected 
their  first  woman  president,  Mr* 
Ruth  L.  Hewitt,  publisher  of 
the  Tonaivanda  (N.  Y.)  New*. 
Mrs.  Hewitt  succeeded  .lohn  L 
Tuttle,  Oneida  Dispatch.  Other 
officers  are;  Paul  L.  Geibel, 
Cortland  Standard,  vicopresi 
dent;  William  Kessler,  Glover* 
ville  Leader-Herald,  secretary. 

• 

I.  W.  Harper  Ads 
Feature  Old  Bottles 

Large-space  ads  in  news¬ 
papers  in  more  than  a  score  of 
1  I.  W.  Harper’s  markets  from 
I  coast  to  coast,  augmenting  the 
brand’s  normal  newspaper  pro- 
1  gram,  will  be  used  by  Ancient 
j  Age  Distillers  Co.  Insertions 
I  will  feature  the  prized  I. 
Harper  antique  bottle  collection 
Kickoff  of  the  campaign  (sri* 
Kleppner  (k).)  is  a  full-color 
center  spread  in  the  Feb.  24 
issue  of  Life  magazine. 

• 

I  Daily  Names  Agency 

Larrabee  Associates  Adver 
tising,  of  Washington,  D.  C 
has  been  appointed  as  ai^of 
for  the  Washinffton  Post  Timet- 
I  Herald  for  the  year  1958. 
BLISHER  for  February  15,  1951 


First  in  Total  Advertising 

Among  U.  S.  Evening  and  Sunday  Newspapers  in  1957 

55,415,155  LINES 


Milwaukee  Journal  Advertising 


Linage,  1948-1957 


1957 .  55,415,155 

1956 .  58,132,817 

1955 .  54,456,955 

1954 .  49,370,297 

1953 .  51,073,874 

1952 .  49,457,702 

1951 . 45,788,940 

1950  .  44,649.859 

1949 .  41,107,266 

1948 .  34,329,926 

TOTAL .  483,782,291 


For  nine  years  in  a  row  The 
Milwaukee  Journal  has  led  all 
evening  and  Sunday  newspa¬ 
pers  in  the  country  in  adver¬ 
tising  volume.  It  was  first 
among  all  newspapers  in  five 
of  those  years.  From  1948 
through  1957,  The  Journal 
published  a  total  of  483,782,- 
291  lines  of  advertising,  or 
more  than  any  other  newspaper 
in  the  nation  We  believe  this 


record  is  a  significant  tribute 
to  the  buying  power  and  re¬ 
sponsiveness  of  our  readers, 
and  the  economy  of  The  Jour¬ 
nal’s  thorough,  one-newspajier 
coverage 

The  Milwaukee  Journal 

Head  in  V  Out  of  HP  Uome»  in  the 
Melropolilan  Arm 

Notional  R«pr*«*ntativ*$, 

O’Moro  5  Ormsboo,  Inc 
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FAIRCHILD 

news 

The  complete  Qiicago  bureau 
news  staff  and  members  of  edi-  ; 
torial  and  advertising  departments  | 
from  New  York  will  combine  ef-  ! 
forts  to  provide  word  and  picture  | 
coverage  of  National  Assn,  of  i 
Retail  Clothiers  and  Furnishers  ! 
convention.  Palmer  House,  Chi-  \ 
cago.  Feb.  23-26,  for  DAILY 
NEWS  RECORD  and  MEN’S 
WEAR  Magazine. 

Representing  D.\ILY  NEWS 
RlXCfRD  from  New  York  will  be  i 
Harry  Riemer,  editor:  Herbert  i 
Blueweiss,  news  staff;  Emery  I.as-  ■ 
key,  ad  director;  Leon  Witten  and  , 
Hr-rtha  Kaufman,  ad  staff.  W’.  D. 
Williams,  general  manager  of  ' 
MEN’S  WEAR,  will  be  accom¬ 
panied  by  Walter  Raymond,  editor, 
and  Shepherd  Brandfon,  ad  staff. 

l)i>-tribution  of  current  issues  of  , 
DAILY  NEWS  RECORD  and 
MEN'S  WEAR  will  be  supple¬ 
mented  by  issuance  of  news  bul¬ 
letins  three  tunes  daily  for  con¬ 
venience  of  buye's. 


When  Factory  Management 
Conference  of  National  Shoe  | 
Manufacturers  Assn,  opens  today 
at  Netherland  Hilton  Hotel,  Cin-  i 
cinnati,  FOOTWEAR  NEWS  staff 
will  be  there  in  force.  In  addition 
to  Cincinnati  staff,  W.  D.  Williams, 
ad  director;  William  Pyle,  editor; 
and  John  Ameer  will  attend  from 
New  York,  as  well  as  Hugh  Kite 
from  Boston  bureau. 


.‘'amuel  Deitch.  Fairchild’s  circu¬ 
lation  field  sales  manager,  held  a  I 
two-day  sales  meeting  in  New  York  ! 
last  week  for  37  members  of  sub¬ 
scription  selling  staff  from  east  I 
and  midwest.  Regional  sales  mana¬ 
gers  attending  were  Ted  I>evy 
(New  Y'ork),  Richard  Caldwell  ; 
(Dallas),  William  Coyle  (Chi¬ 
cago)  .  Guest  speaker  was  Joseph  ' 
Givner,  general  merchandise  mana¬ 
ger,  Grand  Union  Co. 


FOOTWEAR  NEWS  is  making 
it  possible  for  leather  advertisers 
to  show  swatches  of  their  leading 
leathers  in  special  “Leather  and 
-Allied  Products  Shows  Issue”  out 
Feb.  21.  Swatches  will  appear  in 
all  papers  distributed  at  show  in 
New  York. 

Cheves  Ligon,  Charlotte,  N.  C.,  i 
bureau  chief,  was  in  Pineliurst,  , 
N.  C.,  this  week  to  cover  Ameri¬ 
can  Cotton  Manufacturers  Insti¬ 
tute  research  and  technical  service 
committee  meeting  (Feb.  11),  and 
Cotton  Research  Clinic  of  National 
Cotton  Council  (Feb.  12-14)  for 
DAILY  NEWS  RECORD. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publithtrt  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directaries, 
Men's  Wear,  Footwear  News,  Books. 


While  Merit  Award 
Coes  to  Angelo  Scott 

Lawrence.  Kas. 

Angelo  Scott,  editor  of  the 
lola  Daily  Register,  is  the  fifth 
recipient  of  the  annual  William 
Allen  White  award  for  journal¬ 
istic  merit. 

Announcement  of  the  honor — 
given  to  a  “Kansas  newspaper¬ 
man  who  exemplifies  the  Wil¬ 
liam  Allen  White  ideals  in  jour¬ 
nalism  and  in  service  to  his  pro¬ 
fession  and  his  community — was 
made  by  Dwight  Payton  of  the 
Overbrook  Citizen  Feb.  10  dur¬ 
ing  the  luncheon  of  the  White 
Foundation  trustees  at  the  Uni¬ 
versity  of  Kansas. 

Mr.  Scott,  a  member  of  the 
lola  Register  staff  for  37  years 
and  editor  for  20  years,  was 
cited  as  “a  widely  respected 
newspaperman  and  an  active 
public  servant  in  positions  not 
requiring  compromise  with  edi¬ 
torial  duty.” 

*  •  « 

Harold  Hartley,  city  editor 
of  the  Grand  Island  (Neb.) 
Independent  —  named  Grand 
Island’s  Young  Man  of  the  Year 
for  1957  by  the  Junior  Chamber 
of  Commerce. 

*  ♦  ♦ 

Robert  Morse,  fonnerly  re¬ 
tail  advertising  manager  of  the 
Grand  Rapids  (Mich.)  Herald 
— to  promotion  manager. 
William  J.  Martin,  formerly  on 
the  retail  ad  staff — to  retail  ad 
manager, 

*  *  * 

Robert  T.  Hickman,  for  the 
last  five  years  assistant  office 
manager  of  the  Springfield 
(Ohio)  Daily  News  and  Sun  — 
to  office  manager,  succeeding  the 
late  Ivan  L.  Long. 

*  •  * 

Frank  C.  Strunk  —  to  the 
state  desk  staff  of  the  Lexington 
(Ky.)  Herald. 

0  0  0 

H.  T.  Peterson,  ad  salesman 
for  the  Rockford  (Ill.)  Morning 
Star  and  Register-Republic  — 
retired  after  58  years  with  news¬ 
papers. 

*  *  * 

Irvin  Dugan,  cartoonist  and 
staff  artist  for  the  Huntington 
Publishing  Co.,  Huntington,  W. 
Va.  —  retired  after  30  yeai’s’ 

I  service  with  the  company. 

I  0*0 

i  Eric  Sandaiil,  on  editorial 
'  staff  of  the  Bridgeport  (Conn.) 
Sunday  Herald  since  1952  —  to 
managing  editor. 

1  Gordon  W.  Smith,  advertis- 
!  ing  manager  of  the  Buffalo 
(N,  Y.)  Evening  News  —  new 
director  of  the  Better  Business 
Bureau,  Inc. 


personal 


Citizen  No.  1 


Pater-Son,  N.  J. 

Harry  B.  Haines,  publisher 
of  the  Paterson  Evening  News, 
was  honored  by  the  Dux  Club 
as  “Outstanding  Citizen”  of 
1957.  “I  am  not  nearly  so  good 
as  they  painted  me,”  said  Mr. 
Haines  accepting  a  trophy. 


Daniel  and  Hogue 
On  Gannett  Boards 


Ray  Gleason,  formerly  with 
the  Califomia  Newspaper  Pub¬ 
lishers  Association  staff  —  to 
the  Los  Angeles  (Calif.)  Mirror- 
News  Syndicate  staff,  as  sales¬ 
man. 


Robert  S.  Howard,  president 
and  publisher  of  the  Chester 
(Pa.)  Times  —  Young  Man  of 
the  Year  for  1957  by  the  Chester 
Junior  Chamber  of  Commerce. 


Sa.m  Radak,  assistant  news 
editor  of  the  Akron  (Ohio)  Bea¬ 
con  Journal  —  to  assistant  pub¬ 
lic  relations  director  of  Stouffer 
Corp.,  restaurant  and  foods  or¬ 
ganization. 


Bill  Henderson,  display  ad¬ 
vertising  salesman  for  the  Okla¬ 
homa  City  (Okla.)  Times  and 
the  Daily  Oklahoman  —  to  man¬ 
ager  of  the  dispatch  department 
for  the  two  papers.  Bill  Free- 
MON,  assistant  city  editor  of  the 
Times  —  new  president  of  the 
Oklahoma  professional  chapter 
of  Signna  Delta  Chi. 


Russell  G.  Bauer  —  from 
telegraph  editor  of  the  Chester 
(Pa.)  Times  to  editorial  writer 
for  the  Evansville  (Ind.)  Cour¬ 
ier. 


Rochester,  N.  Y. 

A  new  director  was  elected 
Feb.  4  by  each  of  the  principal 
boards  of  the  Gannett  News¬ 
papers. 

David  R.  Daniel,  publisher  of 
the  Hartford  (Conn.)  Timet, 
was  elected  to  the  board  of  the 
Frank  E.  Gannett  Newspaper 
Foundation. 

J.  David  Hogue,  general  man¬ 
ager  of  the  Utica  Observer-Dit- 
patch  and  Utica  Daily  Prest, 
was  elected  a  member  of  the 
board  of  the  Gannett  Company. 


Robert  J.  Bramlett,  formerly 
with  the  Philadelphia  (Pa.)  In¬ 
quirer  and  news  editor  for  the 
Doylestown  (Pa.)  Daily  Intelli¬ 
gencer  —  to  public  relations 
director  of  Greenspun  and  Com¬ 
pany,  Philadelphia,  public  re¬ 
lations  counselors  and  fund 


Jack  Harned,  reporter  for 
the  Wisconsin  State  Journal  in 
Maelison  —  to  the  administra¬ 
tive  staff  of  U.  S.  Sen.  William 
Proxmire  (D-Wis.)  in  Washing¬ 
ton,  D.  C. 


Jack  Urwiller,  from  the 
Denver  (Colo.)  Post  to  the  As¬ 
sociated  Press  at  Denver  as  a 
staff  photographer.  He  succeeds 
Eddie  Eiseniiand,  retiring  after 
more  than  20  years  with  the 
AP.  Mr.  Urwiller  previously  had 
been  a  staff  photographer  for 
the  Lincoln  (Neb.)  Journal  and 
the  Sacramento  (Calif.)  Bee. 


Sam  Sukus,  formerly  with 
the  advertising  staffs  of  the 
Vancouver  (Wash.)  Columbian 
and  the  Portland  Oregon  Jour¬ 
nal  —  new  display  salesman 
with  the  Albany  (Ore.)  Demo¬ 
crat-Herald,  replacing  JW 
Johnston  —  resigned  to  join 
the  classified  advertising  de¬ 
partment  of  the  Portland  (Ore.) 
Oregonian. 


TRULY  U.S. A.— Publisher  Henry 
L.  Wilder,  left,  of  the  Lebanon 
(Pa.)  Daily  News,  hands  a  Leba¬ 
non  bologna  to  George  N.  Fenin, 
vicepresident  of  the  Foreign  Press 
Association,  who  was  the  paper's 
guest  for  three  days  in  the  com¬ 
munity.  Mr.  Fenin,  who  writes  for 
Italian  newspapers  and  magazines, 
got  a  closeup  look  at  non-metro¬ 
politan  Americans. 


John  K.  Sloan,  for  the  past 
five  years  a  member  of  the  pro¬ 
motion  department  staff  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune,  has  been  named  an  in¬ 
ternational  representative  of  the 
American  Newspaper  Guild  with 
headquarters  at  Chicago. 


Worth  Hedrick,  graduate  of 
University  of  Washington  *t 
Seattle  —  new  reporter  at  the 
Baker  (Ore.)  Democrat-Herald. 
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Nienian  Fellow 
Selectors  Named 

Cambridgk,  Mass. 

Harvard  University  an¬ 
nounces  the  appointment  of 
three  newspapermen  and  a  mag¬ 
azine  editor  to  serve  on  the  Se¬ 
lecting  Committee  for  Nieman 
Fellowships  for  1958-59. 

They  are:  Carl  E.  Lindstrom, 
executive  editor  of  the  Hartford 
(Conn.)  Times;  William  J.  Mil¬ 
ler,  chief  editorial  writer  of  the 
Netv  York  Herald  Tribune;  Don 
C.  Shoemaker,  executive  direc¬ 
tor  of  the  Southern  Education 
Reporting  Service;  and  Steven 
M.  Spencer,  science  writer  and 
associate  editor  of  the  Saturday 
Evening  Post. 

The  deadline  for  applications 
is  April  15.  Awards  are  an¬ 
nounced  early  in  June. 


Why  a  Hollywood  TV  column? 


17  OUT  OF  20  FAMILIES 
OWN  TV  SETS 


C.B.S.  research  figures  show  42,158,000 
TV-equipped  homes  in  the  U.  S.  out  of 
a  total  of  50,090,000  or  84.2% — as  of 
1/1/58. 


HYPNOTIC  — Al  Hixenbaugh, 

LouisvilU  Timas  photographer, 
practices  the  art  of  hypnotism  on 
a  publisher,  Landon  Willis  of  the 
McLean  County  News,  at  Ken¬ 
tucky  Press  Association  meeting. 

Anybody  have  an  expense  voucher 
to  be  okayed? 

Robert  J.  Horine  Jr.  —  from 
the  Associated  Press  bureau  at 
Frankfort,  Ky.  to  the  Baltimore 
bureau,  replacing  Charles 
Stafford  —  transferred  to  AP 

Newsfeatures  in  New  York.  Eleanor  Agnes  Adams,  from 

*  *  *  woman’s  editor,  Indianapolis 

Candy  Johnson,  fonnerly  (Ind.)  Times,  to  society  re- 
with  the  San  Antonio  (Texas)  porter,  Cincinnati  (Ohio)  Times- 
^ews  and  an  Associated  Press  Star. 
staffer  —  new  women’s  editor  ♦  ♦  * 

of  the  Pendleton  (Ore.)  East  Ralph  Sti’LLER,  publisher  of 
Oregonian,  succeeding  Elsie  the  Coquille  (Ore.)  Valley  Senti- 
Dickson,  retired.  nel  —  1958  president  of  the 


THREE  QUARTERS  OF  NATIONAL 
TV  ORIGINATES  IN  HOLLYWOOD 


Dave  Cooper,  fonner  reporter 
with  the  Cottage  Grove  (Ore.) 
Sentinel  —  news  editor  of  the 
Sweet  Home  (Ore.)  News  Era, 
replacing  Ken  Bouton  who  be¬ 
comes  managing  editor  of  the 
Lebanon  (Ore.)  Express. 


American  Research  Bureau  figures  for 
month  of  December  1957  show  74%  of 
network  TV  shows  produced  on  the 
W’csf  Coast. 


HAL  HUMPHREY  IS  THE  BEST 
HOLLYWOOD  TV  COLUMNIST 


More  than  70  of  the  top  newspapers 
from  coast  to  coast  use  as  their  West 
Coast  TV  column,  Humphrey,  the 
writer  who  originated  the  TV  column 
from  Hollywood. 

In  the  last  three  months  more  papers 
have  added  Hal  Humphrey  to  their  TV 
sections  than  ever  before,  including: 


Warren  R.  Jollymore,  for¬ 
mer  reporter  for  the  TVisconstn 
State  Journal  in  Madison  —  to 
the  General  Motors  public  re¬ 
lations  staff  in  Detroit. 


Francisco  Quintans,  a  Uru¬ 
guayan  citizen,  and  an  Associ¬ 
ated  Press  employe  for  16  years 
—  to  correspondent  in  charge  of 
the  AP  office  in  Montevideo.  He 
has  been  in  newspaper  work  for 
34  years. 


Dick  Looser  —  joined  the 
Montgomery  (Ala.)  Advertiser 
reporting  staff. 

*  *  * 

Jamf.8  MacLean,  former  San 
Diego  (Calif.)  Union  reporter 
and  currently  news  editor  of  the 
Beaverton  (Ore.)  Valley  News 
and  Mrs.  Kathleen  Nelson,  Bea¬ 
verton  high  school  teacher  — 

married  on  January  15  at  Hills¬ 

boro,  Ore. 

*  *  « 

Carmie  a.  Thompson,  Madi¬ 
son  (Wis.)  Capital  Times  pho¬ 
tographer  —  president  of  the 
Wisconsin  Press  Photographers 
Association. 

*  *  « 

Ralph  Stuluk,  publisher  of 
^heCoquille  (Ore.)  Valley  Senti- 
—  to  president  of  the  Coos 
County  Publishers  Association. 


CHICAGO  DAILY  NEWS 
KANSAS  CITY  STAR 
MILWAUKEE  JOURNAL 


Moses  Crutchfield  and  Ir¬ 
win  Smallwood  —  promoted  to 
associate  sports  editors  of  the 
Greensboro  (N.  C.)  Daily  News. 
Tom  Einstein,  sports  publicity 
director  at  Lenoir  Rhyne  Col¬ 
lege  —  to  the  News  staff. 


For  your  TV  column  from  the  nation's  TV  capital,  choose 


G.  H.  Keenan,  advertising 
manager  of  the  Parkersburg, 
W.  Va.,  newspapers  —  returned 
to  his  desk  after  an  illness  of 
several  months  and  was  made 
advertising  director.  Robert 
Hickman,  acting  manager  in 
his  absence  —  to  local  advertis¬ 
ing  manager. 

(Continued  on  page  38) 
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Reed  O’Hanlon  Jr.,  former 
publisher  of  the  Blair  (Neb.) 
Pilot-Tribune — to  the  Civil  Ad¬ 
ministration  at  Battle  Creek, 
Mich. 


Personals 

(Continued  from  page  37) 


William  R.  Davis,  formerly 
with  the  Townsend  (Mont.) 
Star— to  editor  of  the  Walden 
Jackson  County  (Colo.)  Star. 

*  *  * 

Peter  C.  Hotton,  political  re¬ 
porter,  New  Britain  (Conn.) 
Herald — president  of  the  New 
Britain  Press  Club. 


wampoen  ^ 

James  Tanguay,  former  r^ew 
Jack  W.  Campbell,  member  Britain  (Conn.)  Herald  photog- 
of  the  Fort  Worth  (Tex.)  Star-  lapher — to  Connecticut  State 
Telegram’s  advertising  staff  Police  force, 
since  1933  —  to  ad  manager,  *  ♦  * 

filling  the  post  left  by  the  death  Oliver  Emmerich,  editor  and 
of  Ray  Lee.  Dave  Snyder,  who  publisher  of  the  McComb 
joined  the  S-T  in  1952  —  to  (Miss.)  Enterprise- Journal  — 
assistant  ad  manager.  Mr.  to  assume  additional  duties  as 
Campbell  has  seiwed  the  paper  editor  of  the  Jackson  (Miss.) 
from  proof  boy  to  his  present  State-Times. 
post  in  a  25-year  period  broken  ♦  *  * 

only  by  military  service  during  Edwin  Schallert,  drama  edi- 
World  War  II.  Mr.  Snyder  tor-critic  of  the  Los  Angeles 
worked  on  the  Fort  Worth  (Calif.)  Times  for  the  last  30 
(Tex.)  Press  before  coming  to  years — retired.  He  is  succeeded 
the  S-T.  by  Philip  K.  Scheuer. 

*  ♦  •  •  *  ♦ 

George  A.  Penny,  reporter  Aime  Laurion,  founder  and 
for  the  Raleigh  (N.  C.)  News  publisher  of  La  Voix  de  I’Est, 
and  Observer — to  news  director  Granby,  Quebec — “City  of  Gran- 
of  radio  station  WRAL,  Ral-  by’s  man  of  the  year,”  by  two 
eigh.  chambers  of  commerce. 


LENSMAN  OF  THE  YEAR — Richmond  Crawford  Jr.,  left,  of  the  Rich¬ 
mond  Times-Dispatch  receives  congratulations  of  R.  K.  T.  Larson,  man- 
aging  editor  of  the  Norfolk  Virginian-Pilot,  on  having  been  dubbed 
"Virginia  Press  Photographer  of  the  Year". 


Roy  L.  Matson,  editor  of  the  Tom  Kirkland,  formerly 
Wisconsin  State  Journal  at  news  editor  of  the  Denton 
Madison — to  India  where  he  will  (Tex.)  Record-Chronicle  —  to 
spend  10  weeks  conducting  semi-  managing  editor,  replacing 
nars  on  the  American  Press  Allen  Bogan,  managing  editor 
with  Norman  E.  Isaacs,  man-  for  the  past  two  years,  who  left 
aging  editor  of  the  Louisville  to  enter  the  public  relations 
(Ky.)  Times.  They  will  work  field.  Milton  Leu^enby,  former 
under  the  auspices  of  the  Amer-  city  circulation  manager  of  the 
lean  specialists  branch  of  the  New  Orleans  (La.)  /tern— to 
International  Educational  Ex-  the  R-C  in  the  newly-created 
change  Service  of  the  U.  S.  position  of  circulation  director. 
Robert  F.  Stayman,  who  be-  State  Department, 
gan  with  the  Cincinnati  (Ohio)  *  *  * 

Enquirer  nearly  60  years  ago —  Clarence  E.  Olson,  Madison 
retired,  but  will  work  one  day  (Wis.)  Capital  Times  photog- 
weekly.  He  also  worked  for  the  rapher— first  place  in  the  pic- 
Huntington  (W.  Va.)  Adver-  ture  story  division  of  the  an- 
tiser,  Cincinnati  (Ohio)  Times-  nual  contest  sponsored  by  the 
Star  and  Post.  Wisconsin  Press  Photographers 

•  *  *  Association. 

Benn  Kay — resigned  as  as-  •  ♦  * 

sistant  to  the  publisher  of  the  David  Cooper,  formerly  with 
Milwaukee  (Wis.)  Sentinel,  a  the  Cottage  Grove  (Ore.)  Sen- 
post  held  since  1956  after  more  tinel  —  to  news  editor  of  the 
than  20  years  as  advertising  Sweet  Home  (Ore.)  New  Era, 
director  of  the  daily.  He  has  succeeding  Ken  Bouton  —  to  Richard  J.  Haktford,  assist- 
been  in  the  Milwaukee  news-  managing  editor  of  the  Lebanon  ant  city  editor,  Hartford 
paper  field  39  years.  (Ore.)  Express.  (Conn.)  Times — to  city  editor, 

*  ♦  •  *  *  ♦  succeeding  Francis  T.  Aheabn, 

Joseph  Parker — from  court-  Robert  E.  Bouzek,  editor  of  resigned.  Mr.  Hartford  has  been 

house  beat  to  promotion  mana-  the  Prairie  du  Chien  (Wis.)  paper  since  1937. 

ger  of  the  Troy  (N.  Y.)  Record  Courier  Press — to  the  Waukesha  ♦  ♦  » 

Newspapers,  succeeding  Cyrus  (Wis.)  Daily  Freeman  as  gen-  Edward  R.  Fay  Jr.,  former 
Dingman — now  writing  editor-  eral  reporter  and  news  feature  reporter,  Norwalk  (Conn.)  Hour 
ials.  writer.  — to  publicity  director.  National 

- - - - - 1  Nephrosis  Foundation,  Inc.,  New 

_  York. 


Albion  Brown,  formerly  of 
Centralia  (Wash.)  Tribune  — 
to  manager  of  the  Fossil  (Ore.) 
Journal. 


Watson  Sims,  member  of  the 
Associated  Press  staff  in  Lon¬ 
don,  England  —  to  Chief  of 
Bureau  for  India,  Pakistan  and 
Ceylon  with  headquarters  in 
New  Delhi. 


Ron  Gibson,  former  sports 
writer  for  the  Lincoln  (Neb.) 
Star — reporter  for  the  Lincoln 
(Neb.)  Journal. 


Including  Metro's  idea 
packed  PLUS  BUSINESS, 
which  comes  with  every  edi¬ 
tion.  Write  us  or  ask  our 
representative  to  show  you 
these  other  proven  linage 
building  services: 

•  Metro  DtporliMnt  Store  Sereice 

•  Fosbion  Review  Service 

•  Greoter  Soles  Service 

•  Metro's  Speciol  Sections 

•  Metro's  Book  of  Heodings 

•  o  o  And  many  other  supple* 
mentary  services  that  mean 
PLUS  BUSINESS  for  your 


BOATING  FEATURES 


Robert  E.  Walsh,  former  re¬ 
porter,  Hartford  (Conn.)  Timei, 
and  more  recently  telegrraph  edi¬ 
tor,  Bangor  (Me.)  Daily  News 
— to  city  staff,  Boston  (Mass.) 
Globe. 


THE  SOURCE  OF 
"BETTER  BOATING  FEATURES" 

REQUEST  RATES  AND  SAMPLES 

P.O.  BOX  1756,  CHURCH  ST.  STA.,  NEW  YORK  8.  N.  Y. 


James  W.  Atkins,  publisher, 
Gastonia  (N.  C.)  Gazette  —  ap¬ 
pointed  to  the  Executive  Board 
of  the  North  Carolina  State  De¬ 
partment  of  Archives  and  His¬ 
tory. 
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Newtpaperl 


^  SHOW 


SHOW  »T 
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SHOW  IT 
IN  USE 


lsc»e  Area  As 

ILirocks 

Mn  Serve! 


TAFT’S 


SHOE  SERVICE 


The  Rochelle  News-Leader  formula  for  boosting 
local  linage  20,442  inches  in  one  year 

by  Ken  Smith,  Manager — The  Rochelle  (III.)  News — The  Rochelle  Leader 


“A  20,442-inch  increase  in  local  advertising  lineage 
doesn’t  ‘just  happen.’  Soon  after  we  acquired  our 
Fairchild  Scan-A-Graver,  we  developed  a  formula 
for  making  it  pay  off  in  photo-advertising  linage.  You 
can  see  the  formula  elements  above:  show  it  local, 
show  it  big,  show  it  in  use,  show  it  dramatically. 

“What  are  the  results?  Well,  we  ran  12,379  inches 
of  photo-advertising  alone  between  October  1,  1956 
and  September  30,  1957.  Obviously,  photo-advertis¬ 
ing  was  the  big  factor  in  increasing  our  local  linage 
by  20,442  inches  over  the  previous  fiscal  year. 

“How  profitable  was  this  for  us?  I  can  tell  you 
that  it  more  than  covered  the  costs  of  our  Scan-A- 
Graver,  all  the  Fairchild  engraving  plates  and  the 
entire  operation  of  our  photographic  department  for 
the  year! 

“Because  all  our  photo  and  engraving  costs  are  cov¬ 
ered,  we’re  making  greater  and  greater  use  of  photo¬ 
journalism.  We  now  use  more  local  photos— which 
give  our  papers  more  interest— and  build  circulation 
as  well  as  linage. 


“I’m  convinced  that  any  paper  can  sell  much  more 
linage  through  the  use  of  photo-advertising.  I’m  also 
sure  that  papers  using  a  proved  formula  for  success¬ 
ful  photo-advertising— such  as  ours— can  make  sub¬ 
stantial  profits  with  a  Fairchild  Scan-A-Graver  or 
Scan-A-Sizer.” 


•  You  too  con  increase  circulation  and  advertising  rev¬ 
enue  by  using  more  local  photographs  and  engraving 
your  own  low-cost  halftones  with  a  Scon-A-Grover  or 
Scan-A-Sizer.  For  complete  information,  and  a  Free 
Copy  of  Fairchild's  "Photo-Advertising,"  write  today  ta 
Fairchild  Graphic  Equipment,  Inc.,  Sunnyside  Boulevard 
and  Fairchild  Ave.,  Plainview,  L I.,  N.  Y.,  Dept.  62AI. 


GRAPHIC 
BQUIPMTHT,  INC. 


Distritt  Offices;  Walpole,  Mass.;  Atlanta,  Go.; 
Chicago,  III.;  Los  Angeles,  Cal.;  Toronto,  Ont. 
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Editor  Finds 
Truth  Is  Hard 
To  Maintain 

Lawrence,  Kas. 

The  first  William  Allen  White 
Foundation  certificate  for  edi¬ 
torial  leadership  was  awarded 
Feb.  10  to  Jenkin  Lloyd  Jones, 
editor  of  the  Tulsa  (Okla.) 
Tribune. 

Mr.  Jones  delivered  the  ninth 
William  Allen  White  lecture. 
His  subject  was  “The  Inexact 
Science  of  Truth  Telling.” 

“The  editor  who  claims  his 
newspaper  prints  all  the  news 
all  the  time  is  either  a  liar  or  a 
fool,”  observed  Mr.  Jones,  a  for¬ 
mer  president  of  the  American 
Society  of  Newspaper  Editors. 
“We  often  tell  our  readers  only 
half-truths.  We  are  constantly 
sweeping  facts  under  the  rugs. 

“There  is  a  great  deal  about 
our  communities  that  we  do  not 
tell,”  he  continued.  “And  we  do 
not  tell  it  because  for  a  variety 
of  reasons  we  consider  it  no¬ 
body’s  business,  not  even  ours. 
Still,  when  editors  get  together 
in  shop  talk  you  will  find  a  wide 


area  of  disagreement  as  to  just 
where  the  line  should  be  drawn.” 

Double  Standards 

Mr.  Jones  enumerated  many 
double  standards  cases  in  which 
the  home  town  newspaper  does 
not  mention  something  that  hap¬ 
pens  to  a  local  citizen,  but  makes 
much  of  it  if  it  happens  to  a 
celebrity. 

“One  of  our  perpetual  puzzles 
is  whether  to  recall  the  criminal 
record  of  a  dead  citizen,”  said 
the  speaker.  “A  completed  peni¬ 
tentiary  sentence  may,  as  we 
say,  discharge  a  man’s  debt  to 
society,  but  he  cannot  expect 
society  to  erase  from  its  memory 
the  crime  that  put  him  there. 
Still,  this  is  a  very  rubber  stand¬ 
ard  on  our  newspaper.  If  a 
man’s  criminal  recoi'd  was  long 
ago  and  not  too  remarkable,  and 
if  we  can  assume  that  the  vast 
majority  of  his  acquaintances 
are  unaware  of  it  we  usually 
skip  it  on  what,  after  all,  is  his 
final  story. 

“Still,  there  is  another  side  to 
this  coin.  Our  obligation  to  pro¬ 
tect  the  apparently  repentant 
criminal  is  nothing  compared  to 
our  obligation  to  protect  the  in¬ 
nocent  public.” 

Mr.  Jones  asked  for  open  gov¬ 
ernment  records  but  admitted 
that  real  policy  making  cannot 


be  made  without  a  frank  ex¬ 
change  of  views. 

“And  a  frank  exchange  of 
views  is  rarely  reached  with  the 
public  and  the  press  looking 
over  the  shoulders  of  the  policy 
makers,”  he  added. 

Truth  Can  Hurt 

Mr.  Jones  said  a  newspaper 
which  sought  to  publish  all  the 
facts  all  the  time  would: 

“(1)  lay  itself  open  to  ruinous 
libel  suits,  since  many  things 
that  are  true  and  provable  are 
not  privileged. 

“(2)  be  an  accessory  to  black¬ 
mail  and  stand  guilty  of  bad 
taste,  since  much  that  is  privi¬ 
leged  is  also  merely  degrading, 

“(3)  be  responsible  for  many 
injustices  since  some  truths 
w'hich  are  privileged  and  nei¬ 
ther  profane  nor  pornographic 
are  cruel  and  unnecessary,  and 

“(4)  paralyze  our  popular 
government  by  insisting  on  a 
level  of  reporting  so  free  that 
it  would  destroy  deliberation.” 

“The  inexact  science  of  truth¬ 
telling  involves  essentially  the 
difficult  business  of  selecting 
facts,”  concluded  Mr.  Jones. 
“The  proper  selection  of  facts 
gives  a  reasonably  accurate  pic¬ 
ture.  The  improper  selection  can 
give  a  false  one.  If  you  want  to 
live  by  inflexible  rules,  stay  out 
of  the  newspaper  business.  The 
thing  that  makes  journalism  one 
of  the  most  challenging  callings 
on  earth  is  its  very  perplexity — 
its  wide  aieas  of  error — the  ut¬ 
ter  impossibility  of  doing  it  as 
well  as  it  ought  to  be  done.” 

• 

Jury  Allows  $8,500 
Commission  on  Sale 

Danbury,  Conn. 

A  jury  awarded  two  West- 
port,  Conn.,  men  damages  of 
$8,500  in  their  suit  to  collect  a 
commission  on  the  sale  of  a 
I  weekly  newspaper. 

John  D.  Hastings  and  Vincent 
X.  Montanaro  had  sued  for  $12,- 
000,  contending  they  were  en¬ 
titled  to  a  commission  on  the 
sale  of  the  Westporter  Herald 
'  for  $85,000  to  Fairfield  County 
Publications,  Inc.  in  April,  1955. 

• 

Nixon  Club’s  Guest 

Los  Angeles 

Officers  of  the  Southern  Cali¬ 
fornia  Newspaper  Publishers 
Association  and  the  Los  Angeles 
Publishers  Association  will 
serve  as  a  host  committee  for 
the  Greater  Los  Angeles  Press 
Club  dinner  honoring  Vice  Pres¬ 
ident  Nixon  at  the  Ambassador 
Hotel,  Feb.  18.  The  program  will 
feature  a  public  press  confer¬ 
ence  with  the  Vice  President. 


pointed  managing  editor  of  tlie 
Chicago  Sun-Times,  Emmett  Ded- 
mon  reads  galley  proof  and  dl^s 
into  paper  work.  He  has  been  i 
member  of  the  Field  newspaper') 
staff  since  1940. 


Pholooomp  Users 
Talk  Off-the-Reeorcl 

The  fourth  semi-annual  news¬ 
paper  photocomposition  users 
seminar  took  place  in  New  York 
Feb.  4  and  5  with  42  persons 
participating.  The  first  day  was 
given  to  discussing  operational 
techniques,  application  of  new 
devices,  and  in  comparing  cost 
figures.  The  second  day  was  de¬ 
voted  to  a  review  of  the  progress 
being  made  by  the  manufac¬ 
turers  and  suppliers  of  equip¬ 
ment  related  to  photocomposi¬ 
tion.  All  talks  were  off-the- 
record. 

Denny  Allen,  Quincy  (Mass.) 
Patriot  Ledger,  was  appointed 
chairman  of  the  group,  and 
George  Kunz,  South  Bend  (Ind.) 
Tribune,  vice-chairman. 

• 

Schooley  in  Switch 

Washington 

G.  Herschel  Schooley  has  re¬ 
signed  as  director  of  the  Office 
of  Public  Information,  Depart¬ 
ment  of  Defense,  to  become  di¬ 
rector  of  information  for  the 
Department  of  Interior.  He 
succeeds  William  C.  Strand  who 
was  appointed  publicity  director 
for  the  Republican  National 
Committee. 

• 

On  Daily’s  Board 

Hartford,  Conn. 

Peter  M.  Fraser,  chairman  of 
the  executive  and  finance  com¬ 
mittees  and  former  president  of 
the  Connecticut  Mutual  Life  In¬ 
surance  Company,  has  bee" 
elected  a  director  of  the  Hart¬ 
ford  Courant  Company. 

• 

Dime  for  ISugget 

North  Bay,  Ont 

The  single  copy  price  of  the 
Nugget  has  been  increased  from 
7c  to  a  dime. 


^  AGAIN! 


THIS  TIME  WITH  ROP  COLOR 
Another  first  for  Davenport  Newspapers! 

Editor  &  Publisher's  judges  declared  Davenport  News¬ 
papers  top  winner  of  the  Food  Color  Ad  Competition 
for  3  colors  and  black  ads.  To  carry  off  sales  prizes  in 
this  rich,  top-ten  Midwest  market,  let  Davenport  News¬ 
papers  carry  the  full  colors  of  your  products  ROP. 
You'll  win  with  black  and  white, 
too,  in  Davenport  Newspapers!  Bt^Vl  1^1  Sill ifl 
Do  what  other  successful  adver-  ^■TTTnTw!VaTi« 
tisers  are  doing. 

cr 

COVERING  DAVENPORT,  IOWA;  ROCK  ISLAND, 

MOLINE  AND  EAST  MOLINE,  ILLINOIS 

Reprntnitd  by  Jann  ft  Ktllty 
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••PAMtLA  AND  HVJV  MOTHER'’  RHOTOORARH  BY  HAL  ADAMS 


Pamela 

and 

the  Press 

Actually  Pamela  created  the  urgency, 

,  although  she  hadn’t  yet  been 
born.  It  was  especially  because  of 
Pamela  that  Major  Samuel  Lee,  soon  to 
be  discharged  from  the  United  States 
Army,  was  looking  for  a  good  house  to 
buy.  But  he  wasn’t  finding  it  easy.  He 
wasn’t  even  finding  it  possible. 

Certainly,  there  were  plenty  of  houses 
for  sale.  Billboards  offered  them  all 
along  the  freeway  to  Orange  County, 
where  Major  Lee  wanted  to  buy  a  home 
and  practice  his  profession  of  medicine. 
But  they  just  weren’t  available  to 
Sammy  Lee. 

Not  that  Major  Lee  wasn’t  a  man  of 
character  and  substance.  He  had  grown 
up  in  nearby  Los  Angeles,  became  a 
physician,  served  with  distinction  in  his 
country’s  army. 

The  problem  was  something  else  en¬ 
tirely.  The  real  estate  men  were  polite 
but  firm.  Nothing  personal,  you  under¬ 
stand.  but  business  was  business.  They 
couldn’t— or  wouldn’t— sell  a  home  to  a 
person  of  Korean  ancestry. 

Major  Lee  tried  moderate-priced 
homes;  he  tried  the  more  expensive 
“custom-styled”  homes.  The  answer  was 
the  same.  Nothing  personal,  though. 

But  it  felt  personal  to  Sammy  Lee  on 
the  plane  all  the  way  to  Washington, 
where  he  and  other  noted  guests  were 
to  dine  with  the  President  and  plan  a 
campaign  against  juvenile  delinquency. 

Sammy  Lee  was  one  of  the  President’s 
guests  because  he  had  twice  won  Olym¬ 
pic  diving  championships  for  the  U.S., 
because  he  had  just  completed  a  tour 
of  Southeast  Asia  nations  as  the  Presi¬ 
dent's  Sports  Ambassador  and  would 
soon  become  one  of  the  members  of  a 
team  of  Olympic  champions  to  attend 
the  Australian  Olympic  Games  as  the 
President’s  personal  representatives. 

When  he  returned  to  his  base  at  Fort 
Carson,  Colorado,  he  spoke  to  his 
friends  of  the  irony  of  his  position,  and 
his  letters  to  his  many  friends  abroad 
reflected  his  bitter  disappointment. 

A  foreign  correspondent  in  Tokyo— 
a  man  who  had  known  Sammy— heard 
the  story  and  telephoned  one  night. 
Over  six  thousand  miles  of  telephone 
wires  and  undersea  cables,  the  newsman 
covered  a  story  somewhat  off  his  beat. 


After  a  long  talk  with  Sammy,  the 
correspondent  telephoned  an  editor  of 
the  San  Francisco  Chronicle  who  the 
next  day  sent  a  reporter  to  Santa  Ana. 
The  facts  were  checked,  the  story  run. 
West  Coast  metropolitan  papers  carried 
the  story  of  Sammy’s  fruitless  search 
for  a  home.  Television  and  radio  news¬ 
rooms  picked  it  up.  The  Santa  Ana 
Register,  biggest  hometown  newspaper 
for  Orange  County,  went  to  work  edi¬ 
torially.  So  did  the  Long  Beach  Press- 
Telegram,  which  isn’t  quite  in  Orange 
County  but  is  widely  circulated  there. 

The  press,  once  described  by  Thomas 
Jefferson  as  more  vital  than  government 
itself,  was  on  the  job. 

The  Press-Telegram  wired  funds  to 
Sammy  in  Fort  Carson  to  come  again 
to  Orange  County  to  meet  the  real  peo¬ 
ple,  the  real  spokesmen.  Sammy  came. 

He  met  the  Mayor  of  Anaheim.  He 
met  the  President  of  the  West  Orange 
County  Board  of  Realtors.  Together 
they  took  Sammy  and  his  family— which 
now  included  young  Pamela— through 
the  area  until  they  found  the  home  and 
the  physician’s  office  that  they  wanted. 

When  the  Lees  moved  in.  Orange 
County  threw  a  big,  official  party,  with 
all  sorts  of  heart-warming  overtones. 


Banners  said  “Welcome  Sammy  Lee!” 
Newspaper  and  television  cameras 
clicked  and  ground.  Speeches  were 
made  by  the  Mayor  of  Anaheim,  the 
President  of  the  County  Medical  Asso¬ 
ciation,  the  State  Senator,  the  Congress¬ 
man  and  the  United  States  Senator. 

Best  of  all,  the  neighbors  were  there. 
From  blocks  around  they  came— and 
Sammy’s  disappointment  and  Sammy’s 
asking  were  answered,  in  the  best 
American  tradition. 


What  happened  to  Sammy  Lee  in  his 
quest  for  a  home  provides  another 
example  of  the  endless  ways  in  which 
American  individuals  and  institutions 
are  constantly  renewing  their  faith  in 
the  principles  of  Jefferson,  Madison, 
Lincoln  and  other  great  Americans  in 
this,  the  20th  Century. 

The  American  Traditions  Project  of 
the  Fund  for  the  Republic  has  compiled 
hundreds  of  true  stories  of  contempo¬ 
rary  Americans  whose  actions  have 
advanced  freedom  and  justice.  Some  of 
these  stories  have  been  published  in  a 
booklet,  “The  American  Tradition  in 
1957’.’  Free  copies  are  available.  Write 
to  the  American  Traditions  Project, 
Box  48462-EE  Los  Angeles  48,  Calif. 


Editor 
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PHOTOGRAPHY: 


Judges  in  Two  States 
Uphold  Court  Photos 


Judges  in  New  York  and  Ten¬ 
nessee  have  come  out  in  favor 
of  courtroom  photography  in 
advance  of  the  meeting  in  At¬ 
lanta,  Ga.,  Feb.  24  of  the  Ameri¬ 
can  Bar  Association,  where 
Canon  35  is  scheduled  for  full 
dress  debate. 

Statements  of  10  Tennessee 
judges,  assembled  by  Creed 
Black,  executive  editor  of  the 
Nashville  Tennessean,  were  pre¬ 
sented  before  a  session  of  Middle 
Tennessee  attorneys.  At  mock 
trials  in  Schenectady  and  Ro¬ 
chester,  N.  Y.,  surprised  judges 
had  their  eyes  opened  by  small 
cameras,  telephoto  lenses  and 
existing  light. 

In  New  Mexico,  where  all 
courtroom  photogi’aphy  has  been 
prohibited  since  Jan.  1  by  a 
State  Court  ruling,  a  public  re¬ 
lations  committee  of  the  State 
Bar  Association  voted  in  favor 
of  removing  the  ban.  The  com¬ 
mittee  suggested  the  system  be 
followed  that  was  used  in  Colo¬ 
rado  during  the  trial  of  John 
Graham,  convicted  and  sentenced 
to  death  for  dynamiting  a  com¬ 
mercial  airliner.  One  photogra¬ 
pher  and  one  tape  recorder  op¬ 
erator  were  permitted  in  court. 
Both  were  required  to  be  in  their 
seats  before  sessions  began  and 
were  not  allowed  to  leave  them 
until  declared  recesses. 

However  the  State  Judicial 
Council  is  standing  firm  on  its 
no-picture  rules. 

In  Atlanta  the  rules  and  cal¬ 
endar  committee  of  the  bar  as¬ 
sociation  will  recommend  that 
spokesmen  for  the  press,  radio 
and  television  be  granted  equal 
time  with  proponents  of  a  pro¬ 
posed  restatement  of  the  Canon. 


As  drafted  by  a  special  commit¬ 
tee  of  the  American  Bar  Foun¬ 
dation,  the  re-wording  does  not 
liberalize  procedure,  even  though 
the  6,000-word  report  takes  into 
consideration  improved  picture 
reporting  methods  (E&P,  Nov. 
2,  1957). 

In  Rochester,  City  Court 
Judge  John  P.  Lomenzo  admit¬ 
ted  he  was  “amazed”  and  failed 
“to  see  what  the  fuss  is  all  about 
(in  regard  to  Canon  35.) 

“No  person  was  apprehensive 
in  giving  testimony.  .  .  .  The 
only  question  remaining  is  not 
one  of  interruption,  disturbance 
or  effect  on  the  actual  proceed¬ 
ings  by  noise,  activity  or  pres¬ 
ence  of  the  photographer  •  .  . 
(but)  whether  as  a  fundamental 
principle  a  photograph  should  be 
taken  of  any  participant  in  an 
actual  trial. 

“I  personally  fail  to  see  w’here 
a  person’s  rights  are  affected 
by  his  being  photographed  dur¬ 
ing  the  course  of  a  trial  where 
now  photographs  are  permitted 
as  he  leaves  or  enters  the  court¬ 


room. 

Weston  Kemp,  Rochester 
Times-Union,  took  pictures  with 
a  Rolleiflex  and  a  Leica  with  a 
400  mm  telephoto  lens.  With  the 
Rolleiflex  he  used  Kodak  Tri-X 
film  exposed  l/15th,  of  a  second 
at  f2.8  for  group  and  scene 
shots.  For  closeups  and  indivi¬ 
dual  face  studies  the  Leica  and 
400  mm  lens  was  used  with  Il¬ 
ford  HPS  film  exposed  l/15th 
to  l/25th  of  a  second  at  f5. 

The  Schenectady  experiment 
was  during  mock  trials  con¬ 
ducted  by  the  Boy  Scouts  in  the 
State  Supreme  Court  from 
which  news  photographers  are 


barred  except  during  American¬ 
ization  proceedings.  Larry  Hart, 
Schenectady  Union-Star  photog¬ 
rapher,  snapped  the  shutter  of 
his  Rolleiflex  21  times.  All  he 
had  to  do  was  open  the  blinds 
on  one  window  to  provide  addi¬ 
tional  lighting. 

“Everything  was  very  order¬ 
ly,”  Justice  Charles  M.  Hughes 
said  afterwards.  “The  photogra¬ 
pher  did  not  seem  to  interfere 
with  the  conduct  of  the  trial  in 
any  way.” 

Weldon  White,  Nashville  at- 
tomey  and  member  of  the  House 
of  Delegates,  ABA,  insisted  cov¬ 
erage  by  camera  is  “not  in  keep¬ 
ing  with  the  dignity  and  de¬ 
corum  of  the  courts.”  He  said  he 
had  made  up  his  mind  to  vote 
against  relaxing  restrictions. 

Mr.  White  contended  the 
canon  came  about  because  of 
the  Lindbergh  kidnapping  trial 
in  1934,  which,  he  said,  was  cov¬ 
ered  at  one  time  by  700  report¬ 
ers  and  129  cameramen.  He 
maintained  that  the  canon  seek¬ 
ing  to  keep  the  public  from  actu¬ 
ally  seeing  pictures  of  what 
transpires  in  trials  “does  not 
interfere  with  the  freedom  of 
the  press”  because  reporters  can 
write  down  their  version  of  what 
happens.”  Finally,  he  argrued 
that  the  constitutional  guaran¬ 
tee  of  a  free  trial  “is  a  right  of 
the  defendant  to  have  a  speedy 
and  public  trial  and  that’s  all 
there  is  to  it.  Nobody  else  has 
the  basic  right  to  attend  the 
trial.  It  is  his  (the  defendant’s) 
right  only.” 

Mr.  White  was  answered  by 
Mr.  Black  and  Criminal  Court 
Judge  Charles  Gilbert,  Nash¬ 
ville,  the  nation’s  first  judge  to 
adopt  a  court  rule  suggested  by 
the  National  Press  Photogra¬ 
phers  Association.  They  said  the 
same  conditions  no  longer  exist 
that  prevailed  during  the  Lind¬ 
bergh  trial. 

On  the  question  of  the  de¬ 
fendant’s  right  to  public  trial. 
Judge  Gilbert  said  “that  right 
does  not  belong  to  the  defendant. 
It  does  not  belong  to  the  courts. 
It  does  not  belong  to  the  news¬ 
papers.  It  belongs  to  all  the  peo¬ 
ple.” 


Short  Course  sponsored  by  the 
Michigan  Press  Association  and 
the  MSU  School  of  Journalism. 
John  C.  Hewens,  Huron  Doi/j 
Tribune,  is  general  chairman. 


15  Queens 

Fifteen  “queens”  already  have 
been  committed  to  the  “Miss  Na¬ 
tional  Press  Photographer  Con¬ 
test”  that  ends  at  the  National 
Press  Photographers  Association 
convention  in  Mineapolis,  June 
17-21. 


Kodak  Appoints  Brown 
Lynn  Brown,  former  reporter 
of  the  Rochester  Times-Union, 
has  been  named  manager  of  the 
professional  and  commercial  ad¬ 
vertising  division  of  the  East¬ 
man  Kodak  Company. 


Man  with  Whistle 

Dubuque  (Iowa)  Telegrapk- 
Herald  Photographer  Jim  Shaf¬ 
fer  found  himself  in  an  unusual 
predicament  Feb.  7.  He  was  as- 
sigrned  to  take  pictures  at  a 
basketball  tournament  at  Dyers- 
ville,  Iowa. 

When  he  arrived,  he  found 
the  tournament  officials  frantic. 
One  of  the  referees  had  a  flat 
tire  and  would  be  late.  With 
three  games  scheduled,  it  was 
important  to  get  the  tournament 
underway  on  schedule. 

Shaffer,  a  licensed  basketball 
official  in  Iowa,  put  aside  his 
camera  and  worked  the  first  half 
of  the  game.  When  the  regular 
official  arrived,  Shaffer  hurried 
back  to  his  camera  in  time  to 
shoot  his  pictures. 


production  •  quality  •  flexibility  •  dependability 


N.  Y.  Photo  Exhibit 
Top  award  winning  photo- 


winning 

graphs  will  be  included  in  the 
22nd  annual  New  York  Press 
photographers’  exhibit  opening 
Feb.  19  at  the  Chrysler  Automo¬ 
bile  Salon,  42nd  St.,  and  Lexing¬ 
ton  Ave.,  New  York. 


Short  Course 

Michigan  State  University 
will  be  host  Feb.  21-22  to  the 
10th  annual  Press  Photography 


Camera  Catches  Cxsps 

To  show  readers  how  some 
policemen  violate  regulations, 
the  Newark  (N.  J.)  Star-Ledge 
engaged  a  non-staff  photogra¬ 
pher  to  take  candid  camera 
shots  under  difficult  conditions. 
The  photographer  concealed  his 
camera  in  a  portable  radio  case. 
The  radio  parts  were  removed 
and  a  35mm  Canon  Japanese- 
make  camera  with  f/1.2  lens 
was  fitted  inside.  The  shutter 
release  was  projected  through  a 
hole  in  the  top  of  the  case. 
Cocking  and  film  advance  were 
done  undetected  through  an 
opening  in  the  bottom.  The  film 
used  was  a  special  high  speed 
Ilford  manufactured  in  Eng¬ 
land. 

Many  of  the  pictures  were 
taken  indoors,  in  taverns  par¬ 
ticularly.  One  showed  a  cop  on 
duty  sitting  in  his  car  with  a 
girl.  Others  included  shots  of  » 
policeman  playing  pool  on  dutfi 
fraternizing  with  bar  patronSi 
hitching  rides  with  motorists. 
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SEVEN  FOR  ONE 


SEVEN  CONTRASTS  IN  EVERY  BOX . . . 

with  Kodak  Polycontrast  or  Kodak  Polycontrast  Rapid  Papers 


You  buy  ONE  box  of  Polycontrast  Paper  in  the 
size  and  surface  you  like,  and  you’re  ready  to 
print  anything  in  the  shop. 

Seven  filters  in  a  handy  kit  provide  contrast 
change  in  uniform  steps — the  customary  1,  2,  3, 
and  4  contrast  grades,  plus  “half-grades”  between 
for  fine  control,  1*4,  2*/^,  3*/^. 

That’s  all  there  is  to  it.  Same  paper  for  both 
enlarging  and  contact  printing — simplifies  stock¬ 
ing,  prevents  waste  and  makes  sure  you  never 


run  out  of  less  frequently  used  but  useful  con¬ 
trast  grades. 

Polycontrast  has  a  rich,  warm  image  tone  and 
is  comparable  to  Kodak  Medalist  Paper  in  speed. 
Polycontrast  Rapid  is  like  Kodabromide  Paper 
in  speed  and  image  tone. 

Most  important,  you’re  sure  of  traditional 
Kodak  quality,  always  the  same — sheet  to  sheet, 
box  to  box — this  month  or  next.  See  your  dealer; 
test  Polycontrast  in  your  darkroom.  . 


EASTMAN  KODAK  COMPANY 

Rochester  4,  N.  Y. 


i 
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Bid  for  Audit 
Of  Controlled 
Papers  Voted 


Coronado,  Calif. 

A  motion  advocating  an  audit 
of  controlled  newspapers  was 
voted  at  the  dailies  session  of 
the  California  Newspaper  Pub¬ 
lishers  Association  here  last 
week. 

Under  the  resolution,  action 
by  the  CNPA  directors  was 
asked  at  the  next  quarterly 
meeting.  The  resolution  followed 
extensive  debate  on  the  varied 
classifications  of  California  pub¬ 
lications. 

All  as  listed  in  the  CNPA  di¬ 
rectory  show  circulation  figures 
that  are  supplied  by  publishers. 
The  circulation  submitted  in 
sworn  statements  is  accepted 
whether  the  newspaper  be  under 
.•\BC  regulations,  be  part  paid 
and  part  free,  or  be  totally  free 
distribution. 

Requirement  I  rgetl 

During  the  discussion  it  was 
charged  that  “tincup  circula¬ 
tion”  is  listed  as  “paid”  by  the 
directory.  Tincup  circulation  is 
that  provided  where  a  news- 
paperboy  makes  a  door-to-door 
request  for  payment  of  delivery 
of  a  controlled  circulation  paper, 
distributed  free,  it  was  ex¬ 
plained. 

Robert  Curry,  Redondo  Dench 
South  Bay  Daily  Breeze,  ad¬ 
vanced  the  suggestion  that  an 
audit  be  required  for  freely- 
distributed  newspapers  listing 
circulations  in  the  association 
directory. 

ABC  VicK  Given 

Lack  of  such  an  audit,  he  ex¬ 
plained,  “casts  suspicion  on  all” 
and  does  not  lend  to  the  pres¬ 
tige  of  CNPA. 


BLACK  AND  WHITE  and.  as  the  - 

saying  goes  Reading  from  Uft  Rorliesler  Mailers 
to  right  IS  the  new  general  oftice  _ 

building  of  the  Reading  (Pa.)  Olveii  Increase 
Times  and  Eagle.  This  modernistic 
building  in  the  downtown  section 
is  the  first  phase  of  an  expansion 
program. 


Alan  T.  Wolcott,  ABC  vice- 
l>resident,  said  a  national  adver¬ 
tiser  had  told  him  he  was  using 
non-ABC  papers  only  in  Cali¬ 
fornia;  a  media  director  told  of 
his  trouble  in  buying  space  in 
the  state  and  another  national 
advertiser  said  he  had  decided 
to  use  only  ABC  newspapers. 

Maurice  Markham,  Van  Niiys 
\eivx,  said  the  controlled  circu¬ 
lation  papers  of  Los  Angeles  cent  tax  on  advertising.  Already 
County  are  planning  to  set  up  an  a  move  is  under  way  in  that 
audit  system  of  their  own.  state  to  double  this  levy  to  two 

“Forty  are  eligible  in  the  area,  per  cent,  he  reported, 
and  1  believe  35  of  these  are  ,,  , , 

ready  to  pay  anything  reason- 

able  for  such  a  plan,”  Mr.  IMark-  An  Eighth  District  U.S.  Cir- 


Rocuester,  N.  Y. 

A  $.'3  wage  increase  retroac¬ 
tive  to  Nov.  1  and  an  additional 
$3  increase  Nov.  1,  is  called  for 
in  a  contract  signed  Feb.  6  by 
Rochester  Mailers  Union  86 
(ITU)  and  the  two  Gannett 
newspapers  here,  the  Timet 
Union  and  the  l>emocrat  and 
Chronicle. 

The  increase  was  the  same  ai 
that  provided  in  a  printers  con¬ 
tract  signed  Jan.  16.  Both  con¬ 
tracts  provide  a  fourth  week  of 
paid  vacation,  effective  in  1959, 
for  employees  of  2-5  years  or 
more. 

Under  the  new  contract,  day 
scale  for  mailers  is  $101 ;  night 
scale,  $106. 


NEWSPAPER  PLANTS 


NEW  PLANTS  •  MODERNIZATIONS  *  EXTENSIONS 

LOCKWOOD  GREENE 

ENGINEERS-ARCHITECTS 

NEW  YORK  17,  N.  Y.  BOSTON  16,  MASS.  SPARTANBURG,  S.  C, 
41  East  42nd  Streal  316  Stuart  Street  Montgomery  Bldg. 
Brochure  on  request 


Reading  Eagle  S  e  a  0  i  n  ( 

j  C  i  m  c  5 

"TH/INKS  -  don't  mind  if  I  do.'" 


It’s  a  far  cry  from  those  early  times 
when  the  ancients  sipped  beer  through 
straws — to  today’s  handy,  sanitary 
packaging  of  beer  in  cans  of  steel  (the 
“tin”  can  is  99%  steel  tin-coated  to 
resist  corrosion). 

The  brewing  industry — which  en¬ 
riches  our  economy  by  annual  dis¬ 
bursements  of  some  $3.5  billion — 
finds  householders  go  for  beer  in  cans 
for  its  ease  of  handling  and  storage. 
And  brewers  themselves  go  for  steel 
because  of  its  low  cost,  its  strength, 
its  availability.  In  fact,  the  industry 
filled  a  record  8  billion  cans  of  beer  and 
ale  in  1956,  using  more  than  a  billion 
and  one-half  pounds  of  steel  and  tin. 


How  many  cans  are  used  for  all  prod¬ 
ucts  in  the  U.S.  each  year?  More  than 
40  billion,  a  preponderant  majority 
containing  foods  and  beverages.  This 
means  that  tin  plate  must  be  in  constant 
supply  in  vast  quantities.  And  that’s 
where  our  Weirton  Steel  Company 
comes  in — as  a  major  supplier  of  both 
electrolytic  and  hot-dipped  tin  plate. 


Of  course,  tin  plate  is  just  one  of  the 
many  products  made  by  National 
Steel  Corporation.  Our  research  and 
production  men  work  closely  with 
customers  in  many  fields  to  provide 
better  steels  for  the  better  products 
of  all  U.S.  industry.  National  Steel 
Corporation,  Grant  Building,  Pitts¬ 
burgh,  Pennsylvania. 


National  Steel 

Og'iV/.VC  AMD  OPERATING  Great  Lakes  Steel  Corporation  •  Weirton  Steel  Company 
Stran-Steel  Corporation  •  The  Hanna  Furnace  Corporation  •  Hanna  Iron  Ore  Company 
National  Mines  Corporation  •  National  Steel  Products  Company 


ANPA  List 
At  Record: 
827  Dailies 

La  Jolla,  Cali:^. 

A  record  membership  of  827 
daily  newspapers  was  reported 
at  sessions  here  Feb.  3-5  of  the 
Board  of  Directors  of  the  Amer¬ 
ican  Newspaper  Publishers  As¬ 
sociation. 

The  new  total  comprises  more 
than  90  per  cent  of  the  total 
daily  circulation  in  the  United 
States  and  Canada,  according  to 
President  William  Dwight,  Holy- 
vke  (Mass.)  Transcript-Tele¬ 
gram, 

Election  of  the  Repina  (Sask.) 
Leader-Post  at  the  meeting  was 
the  nineteenth  addition  to  the 
membership  since  the  ANPA 
convention  last  April. 

Most  of  the  meeting  here  was 
devoted  to  plans  for  the  mem¬ 
bership  convention  in  New  York 
April  21-24. 

Special  Biographies 

The  directors’  first  Pacific 
Coast  meeting  in  20  years  was 
a  compliment  to  James  S.  Cop¬ 
ley,  a  board  member  and  San 
Diego  Union  and  Evening  Trib¬ 
une  publisher. 


Here's  another  feature  of 

Hoe’s  PRINTMASTER 


.  .  .  the  single  width  press  with 
unbeatable  R.O.P.  color  facilities 


Ink  pump  boxes  for  block  and  color 
ore  on  operoting  side  of  press. 


Smaller  Dailies  and  Weekly  News¬ 
papers  can  benefit  by  the  same 
exacting  standards  found  on  the 
Hoe  Color  Convertible  press  with 
Hoe’s  new  PRINTMASTER.  lU  out- 
standing  features  include  clean- 
lined  design,  fully  enclosed  printing 
units,  force-feed  oil  lubrication,  Hoe 
ink  pumps,  automatic  web  tension, 
high  speed  collecting  type  folder 
and  optional  Vopage  auxiliary  folder. 
For  information,  call: 


/p  CO.,/,VC 

<)10  East  138th  St..  New  York  54.  N.  Y. 
HUNCHES  tOSTON  .  CHICUGO  •  SUN  FRUNCISCO 


Members  of  the  board  received 
a  pictorial  “Who’s  Who”  which 
described  the  career  of  each.  The 
booklet  was  prepared  under  the 
direction  of  Mr.  Copley. 

Reading  through  the  biogra¬ 
phies,  board  members  discovered 
such  things  as  the  fact  that 
President  Dwight  once  served  as 
an  alderman  in  Holyoke,  Mass.; 
D.  Tennant  Bryan  is  a  trustee  of 
the  Virginia  Music  and  Fine 
Arts  organization;  Mark  Ferree 
served  as  a  reporter  and  editor 
before  switching  to  the  adver¬ 
tising  and  business  side  in  the 
Scripps-Howard  organization; 
and  Franklin  D.  Schurz  is  a  for¬ 
mer  California  Certified  Public 
Accountant  (1925). 

The  wives  were  not  forgotten 
in  the  program.  Each  was  pic¬ 
tured  along  with  her  husband. 

The  novel  ANPA  program  in¬ 
cluded  a  cover  color  project  sym¬ 
bolic  painting  done  by  Ted  S. 
Jacobs  of  New  York. 

In  addition  to  the  “Who’s 
Who”  it  contained  a  complete 
social  and  business  program  for 
the  meeting  and  greetings  from 
the  president  of  the  La  Jolla 
Town  Council  (La  Jolla  is  a 
highly  publicized  and  somewhat 
independent  community  within 
the  city  of  San  Diego). 

The  board  was  greeted  with 
warm  week-end  sunshine  upon 
arrival,  but  Sunday  night  pro¬ 
vided  “unusual  San  Diego 
weather”  (the  first  major  rain- 
\  storm  in  three  months  and  the 
heaviest  downpour  in  several 
years). 

• 

Civil  Defense  Manual 

Portland,  Ore. 

A  Civil  Defense  survival  man¬ 
ual  will  be  presented  as  a  special 
supplement  to  the  Sunday  edi¬ 
tion  of  the  Oregon  Journal 
Feb.  23.  Advertising  will  be 
cleared  for  technical  accuracy 
with  Portland  Civil  Defense 
officials. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In- 
ereaeed  populatfon.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
(uccesses  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

Ee  ksep  In  touch  with  markotlna 
sdverHtlnq,  publishing  and  graphic 
arts  la  Auttrslia  reed 


mSPAPERNtWS 


FmhUahed  fertnigktly 

Annual  Subscription  to  U.  S.  |8 

1$  HaariHes  St.,  Sydasy,  Asstrolle 


Guy  G.  Ogden 


Nieman  Lectures 
Mark  20tli  Year 

Cambridge,  Mass. 

To  mark  the  20th  year  of  the 
Nieman  Fellowships  in  Journal¬ 
ism  at  Harvard  University,  the 
Nieman  Foundation  will  spon¬ 
sor  three  lectures  by  newspa¬ 
permen. 

The  lecturers  will  be:  Harry 
Ashmore,  editor  of  the  Arkansas 
Gazette,  Feb.  21 ;  Mark  Eth¬ 
ridge,  publisher  of  the  Louis¬ 
ville  Courier-Journal;  and  Tur¬ 
ner  Catledge,  managing  editor 
of  the  New  York  Times. 

All  the  lectures  will  be  free, 
and  open  to  the  public. 

• 

Space  Age  Lectures 

Quincy,  Mass. 

The  Quincy  Patriot  Ledger 
released  its  staff  members  on 
four  successive  Tuesday  after¬ 
noons  to  attend  “space  age” 
lectures  given  by  four  noted 
scientists.  The  Rotary  Club  and 
local  schools  cooperated  with 
the  newspaper  in  presenting  the 
lecture  series  as  a  community 
service. 

• 

Closer  to  100 

Roxboro,  N.  C. 

Joseph  W.  Noell  observed  his 
96th  birthday  Feb.  3.  He  re¬ 
ceived  96  carnations  from  the 
North  Carolina  Press  Associa¬ 
tion.  It  was  just  another  work 
day  for  him  at  the  semi-weekly 
Roxboro  Courier-Times,  which 
he  and  his  brother  established 
in  1881. 


Heads  Linotype 
Overseas  Sales  ^ 

I 

Guy  G.  Ogden  has  been 
elected  vicepresident  in  charge 
of  Overseas  Sales  and  South 
American  Operations  at  Mer- 
genthaler  Linotype  Company, 
Since  October,  1956,  he  had  been 
assistant  to  the  president  of  the 
company. 

Max  E.  Krayer,  director  of 
Overseas  Sales  for  Linotype, 
will  continue  to  have  supervis¬ 
ion  over  the  sales  activities  of 
the  Overseas  Sales  Division. 

Mr.  Ogden  has  an  extensive  % 
background  in  production  meth¬ 
ods,  printing  processes  and  fin¬ 
ishing  operations  of  the  graphic 
arts  industry,  with  wide  expe¬ 
rience  in  sales  and  general  man¬ 
agement. 

He  is  a  native  of  Philadel¬ 
phia,  Pa.,  and  studied  at  the 
Wharton  School,  University  of 
Pennsylvania. 

• 

Masouic  Press  Club 
lu  Los  Augeles 

Los  Angeles 

A  Masonic  Press  Club  of  Lo« 
Angeles  has  been  formed  “to 
promote  general  knowledge  of 
Masonic  events,  standards  and 
goals,  freedom  of  the  press,  and 
freedoms  of  speech  and  reli-  . 
gion.” 

President  of  the  new  group  is 
Maury  Foladare,  head  of  the 
public  relations  firm  of  Fola¬ 
dare,  Greer  &  Associates.  Other 
officers  are  Lew  S.  Young,  Her¬ 
ald-Express,  first  vicepresident; 
Tom  Frandsen,  NBC,  second 
vicepresident;  Walter  Ames, 
Times,  secretary,  and  Amos 
Baron,  KCOP,  treasurer. 

• 

Negro  Papers  Drop 

Jefferson  City,  Mo. 

Negro  newspapers  today  cir¬ 
culate  a  total  of  1,697,560  copies 
an  issue,  a  drop  of  almost  a 
quarter  of  a  million  in  two 
years.  The  172  papers  in  the 
Negro  group,  mostly  weeklies, 
are  published  in  all  but  15  states  . 
plus  the  District  of  Columbia  W 
and  Alaska,  according  to  the  r 
survey  made  by  the  Lincoln  | 
University  Department  of  Jour-  ! 
nalism. 


Brauchiug  Out 

Albany,  N.  Y. 

Broadening  its  suburban 
coverage,  the  Knickerbocker 
News  has  established  a  news 
office  in  Cohoes,  N.  Y.  State 
Editor  William  Eckhoff  is  super¬ 
vising  the  suburban  setup,  which 
includes  Hudson,  Watervliet  and 
Latham.  William  W.  Skirving  is 
a  roving  field  coordinator. 
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Heads  “Couuty  Fair” 

G.  R.  Kershaw,  St.  Losis 
(Mo.)  Post-Dispatch,  has  been 
appointed  chairman  of  the 
“County  Fair”  committee 
charge  of  displays  at  the  In¬ 
ternational  Circulation  Man¬ 
agers  Association  convention  in 
Kansas  City  in  June.  Mr.  Ker¬ 
shaw  succeeds  the  late  Roland 
Ziegler,  Saginaw  (Mich.)  Nema 
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Experiments  Urged 
By  New  APME  Group 


CiASSirif  O  A»VTC 
ixKunvi  offtcis 

ADVUrtSlNC 

ACCOUNTS 


oAtiY  lorrotiAi 

<AU  PCVAITMtMT) 
IMCiVMMC  LIMAIV 
AHO  OAtMOOMS' 

INCtAViNC 


New  developments  that  will  chiefs  and  correspondents  and 
give  newspapers  new  appeal  to  journalism  schools  and  impor- 
readers  will  be  suggested  tant  journalists, 
throughout  1958  by  the  New  “Only  sticks-in-the-mud  won’t 
Trends  Committee  of  the  Asso-  try  a  few  new  things,”  the  first 
ciated  Press  Managing  Editors  bulletin  asserts.  It  raises  a  num- 
Association.  ber  of  questions,  such  as: 

This  is  the  one  new  commit-  “What  do  readers  want  in  a 
tec  this  year  among  the  16  na-  newspaper? 
tional  APME  Continuing  Study  “What  effect  are  other  me- 
committees.  Its  chairman,  Ma-  dia — magazines,  radio,  televis- 
son  Walsh,  Dallas  (Tex.)  Times  ion — having  on  newspaper  rcad- 
Herald,  and  J.  Edward  Murray,  ing  habits? 

Los  Angeles  (Calif.)  Mirror-  “What  are  newspapers  doing 
\eivs,  general  chaiiman  of  the  to  keep  abreast  of  reader  de- 
APME  Continuing  Study  Com-  sires? 

mittees,  thought  of  the  idea  for  “How  newsy  should  a  1958 
the  committee  during  Dr.  model  newspaper  be? 

George  Gallup’s  San  Francisco 

speech  to  the  American  Society  ‘  P®*  I'ews 

of  Newspaper  Editors,  and  later  “Do  readers  look  to  the  news- 
gained  the  approval  of  Coleman  paper  for  the  spot  news  breaks, 
Harwell,  \ashville  (Tenn. )  or  do  they  rely  more  on  radio 
Tennesseayi,  APME  president.  and  TV  newscasts  for  the  bul- 
Croup’s  Assignment  letinized  spot  news  in  capsule 


COMfOSIMC  >OOM 


CAfrrrtfA 
DAILY  CiKCULATION 
FAMILY  HCRALD  lOITOftlAL 
-  AOVUTHIHC 

HCRALD  DIVISION 
CURVCDFLATSTIRIO  I 


FAMILY  MIRALD  MAIL  ROOM 
MAIL  ADO* tSS  ^CIRCULATIQII 


MiZZANINC 

MAIN  FOTCR  —  HRSONNCi 

rURCHASINC  ~  STO«n 
PRCSS  CONTROLS 


CKAIC  ST 


PRCSS  ROOM 


■  ASCMCNT 
RICL  ROOM 


GOING  UP — First  section  of  the  foundation  for  handsome  new  hem 
of  the  Montreal  Star  has  been  completed.  Diagramatic  photo  sho«i 
how  space  will  be  apportioned. 


ler  we’re  “Is  there  a  need  for  a  com- 
-and  our  plete  change  in  the  journalism 
nagazine  schools  of  the  nation  because  we 
:he  pall-  have  entered  a  new  era? 

“Isn’t  there  a  greater  need 
Some  other  questions  raised  for  more  knowledge  than  just 
'  wTiting  news  stories — with  the 

“How  much,  if  any,  does  color  importance  of  science,  educa- 
and  not  simply  help  in  creating  an  attractive  tion,  business? 

’Should  daily  newspapers 


make  themselves  more  competi-  to  other  areas  of  information  radio,  television  i 
tive  in  an  increasingly  competi-  for  its  principal  appeal?”  competitors  will 

tive  market,  to  make  their  con-  The  newsletter  points  out:  bearers.” 

tent  more  exciting  and  imaglna-  “Newspapers,  to  continue  in  v _ 

tive,  and  to  experiment  with  existence  as  a  major  factor  of  by  the  committee 
new  ideas;  secondly,  publicize  our  civilization,  must  be  read- 
the  new  and  successful  ideas  so  really  read, 

more  papers  can  share  in  the  glanced  at — by  readers.  Regard-  presentation  for  the  reader? 
benefits  of  the  experimentation,  less  of  what  newsmen  feel  is  “Should  headlines  be  bigger  train  their  own  specialists 

The  committee  has  sent  out  the  traditional  or  classic  meth-  and  blacker,  or  does  the  reader  “Are  datelines  (more  co: 

its  “Newsletter  No.  1”  to  400  od  of  selecting  what  should  be  prefer  a  quieter  method  of  dis-  ly,  placelines)  necessary?’ 

persons,  including  275  manag-  read,  that  selection  has  to  be  play?  Individual  members  of 

ing  editors,  120  AP  bureau  made  on  the  basis  of  what  “Should  body  type  be  bigger  committee  have  been  ask 

or  smaller?  suggest  answers  to  these 

“Should  columns,  ever  nar-  similar  questions  for  News 
rowing,  be 

I  I  “How  much  departmentaliza-  In  addition  to  Mr.  V 

tion  should  there  be?  on  the  New  Trends 

“What  can  new’spapers  do  to  mittee  are  Quinton  Be 
^||||||||||||||||||||||||||||||||||§|[||||||||||||[^^  bring  readers  closer  to  them?  Williamsport 

“How  can  you  pull  up  sagging  zette;  Sam  Day,  Xew 
readership  among  teenagers?  Journal- American;  Johi 


The  PRIMARY  advertising  medium  for  ..  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 
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United  Press 

THE  3-POR-1  SERVICE 


Last  Issue 

Florence,  S.  C. 

Admitting  financial  failiff* 
from  the  first  issue  and  poor 
prospects  for  business  support 
Lem  Winesett  folded  up  W* 
weekly  Florentine  here  Jan.  24- 
The  paper  was  started  last  D<o- 
5  with  22  pages.  Its  last  iss* 
had  four  pages. 


America’s  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu^ 
tional  Advertising  .  .  . 


For  complete  information  and 
advertising  rates,  write  .  .  . 
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Hush  Baits  a  Trap 
To  Spring  Good  Story 


By  Hank  Billings 


Springfield  Mo. 

When  farm  laborer  Herman 
Joseph  Flood  Jr.,  20,  walked  into 
a  police  trap,  baited  with  help  of 
the  press  and  a  murder  knife,  in 
a  local  industrial  district  Jan. 
14,  a  relieved  city  hailed — 

End  of  a  month-long,  sparse- 
clued  search  for  the  knife  and 
bludgeon  slayer  of  grocer  Vic 
Spinetto,  75,  and  liquor  store 
clerk  Virgil  tisrey,  67 ; 

Success  of  a  wilder-than-fic- 
tion  plan  which  the  man  on  the 
street,  with  pardonable  hind¬ 
sight,  described  afterward  as  an 
obvious  trap; 

Proof  that  police-press  cooper¬ 
ation  can  pay  off,  not  only  with 
a  crime  solution  but  with  a 
better  story  than  otherwise,  and 
that  police  have  a  point  for 
temporary  news  blackouts. 

The  last  was  shown  by  events 
from  the  quiet  Sunday  noon, 
Dec.  15,  when  two  mission  guests 
entered  Spinetto’s  delicatessen 
and  found  Usrey  dead  from  21 
stab  wounds  and  numerous 
blows  about  the  head  and  Spin¬ 
etto  dying  from  similar  wounds, 
until — 


on  first  degree  murder  charges. 

Early  police  investigation 
turned  up  a  stream  of  Sunday 
customers  at  Spinetto’s  seldom- 
closed  store,  but  no  witnesses 
and  only  broken  pieces  of  a  pel¬ 
let  pistol  as  possible  evidence. 

Even  motive  was  vague,  in 
view  of  Spinetto’s  cash. 


The  cold  night  when  Flood 
stumbled  from  an  ice  company 
wellhouse,  holding  his  steamed 
glasses,  into  a  ring  of  five  po¬ 
licemen  with  drawn  guns. 


Knife  Is  Lure 


Officers  had  watched  the  area 
a  block  from  the  murder  scene 
for  only  a  few  hours  after  the 
trap  was  cocked  by  police  and 
newsmen. 


in  his  home  town  of  Monett,  Mo., 
and  James  Kitchell,  as  Kitchell 
developed  pictures  of  the  knife. 

The  straw  was  clutched  gin¬ 
gerly  by  Assistant  Chief  Sam 
Robards,  who  termed  the  idea 
“Dick  Tracyish”  when  he  briefed 
newsmen,  and  Greene  County 
Sheriff  Glenn  Hendrix,  who  said 
he’d  seen  TV’s  Sheriff  of  Cochise 
and  Marshall  Matt  Dillon  spring 
such  traps. 


The  Trap 


Silenca  Imposed 


The  first  break  came  with 
discovery,  in  a  railroad  car  near 
the  slaying  scene,  of  two  pellet 
gun  parts  matching  those  in  the 
store. 

Then  police  found  a  witness 
who  thought  he  recognized  one 
of  three  men  leaving  the  store 
about  the  time  of  the  slaying. 
Newsmen  agreed  to  shush  while 
officers  went  to  Kansas  for  the 


Springfield’s  newspapers  — 
morning  Daily  News  and  eve¬ 
ning  Leader  and  Press — two  TV 
stations  and  four  radio  stations 
were  represented  at  a  head¬ 
quarters  meeting,  Jan.  14. 

Newsmen,  who  had  released 
nothing  on  the  knife’s  discovery, 
agreed  that,  beginning  at  noon, 
it  would  be  announced  that 
police  would  start  an  extensive 
new  search  for  the  knife  the 
following  day,  indicating  it  was 
the  missing  link  officers  needed. 

There  would  be  no  search,  but 
five  officers  went  on  stakeout 
when  news  broadcasts  started. 


man. 

A  radio  station  broke  the 
story,  angering  police  and  news¬ 
men  who  cooperated.  A  check 
revealed  a  policeman  assigned 
to  brief  newsmen  had  failed  to 
reach  a  reporter  from  that  sta¬ 
tion. 

It  turned  out  the  suspect  had 
a  valid  alibi. 

On  Jan.  13,  Officers  Charles 
Upp  and  Blaine  Taylor  found 
Spinetto’s  butcher  knife.  It  was 
under  an  ice  dock,  midway  be¬ 
tween  the  slaying  scene  and  the 
siding  where  the  gun  was  found. 

Idea  for  the  trap  then  evolved 
from  Officers  Tony  Planchon, 
who  recalled  a  similar  incident 


After  nine  revisions,  Lt.  Gor¬ 
don  Loveland  gave  newsmen 
this  release: 


“The  report  on  the  pellet  gun 
sent  to  the  laboratory  (of  the 
Missouri  State  Highway  Patrol, 
at  Jefferson  City)  has  been  re¬ 
ceived.  Authorities  believe  from 
the  results  of  the  tests  run  on 
the  gun  that  if  the  knife  used 
in  the  murder  of  Spinetto  and 
Usrey  could  be  located,  the  evi¬ 
dence  from  the  knife  together 
with  the  laboratory  report  on 
the  gun  would  go  a  long  way  in 
breaking  the  case. 

“At  2  p.m.  tomorrow  a  full 
detail  of  40  officers  will  report 
dressed  in  old  clothing  to  comb 


Flood  failed  to  find  a  planted 
duplicate  of  the  rib-bent  murder 
weapon  because  police  had  found 
it  under  a  dock,  where  it  had 
dropped  from  the  wellhouse 
after  Flood  hid  it. 


Flood,  shivering  on  a  railroad 
spur  track,  first  told  captors  he 
was  there  to  “catch  a  train  to 
St.  Louis,”  then  told  detectives, 
“Well,  if  you  want  to  know  the 
truth  I  will  tell  you.” 

Police,  dubious  of  Flood’s  con¬ 
fession,  spent  hours  pressing 
him  for  slaying  details  which 
escaped  extensive  news  coverage. 
Flood  soon  satisfied  officers  on 
the  validity  of  his  confesion, 
since  it  varied  only  slightly  on 
minor  points. 

It  was  the  next  day  before 
Flood  admitted  his  motive  was 
robbery,  to  finance  purchase  of 
a  third  old  car.  He  got  only 
about  $20.  He  is  awaiting  trial 


the  area  around  Vic  Spinetto'^ 
store  and  particularly  that  ar^i 
between  Vic’s  and  the  locatio: 
where  the  pellet  gun  was  four! 
They  will  check  all  roof  top? 
basements,  underneath  loadir: 
docks  and  all  other  out-of-the 
way  places  in  an  effort  to  tun 
up  the  missing  knife.” 


Suspect  Falls  for  It 


Newsmen  agreed  that  if 
nothing  happened  by  the  ti® 
the  “search”  was  scheduled,  d!; 
covery  of  the  knife  would  t; 
reported  without  saying  wht: 
or  mentioning  the  trap. 

The  meeting  adjourned  for  a 
coffee  break  on  a  note  of  goff- 
natured  skepticism,  but  hopcf;i 
pledges  of  cooperation. 

Newsmen  did  their  part.  FlcC'; 
did  his.  He  heard  one  of  the  fir-: 
newscasts,  nervously  tuned  : 
others  and  scanned  the  pap*- 
before  deciding  to  steal  a  bicyck 
and  a  car  for  the  20-mile  trip  to 
retrieve  the  knife. 

Flood  told  officers  he  didn’t 
suspect  a  trap.  He  was  the  only 
one  who  didn’t,  judging  from 
public  prattle. 

Among  newsmen,  skepticism 
turned  to  amazement,  then  to 
admiration  over  a  good  catcl 
and  cracker  jack  story  police 
press  collaboration  created. 

As  a  convincing,  though  less 
dramatic,,  postscript  to  the 
police  case  for  temporary  news 
blackouts,  an  officer  not  content 
with  the  Flood  capture  founi! 
170  cartons  of  stolen  cigarette; 
in  the  car  of  a  traffic  violator 

Detectives  doubted  the  man's 
story  of  a  meeting  with  a  mar. 
who  hired  him,  but  kept  the 
rendezvous  while  newsmen 
agreed  to  ignore  the  story  for 
the  Flood  news — and  got  ^ 
more  stolen  cartons  and  a  second 


Circulators  Named 

Providence,  R  1- 
John  F.  Mimnaugh  has  been 
appointed  city  circulation  man¬ 
ager  and  Stanley  J.  Osmansb 
has  been  named  state  circula¬ 
tion  manager  for  the  Provident 
Journal  Bulletin.  Both  men  have 
been  associated  with  the  news¬ 
papers  since  they  were  carrier 
boys. 


DOUBLE  OR  NOTHING  —  Hartford  (Conn.)  Times  photographer 
Robert  Pugliese  has  a  hobby  of  making  photographic  film  go  twice  as 
far.  He  double-exposes  to  achieve  unusual  pictures  such  as  this  one 
of  Richard  Spafford  listening  to  himself  explain  how  a  camera  works. 
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Norton  Leaves  Daily 

Houston,  Tex-j 
Edward  M.  Norton,  former' 
promotion  editor  of  the  Ho**'; 
ton  Press,  has  joined  the  stan' 
of  Wayne  Duddlesten  &  As^ 
dates,  public  relations  and  ad¬ 
vertising  agency.  He  will  spe¬ 
cialize  in  the  handling  of 
lie  relations  accounts,  special  1 
events  and  promotions.  I 

LI  SHE  R  for  February  15, 


T 

Jl 


for: 


torii 


talipot 


thylacine 


theorbo 


Teletype* 
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Good  Buys 
In  $150,000 


Aren’t  All 
Bracket 


By  M.  D.  Armstrong 

The  Dial  Agency,  Detroit,  Mich. 


E&P  (Jan.  18)  quotes  Dale 
Stafford,  publisher  of  the  Green¬ 
ville  (Mich.)  Daily  News  and 
former  managing  editor  of  the 
Detroit  Free  Press,  as  offering 
this  advice  to  prospective  buy¬ 
ers  of  newspaper  properties; 

“Don’t  buy  a  daily  newspaper 
unless  it  has  a  gross  volume  of 
at  least  $150,000.  In  the  weekly 
field  you  shouldn’t  be  interested 
unless  the  gross  or  the  potential 
is  around  $100,000.  .  .  .  With 
anything  less  than  these  volumes 
you  will  be  too  engrossed  in  just 
putting  out  your  own  publica¬ 
tion  to  do  the  things  you  have 
visioned.” 


gross  weekly.  These  calcula¬ 
tions  are  based  on  the  supposi¬ 
tion  that  the  sellers  are  agree¬ 
able  to  a  down  payment  equal 
to  29  percent  of  the  selling 
price.  Many  of  them  will  de¬ 
mand  more,  thus  raising  the 
ante  proportionately. 

It  is  no  secret  that  most  buy¬ 
ers  do  not  have  this  kind  of 
money.  What  then  ?  Should  they 
be  advised  to  forget  the  whole 
thing  and  get  back  on  the  tread¬ 
mill  for  the  rest  of  their  lives? 


Happy  People 


Now  it  is  quite  a  feat  to  re¬ 
duce  one-half  of  all  the  news- 
uapers  published  in  the  United 
States  to  the  rank  of  second 
raters  at  one  fell  swoop.  As  one 
who  has  great  admiration  for 
Mr.  Stafford’s  accomplishments 
in  the  newspaper  field,  I  really 
doubt  that  he  intended  to  go 
that  far.  I  think  there  must  be 
something  missing  either  from 
the  quotation  or  its  context 
which,  if  known,  would  soften 
the  rather  awesome  implications 
of  this  pronouncement. 


Of  course  not!  Among  the 
publishers  of  these  so-called 
smaller  newspapers  you  will 
find  some  of  the  most  successful 
newspaper  people  in  the  world. 
They  are  happy  in  their  work, 
because  they  like  what  they  are 
doing.  They  are  personally  hap¬ 
py,  because  they  are  situated  in 
pleasant  communities  among 
good  friends.  They  are  financial¬ 
ly  happy,  because  they  make 
enough  to  live  on  comfortably 
and  have  enough  left  over  to 
provide  for  their  old  age.  This 
is  a  pretty  fair  definition  of 
success. 


tics  are  entirely  factual. 

Weekly:  grosses  $30,000  an¬ 
nually,  publisher  takes  home  a 
combined  salary  and  profit  of 
$10,000. 

Weekly:  grosses  $36,000,  pub¬ 
lisher  takes  home  $12,000. 

Weekly:  grosses  $59,000,  pub¬ 
lisher’s  take  $17,500. 

Weekly:  grosses  $60,000,  pub¬ 
lisher’s  take  $20,000. 

Weekly:  grosses  $17,000,  pub¬ 
lisher’s  take  $8,200. 

Weekly:  grosses  $80,000,  pub¬ 
lisher’s  take  $22,000. 

Weekly:  grosses  $15,000,  man 
and  wife  team  do  all  the  work 
both  in  the  front  office  and  the 
shop  and  take  home  $9,000. 

Daily:  grosses  $40,000,  pub¬ 
lisher’s  take  $10,000. 

Daily;  grosses  $102,000,  pub¬ 
lisher’s  take  $22,000. 

In  general,  these  examples 
tell  you  about  what  to  expect 
from  such  newspaper  properties 
under  reasonably  competent 
management.  Some  publishers 
will  not  do  as  well,  because  they 
are  poor  managers.  Others  will 
do  even  better,  because  they  are 
superior  managers.  All  of  them 
can  operate  profitably  simply  by 
following  the  established  pat¬ 
tern  of  successful  management. 


wife  built  a  modern  ranch  house 
in  their  spare  hours,  doing  most 
of  the  manual  labor  themselves,  t 
I  doubt  if  anyone  on  the  list  was 
not  as  active  in  community  af-  j 
fairs  as  anyone  else  in  his  town,  i 
This  pretty  well  sums  up  the 
case  for  the  small  newspapers 
and  their  publishers.  j 

To  advise  a  prospective  buyer  j 
not  to  purchase  a  daily  newspa¬ 
per  grossing  less  than  $150,000 
or  a  weekly  newspaper  with  a 
gross  under  $100,000  is  like  ad¬ 
vising  the  current  crop  of  young 
swains  not  to  marry  girls  less 
than  seven  feet  tall. 

This  may  be  all  right  for  the 
lads  who  are  seven  footers 
themselves.  The  rest  arc  likely 
to  look  around,  note  that  sev¬ 
eral  thousand  other  fellows 
have  married  shorties  with  ex¬ 
cellent  results,  and  conclude 
their  best  course  is  to  go  and 
do  likewise. 


Start  New  Weekly 


Outside  Activities 


Minimum  Payment 


Nevertheless,  a  statement  has 
been  made  and  widely  circulated 
to  the  effect  that  daily  newspa¬ 
pers  grossing  less  than  $150,000 
and  weekly  newspapers  grossing 
under  $100,000  are  not  recom¬ 
mended  buys.  It  is  a  safe  bet 
that  most  of  the  owners  of  some 
5,000  newspapers  in  this  coun¬ 
try  which  come  under  such  a 
classification  will  want  to  chal¬ 
lenge  this  statement,  and  I 
should  like  to  join  them. 

Sure,  it  would  be  just  fine  to 
own  a  daily  or  a  weekly  with 
minimum  gross  incomes  of 
$150,000  and  $100,000,  respec¬ 
tively.  (All  of  us  would  like  to 
ride  around  in  Cadillac  automo¬ 
biles,  too.)  But  what  happens 
when  a  dedicated  newspaper 
man  intent  on  a  lifetime  career 
as  a  publisher  cannot  muster 
sufficient  coin  of  the  realm  to 
swing  such  a  deal? 

The  minimum  down  payment 
on  a  $150,000-gross  daily  will 
run  about  $50,000,  and  this  plus 
an  additional  $20,000  for  w'ork- 
ing  capital  adds  up  to  an  initial 
investment  of  $70,000.  It  will 
take  approximately  $45,000  com¬ 
bined  down  payment  and  work¬ 
ing  capital  to  buy  a  $100,000- 


So  much  for  generalities.  Now 
let’s  take  a  look  in  the  files 
which  cover  the  past  few  years 
to  see  exactly  how  the  pub¬ 
lishers  of  these  smaller  news¬ 
papers  fare.  These  are  actual 
case  histories  of  real  people, 
and  the  quoted  financial  statis- 


Some  critics  may  think  that 
the  small-town  newspaper  man 
has  to  stick  so  closely  to  his  job 
that  he  has  little  or  no  time  left 
for  outside  activities.  Well, 
among  the  publishers  men¬ 
tioned  in  the  preceding  para¬ 
graphs,  you  will  find  one  who 
had  time  to  campaign  for  and 
get  himself  elected  to  the  state 
legislature.  Another  served  sev¬ 
eral  terms  as  the  mayor  of  his 
town.  A  third  served  as  the 
president  of  his  state  press  as¬ 
sociation.  One  publisher  and  his 


Tigard,  Ore. 

The  first  issue  of  the  weekly 
Tigard  Times  was  published 
Jan.  23  by  co-publishers  Hugh 
McGilvra  and  Elbert  Hawkins 
who  also  publish  the  Beaverton 
(Ore.)  Valley  News. 


Additional  Transactions 
in  the  Newspaper  Field: 

Galax,  Va. 

W.  Arthur  Gurley,  Jr.,  re¬ 
cently  became  editor  and  pui- 
lisher  of  the  Galax  Gazette  when 
he  purchased  the  majority  of 
stock  in  the  Gazette  Printing 
and  Publishing  Co.,  Inc.  from 
Harry  B.  Zabriskie  who  had 
been  publisher  for  27  years. 
Purchase  price  was  not  dis¬ 
closed. 

Mr.  Gurley  has  been  with  the 
Gazette  for  four  years  as  editor 
and  advertising  manager.  He 
previously  worked  on  daily 
newspapers  in  Roanoke,  Va.. 
Spartanburg,  Greenville  and 
Anderson,  S.  C. 


Amity,  Ore.  ■ 
The  Amity  Standard  has  been  jj 
sold  by  P.  E.  Meeker  to  William  j 
H.  Bennett  and  Ronald  A.  j 
Miller,  co-publishers  of  the  Carl¬ 
ton  Review.  The  page  size  of 
the  newspaper  is  being  changed 
to  six  columns  by  20  inches. 
Mrs.  Betty  Orr  will  continue 
as  news  editor  of  the  Standard 
and  will  be  in  charge  of  the 
Amity  office. 


EDITORIAL  BOARD  of  the  three-year-old  Jackson  (Miss.)  State  Times 
has  a  new  member:  J.  Oliver  Emmerich,  center,  who  has  joined  the 


has  a  new  member:  J.  Oliver  Emmerich,  center,  who  has  joined  the  |^j.  Mrs  Melvin  Arke  of 

paper  as  editor.  He  confers  with  Robert  Webb,  left  associate  editor  cloquet,  Minn.,’  have  purchased 
and  Paul  Tiblier,  at  riqht,  promoted  to  executive  editor.  Mr.  Emmerich  ^  ,  I  ^  .. 

was  crusading  editor-publisher  of  the  McComb  (Miss.)  Enterprise-  V'®,  Antomto  (Coloj 

Journal  a  quarter  of  a  century.  He  is  continuing  his  interest  there,  with  Ledger-News  from  James 
the  help  of  his  son  as  managing  editor.  and  Helen  Dement. 
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For  the  year  1957 

The  Washington  Post  and  Times  Herald 

published  55%  of  all 
general  grocery  linage  in  the 
3*paper  market  of  Washington,  D.  C . . . 
more  general  grocery  linage  than 
the  other  two  papers  combined 


50%  more  circulation  than  any  other 
Washington  newspaper  .  .  .  more  home  delivered 
circulation  than  the  second  paper  has  total .  .  . 
and  the  lotvest  advertising  cost  per  1000  readers. 


Repretantad  By:  Sawyer,  Ferguson,  Walker  Co.—  New  York,  Chicago,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  Los  An¬ 
geles,  Seattle;  Joshua  B.  Powers,  Ltd.— London,  England;  Senor  G.  Enriquez  Simoni  —  Mexico  City,  Mexico;  Allin  Associates  — 
Toronto  and  Montreal,  Canada;  The  Hal  Winter  Co.— Miami  Beach,  Florida;  Tom  McGill— West  Roxbury,  Massachusetts;  Puck, 
The  Comic  Weekly;  A.  R.  Lerner— Paris,  Fronce;  Robert  S.  Farley— Financial  Representative  in  New  York. 
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SYNDICATES 

‘Outer  &  Inner  Space 
Head  for  Front  Page 


Special  stories  on  outer  and 
inner  space  from  NEA  Service, 
Inc.,  are  headed  for  the  front 
page  in  the  opinion  of  Boyd 
Lewis,  executive  editor. 

“Maybe  ‘inner  space’  is  a  mis¬ 
nomer”,  Mr.  Lewis  said.  “Desti¬ 
nation  of  many  of  these  stories 
should  be  page  one  to  make 
people  ■want  to  take  time  to 
read  their  newspapers.” 

NEA’s  top  missileman  Doug 
Larsen  first  reported  on  a  visit 
inside  the  big  Chrysler  plant  at 
Larsen,  Mich.,  where  Jupiter  is 
going  into  mass  production.  He 
wrote  that  the  “jet  age  is  sur¬ 
rendering  to  the  ballistic  mis¬ 
sile  age.”  Then  Mr.  Larsen  flew 
to  Edwards  Air  Force  Base, 
California,  to  tell  how  man  will 
fly  into  space  in  1958.  He  inter- 
•viewed  Scott  Crossfield,  who 
■will  test  the  upcoming  X15. 
Next  stop  was  to  the  jet  pro¬ 
pulsion  laboratory  in  Pasadena, 
where  he  found  another  “revo¬ 
lutionary  space  baby  in  the  em¬ 
bryonic  stage.” 

Closely  tied  in  with  missile 
development  is  NEA’s  new 
series  of  weekly  Science  By¬ 
liners.  Before  Jupiter  C’s  suc¬ 
cess,  NEA  subscribers  had  on 
their  desks  Dr.  John  Hagen’s 
exclusive  on  how  America’s 
satellite  is  tracked.  Other 
•writers  in  the  series  include 
John  W.  Crowlye  Jr.,  associate 
director  of  the  National  Ad¬ 


visory  Committee  for  Aeronau¬ 
tics,  reporting  on  high  altitude 
space  vehicles;  Dr.  James  R. 
Killian  Jr.,  who  states  America 
has  not  lost  its  technological 
leadership;  and  Dr.  Alan  T.  Wa¬ 
terman,  director  of  the  National 
Science  Foundation,  appealing 
for  public  support  of  science 
programs. 

*  *  * 

‘Wake  Up  and  Read' 

Scheduled  for  the  middle  of 
this  month  also  from  NEA 
Service  is  a  series  of  seven 
pieces  under  the  heading  “Wake 
Up  and  Read”,  designed  to 
stimulate  and  re-awaken  inter¬ 
est  in  the  written  word.  By¬ 
lines  are  of  top  literary  figures, 
including  MacKinley  Kantor, 
Emily  Kimbrough,  Samuel  Hop¬ 
kins  Adams  and  Vance  Pack¬ 
ard. 

* 

*1116  Girls’  by  Bachelor 

Franklin  Folger,  whose  car¬ 
toon  feature  “The  Girls”  is  now 
serviced  to  134  newspapers  by 
Chicago  Sun-Times  Syndicate, 
is  a  Cincinnati  bachelor.  Origi¬ 
nally  introduced,  the  cartoons 
depicted  only  chubby  genial 
matrons  of  the  late  middle 
years.  However,  he  received  so 
many  requests  from  young 
mothers  and  career  girls  to  in¬ 
clude  them  in,  that  the  panel 
now  has  evolved  into  a  fictional 


counterpart  of  all  females — 
down  to  the  tiny  toddler. 

*  *  * 

‘Y’  for  ‘Peanuts’  Creator 

The  Yale  Record,  campus  hu¬ 
mor  magazine,  is  bestowing  its 
1958  “Humorist  of  the  Year” 
Award  on  Charles  M.  Schultz, 
creator  of  “Peanuts”  cartoon, 
distributed  by  United  Features 
Syndicate. 

*  *  * 

Panels  Rate  High 

Five  panels  got  high  reader- 
ship  ratings  among  men  in  a 
study  conducted  of  comics  pub¬ 
lished  by  the  New  York  World- 
Telegram  &  Sun,  Daniel  Starch 
and  Staff  announced  this  week. 

The  five-above  average  rat¬ 
ings  among  men  readers  were 
“From  Nine  to  Five”,  46%; 
“Modest  Maidens”,  44%;  “Side 
Glances”,  43%;  “Life’s  Like 
That”,  41%;  and  “Sweetie  Pie”, 
40%. 

Among  women  readers  the 
same  panels  were  scored  respec¬ 
tively,  40%,  38%,  35%,  37% 
and  36%. 

Receiving  average  scores  were 
Alley  Oop,  37%  men,  22%  wom¬ 
en;  “PYmny  Business”,  36% 
men,  36%  women;  “Rivets”, 
35%  men,  30%  women;  “Her¬ 
man”,  34%  men,  26%  women; 
and  “Major  Hoople”,  31%  men, 
and  19%  women  (low.) 

The  following  received  what 
Starch  considers  low  scores: 
“Out  Our  Way”,  30%  men, 
21%  women;  “Priscilla’s  Pop”, 
28%  men,  24%  women;  “Bugs 
Bunny”,  26%  men,  23%  wom¬ 
en;  “Peanuts”,  23%  men,  21% 
women;  and  “Captain  Easy”, 
17%  men,  and  12%  women. 


Honor  And 
Slap  For 
Jules  Dubois 

Jules  Dubois,  Chicago  Tribwu 
Latin-American  correspondent, 
and  chairman  of  the  freedom  of 
the  press  committee  of  the  In¬ 
ter-American  Press  Association, 
was  hailed  and  denounced  in  the 
press  on  the  same  day  in  Buenos 
Aires,  Feb.  5. 

Veritas,  Argentine  economic 
magazine,  presented  him  with  a 
plaque  “in  recognition  of  his 
permanent  fight  for  freedom  of 
the  press.”  The  same  day  El 
Nacional  published  a  photo¬ 
graph  of  a  letter  it  said  was 
written  by  Rafael  L.  Trujillo, 
dictator  of  the  Dominican  Re¬ 
public. 

The  letter,  dated  April  9, 
1957,  was  sent  to  Juan  Peron, 
ex-dictator  of  Argentine.  It  de¬ 
scribed  Mr.  Dubois  as  an  “inter¬ 
national  adventurer”  and  said 
he  “merited  punishment  for  the 
camouflaged  subversive  efforts 
against  countries  opposed  to 
communist  ideas.” 

Mr.  Dubois  said  the  letter  was 
no  surprise  to  him  because  at 
the  lAPA  meeting  in  Washing¬ 
ton  last  October  he  present^ 
photostats  of  letters  written  by 
Peron  used  as  evidence  when  the 
Dominican  newspaper  La  Ra¬ 
don  was  expelled  from  the  or 
ganization.  The  letters  requested 
the  editor  of  O  Mundo  of  Rio  de 
Janeiro  to  campaign  against  Mr. 
Dubois  and  the  lAPA  because 
Trujillo  had  asked  that  “sud 
a  campaign  be  launched.” 
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Tee-heeis  for  2  from  London! 


82-Page  Edition 


For  several  years  the  London  Daily  Express 
has  been  getting  daily  chortles  from  readers 
with  a  strip  about  a  happy  little  man  and  wife 
.  whose  catching  humor  spread  by  contagion 
to  Australia,  South  Africa,  and  Pakistan  —  and  on  January  13 
started  tickling  American  funnybones  in  the  Chicago  Tribune . . . 


The  Gambols 


by  a  happy  man  and  wife  team.  Dobs  and  Barry  Appleby . . . 
world  travelers  with  a  universal  sense  of  humor . . .  find  fun  in 
the  simple  situations  of  married  life,  grocery  bills,  cooking, 
bankbook  balancing,  family  car,  new  clothes,  bargains... like  all 
of  us,  wonder  why  their  money  comes  in  so  slow  and  goes  out 
so  fast!  You’ll  want  to  see  this  pair,  who’ve  panicked  editors 
around  the  world!  Four  or  five  columns,  daily  only.  Phone,  wire, 
or  write  for  proofs  and  prices  to  Mollie  Slott,  Manager . . . 


Goldsboro,  N.  C. 

The  Goldsboro  News  Argus 
recently  published  its  fifth  an¬ 
nual  progrress  and  review  edi¬ 
tion  containing  82  pages,  the 
biggest  paper  ever  to  be  pub¬ 
lished  in  Goldsboro. 


Guild  Is  Silent 
On  Bid  for  Data 

Washington 
Settlement  of  the  St.  Paul 
newspaper  strike  appears 


•TAPeeo' 


"Tapeco  ii  one  of  our  most 
trusted  employees,"  says  a 
client. 

Features 
Supplements 
Special  Articles 

From  all  syndicates 


Chicago  Tribune^JVew  YorhIVetcs 

Xvurs  BuUdInti,  XvuK  York 

9gaatCatC9  Mac»  Tribune  Tourer,  Vhleuoo 


have  made  moot  the  issue  raised 
by  the  American  Newspaper 
Guild  whether  a  publisher  cran 
mits  an  unfair  labor  practice 
by  obtaining  insurance  coverage 
to  guarantee  him  against  pecun¬ 
iary  loss  through  a  shutdown. 

The  guild’s  resolutions  asking 
McClellan  Committee  investiga¬ 
tion  were  forwarded  by  Senators 
Hubert  H.  Humphrey  and  Ed¬ 
ward  J.  Thye.  The  committee 
asked  for  more  details  but  the 
request,  addressed  to  the  guild, 
has  not  been  answered,  the  staff 
spokesman  said.  It  was  said 
committee  offices  that  staff  w- 
alysis  •will  be  made  if  the  ^ild 
replies,  but  there  is  little  likeli¬ 
hood  that  it  will  reach  committee 
level  in  view  of  the  settlement 
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Global  Views 
Reported  by 
Nieman  Panel 


New  Orleans,  La. 
Newsmen  who  have  traveled 
abroad  considerably  and  are  in 
a  position  to  assess  the  world’s 
opinion  of  the  United  States 
aired  their  views  at  a  meeting 
here  last  week.  They  are  mem¬ 
bers  of  the  Southern  Association 
ITa  Nieman  Fellows,  who  have 
^visited  foreign  countries  on 
^nts. 

Some  of  their  opinions: 

Japan  likes  Americans  and  is 
against  the  atomic  bomb  tests. 

Scandinavians,  “almost  too 
aloof  to  care,”  prefer  the  United 
States  over  Russia. 
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In  England 

In  England  they  feel  the 
United  States  let  them  down  in 
the  Suez  Canal  venture. 

And  in  Germany  there  is  some 
resentment  about  the  U.  S.  sol¬ 
diers  stationed  there. 

A  summation:  most  of  the 
free  world  is  thankful  for  the 
United  States. 

Fourteen  beneficiaries  of  the 
travel  fellowships  attended  the 
reunion. 

Members  of  the  panel  were: 
Mrs.  Miriam  Grann  Hill  of  the 
Birmingham  News,  Thomas 
Waring  of  the  Charleston  (S. 
C.)  News  and  Courier,  Don 
Cummins  of  the  Birmingham 
Post-Herald,  and  Bennett  De¬ 
loach,  of  the  Associated  Press 
bureau  in  Tampa. 

Moderator  of  the  discussion 
was  Sylvan  Meyer  editor  of  the 
Gainesville  (Ga.)  Daily  Times, 
and  association  president. 

The  panelists  noted  that  some 
countries  have  no  conception  of 
the  South’s  race  problem. 

Don  Shoemaker,  director  of 
the  Southern  Education  Report¬ 
ing  Service,  Nashville,  reported 
p  that  of  the  9,000  school  districts 
in  the  South  only  300  are  bi¬ 
facial. 

“Only  a  third  of  the  South’s 
^ool  districts  are  involved  in 
1^1  aspects  of  the  situation,” 
he  smd.  “However,  these  300 
districts  contain  a  great  number 
of  Negroes. 


ELECTED— Hugh  Morris,  left,  of 
the  Louisville  Courier-Journal,  is 
the  new  president  of  the  Southern 
Association  of  Nieman  Fellows, 
succeeding  Sylvan  Meyer,  right, 
of  the  Gainesville  (Ga.)  Times. 

still  thought  of  as  “too  much 
of  a  mystery.” 

“Actually,  it’s  no  more  mys¬ 
terious  than  City  Hall  finances,” 
he  said.  “Or  at  least  it  shouldn’t 
be  to  a  good  reporter.” 

He  said  the  Nieman  Founda¬ 
tion  next  year  will  attempt  to 
get  a  few  men  to  specialize  in 
science  writing. 

Delivering  a  major  address  at 
the  meeting,  Richard  W.  Free¬ 
man,  president  of  New  Orleans’ 
International  House,  said  the 
United  States  is  about  “to  hand 
the  Soviet  Union  another  cheap 
and  greatly  significant  victory 
in  the  cold  war.” 

“I  refer,”  he  said,  “to  the 
imminent  danger  that  Congress 
will  kill  the  Reciprocal  Trade 
Agreement  Act. 

“The  need  for  higher  tariff  or 
continued  high  tariff  is  the  big¬ 
gest  hoax  that  has  been  per¬ 
petuated  upon  our  Congress 
where  we  are  about  to  lose 
this  vital  fight.” 

Hugh  Morris,  Frankfort  bu¬ 
reau  chief  of  the  Louisville 
Courier-Journal,  was  elected 
president  of  the  Southern  Asso¬ 
ciation  of  Nieman  Fellows  to 
take  office  July  1. 

Other  new  officers  are:  vice- 
president,  Paul  L.  Evans,  public 
information  director  of  the  Ten¬ 
nessee  Valley  Authority,  Knox¬ 
ville;  secretary-treasurer,  Clark 
Portwus  Memphis  Press-Scimi¬ 
tar. 


John  Bassett  Dies; 
Montreal  Publisher 

Montreal 
John  Bassett,  chairman  of  the 
board  of  the  Gazette  Printing 
Company,  Ltd.,  died  Feb.  12  at 
the  age  of  72.  His  son,  John  Bas¬ 
sett  Jr.,  is  publisher  of  the  To¬ 
ronto  Telegram. 

Mr.  Bassett  was  bom  in 
Northern  Ireland  and  studied  at 
the  Royal  University.  He  came 
to  Canada  in  1909  and  a  year 
later  went  to  work  as  a  reporter 
for  the  Montreal  Gazette.  At  the 
science  is  age  of  27  he  was  a  director. 
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Opponents 
Of  Ad  Tax 
Vocal  in  R.  I. 


Woonsocket,  R.  I. 
Opposition  to  a  proposed  tax 
on  advertising  continued  to  grow 
this  week. 

Council  President  Bernard  W. 
Poirier  has  sponsored  an  ordi¬ 
nance  calling  for  a  3.75  per  cent 
levy  to  be  paid  by  media.  He 
withdrew  his  original  measure 
with  an  announcement  that  he 
would  revise  it  and  have  it 
placed  on  a  referendum  at  a  gen¬ 
eral  city  election. 

Since  presenting  his  plan,  Mr. 
Poirier  has  discovered  opposi¬ 
tion  mounting  on  many  sides. 
Latest  to  enter  protests  are 
Woonsocket  Typographical 
Union  No.  245,  ITU ;  the  Rhode 
Island  Press  Club,  and  the  Prov¬ 
idence  Stereotypers’  Union.  All 
three  notified  Mayor  Jean-Paul 
Soucy  of  their  opposition. 

The  mayor  himself  has  voiced 
his  dissatisfaction  with  the  ordi¬ 
nance,  as  have  several  business 
groups  and  the  Connecticut 
Daily  Newpaper  Association. 

The  Woonsocket  Call  and  its 
radio  affiliate,  station  WWON, 
and  WNRI,  an  independent  sta¬ 
tion,  would  be  most  affected  by 
such  a  levy. 

• 

“Talking  House” 

Draws  Big  Crowds 

Orlando,  Fla. 

A  20-page  special  section  in 
the  Orlando  Sentinel’s  Sunday 
publication  Feb.  2  paid  off  hand¬ 
somely  for  the  constructors  and 
directors  of  a  “talking  house.” 

Despite  adverse  weather  con¬ 
ditions,  more  than  20,000  visit¬ 
ors  came  during  its  week-long 
stand.  On  closing  day,  Feb.  9, 
James  0.  Hargis  Jr.,  creator  of 
the  talking  house,  reported  that 
people  had  to  be  turned  away. 

The  talking  house  was 
equipped  with  two  two-way 
radios  located  at  strategic  van¬ 
tage  points  where  officials  of  the 
project  could  answer  questions 
asked  by  visitors. 


Ad  Taxes 

{Continued  from  page  9) 


Science  Writer  Needed 

Louis  Lyons,  curator  of  the 
Ni^an  Foundation  at  Harvard 
University,  said  more  good 
sciwce  writers  and  a  greater 
understanding  of  science  by 
newspapermen  in  general  is  nec¬ 
essary. 

He  asserted  that 


Home  Sections 

Baltimore 
The  Baltimore  American  and 
Sun  are  adding  home  sections. 
The  first  appeared  Feb.  9  in  the 
American  with  articles  of  wide 
range  of  interest  for  home  own¬ 
ers  and  prospective  buyers  and 
builders.  This  made  the  Amer¬ 
ican’s  Sunday  package  consist  of 
11  sections.  'The  Sun’s  home  sec¬ 
tion  is  being  inaugurated  Feb. 
16. 


of  America  congratulated  Mayor 
D’Alesandro  on  “the  good  politi¬ 
cal  and  economic  judgment  he 
has  used  in  changing  his  atti¬ 
tude  toward  the  dangerous  ad¬ 
vertising  tax.” 

“Meartwhile,  however,  serious 
injury  is  being  done  to  business 
in  Baltimore  by  his  announced 
intention  of  continuing  the  two 
anti-advertising  taxes,  totalling 
6  per  cent,  until  the  end  of  this 
year,”  AFA’s  president  C. 
James  Proud,  stated. 

“If  Mayor  D’Alesandro  real¬ 
izes  the  injury  which  a  tax  on 
the  business  stimulant  creates 
in  a  community,  which  he  ap¬ 
parently  does,  by  the  very  fact 
of  his  change  in  attitude,  why 
doesn’t  he  rescind  the  tax  as  of 
Jan.  1,  1958,  instead  of  Jan.  1, 
1959? 

“This  is  the  only  honest  way 
to  rectify  a  serious  wrong  which 
is  especially  harmful  to  his  own 
electorate.” 

Confusion  is  the  keyword  as 
media  try  to  figure  out  which  of 
their  advertising  is  subject  to 
the  sales  tax. 

Some  broadcasters  have  ob¬ 
tained  from  the  City  Solicitor’s 
office  letters  of  interpretation. 
One  letter,  at  least,  is  said  to 
state  specifically  that  network 
and  national  spot  advertising 
are  not  taxable.  And  national 
spots  are  defined  as  those  sup¬ 
plied  by  national  advertisers, 
even  those  originating  in  Balti¬ 
more  City. 

Robert  B.  Cochrane,  program 
director  of  WMAR-TV,  said  the 
letter  defined  local  (intrastate 
as  differing  from  interstate)  ad¬ 
vertising  as  that  directed  to  the 
people  of  Maryland.  In  that 
category,  he  said,  political  ad¬ 
vertising  is  about  the  only  type 
which  his  station  has  yet  found 
subject  to  the  tax. 

The  first  program  taxed  was 
one  featuring  the  Mayor’s  Dem¬ 
ocratic  “harmony”  slate. 

*  «  * 

Advertising  and  business  or¬ 
ganizations  of  West  Virginia 
combined  their  forces  for  a 
hard-hitting  attack  on  an  adver¬ 
tising  tax  bill  in  that  state’s 
legislature.  The  House  passed 
it  but  the  Senate  defeated  it. 


Garzon  Resigns 

New  York’s  Spanish-language 
daily  La  Prensa  has  announced 
the  resignation  of  Julio  Garzon 
as  editor  “for  personal  reasons.” 
Mr.  Garzon  was  with  the  paper 
for  30  years  and  was  a  founder 
of  the  Inter  American  Press  As¬ 
sociation. 
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You  just  got  a  note  from  Jim  Peters  telling 
you  about  his  promotion.  You  pause  and 
reflect:  Jim  cdtcays  was  a  top  salesman  ,  ,  . 
just  seemed  to  have  the  personality  for  it. 

Suddenly  it  occurs  to  you  .  .  . 


HAS  TO  HAVE  A  PERSONALITY,  TOO 

Stop  and  think  about  all  the  people  who  read  your  newspaper.  What  is  it  they 
like?  The  general  news  coverage?  Your  features  and  editorials ...  or  a  favorite 
cartoonist  or  local  columnist?  Whatever  it  is  that  builds  popularity  with  your 
readers  can  also  be  important  to  advertisers  .  .  .  even  if  they  never  read  your 
paper. 

Look  at  it  from  their  point  of  view.  Their  local  sales  might  well  depend  on  your 
newspaper  .  .  .  the  editorial  climate  it  creates  . . .  the  receptivity  of  the  readers’ 
minds  to  their  sales  appeal.  That’s  why  so  many  advertisers  want  to  get  ac¬ 
quainted  with  the  “human  side’’  of  the  newspapers  they  advertise  in. 


I 


Local  advertisers,  of  course,  have  no  problem.  They  know.  But  national  adver¬ 
tisers  and  agencies  have  to  depend  on  you  and  on  other  newspapermen  to  tell 
them.  Almost  half  of  the  newspaper  publishers  interviewed  at  the  last  ANPA 
Convention  revealed  that  advertisers  and  their  agencies  often  asked  them — or 
members  of  their  staffs — to  recommend  newspapers  in  other  cities. 

Obviously,  the  good  opinion  of  these  men  can  be  important  to  your  national 
linage  picture.  But  you  can  be  mighty  important  to  them,  too.  That's  why 
they’re  continually  on  the  lookout  for  you  in  the  advertising  pages  of  Editor 
&  Publisher  .  .  .  the  common  meeting-place  of  the  newspaper  world. 

Editor  &  Publisher  •  1475  Broadway  •  New  York  36,  N.  Y. 
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AWARDS 

Dual  Winners 
In  California 
Competition 

Coronado,  Calif. 

The  Los  Angeles  Examiner 
captured  two  of  the  four  top 
awards  given  in  the  above- 
100,000  circulation  bracket  com¬ 
petitions  of  the  California  News¬ 
paper  Publishers  Association, 

These  trophies  were  for  best 
sports  and  for  best  women’s  sec¬ 
tions,  it  was  announced  at  an¬ 
nual  CNPA  convention  here  this 
weekend. 

The  San  Francisco  Chronicle's 
business  section  and  the  San 
Jose  Mercury-News  promotional 
activities  received  the  other 
plaques  in  this  division. 

The  San  Diego  Union  won  the 
spot  news  picture  contest,  open 
to  all.  The  San  Jose  Mercury 
took  first  place  in  typography. 

The  Van  Nuys  News  was  the 
only  triple  winner,  taking  typo- 
g^raphical,  sports  and  women’s 
news  awards  in  the  large  weekly 
class. 

Double  wins  by  dailies  were 
scored  by  the  Riverside  Press- 
Enterprise  and  by  the  El  Centro 
Imperial  Valley  Press. 

The  weekly  Lafayette  Sun 
won  the  community  service 
award  —  for  a  clean  govern¬ 
ment  crusade  —  in  competition 
against  the  entire  field.  The  Sun 
also  was  first  in  promotion. 

The  Sanger  Herald  won  the 
best  page  one  and  general  ex¬ 
cellence  trophies  in  the  smaller 
weekly  classification. 

The  CNPA  gave  editorial 
citations  to  the  San  Leandro 
Morning  News,  San  Rafael  In¬ 
dependent-Journal  and  River¬ 
side  P-E, 

Photography  Prizes 

John  H.  Neagle,  Long  Beach 
Independent  Press -Telegram 


WANTED: 

NEWS  BUREAU  MANAGER 

Substantial  West  Coast  Finan¬ 
cial  Corporation  wants  News 
Bureau  Manager  for  expanding 
Public  Relations  Department. 
Will  headquarter  in  Los 
Angeles.  Should  have  S  to  10 
years  news  experience — partic¬ 
ularly  on  financial  side.  Our 
employees  know  of  this  ad¬ 
vertisement.  Send  background 
and  references  to  Box  733, 
Editor  &  Publisher. 


photographer,  received  two  first 
place  awards  in  the  Califomia- 
Nevada  Associated  Press  photo 
contest. 

Mr.  Neagle  captured  sports 
and  feature  awards  in  the  metro¬ 
politan  divisions.  He  also  won 
two  honorable  mentions  in  the 
feature  division. 

Charles  Neiswender,  Los  An¬ 
geles  Mirror,  won  the  metro¬ 
politan  news  trophy.  Maurice 
Mitchell,  Los  Angeles  Examiner, 
was  second  with  John  Malmin, 
Los  Angeles  Times,  third. 

Russ  Reed,  Oakland  Tribune, 
and  Bob  Bryant,  San  Francisco 
Examiner,  were  runners  up  in 
the  siwrts  division.  Charles 
Doherty,  San  Francisco  Ex¬ 
aminer,  was  second  in  the  fea¬ 
ture  class  with  Mr.  Malmin 
third. 

In  the  state  classifications. 
Bob  Walker,  Santa  Monica  Out¬ 
look,  won  the  news  and  Gordon 
Shaffer,  Vallejo  Times-Herald, 
the  sports  trophies.  Larry  Bart¬ 
lett,  Alhambra  Post- Advocate, 
was  first  in  the  feature  event. 


Friends  Honor 
Gregory  Clark 

Toronto 

Gregory  Clark,  lauded  as 
“this  great  Canadian  Reporter- 
philosopher,”  was  honored  by 
his  fellow  members  of  the  Can¬ 
adian  War  Correspondents  As¬ 
sociation  at  a  testimonial  dinner 
Feb.  8. 

Associate  editor  of  Weekend 
magazine  and  a  newspaperman 
for  47  of  his  65  years,  Mr.  Clark 
was  a  correspondent  for  the 
Toronto  Star  in  Sicily,  Italy  and 
on  the  western  front  in  the  last 
war. 

Bill  Stewart  of  Montreal, 
President  of  the  CWCA,  pre¬ 
sented  him  with  a  swagger  stick 
donated  by  Field  Marshal  Lord 
Alexander,  patron  of  the  CWCA 
while  he  was  Governor-General 
of  Canada. 

• 

Adler  Scholar 

The  Major  General  Julius 
Ochs  Adler  Memorial  Scholar¬ 
ship  in  journalism  at  Columbia 
University  has  been  awarded  to 
Marc  Raizman  of  Detroit.  He 
has  been  employed  by  the 
Detroit  News  as  a  copyboy  and 
editorial  assistant. 

Clem  Lane  Honored 

Chicago 

Clem  Lane,  Chicago  Daily 
News  city  editor,  was  awarded 
an  honorary  doctor  of  laws  de¬ 
gree  by  Loyola  University  this 
week. 


Brotherhood 
Awards  Given 
For  Press  Aid 


Mid-West  and  cited  as  “» 
superb  journalistic  story  of  a 
forgotten  people.” 

PHOTOGRAPHS  WITH 
CAPTIONS:  South  Bend  Trib- 
une  for  its  photograph  entitled  P 
“While  violence  flares  in  South, 
we  get  along  together  very 
nicely.” 


Winners  of  awards  “for  out¬ 
standing  contributions  to  the 
cause  of  brotherhood”  were  an¬ 
nounced  this  week  by  the  Na¬ 
tional  Conference  of  Christians 
and  Jews, 

Winners  of  the  National 
Brotherhood  Award  include: 

EDITORIALS  :  Wichita 
(Kas.)  Beacon  for  a  series  of 
editorials  written  by  Mark  Clut¬ 
ter  promoting  better  under¬ 
standing  in  the  field  of  human 
relations;  Mitchell  (S.  D.)  Daily 
Republic,  for  “pointing  up  ways 
and  means  of  dealing  justly  with 
current  human  relations  prob¬ 
lems.” 

ARTICLES:  Chicago  Daily 
News  for  articles  that  served 
as  “an  intelligent  voice  seeking 
to  influence  better  intergroup 
and  interfaith  relations;”  Prov¬ 
idence  (R.  I.)  Journal-Bulletin 
for  19  articles  written  by  James 
N.  Rhea  and  Ben  H.  Bagdikian 
which  reviewed  the  basic  issues 
involved  in  problems  of  integra¬ 
tion;  Look  Magazine  for  its 
features  dealing  with  different 
religions,  race  relations,  and 
Americans  abroad. 

Winners  of  the  Certificate  of 
Recognition  include: 


Calif.  AP  Lists 
Award  Winners 

Coronado,  Calif. 

George  Getze  and  John  Grover 
won  the  metropolitan  spot  news 
award  in  the  first  annual  Cali¬ 
fornia  AP  news  writing  contest 
with  their  team  report  on  the 
Pacoima  plane  crash. 

Carl  Greenberg,  Los  Angela 
Examiner,  and  Frank  Elmquist, 
Los  Angeles  Herald  &  Express, 
were  runners  up. 

Ward  Winslow,  Palo  Alto 
Times,  was  first  in  the  state 
spot  news  classification  with  his 
report  on  a  jet  plane  hitting 
homes.  Wat  Takeshita,  Son 
Rafael  Independent-Journal,  and 
Bruce  Thornton,  Ontario  Daily 
Report,  were  runners-up. 

In  the  metropolitan  classifica¬ 
tions,  Ed  Schoenfeld,  Oakland 
Tribune  won  the  sports  and 
William  Mackey,  San  Francisco 
Examiner,  the  features  events. 

Jim  Gilmartin,  San  Rafael 
Independent  Journal,  won  in 
the  state  sports  division.  Will 
Thome,  Riverside  Press,  won 
the  state  feature  division. 
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CARTOONS:  Edward  Kuekes 
of  the  Cleveland  (Ohio)  Plain 
Dealer  for  his  cartoon  “That 
Makes  It  Brotherhood”;  Lou 
Grant  of  the  Oakland  (Calif.) 
Tribune  for  his  cartoon  “You’ve 
Got  to  be  Taught  to  Hate.” 

YEAR-ROUND  REPORT¬ 
ING:  Kays  Gary  and  Roy  Cov¬ 
ington  of  the  Charlotte  (N.  C.) 
Observer  for  their  stories  on 
community  problems,  race  rela¬ 
tions,  labor,  education  and  re¬ 
ligion  contributing  “to  better 
understanding  in  the  field  of 
human  relations;”  Louis  Kousin 
of  the  Elizabeth  (N.  J.)  Daily 


Harvard  Fellow 


Missoula,  Mont 
Dr.  Frederick  T.  C.  Yu,  as¬ 
sociate  professor  of  journalism 
at  Montana  State  University, 
has  been  awarded  an  Interna¬ 
tional  Relations  Training  Fel¬ 
lowship  by  the  Ford  Foundation 
to  carry  out  a  twelve-month 
program  of  studies  in  communi¬ 
cations  and  public  opinion  re¬ 
search  at  Harvard  University. 


Award  to  Dilliard 


Irving  Dilliard,  editorial 


I  r.  T.*"®  >^riter  of  the  St.  Louis  (Mo.) 

Brotherhood  Every  Day”  ap-  p^st-Dispatch,  has  been  named 

and  dealing  recipient  of  the  Fiorina  Lasker 
with  “the  positive  developments  civil  Liberties  Award  of  $1,000. 
m  the  general  field  of  commun-  g  his 

ity  and  human  relations  with  editorials  condemning  the  Smith 
special  emphasis  on  intergroup  ^ct  and  supporting  the  Supreme 
understanding.”  Court,  especially  on  civil  libe^ 

FiDFLOHI ALS  •  JstCQUcs  Bdck  Lips  issues 
of  the  Nashville  (Tenn.)  Ob-  , 

server;  the  Charlotte  (N.  C.) 

Observer  for  editorials  written 
by  Kays  Gary  and  Roy  Coving¬ 
ton. 


Dog  Writer’s  Award 

Buffalo,  N.  Y. 
Roy  Fess,  Buffalo  Courier- 


SERIES  OF  ARTICLES:  Express  dog  columnist,  received 
Carl  J.  Rowan  published  in  the  the  Kilbon  Award  of  the 
Minneapolis  Tribune  describing  Writers’  Association  of  Americ* 
the  plight  of  the  Indians  in  the  Feb.  9. 
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CNPA  Advocates 
Fight  for  Rights 


By  Campbell  Watson 

Coronado,  Calif. 
The  70th  and  biggest  conven¬ 
tion  in  the  history  of  the  Cali¬ 
fornia  Newspaper  Publishers 
Association  here  last  week 
raised  its  voice  in  a  united  de¬ 
mand  for  expansion  of  the  cam¬ 
paign  lines  in  the  battle  for 
freedom  of  information.  Point¬ 
ing  to  the  66  new  state  bills 
documenting  the  people’s  right 
to  know  the  activities  of  Cali¬ 
fornia’s  boards  and  commissions, 
the  convention  adopted  a  resolu¬ 
tion  asking  the  national  admin¬ 
istration  to  open  doors  similarly 
to  all  United  States  agencies. 

The  same  resolution  also  be¬ 
spoke  the  CNPA’s  desire  for 
U.S.  approval  of  a  plan  for  a 
free  exchange  of  newsmen  be¬ 
tween  countries  which  would 
permit  American  correspondents 
to  visit  Red  China. 

The  association  expressed  ap¬ 
preciation  of  the  part  played  by 
Assemblyman  Ralph  M.  Brown, 
Dem.,  of  Modesto,  in  preparing 
and  advocating  the  scores  of  Fol 
bills  and  to  Governor  Goodwin 
J.  Knight  for  signing  these 
measures.  The  Governor  in 
speaking  here,  described  these 
bills  as  “66  endorsements  of 
dynamic  freedom.” 

The  resolution  also  com¬ 
mended  Congressman  John  E. 
Moss  Jr.,  for  his  activities  on 
behalf  of  information  freedom. 
There  are  increasing  en- 


reelected  secretary-treasurer. 

Charles  T.  Lipscomb  Jr.,  pres¬ 
ident  of  the  Bureau  of  Advertis¬ 
ing,  predicted  a  long-term  up¬ 
surge  in  newspaper  advertising. 

A  five-year  research  plan 
labelled  as  the  greatest  such 
program  by  any  medium  has 
been  approved  and  will  assist  a 
Bureau  that  is  dedicated  to  pro¬ 
moting  newspaper  advertising, 
he  added. 

“Out  of  this  research  will 
come  proof  that  newspapers  are 
the  most  economical  of  all  media 
in  making  sales,”  Mr.  Lipscomb 
declared.  Many  advertisers  now 
believe  it  is  the  most  expensive 
“and  it  is  our  job  to  prove  it  is 
the  cheapest  and  the  best.” 

A  floor  move  recommending 
the  removal  of  CNPA  head¬ 
quarters  to  a  different  Los  An¬ 
geles  area  location  was  referred 
to  the  directors.  President 
Bishop  noted  that,  in  keeping 
with  a  former  resolution,  the 
board  was  under  stipulation  not 
to  negotiate  a  building  purchase 
by  the  organization. 

Talk  of  a  January  dip  in  ad¬ 
vertising  linage  and  a  sharp  in¬ 
crease  in  the  number  of  job 
hunters  w’as  heard  in  convention 
sessions.  A  small  dailies  meeting 
was  told  that  a  shortage  of  me¬ 
chanical  department  workers  no 
longer  exists.  General  advertis¬ 
ing  in  California  has  been  bol¬ 
stered  recently  by  heavy  place¬ 
ments  of  gasoline  copy. 


croachments  on  the  people’s 
right  to  know,  of  which  we  are 
the  trustees,”  William  Dwight,  Photo"’®  Societv 

Albany,  N.  Y. 


president  of  the  American  News¬ 
paper  Publishers  Association, 


“There  should  be  a  definite 
protest  when  government  adopts 
the  canons  of  the  American  Bar 
Association,”  he  declared.  These 
rule  the  courts,  and  are  not  the 
people’s  rules,  he  affirmed. 

The  CNPA  convention  record 
was  provided  by  an  attendance 
of  785  persons.  Of  these,  496 
were  newspaper  members,  165 
allied,  11  associate,  67  student 
and  46  were  non-members. 

Eugene  C.  Bishop,  Peninsula 
Newspapers,  Inc.,  turned  the 
gavel  over  to  Bert  J.  Abraham, 
publisher.  Bellflower  Herald-En- 
^rprise  and  four  affiliated  news¬ 
papers. 


Eastern  New  York  Press 
Photographers  Association  has 
been  organized,  with  Arthur 
Brooks  of  the  Albany  Associated 
Press  bureau  as  preident.  Other 
officials  are:  Sidney  Brown, 
Schenectady  Gazette,  vicepresi¬ 
dent;  Robert  Mayette,  Saratoan 
Sarntogian,  treasurer,  and  Ed 
Schultz,  Schenectady  Union- 
Star,  secretary. 

• 

Ads  for  Unemployetl 


Toronto 

The  Toronto  Telegram  is  pub¬ 
lishing  “Employment  Wanted” 
classified  ads  without  charge  to 
the  jobless  from  Feb.  10  to 
March  4.  Three-day  publication 
Carroll  W.  Parcher,  Glendale  of  three-line  copy  is  given  to 
News-Press,  and  Stanley  F,  anyone  appearing  at  the  office 
Wakefield,  Oakdale  Leader,  were  with  an  unemployment  insur- 
elected  vicepresidents.  A.  W.  ance  book,  or,  in  the  case  of 
nramwell,  Chico  Enterprise,  was  immigrants  a  landing  card. 
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Strang  Heads 
‘Week’  Group 

Arthur  E.  Strang,  secretary- 
manager  of  the  Illinois  Press 
Association,  has  been  named 
chairman  of  the  1958  National 
Newspaper  Week  Committee. 

Announcement  of  his  appoint¬ 
ment  was  made  by  Vem  Scofield, 
president  of  Newspaper  Associa¬ 
tion  Managers,  Inc.,  the  spon¬ 
soring  of  National  Newspaper 
Week. 

This  year’s  event,  the  19th 
annual  observance. 

Assisting  Mr.  Strang  in  plan¬ 
ning  and  directing  the  1958  pro¬ 
motion  are  William  Canfield,  In¬ 
land  Daily  Press  Association; 
Richard  Dew,  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion;  William  Long,  Colorado 
Press  Association;  and  Bruce 
McCoy,  Louisiana  Press  Associ¬ 
ation.  Also  named  to  the  com¬ 
mittee  were  Raymond  Houk, 
International  Circulation  Mana¬ 
gers  Association,  and  Mel 
Barker,  National  Newspaper 
Promotion  Association. 

Mr.  Strang,  a  1937  graduate 
of  the  University  of  Missouri 
School  of  Journalism,  has  been 
manager  of  the  Illinois  Press 
Association  for  10  years.  He  is 
also  a  member  of  the  faculty  of 
the  University  of  Illinois  College 
of  Journalism  and  Communica¬ 
tions. 

• 

Monessen  Paper 
Competes  in  Donora 

Monessen,  Pa. 
The  Daily  Independent,  pub¬ 
lished  here,  has  established  a 
Donora  edition  to  serve  a  neigh¬ 
boring  community  which  has  a 
population  of  12,000.  It  will 
compete  against  the  Donora 
Herald  American  which  is  affili¬ 
ated  with  the  Monongahela  Re¬ 
publican. 

William  H.  Pore,  business 
manager  of  the  Independent, 
said  the  Donora  edition  will  be 
delivered  free  to  homes  for  two 
weeks. 

Larry  Doyle,  a  veteran  mem¬ 
ber  of  the  Independent’s  staff, 
has  been  assigned  to  the  Donora 
office. 

• 

5  Join  ABC 

Chicago 

Three  daily  and  two  weekly 
newspapers  have  been  elected  to 
membership  in  the  Audit  Bu¬ 
reau  of  Circulations.  They  in¬ 
clude:  Piqua  (Ohio)  Daily  Call; 
Brenham  (Tex.)  Banner-Press; 
and  Bryan  (Tex.)  Daily  Eagle 
among  the  dailies;  weekly 
papers  are  Columbia  Falls 
(Mont.)  Hungry  Horse  News 
and  Pasadena  CTex.)  Citizen. 


New  Mexico 
Papers  Build 
Market  Data 

Carlsbad,  N.  M. 
Robert  Beck,  New  Mexico 
Press  Association  president,  has 
appointed  a  three-member  com¬ 
mittee  to  study  the  need  for 
better  market  information. 

IVIembers  are:  Charles  T.  Pat¬ 
ten,  Farmington  Daily  Times; 
Emory  Bahr,  Santa  Fe  New 
Mexican;  and  George  Ramczyk, 
Albuquerque  Publishing  Co. 

Mr.  Patten  said  the  committee 
will  work  with  the  state  school 
tax  division  and  other  state 
agencies  in  an  effort  to  compile 
market  information  in  a  more 
useful  form. 

“Every  newspaper  market  in 
New  Mexico  is  being  ‘sold  down 
the  river’  at  the  national  adver¬ 
tising  agency  level  by  ‘rule-of- 
thumb’  guesses  and  estimates,” 
Mr.  Patten  said.  “The  extraordi¬ 
nary  grow'th  of  New  Mexico  bus¬ 
iness  is  not  properly  accounted 
for. 

“Figures  for  retail  sales  by 
counties  in  New  Mexico  are  not 
tabulated  into  categories  similar 
to  those  used  by  most  market 
statistics  publishers.  Retail  sales 
by  communities  of  5,000  or  more 
population  are  not  known.  Fig¬ 
ures  on  retail  sales  by  leading 
markets  or  principal  city  in  each 
county  are  not  available.” 

The  Press  Association  also  has 
recommended  to  its  members  a 
policy  of  paid  advertising  space 
for  television  and  radio  logs, 
where  the  televi.sion  and  radio 
stations  are  in  direct  competi¬ 
tion  to  newspapers. 

• 

Heads  Bureau 

Newark,  N.  J. 
James  J.  McMahon,  Hudson 
Dispatch,  was  elected  chairman 
of  the  Publishers  Bureau  of  New 
Jersey  for  1958.  Other  officers 
are:  Treasurer,  Dale  Douglas, 
Newark  Star  Ledger;  secretary, 
Harvey  Benner,  Plainfield  Cour¬ 
ier-News;  directors,  B.  J.  Foley, 
Newark  News;  Herman  Laza¬ 
rus,  Bayonne  Times;  John  Quad, 
New  Brunswick  Home  News. 
David  J.  Winkworth  is  man¬ 
ager. 

• 

Gentry  in  New  Post 

Jackson,  Miss. 
Clyde  Gentry,  formerly  circu¬ 
lation  manager  of  the  Tampa 
(Fla.)  Times,  has  joined  the 
Clarion  Ledger- Jackson  Dadly 
News  as  circulation  manager. 
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Anti-Secrecy 
Law  Sought 
In  Kentucky 


Louisville 

The  Kentucky  Press  Associa¬ 
tion,  at  its  89th  annual  meeting 
Jan.  30  to  Feb.  1,  passed  a  reso¬ 
lution  urging  the  present  state 
legislature  to  enact  a  freedom- 
of-information  law. 

Five  such  right-to-know  bills 
have  been  introduced  during  the 
session.  Editors  here  were  grati¬ 
fied  to  note  that  public  senti¬ 
ment — rather  than  newspaper 
pressure — seemed  to  force  in¬ 
troduction  of  the  bills. 

Some  of  the  bills  were  de¬ 
scribed  by  newsmen  as 
“stronger”  than  others.  All 
would  require  that  meetings  of 
governmental  agencies — at  state* 
coimty,  municipal  and  school 
district  levels — ^be  open  to  the 
public. 

The  resolution  offered  a  uni¬ 
fied  bill  that  vrould  “fix  the 
principle  of  open  meetings  of 
public  bodies  firmly  into  law, 
where  it  should  be.” 

A  panel  moderated  by  James 
S.  Pope,  executive  editor  of  the 
Courier- Journal  and  Louisville 
Times,  discussed  “Freedom  of 
Information  and  Open  Meet¬ 
ings.” 

Carl  A.  Jones,  publisher  of 
the  Johnson  City  (Tenn.)  Press- 
Chronicle,  said  a  big  step  in 
gaining  passage  of  an  informa¬ 
tion  law  is  winning  support  of 
all  newspaper  people.  In  Tennes¬ 
see,  he  said,  after  the  press  con¬ 
vention  approved  a  bill,  a  special 
committee  of  newsmen  appeared 
before  the  house  and  senate  to 
explain  the  bill.  The  campaign 
ended  successfully. 

Eugene  Pullman  Jr.,  man¬ 
aging  editor  of  the  Indianapolis 
News,  said  newspapers  should 
publicize  their  problems  in  get¬ 
ting  information  in  order  to 
win  public  support  for  anti¬ 
secrecy  laws. 

He  related  the  struggle  in 
Indiana  to  make  public  the  wel¬ 
fare  rolls.  Officials  contended, 
he  said,  that  people  on  the  rolls 
would  be  subjected  to  public 
scorn  and  ridicule.  But  the 
newspapers  continued  to  press 
for  an  anti-secrecy  law  and  it 
passed  six  years  ago.  Since 
then,  there  have  been  only  two 
requests  from  the  public  to  see 
the  lists,  he  said,  so  there  “has 
been  no  invasion  of  privacy.” 

Mr.  Pope  commented  that  he 
is  “amazed  at  the  suspicion  that 
newspapers  have  enough  news¬ 
print  and  viciousness  to  print 
all  the  names  on  welfare  roles.” 


With  the  rolls  made  available  to 
the  public,  he  said,  “the  free- 
dom-of-information  principle  is 
established  and  the  welfare  of¬ 
ficials  are  probably  doing  a 
better  job  in  the  public  interest.” 

The  KPA  elected  Martin 
Dyche  of  the  London  Sentinel- 
Echo  its  new  president. 

Neil  Plummer,  dean  of  the 
University  of  Kentucky  Journal¬ 
ism  School,  said  journalism  en¬ 
rollment  is  declining  in  both 
quantity  and  quality.  As  rea¬ 
sons  for  this,  he  cited  a  “war 
for  brains”  and  pointed  out  that 
salaries  are  much  higher  in 
other  fields.  He  also  noted  “in¬ 
cessant  criticism”  of  journalists 
and  newspapers  by  everybody — 
and,  he  said,  even  some  newsmen 
discourage  young  talent  from 
entering  the  field. 

In  a  panel  discussion  on 
“Business  Management,”  Ed¬ 
ward  Templin  of  the  Lexington 
Herald-Leader,  president  of  the 
National  Newspaper  Promotion 
Association,  said  “Integrity 
should  show  through  your  pro¬ 
motion  department  as  well  as 
through  your  news  columns.” 


Papers  Face 
Hard  Problem 


Coronado,  Calif. 

Ultimate  answer  to  present 
newspaper  publishing  problems 
may  conceivably  lie  in  the  Eng¬ 
lish  pattern  of  small  papers  with 
high  advertising  and  circulation 
rates,  Mark  Ethridge,  publisher, 
Louisville  (Ky.)  Courier- Jour¬ 
nal,  warned  the  Califomia-Ne- 
vada  Associated  Press  Associa¬ 
tion. 


“I  suspect  that  whether  we 
go  that  far  or  not,  we  are  go¬ 
ing  to  have  to  forego  our  linage 
and  circulation  vanity  and 
charge  what  newspapers  are 
worth,”  observed  Mr.  Ethridge. 
“Certainly  the  monopoly  and 
merger  trend  will  continue;  52 
cities  are  ripe  for  one  of  them 


Outside  Forces 


This  Week’s 


Editors  Must 
Think  Ahead 


New  Orleans,  La. 

John  C.  Sterling,  chairman  of 
United  Newspapers  Magazine 
Corporation,  publishers  of  This 
Week  magazine,  had  a  few 
words  to  say  here  about  what 
gives  officials  in  his  organization 
gray  hairs. 

They  put  their  magazine  to¬ 
gether  six  weeks  in  advance 
and  “you  can  imagine,”  he  said, 
“how  difficult  it  is  to  determine 
the  subject  matter  that  will 
interest  readers  six  weeks  from 


“Outside  forces  can’t  be 
wholly  blamed  for  the  economic 
squeeze  in  which  too  many  news¬ 
papers  find  themselves,”  he 
added.  “The  bare,  bald  truth  is 
that  newspapers  are  even  fur¬ 
ther  behind  in  research  than 
the  U.  S.  government  is  on  mis¬ 
siles  or  basic  research  —  they 
are  at  least  a  generation  behind 
in  the  sort  of  research  that 
would  make  production  more  effi¬ 
cient.  There  has  been  no  major 
improvement  in  the  process  of 
printing  newspapers  in  the  last 
60  years.  Publishers  have  done 
precious  little  to  help  them¬ 
selves.” 


Price  Resistance 


“We  try,”  he  said,  “to  get 
the  ‘you’  element  into  the 
articles  and  features — to  per¬ 
sonalize  the  magazine  for  the 
readers.  And  we  try  to  avoid 
the  stilted  subjects. 

“In  a  matter  of  days  after 
Queen  Elizabeth’s  visit  to  Amer¬ 
ica,  that  subject  was  dead.  The 
same  thing  will  happen  we  feel, 
with  sputnik.  It,  too,  will  die 
out  soon.” 


Mr.  Ethridge  said  that  pub¬ 
lishers  who  have  tried  to  raise 
circulation  and  advertising  rates 
recently  have  found  stiffen  re¬ 
sistance  than  at  any  time  within 
the  last  25  years. 

The  speaker  demanded  greater 
freedom  of  information  from 
bureaucrats. 


Purveyors  of  Truth 


Nearly  12,000,000  persons 
read  This  Week,  he  said,  and  in 
“the  cold  turkey  department,  the 
practical  business  people  regard 
the  magazine  as  a  fine  adver¬ 
tising  medium  to  the  tune,  last 
year,  of  $40  million  worth.” 

Mr.  and  Mrs.  Sterling  left  on 
the  Alcoa  Corsair  on  a  16-day 
Caribbean  cruise. 


“We  cannot  be  purveyors  of 
the  truth  unless  we  know  the 
truth,”  said  Mr.  Ethridge.  “That 
is  what  disturbs  me.  I  am  not 
talking  about  freedom  of  the 
press;  I  am  talking  about  its 
handmaiden,  freedom  of  infor¬ 
mation,  without  which  a  free 
press  must  inevitably  die.” 

Charles  A.  Storke,  Santa  Bar¬ 
bara  (Calif.)  News-Press,  was 
chairman.  Paul  Bodenhamer, 
Redding  (Calif.)  Record-Search¬ 
light,  was  elected  1958  chairman 
with  Howard  Hays  Jr.,  River¬ 
side  (Calif.)  Press-Enterprise, 
vicechairman  and  Robert  Reed, 
Son  Leandro  (Calif.)  Observer, 
secretary-treasurer. 


English  Test 
Evokes  Rash 
Of  Comment 


Tucson,  Arii 

Daily  Citizen  editors  selected 
the  status  of  English  teaclimj 
in  Tucson’s  secondary  schools  as 
a  focal  point  for  an  ambitions 
project,  which  included  a  series 
of  copyrighted  grammar  tests, 
editorials  and  a  full-page  report 
of  a  panel  discussion.  Every¬ 
thing  was  locally  written  and 
produced  by  Citizen  staffers. 

Aware  of  grass  roots  indig¬ 
nation  over  alleged  deficiencies 
in  the  public  school  system,  the 
Citizen  set  out  to  determine 
whether  local  high  schools  were 
teaching  English  well  enough  to 
prepare  their  graduates  for 
business  or  for  college. 

Six  tests  written  by  William 
S.  Milbum,  Citizen  promotion 
director,  were  described  to 
readers  as  approximately  equiv¬ 
alent  to  an  English  placement 
test  for  college  freshmen.  Al¬ 
though  “Test  Your  English,”  the 
Citizen’s  examination,  was 
shorter,  it  covered  many  of  the 
same  basic  areas  and  was  at  the 
same  level  of  difficulty  as  a 
typical  placement  test. 

The  six  parts  of  “Test  Your 
English”  covered  (1)  recogni¬ 
tion  of  grammatical  errors,  (2) 
spelling,  (3)  punctuation,  (4) 
grammatical  terms,  (5)  vocabn- 
ary,  and  (6)  sentence  construc¬ 
tion.  The  answers  and  a  tenta¬ 
tive  scoring  scale  for  each  part 
ran  the  same  day,  but  on  a 
different  page. 

A  panel  discussion  of  English 
teaching  in  local  secondary 
schools  was  played  in  a  fullpage 
report  three  days  after  the  tests 
concluded.  Panelists  included 
parents,  a  businessman,  teachers 
from  local  high  schools  and  the 
University  of  Arizona,  and  Dr. 
Joseph  Wood  Krutch,  nationally 
famous  educator. 

The  panel  discussion  had  beeu 
held  privately  before  the  publi¬ 
cation  of  the  tests.  George 
Rosenberg,  Citizen  managing 
editor,  was  moderator.  Re" 
porters  John  Riddick  and  Peter 
Starrett  covered  the  discussion, 
which  lasted  three  hours  and 
was  tape-recorded. 

Both  the  tests  and  the  report 
of  the  panel  discussion  were 
more  talked  about  than  any 
other  local  feature  in  many  » 
day.  A  door-to-door  survey  con¬ 
ducted  by  Gilbert  Acosta,  circu¬ 
lation  manager,  revealed  that 
40  per  cent  of  all  Citizen  readers 
actually  had  taken  the  tests  or 
griven  them  to  their  children. 
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Paris  Speaks 
Of  Problems 
In  Journalism 


Teeners^  Views 

{Continued  from  page  14) 


The  reporter  may  not  have 
known  junior  college  students 
were  then  attending  our  school. 
They  are  permitted  to  smoke. 

“Presenting  the  truth  is  what 
a  newspaper  should  be  after.  I 
don’t  believe  sensationalism  does 
newspapers  good  in  the  long 


New  Orleans,  La. 
editor-in-chief 


Barry  Paris, 

of  International  News  Service, 
addressed  the  Members’  Council 
of  the  Chamber  of  Commerce  of 
the  New  Orleans  area  Feb.  10. 

He  discussed  the  relative  mili¬ 
tary  strength  of  the  United 
States  and  Russia. 

During  an  airport  interview, 
he  said: 

..  ■  act  1.  He  doesn’t  much  blame  the 

lines  for  more  facts,  though  King  City  Rustler-Herald,  and  tillgHbll  ICbl  State  Department  for  refusing 

these  may  be  biased.  John  (Sky)  Dunlap,  Santa  Ana  ^  ^  ..  admittancetoRedChinesenews- 

“The  youth  page  is  just  terri-  College.  LrffeCl  lOF  IrraClS  men,  a  decision  that  means 

lie.  Contents  should  be  balanced  At  another  student  session,  ”  American  newsmen  can’t  enter 

with  more  serious  articles.  The  speakers  were  John  H.  McCoy,  Phoenix,  Ariz.  China. 

future  is  of  great  concern  to  Journalism  School  dean  at  the  A  resolution  adopted  at  the  2.  He  feels  that  on  the  whole 

youth.  Opportunities  in  various  University  of  Southern  Cali-  annual  convention  of  the  Ari-  the  northern  press  has  given 
professions,  job  opportunities  fornia;  Ervin  Harlacher,  Monte-  zona  Newspapers  Association  adequate,  fair  treatment  to  the 
and  more  about  money  are  rey  Peninsula  College,  president  here  Jan.  23-26  calls  on  schools  South’s  racial  problems. 

wants.”  of  the  Journalism  Association  of  of  journalism  to  require  candi-  o  xi-  finHq  innmalism  is 

David  Jaques,  17,  who  said  he  Junior  Colleges,  and  John  Brady,  dates  for  degrees  to  pass  a  pro-  dynwine  fewer  dedicated  men 
had  polled  20  class  members  in  student  editor  at  Santa  Ana  Col-  ficiency  examination  in  spelling,  __  j  nublic  relations  with  hiirher 
preparing  his  report:  “We  are  igge  and  photographer  for  the  vocabulary  and  grammar.  salaries  is  constantly  luring  off 

SlSTews  ^der"’'*  ^  .  1  The  idea  will  be  spread  among  Tew^pape^^re 

hir’von  tn  blow  Since  most  of  the  college  dele-  other  newspaper  organizations  entering  the  field. 

We  do  not  like  you  to  blow  gates  are  earning  their  school  and  to  the  schools,  it  was  re-  .  Wa«binirton  tbaro  is  a 
up  things  to  sell  papers.  Our  expenses,  the  CNPA  encouraged  solved.  there  is  a 

main  worry  is  about  what’s  convention  attendance  by  waiv-  growing  reliance  on  the  public 

I  foing  on  in  the  nation.  Why  jng  student  registration  fees,  re-  Hit  Billboard  Ban  relations  announcements  of  gov- 

spatter  the  paper  with  details  ducing  meal  costs  and  having  a  agencies  and  that  one 

of  a  highway  accident.  the  entire  group  as  guests  at  the  tW  wmdd  constant  worries  is  seeing 

“I  don’t  know  how  many  real-  Awards  Breakfast.  ^  reporters  do  enough 

ite  what  reports  on  Little  Rock  • 

ini  t"  ’^"11^7  Briefed  This  is  an  “undue  restriction  on  ^r  Paris,  68,  turning  to  his 

mg  travelled  abroad  last  sum-  q  Nuclear  Science  advertising  and  an  invasion  of  own  days  as  a  reporter,  said  in 

.X  A  XT  States’  Rights,”  the  group  de-  his  time  ne^^papeITOen  were  not 

“Higher  pay  for  the  paper  boy  Columbia,  Mo.  so  concerned  with  the  eight- 

is  what  most  of  my  classmates  Argonne  National  Laboratoi^  Oliver  King,  business  manager  hour-day,  the  five-day  week  and 

thought  is  needed.  Many  of  them  co-sponsored  a  full-scale  brief-  Ariz^  Republic  and  overtime.  Nowadays,  he  con- 

carry  papers.”  ing  on  nuclear  science  for  Mis-  Gazette,  was  elected  tinned,  they  are  security-minded 

The  convention’s  major  em-  souri  newsmen  at  the  University  of  association.  ^  oi  the  good  ones  use 

Phasis  on  youth  came  from  the  .  Alfred  Franklin  Banta  was  Jouma  ism  as  a  stepping  stone 

college  delegation  representing  The  briefing  was  a  joint  proj-  ^f  to  public  relations  jobs, 

both  junior  colleges  and  univer-  Missouri  Press  Arizona  Newspaper  Hall  of  In  his  speech  to  the  Members’ 

cities.  Association  and  the  University  name^rill  be  in-  Council  Mr.  Paris  said  the 

_  „  Missouri  School  of  Journal-  g^^bed  on  a  plaque  and  placed  United  States  is  superior  to 

ixillege  Gams  Told  ism.  .  ,  in  the  journalism  department  of  Russia  in  over-all  military 

indicated  there  la^irfhe'SSlr’  tSj  SI  the  Univeraity  ot  Arizona.  power. 

I  ^  preat  growth  m  the  gfory  of  developments  in  atomic 
^  youth  programs  science  and  was  supplemented 

ni^blmg  students  to  w^ork  part-  ^  gallery  of  exhibits,  in- 
tiiimkf"  newspapere  and  in  the  eluding  working  models  of  nu- 
number  of  scholarship  programs  dear  reactors. 

A  continued  shortage  in  quali-  • 

ned  students  for  available  news-  cs  j  ti  j  tiw*  a 
P^per  jobs  was  reported  during  Heads  rPA 

the  sessions.  The  college  group  Paul  F.  Sanders,  U.  S.  cor- 
stwndance  set  a  new  peak  and  respondent  for  Het  Parool, 
establishment  of  Amsterdam,  has  been  re-elected 
PA  liaison  committees.  president  of  the  Foreign  Press 

One  college  round  table  pre-  Association.  Vicepresidents  are 
rented  as  a  panel  the  five  men  Hans  Steinitz,  Der  Bund,  Berne ; 

^osen  by  President  Eugene  and  George  F.  Fen  in.  La 
Bishop  to  implement  the  youth  Nazione,  Florence.  Georges  F. 

P>^gram:  Walter  Burroughs,  Tilge,  Agence  France  Presse,  is 
Costa  Mesa  Globe-HercUd;  A.  W.  secretary  general,  and  Levon 

[Braniwell,  Chico  Enterprise-  Keshishian,  Arab  Newspapers, 

“«cord;  Ferdinand  Nendenhall,  Baghdad,  is  treasurer. 
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W.  Porter,  Sun- 


MIDDLE  MAN  in  this  picture  of  high  finance  is  Philip 
day  and  feature  editor  of  the  Cleveland  Plain  Dealer.  In  his  role  as 
president  of  the  Cleveland  Advertising  Club  he  presented  Norris  R. 
Crump,  left,  president  of  the  Canadian  Pacific  Railway,  and  Cyrus  S. 
Eaton,  right,  chairman  of  the  Chesapeake  &  Ohio  Railway.  They  forecast 
tremendous  growth  for  Canada. 


SLJj  you  C^ondider  SdL^? 


It  is  prudent  to  plan  such  a  once  in  a  life  time  step 
under  the  most  favorable  circumstances.  Discussion 
arranged  without  obligation  in  ABSOLUTE  confidence 
with  a  reliable  broker  who  has  been  through  a  sale  in  a 
Publisher’s  shoes  and  who  holds  a  Publisher’s  interest 
foremost. 

During  Inland  Press  Meeting  available 
for  private  conference  at  Drake  Hotel 


Media  Broker  -  :  -  Financial  Consultant 
1805  McDonald  Lane,  Raleigh,  N.  C.  TEmple  3-3018 


Missile  Boss  Contest  Goal 
On  Inland  300  Accounts 


Obituary 


Leo  J.  Reisler,  60,  former 


Charles  K.  Blandin, 
Ex'Publisher,  Dies 

Grand  Rapids,  Mich. 
Charles  K.  Blandin,  85,  for- 


Program 


Chicago 

Members  of  Inland  Daily 
Press  Association  will  take  a 
look  ahead  at  advertising  pros¬ 
pects  and  a  backw’ard  look  at 
costs  and  revenues  at  their 
Winter  meeting  here,  Feb.  24-25. 

Among  the  principal  speakers 
are  Missile  Director  William  H. 
Holaday  and  Charles  T.  Lips¬ 
comb  Jr.,  president  of  the  Bu¬ 
reau  of  Advertising. 

Robert  M.  White  II,  co-pub¬ 
lisher  of  the  Mexico  (Mo.)  Led¬ 
ger,  is  Inland  president. 

George  W.  Mitchell,  vicepresi¬ 
dent  in  charge  of  research, 
Federal  Reserve  Bank  of  Chi¬ 
cago,  will  take  a  look  at  adver¬ 
tising  prospects  and  circulation 
potentials. 

A  look  at  what  happened  to 
costs  and  revenues  in  1957, 
based  on  early  returns  in  the 
38th  Annual  Cost  and  Revenue 
Study,  will  be  made  by  John 
Notman,  publisher,  Clinton  (la.) 
Herald. 

How  to  get  more  automotive 
advertising  will  be  the  topic  of  a 
panel  headed  by  Hollis  J.  Nor- 
dyke,  business  manager,  Ames 
(la.)  Tribune,  and  suggestions 
for  increasing  appeal  to  women 
readers  will  be  offered  by  a 
panel  of  newspaper  women  in¬ 
cluding  columnist  Ann  Landers. 

George  Dale,  chairman  of  the 
ANPA  Special  Standing  com¬ 
mittee  and  Robert  H.  Spahn, 
production  manager,  Oklahoma 
City  Oklahoman  and  Times  will 
answer  questions  during  a  labor 
conference  conducted  by  G.  Gor¬ 
don  Strong,  president  and  gen¬ 
eral  manager  of  the  Brush- 
Moore  Newspapers. 


Long  Beiach,  Calif. 

Retail  advertising  salesmen 
for  the  Independent,  Press-Tele¬ 
gram  are  engaged  in  a  contest 
to  secure  new  local  account  con¬ 
tracts.  A  5-day  all-expense  trip 
to  Honolulu  for  two  is  first 
prize. 

Jim  Duncan,  retail  adver¬ 
tising  Manager  has  set  a  goal 
of  300  new  contracts  during  the 
contest. 

The  second  prize  is  a  week¬ 
end  at  Las  Vegas,  for  the  win¬ 
ner  and  his  entire  family,  in¬ 
cluding  rooms  and  all  meals  plus 
$75  in  cash.  In  addition,  regular 
cash  bonuses  are  being  paid  on 
all  contracts  during  the  contest. 

The  contest  is  operated  on  a 
point  system  and  all  salesmen 
who  make  100  to  149  points  re¬ 
ceive  a  $50  gift  order  on  a  men’s 
shop  or  TV  appliance  store. 
Those  making  150  or  more 
points  receive  a  $100  gift  certi¬ 
ficate. 


Feb.  2.  He  once  worked  as  a  P^one^r-Press  and  president  of 


private  secretary  to  the  late  Jl^^'din  Paper  Co.,  died  at  ha 
E.  W.  Scripps,  founder  of  the  ^ome  here  Feb  9. 
Scripps-Howard  newspapers.  He  /r.  Blandin  became  publisher 
was  a  resident  Havana  corres-  newspapers  in 

pondent  for  the  New  York  Her-  j’  The  next  year  he  negob- 
ald  Tribune  in  the  early  1930s.  ?ted  purchase  of  the  paper  mill 

in  Grand  Rapids  to  supply  the 


„  ^  ,  dailies  with  newsprint.  He  sold 

William  P.  Houw,  Sr.,  dean  papers  in  1927  for  a  reported 
of  Atlantic  City,  N.  J.,  news-  |5,000,000,  but  retained  the  pa- 
papermen,  following  a  heart  at-  pgj.  which  later  converted 
tack;  Jan.  30.  He  retired  in  newsprint  to  finer  grades 

1953  as  editorial  writer  for  the  paper 
Atlantic  City  ja.  J.)  Evening  jjr.  Bl’andin  is  survived  by  a 
Union  after  51  years  of  news-  Mrs.  Violet  Blandin,  of 

paper  service  on  papers  in  that  Sheboygan,  Wis.;  a  grandson, 
resort.  *  *  *  Maj.  Bruce  Blandin,  of  Hono- 

^  ^  lulu;  a  granddaughter,  and  sii 

Charles  Clair  Simpson,  Imo-  ^andchildien. 

type  machinist  with  the  Van  ^ 

Nuys  (Calif.)  News  for  14  ^  , 

years;  Jan.  25.  He  had  worked  ^enston,  Fublisher  ^ 
on  the  Huron  (S.  D.)  Huronite  Of  Two  Dailies,  Dies 
for  22  years  before  coming  to  Francisco 

California  in  1942.  iTai-i  T  iroTicfrtTi  aA  TuiKiioKav 


Mrs.  Vandercook 

Mrs.  John  (Margaret  Wo¬ 
mack)  Vandercook,  81,  widow  of 
the  first  president  of  the  United 
Press  Associations,  died  Feb.  7 
in  Delhi,  N.  Y.  Mrs.  Vandercook 
was  the  author  of  the  “Camp¬ 
fire  Girls”  stories  and  several 
novels.  Her  husband  died  in 
1908,  the  year  after  he  was 
elected  president  by  UP. 


r  zz  years  oeiore  coming  lo  g^j^  FRANCISCO 

ilifornia  in  1942.  j  Fenston,  64,  publisher 

*  *  *  of  the  Hanford  (Calif.)  Senfi- 

Allen  Quinn,  57,  Dallas  nel  and  the  Santa  Maria 


(Tex.)  News  reporter  and  spe-  Times,  died  in  the  University 
cial  writer  since  1940,  after  a  of  California  Hospital  here  Jan. 
lingering  illness;  Jan.  28.  He  31.  His  holdings  also  included 
was  the  News’  city  hall  reporter  radio  station  KNGS  at  Han- 
for  12  years  prior  to  becoming  ford. 

special  writer  on  civic  affairs  Mr.  Fenston  added  the  Santa 
last  February.  Maria  Times  to  his  operationi 


St  February.  Maria  Times  to  his  operationi 

♦  *  *  in  a  purchase  from  the  Stauffer 

Virgil  Eldon  Switzer,  51,  organization.  A  Fresno  attop 


C.  B.  Culbertson 

Miramar,  Calif. 

Charles  B.  Culbertson,  grand¬ 
father  of  Charles  E.  Scripps, 
died  here  Jan.  29  at  the  age  of 
96.  His  daughter  wed  the  late 
Robert  P.  Scripps  and  their  son, 
Charles,  is  now  chairman  of  the 
Board  of  Scripps-Howard  News¬ 
papers.  Mr.  Culbertson  had 
lumbering  interests  in  Michigan. 


children  shows. 


editor  of  the  Fostoria  (Ohio)  ney,  he  had  entered  publishing 
Review-Times,  of  a  heart  at-  by  purchasing  the  Sentinel, 
tack;  Jan.  24.  Mr.  Fenston  was  a  regent  of 

*  *  ♦  the  University  of  California, 

Madeline  Hoover,  59,  and  was  a  Republican  national 

woman’s  editor  of  the  High  delegate  in  1952.  He  is  survived 

Point  (N.  C.)  Enterprise  for  26  by  Mrs.  Fenston  and  two  sons, 

years  and  a  member  of  the  * 

staff  since  1925;  Jan.  31.  Harold  Johnson 

*  *  *  Chicago 

John  Hardee  King,  57,  for-  Harold  (“Speed”)  Johnson, 

mer  publisher  of  the  Ocean  73,  former  Chicago  Ameriem 

Springs  (Mass.)  News  and  Ty-  sports  writer  who  was  credited 

lertown  Times;  Jan.  25.  Before  with  tabbing  Red  Grange  “the 

coming  to  Mississippi  he  was  Galloping  Ghost,”  died  here  Fd). 

affiliated  with  the  Times  Pica-  1. 

yune  Publishing  Co.,  New  Or-  *  *  * 

leans.  Adelphius  B.  Keith,  80,  busi- 

*  "'  *  ness  news  editor  of  the  Spokaru 

Allen  Quinn,  57,  special  (Wash.)  Spokesman  Review  at 

writer  on  civic  affairs  for  the  the  time  of  his  retirement  in 
Dallas  (Tex.)  Morning  News,  1948;  Jan.  27. 
after  a  long  illness;  Jan.  28.  ♦  •  ♦ 

^  ^  ^  William  Steinke  Sr.,  72,  for- 

T  T  mer  cartoonist  for  the  New 

Joanna  I  Chambers,  64,  as-  3^^  Allentown  (Pa.) 

sistant  editor  of  the  women’s  Morning  Call,  Bridgeport 
pages  of  the  Boston  (Mass.)  (Conn.)  Post;  Jan.  29.  He  also 
Globe,  after  a  long  illness;  Jan.  conducted  one  of  radio’s  first 

4-0.  _ 


May  Bryan  Tefft,  84,  pub-  Phil  Wadhams,  73,  city  hall 
lisher  of  the  Ticonderoga  (N.  reporter  for  the  Lincoln  (Neb.) 
Y.)  Sentinel,  a  weekly,  after  a  Journal  for  43  years;  Feb.  2- 
brief  illness;  Jan.  27.  The  pa-  He  was  Lincoln’s  oldest  active 
per  has  been  in  Mrs.  Tefft’s  newsman  at  the  time  of  his 
family  since  1888.  retirement  in  1956. 
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,SNPA  View 
On  Records 
Law  Filed 


transactions  of  their  own  gov-  \YT  1  1  Tl 
eminent."  Vv  Orlcl  PfeSS 

Oral  or  written  statements 
supporting  the  amendment  were  ^ 

entered  by  David  N.  Schutz,  L.ongress 

Associated  Press  Managing  Edi-  O 

tors  Association;  John  T.  O  »  p  I 

O’Rourke,  Inter  American  Press  O0t)  lOT 


Shop  Talk 

(Continued  from  page  68) 


^sociated  Press  Mana^ngEdH  just  that."  and  he  bows  to  them. 

LrW  Filed  O’^urke!  Inti  American  Press  Sct  fOF  1959  “But  ^ose  who  are  subverting 

LldW  1  liCU  Association;  Dale  Stafford.  In-  their  duty  are  numerous  enough 

land  Daily  Press  Association;  rpt,_  Universitv  of  Missouri  ^  very  so 

WASHINGTON  garton  w:  Morris  Jr.,  Virginia  wiU  sDonir?  Press  Sniess  f f  regarding  the 

A  resolution  of  the  Southern  Press  Association;  Guy  Easter-  ^  tTTJvld  tie  TamZl  freedom  of  the 

Newspaper  Publishers  Associa-  National  Editorial  Associa-  “  ,  ®  World  on  the  campus  press.  .  .  . 
tion  endorsing  an  amendment  Robert  K  McCandless  -.i  v.  works  down  to  this— 

to  5  use  22,  the  so  called  National  Press  Photographers  of  expression,  which 

“housekeeping  statute"  for  pu^  Association;  and  Julian  An-  is  inseparab  e  from  freedom  of 

lie  records,  was  filed  with  the  thony  Radio-Newsreel-Tele-  .®  golden  anniversary  opinion,  will  inevitably  disap- 

House  Government  Information  vision  Workine  Press  Associa-  journalism  Mucation  here  on  pgj^j.  unless  there  is  a  strong 
Subcommittee  at  hearings  last  tion.  campus  where  the  world  s  j^jjd  insistent  demand  for  it;  and 

week.  (E&P,  Feb.  8,  page  9).  "  •  school  of  journalism  was  there  will  be  no  strong  and  in- 

James  S  Pone  executive  edi-  rk  •  i  xk  ww  i  established  in  1908.  sistent  public  demand  unless 

tor  S  the  eZrier-  Payton  Heads  James  Wnght  Brown.  Chair-  freedom  of  expression  is  obvi- 

Imimal  and  Times,  exnressed  White  Foundation  Board  Editor  &  ^ygiy  valuable  to  the  public.  A 


^Subcommittee  at  hearings  last  tion. 

week.  (E&P,  Feb.  8,  page  9).  •  ...  - 

James  S  Pone  executive  edi-  rk  •  i  xk  ww  i  established  in  1908.  sistent  public  demand  unless 

tor  S  the  eZrier-  Payton  Heads  James  Wnght  Brown.  Chair-  freedom  of  expression  is  obvi- 

IZl  and  White  Foundation  ^ 

SNPA’s  view  that  the  withhold-  t  v  «  PUBLISHER,  has  accepted  the  freedom  that  is  enjoyed  by  no- 

...  ..  ...  .  Lawrence,  Kas.  post  of  Honorary  Chairman  of  hodv  in  town  except  one  news- 

mg  of  information  relative  to  Dwi^bi-  Pnvt/^n  <^it/%r  anH  ii.  a  I.-  v.  •  ~  town  except  one  news 

Dublic  business  reouires  snecific  i  i  Congress.  Active  chairman  paper  publisher  is  of  small  value 

MeSr  /ar  broa^^^^  Charles  Nutter,  managing  di-  anybody  else  and  will  not  be 

m“rrex^Jtive  whim  was  elected  Resident  of  the  rector  of  International  House  in  vigorously  defended  by  the  pub- 

mere  -^ecutive  whim  William  Allen  White  Founda-  New  Orleans.  Dr.  Frank  L.  Mott.  lic.  it  ig  my  belief  that  unless 

He  branded  as  absurd  the  tion  at  the  annual  meeting  at  jean  emeritus  of  the  School  of  a  great  majority  of  those  pub- 
false  idea  that  newspapers  are  the  University  of  Kansas  this  Journalism,  is  co-chairman.  Ushers  who  have  attained  a 
hounding  busy  public  men  for  wwk.  «We  believe,”  said  University  monoply  accept  the  responsi- 

Jeir  own  commercial  advant-  Dolph  Simons  Sr.,  publisher  President  Elmer  Ellis,  “that  a  bility  that  goes  with  monopoly 
age  You  just  don  t  sell  papers  of  the  Lawrewe-Joumal-World,  p^ess  Congress  of  the  World,  there  will  be  some  form  of  politi- 

vicepresident;  bringing  together  the  editors  cal  interference  with  freedom  of 
^  editor  of  the  and  publishers  of  newspapers  the  press  within  the  next  ten 

He  told  the  committee.  Sahna  Journal,  second  vicepresi-  from  all  the  free  nations  of  the  years.” 

J.  Russell  Wiggins,  executive  dent;  and  Ernest  W.  Johnson,  world,  great  and  small,  can  go  Mr.  Johnson  does  not  make 
editor  of  the  Washington  Post  editor  of  the  Chanute  Tribune,  a  long  way  toward  solving  some  this  a  flat  prediction.  He 
oad  Times-Herald,  spoke  for  third  vicepresident.  of  the  misunderstandings  which  concludes: 

the  American  Society  of  News-  Holla  Clymer,  editor  and  pub-  bold  world  peace  in  the  balance  “While  it  would  be  fatuous  to 
paper  Editors.  lisher  of  the  El  Dorado  Times,  today.  deny  that  freedom  of  the  mind. 

He  said  the  interpretation  de-  se^ed  two  terns  as  president.  “Certainly  these  journalists,  which  includes  freedom  of  the 
fended  by  federal  departments  Keith  Nitcher,  comptroller  of  who  help  mold  the  opinions  of  press,  is  in  peril,  to  assume  that 
is  “inconsistent  with  the  mean-  tbe  University  of  Kansas,  was  their  peoples  and  who  have  the  j,.  jg  doomed  is  defeatism;  and 
ing  of  the  statute,  utterly  in-  elected  treasurer,  succeeding  responsibility  of  interpreting  the  ^Uat,  too,  is  fatuous.  For  there 
compatible  with  the  views  of  ^^1  Klooz,  who  has  retired  rights  and  privileges  of  free  jg  promise  in  the  very  fact  that 
the  legislators  who  framed  it,  tbe  university  staff.  Dean  peoples  everywhere,  can  save  the  ^ave  stood  up  under  the  cold 

irreconcilable  with  the  princi-  Burton  W.  Marvin  of  the  Wil-  lives  of  millions  if  they  can  sit  war  for  12  long  years— not  with- 
ples  of  the  First  Amendment,  Bam  Allen  White  School  of  Jour-  down  together  and  talk  over  our  losses,  it  is  true,  but 

and  inconsistent  with  the  right  nalism  and  Public  Information  mutual  problems.”  without  moral  disaster.  Perhaps 

of  citizens  to  know  about  the  was  re-elected  director  of  the  The  first  World  Press  meeting  g,d  American  love  of  liberty 

conduct  of  their  own  govern-  foundation.  was  conceived  and  implemented  drowses,  like  Barbarossa  in 

inent.”  •  by  the  late  Walter  Williams,  the  goj^e  dim,  lost  cavern;  but  pes- 

The  ASNE  vicepresident  Wilson  Co.  Appoints  man  who  also  conceive  and  es-  gii^jg^i  incarnate  cannot  deny 
^ed  the  history  of  the  “house-  Keiivon  &  Ecliardt  tablished  the  school  of  journal-  possibility  and,  in  view  of 

keeping  statute”  and  supplied  ^  Missouri.  the  historical  record,  the  likeli- 


mutual  proDiems.  without  moral  disaster.  Perhaps 

The  first  World  Press  meeting  yj^g  gjd  American  love  of  liberty 
was  conceived  and  implemented  drowses,  like  Barbarossa  in 
by  the  late  Walter  Williams,  the  gQj^jg  dim,  lost  cavern;  but  pes- 
man  who  also  conceiv^  and  es-  gj^jg^i  incarnate  cannot  deny 


the  possibility  and,  in  view  of 
the  historical  record,  the  likeli- 


^ed  the  history  of  the  “house-  KeilVOn  &  Ecliardt  tablished  the  school  of  journal-  yy^g  possibility  and,  in  view  of 

keeping  statute”  and  supplied  _  ^Be  historical  record,  the  likeli- 

citations  to  establish  its  limited  ,  Chicago  This  first  World  Press  Par-  bood  that  at  any  moment  it  may 

intent  and  to  show  that  these  Wilson  &  Co.  s  advertising  for  liament  was  held  in  connection  jy.^  gjggp  ^^d  resume 

boundaries  were  taken  for  Bam,  bacon,  sausage  and  canned  with  the  Louisiana  Purchase  command.  In  which  case  a  free 

granted,  and  observed,  during  products  will  be  handled  Exposition  (the  Worlds  Fair)  ^jyy  y^  effective 

the  formative  years  of  the  coun-  Kenyon  &  Eckhardt,  it  was  in  St.  Louis  in  1904.  More  than  instrument  in  achieving  the  aim 

try  and,  in  fact,  until  quite  announced  by  Mark  Cox,  direc-  5,000  newspaper  editors  from  announced  in  the  preamble  to 

recently.  He  asked  endorsement  advertising  for  Wilson.  33  foreign  nations  participa^.  the  Constitution:  ‘To  secure  the 

of  the  amendment  to  lessen  the  account  for  these  prod-  Although  the  Press  Parlia-  blessings  of  liberty  to  ourselves 

‘suffocatingly  pervasive”  se-  formerly  placed  by  ment  at  St.  Louis  was,  as  in-  posterity’.” 

crecy  in  government  but  he  told  Needham,  Louis  &  Brorby,  with  tended,  only  a  one-time  affair,  it 
the  Moss  Committee-  reported  annual  billings  of  ap-  served  as  a  pattern  for  the  first  • 

“If  -11  A  u  ■  •  -11  proximately  1%  million  dollars.  Press  Congress  of  the  World  as 

niiirv,  1  millen-  K  &  E  was  selected  from  a  an  organization  meeting  at  the  Catledses  Divorced 

IlTil,''' 36  eliciting  agencies.  Pan-Pacific  Intematlonal  Eapo-  ,  „  __  „ 


Jt  Will  not  transform  practices  •  sition  in  San  Francisco  in  1915  Vegas,  Nev. 

have  been  growing  Up  since  .•  pj*#  Mrs.  Mildred  Fontaine  Cat- 

first  World  War.  It  will  not  ILaitor  •  ledge  was  granted  a  divorce  Feb. 

J^olutionize  the  habits  of  a  Utica,  N.  Y.  $710,045  Bonus  10  from  Turner  Catledge,  man- 

Wetime.  It  will  tell  the  country  Mason  C.  Taylor  has  b^n  de-  Rochester,  N.  Y.  a^ng  editor  of  the  New  York 

*hat  Congress  in  1958  thinks  signated  as  executive  editor  of  Profit-sharing  payments  to  Times,  on  her  petition  that  they 
w  Congress  thought  in  1789 ;  the  Observer-D  is  pat  eh  and  3,813  employees  of  Gannett  had  been  living  apart  since  1952. 

jbat  it  believes  now,  as  it  be-  Press,  Gannett  dailies  here.  Gil-  newspapers  and  broadcasting  Mr.  Catledge  filed  a  cross-com- 

ueved  then,  that  the  people  bert  Smith  becomes  managing  stations  amounted  to  $710,045  plaint.  They  were  married  March 

a  right  to  know  about  the  editor  of  the  Sunday  O.D.  in  1957.  19,  1931. 

Editor  ec  publisher  for  February  15,  1958  « 


l.,i-A  Ok-ll.t,  Al.ACAlIOAiV/.ia.  T.ASVFGAS  NoV 

;ion  in  San  Francisco  in  1915.  mij  ^  ir  a  •  ’  rof’ 

Mrs.  Mildred  Fontaine  Cat- 

*  ledge  was  granted  a  divorce  Feb. 

$710,045  Bonus  10  from  Turner  Catledge,  man- 

Rochester,  N.  Y.  a^ng  editor  of  the  New  York 
Profit-sharing  payments  to  Times,  on  her  petition  that  they 


TvB  Claims 
More  Stores 
Use  Medium 


Wheeling,  W.  Va.;  Sears,  Roe¬ 
buck,  Wheeling,  and  142  Robert 
Hall  outlets. 

“Most  recent  report  from 
Sears,  Roebuck,  Wheeling, 
shows  sell-outs  as  a  result  of 
a  TV  campaign,  and  they  are 
continuing  their  TV  activities”, 
Mr.  Cash  said. 


Hundreds  of  department  and 
other  retail  stores  throughout 
the  country  are  using  television 
successfully,  Norman  E.  Cash, 
president  of  the  Television  Bu¬ 
reau  of  Advertising,  announced 
this  week. 

Mr.  Cash  singled  out  nine 
stores,  which,  he  said,  all  re¬ 
ported  substantial  gains  in  sales 
where  they  used  TV  as  the 
added  media  for  1957  and  early 
1958. 

He  listed:  Katz,  Baltimore; 
Woodward  &  Lothrop,  Washing¬ 
ton;  Union-Fern,  Troy,  N.  Y.; 
Malley’s,  New  Haven,  Conn.; 
Edwards,  Syracuse;  Macy’s,  San 
Francisco;  Stone  &  Thomas, 


Lincoln-Douglas 
Debates  Reviewed 

Chicago 

A  series  of  articles  commemo¬ 
rating  the  Lincoln-Douglas  de¬ 
bates  of  a  century  ago  is  being 
published  in  the  Chicago  Trib¬ 
une.  The  author  is  veteran  edi¬ 
torial  writer  Percy  Wood. 
Stories  will  run  on  seven  con¬ 
secutive  Mondays. 

Mr.  Wood  retraced  the  debate 
circuit  to  tell  how  the  communi¬ 
ties  have  changed,  and  sum¬ 
marize  the  verbal  encounters  of 
1858  w'hich  the  Tribune  ran  in 
full. 


classified  section 

Dcumiil  foMti  our  Vast  Newsf>a|»er  Audience 


ANNOUNCEMENTS 

_ Legal  Notice _ 

PURSUANT  to  the  Charter  and  By- 
Laws,  the  Annual  Meeting:  of  the 
Stockholders  of  the  Editor  &  Publisher 
Company,  Inc.,  will  be  held  in  the  of¬ 
fices  of  the  Company,  Suite  1700  Times 
Tower,  1475  Broadway,  New  York  36, 
N.  Y.,  at  11 :00  A.  M.,  on  Wednesday, 
February  19,  195&,  for  the  transaction 
of  such  busineas  as  may  legrally  come 
before  the  meeting. 

CHARLES  T.  STUART 
January  27.  1958  Secretary 

_ Newspaper  Brokers _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 

W.  H,  Glover  Co., _ Ventura,  Calif. 

WE  specialise  in  sound  newspapers  in 
the  solid  midwest.  Herman  Koch,  2923 

Virginia  St.,  Sioux  City,  Iowa. _ 

MAY  BROTHERS,  Binghemton,  N.  Y. 
Established  1914.  Newspapers  bought 

_ and  sold  without  publicity. _ 

AID  IN  EFFECTING  CONSOUDA- 
TIONS.  Varied  plans  to  meet  individ¬ 
ual  situations.  NEWSPAPER  SERV¬ 
ICE  COMPANY,  601  Georgia  Savings 

Bank  Bldg.,  Atlanta,  Ga. _ 

SALES  AND  PURCHASE  negotiations 
handled  with  discretion.  Ihiblishers  i 
Service.  Box  >182,  Greensboro,  N.  C.  I 
★  ★  PERSONAL  Service  backed  by  30  I 
years  experience  in  the  West.  Stypes,  | 
Rountree  &  Co..  625  Market  St.,  San  [ 
Francisco  5.  California. 

THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Broker"  ; 
66  Adelaide.  Detroit,  Mich.  WO  8-3926.  j 
IT’S  NOT  the  down  payment  that  ; 
buys  the  newspaper — it’s  the  per¬ 
sonality  and  futility  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 

selling. _ 

LEN  PEIOHNER  AGENCY  I 

Box  192 _ Mt.  Pleasant.  Mich.  ] 

OUR  RECORD  OF  successful  sales  | 
speaks  for  itself.  We  invite  your  in-  | 
vestigration.  We  solicit  your  inquiries  i 
on  our  exclusive  listings  of  California  | 
and  Arizona  newspaper  properties.  ; 
Gabbert  &  Hancock.  Associates,  3709 
Arlington  Ave.,  Riverside,  Cal ifomia. 

WESTERN  NEMfSPAPBRS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Loa  Angdee  66, 
Calif.  Day  or  Nite  Phone:  EX  1-5238. 


ANNOUNCEMENTS 
_ Newspaper  Appraisers _ 

NEWSPAPER  VALUA’nONS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  coast  to  cout 
Experienced  court  witness 
Complete  reports  s\d>mitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

_ Publications  For  Sale _ 

WEEKLIES-DAILIBS 
WE  OFFER  an  outstanding  list  of 
Western  weeklies  and  i 

DAILIES  ’THROUGHOUT  THE 
WHOLE  UNITED  STATES. 

If  you  are  planning  to  buy  a  ■ 
newspaper  why  not  use  our  | 

personalized  service?  i 

JACK  L.  S’TOLL  &  ASSOCIATES 
6381  Hollywood  Blvd. 

Los  Angeles  28.  Cal.  I 

FINE  New  Jersey  weekly  near  New 
York  City.  Down  payment  116,000. 
Owner  made  $19,000  last  year.  Growth 
potenUal  good.  PUBLISHERS  SBHtV. 
ICE,  P.  O.  Box  3132,  Greensboro, 
N.  C. _ 

CENTRAL  WISCONSIN  exceptional 
semiweekly  grossing  $65,000  in  stable 
community  of  6,000.  A  rare  oppor¬ 
tunity  for  aggressive  publisher.  T^e 
Libby  Agency.  35  E.  Kellogg  Boule- 

vard.  St.  Paul,  Minnesota. _ 

BIG,  strong  weekly  group:  modem 
plant  and  building  worth  over  $100,000 : 
annual  gross  $206,000,  working  own¬ 
er’s  “take”  $46,000.  Chart  Area  6. 
A  “blue-ribbon  buy”  at  $180,000,  about 
$50,000  down.  Write  fully  to  Broker, 
Box  710,  Editor  &  Publisher. 
CAROLINA  CoITOT^SEAT  weekly 
with  fine  growth  potential.  Buyer  will 
need  $20,000  to  $25,000  for  down-pay¬ 
ment  and  operating  capital.  Publishers 
Service.  P.  O.  Box  3132,  Greensboro, 
N.  C. _ 

HAVE  A  FEW  choice  listings,  good 
newspaper  buys.  $10,000  and  up  down 
payments.  T.  Edward  Johnson,  broker. 
Pony  Hollow  Road.  Newfield.  N.Y. 

LARGE  93  year  old  Southern  weekly 
located  near  beach  in  hunting  and  fish¬ 
ing  paradise.  Fully  equipp^  and  fi¬ 
nanced.  $12,500  down,  take  up  pay¬ 
ments.  Box  700,  Editor  &  Publisher. 


ANNOUNCEMENTS  j  _ 
_ Publications  For  Sale _ j 

PACIFIC  NORTHWEST  WEEKLY—  [ 
Only  one  in  county.  Gross  $55,000,  net 
$14,500,  iwpulation  2,500.  Bailey-Kreh- 

biel.  Box  88,  Norton,  Ks. _ 

PRINTING  PLANT,  with  three  news¬ 
papers.  Gross  $250,000  (previously  ad¬ 
vertised  at  $25,000  in  error).  Can 
double.  Information  write  Box  406, 
^itor  Sl  Publisher. 

_ Publications  IPanted _ 

WANT  WEEKLY  in  $50,000  gross 
class.  Have  $16,000  for  down  payment. 

C.  R.  Whiteley,  P.  O.  Box  5212,  Pensa¬ 
cola,  Florida. 

Business  Opportunities _ 

SOUTHERN  FLORIDA 

FULLY  equipped  offset  plant  (gross¬ 
ing  $150,000  and  turning  away  busi¬ 
ness)  now  producing  national  magazine 
and  local  weeklies.  Equipiped  to  pub¬ 
lish  standard  or  tabloid  newspaper. 
Other  interests  force  immediate  sale. 
Will  sacrifice  for  $90,000  with  suitable 
terms.  Box  723,  Editor  &  Publisher. 

_ Research — Data _ 

WHAT  WOOJLD  YOU  like  to  know? 
Information?  Facts?  Material  on  any 
subject.  Reasonable  rates.  Margaret 
Anne  Wert,  Research  Specialist,  115 
N.  23  St.,  Camp  Hill,  Pennsylvania. 

NEWSPAPER  SERVICES 

Press  Engineers 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co„  Inc. 

420  Valley  Brook  Ave. 

_ Lyndhurst,  N,  J. _ 

Newspaper  Press  Installations 
MOVING— RBn»AIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON,  INC. 

55-69  Frankfort  Street  1 

New  York  38,  N.  Y,  I 

_ BArclay  7-9775 _ 

MACHINERY  and  SUPPLIES 

_ Composing  Room _ 

LINOTYPES 

Models  8-14-21-26-30 

14  machines  to  choose  from  and  all 

warranted  to  be  good 

BEN  SHULMAN  ASSOCIATES 

!  60  E.  42  St.,  N.  Y.  17  OXford  7-4590 

;  REID  V  BELT  drive  for  Linotype- 
I  Intertjrpe  with  new  clutch  wheel  $125. 
Make  a  drive  to  go  above  and  a  drive 
to  hang  below.  Reid  Magazine  Racks 
81  stock  sizes  or  make  up  to  suit  your 
I  needs.  Like  to  have  your  order.  Arch 
Reid,  WILUAM  REHD  CO..  2271  Cly-  i 
bourn.  Chicago  14,  111, _  ' 

STEEL  COLUMN  RULE  for  news¬ 
papers — one  point  body — send  for  free 
survey  card— LEO  W.  HAUSMAN,  107 
So.  33  St.,  Philadelphia.  Pa. _ 

WANTED  FOR  REBUILDING 
TELETYPESETTER  EQUIPMENT 
ALL  models  of  perforators  and  op¬ 
erating  units  with  or  without  adapter  > 
keyboards.  Linecasting  machines  equip-  | 
with  Teletyjjesetter  are  also  de-  I 

sired. 

INLAND  NEWSPAPER 
SUPPLY  CO.  j 

422  West  8th _ Kansas  City  5,  Mo.  ■ 

REID  LINOMETER  $15.00  for  Lino¬ 
type  and  Intertype.  0>unts  turns  of 
the  machine,  mounted  on  end  of  cam 
shaft  by  drill  and  tap  2  holes  8-32  or 
use  bracket  and  clamp  on  spoke  of  1st 
elev.  cam.  Counts  to  99,999  and  start 
at  zero  again.  We  also  make  matrix 
ear  file  tool — star  wheel  broach — 4  mag 
repair  tools — mat  between  ear  gage — 
4  blade  pot  well  scraper — mat  com 
tooth  gage — 1st  elev.  jaw  gage — ^mat 
toe  swage  too— bunsen  burner — mouth¬ 
piece  vent  tool — mag  frame  repair  lugs 
— sterotype  chase  screws — Reid  V  belt 
motor  drive — Magazine  Racks — like  to 
have  your  order.  Arch  Reid — WILLIAM 
REID  CO.,  2271  Clybourn — Chicago  14, 
Illinois. 


MACHINERY  and  SUPPUES 
Composing  Room 


Cut  for  90-72-34  channel 
38  fonts  modem  faces 
Shipped  subject  to  your  approval 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  OXford  7-45H 


_ Newsprint _ 

NEWSPRINT  —  ALL  sizes.  Bdinoi 
Pulp  and  Paper  Co.,  70  E.  45th 
New  York,  N.  Y.  MU  6-«675. 

_ Press  Room _ 

8  PAGE  FLATBED  PRESSES 
GOSS  COMET  ; 

Available  now — located  Pa. 

DUPLEX  MODEL  A 

Available  60  days.  Located  Pa. 

DUPLEX  MODEL  AB 

Available  now — located  Calif. 

DUPLEX  MODEL  E 

Available  90  days — located  Pa. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-45* 


FOR  SALE 

Goss  Newspaper  Printing  Press 
Available  March  15,  1958 

3  UNITS,  Double  Folder.  4  plate 
wide,  floor  fed,  end  rolls  stands  witi 
motor  hoists.  Will  print  24  paje 
straight,  48  pages  collect.  PrintlM 
diameter  15".  Sheet  cut  off  23  9/ir. 
Angle  of  plate  clips  45  degrees.  CylindB 
stagger  45  degrees.  2  40-H.P.  Ihiw 
Motors,  Cutler  Hammer  Oontrola  W 
volts,  3  phase,  60  cycle.  2  6-H.P.  ii^ 
ing  motors.  Now  printing  on  66n 
wide  paper.  All  plate  and  blanket 
cylinder  bearings  were  replaced  n«» 
In  1964.  All  inking  rollers  wert  re 
covered  with  rubber  in  1955. 

CAN  BE  SEEN  In  operaUon  now. 
The  Times  Herald,  Norristown,  Pa. 
Robert  I.  McOacken,  General  Man¬ 
ager. 


Advertising  Rates 

CLASSIFIED 

Line  Rcrtet  Each  CMisceativs 
InserHoa 

SITUATIONS  WANTED  (Payable  wM 
order)  4  times  C  50c  per  line  aa 
insertion;  3  times  9  55e;  2  @  ^1 
1  O  65c.  Add  20c  for  Box  Sentkt 
JOB  APPLICANTS  may  have  a  suppti 
of  printed  employment  application  feM 
by  sending  self-addressed  6c  staMpm 
envelope  to  EAP  Classided  Dept 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insmiee; 
3  Times  9  $1.00;  2  times  9  V-Si 
1  9  $1.10.  3  line  minimum.  Add  2IN 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  WodiMtday,  2  .P^ 

Count  30  units  per  line,  no  abbreviatM 
(add  1  line  for  box  information.)  M 
holders’  identities  held  in  strict  cam 
Idence.  Replies  mailed  daily.  Edito  • 
Publisher  reserves  the  right  to  edit  ai 
copy. 

DISPLAY  RATES 


Agate 

1 

6 

13 

26 

Lines 

Time 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

282 

290 

240 

228 

210 

141 

165 

140 

128 

123 

70 

105 

95 

84 

72 

35 

62 

54 

48 

45 

Editor  &  Publisher 

1700  Timot  Towor  N.  Y.  34,  N.  T. 
Phon*  BRyont  V-3052 


EDITOR  SC  PUBLISHER  for  February  15, 


MArHlNERY  and  SUPPUES 


MACHINERY  and  SUPPLIES 


Wanted  to  Buy 


HELP  WANTED 


Classified  Advertising 


MACHINERY  and  SUPPUES 


Press  Room 


available  immediately  icrrt  DDCCCCC  COMPI^TB  plants  ^ires  a 

PRESSES  MATSOLLBRS  TarbL.’^t 

LIQUIDATION  STEXBO  BQUIPHEINT  manager  or  a  topn^oh  salesman  who 

r - E7:;-„MI;„.  Rotary  and  Flatbed  BEN  SHULMAN  ASSOCIATES  iJSS?”; 

16/32  P9  ^OSS  bTraignTline  so  E,  42  St.,  N.  Y.  17  Oxford  7-4S90  manager  of  a  very  gi^  classified  de- 

Siads  width.  Complete  Stereo  Investing  In  used  printing  equipment  GOSS  or  DUPLEX  flatbed,  Ludlows,  partment.  Box  729,  Editor  A  Publisher. 

-  is  very  important  to  the  publisher  in  Unos,  Plants.  Tompkins  Equipment  Co.,  Ol  A^v’^IFIFD  MANAfiFR 

^  UNIT  SCOTT  this  market.  Therefore  _ it  is  wise  to  712  s.  Clark.  Chicago  1/ Ill.  „  yLAiSIrItU  MAlNAV:7tK 

j  uiTii  ii<inr.p  investigate  thoroughly  before  making  . Evening  newspaper  in  city  of  60,000 

wift  2  ext™  COLOR  Couples.  Floor  ^  decision,  and  to  study  your  needs  populaUon  has  opening  for  man  or 


NEWSPAPER  PRESSES  CLASSIFIED  MANAGER  eastern  me- 

COMPLE7IE  PLANTS  dium  sized  daily  desires  a  classified 

MAT  wni  T  THPq  manager.  The  man  we  are  looking  for 

HAJLil^jnCa  could  be,  at  present,  the  assistant 

STEREO  EQUIPMENT  manager  or  a  topnotoh  salesman  who 

BEN  SHULMAN  ASSOCIATES 


M  Prees-23  9/16— AC 
Loeition :  Portimouth,  VirffinUu 

3  UNIT  HOE 


with  the  help  of  the  men  who  know 
the  presses  best. 


MIDWEST  MATRIX  MART  Inc. 
623  Plymouth  Court,  Chicago  6.  Ill. 


woman  experienced  in  all  phases  of 
Classified  Advertising.  Give  full  par- 


WANTBD :  8-page  Duplex  or  Goss  1  ticulars  and  age.  Box  726,  Editor  & 
Because  so  many  plants  are  con-  flatrbed.  Advise  serial  no.  and  when  1  Publisher. _ 


BND  fed.  22%*’  Cut-off.  A.C.  Steel  tinuously  instelling  new  Goss  pres^  available.  Northern  Machine  works,  PI  A^'^IFIFD  ^Pll  IPlTPlR 
(VHnd«— Roller  Bearings-Spray  Foun- |  and  stereotype  ^uipment,  we  usually  323  N.  4th  St..  Phila.  6,  Pa. 

_ Al-  a  _ 1 _  T  1  Vi««TA  A  f-riA  KAssf  availaKiA  iicaH  ■  ■  ■  '  '  '  ■  ' 


Location:  Perth  Amboy.  N.  J.  have  a  list  of  the  beet  available  used 
— -  equipment. 

3-4  and  5  Unit  Hoo  Pr6SS6S  yfg  invite  your  correspondence,  in 

Former  Boston  Post  the  hope  of  helping  you  obtain  the 

-  -  be«  press  for  your  needs  and  also 

6  UNIT  SCOTT  value  for  your  money. 

Multi-Type— 22%*  cutoff.  Leeds  for 

SPOT  COLOR.  3-Arm  Reels  &  Ten-  nnikiTiki/- 

liont.  Complete  Stereo.  THE  GOSS  PRINTING 

Location:  Detroit,  Michigan. 


THE  GOSS  PRINTING 


6or  7  UNIT  GOSS  22%"  Pf^^SS  CO.  Xut%r*to  le  pag“' 

5601  West  31st  Street.  Chicago  60.  111.  NSgLnee?Onterio.^^1dk.  natiom"'^™!^  \^nd'‘ 

P®”*;.  Turntable.  PHONE  Bishop  2-3300  “*><1  keep,  advertisers  :  who  loves  news- 

Ucation.  Detroit _  HELP  WANTED  papers  and  selling  above  all  else:  who 

FOR  PRESSES  OF  EVERY  SIZE  -  - AdminUtrative _  for^hi"**"!^' of'^Uons'!^"’ 

DESCRIPTION  AND  PRICE  .  .  .  GOSS  PRESS— 4  or  6  Units— End  fed  CONTROLLER  WANTED.  8.600.  .WHO  are  we?  We  are_  a  new.  prize- 


WILL  Buy  for  Cash.  Complete  Plante.  Experienced  man  or  woman  primarily 
also  Individual  Maohinee  and  Equip*  for  outside  selling  occasional  telephone 

We  invito  your  correspondence,  in  1  ment — anywhere  in  U.S.A  solicitation.  Number  two  position  in 

the  hope  of  helping  you  obtain  the  PRINTCRAFT  REPRESENTATIVES  department  of  four.  $90  per  week  to 

best  press  for  your  needs  and  also  |  277  Broadway,  New  York  7,  N.  Y.  start  with  increases  based  upon  per- 

100  H  p  MflTrtR  PrMw  Drive  formance.  Many  fringe  benefits.  Apply 

TENAFLY  PRINTING  CORP.,'  j"  c  "^uchte^‘"flmM 

Tenafly,  New  Jersey  f-„C.  ^chter^^mes  Journal,  V.ne- 

WANTED :  A  good  used  mat  roller,  .  . 

callable  of  handling  full  newspaper  _ Utsplay  Advertising _ 


w,w.k]ir  WE  ARE  LOOKING  for  the  one  sales- 
Pes^Rvire.^  Rev  ^wo'  »  hundred  who  is  not  just 


PHONE  Bishop  2-3300 


CONTACT: 


nation,  service  and  doggedness  get, 

- - ,  -  _ _  ,  sod  keep,  advertisers  ;  who  loves  news- 

HELP  WANTED  I  papers  and  selling  above  all  else:  who 

_  _ .  .  .  wants  a  wonderfully  congenial  atmo- 

sphere  for  his  base  of  operations. 

GOSS  PRESS— 4  or  6  Unite— End  fed  CONTROLLER  WANTED.  8,600.  "®T^'  P."**- 

—62  inch  roll- 23  9/16  Cut  off— Two  Southwestern  city  of  25,000.  Good  dry  ,  .""'"4  W.OOO  paid  circu- 

76  hp  motors  and  electrical  equipment,  climate,  pleasant  area,  mile  high.  Qual-  “‘‘S?  /J*  *  nif" ’ 


GOSS-3  units  and  double  folder:  serial  ®®V®°x3f;Ti®Vv® 

#i«7.  ona/. »  ....i-w.  koii«.nn  rr.mi„r.  C.  Oxford,  Box  903,  Boise,  Idaho.  | 


#1267:  22% "  cutoff:  balloon  former: 
eoBipIete  AC  drive  and  electrical  equip- 
isent:  Substructure,  $40,000  or  submit 
offer.  Citizen-News,  Hollywood,  Cali¬ 
fornia. 

DUPLEX  STANDARD 
TUBULARS 


14-PAGE,  2  to  1  model.  No.  226,  22%"  Located  Ill.— Available 

cut-off,  so  H.P.  GE  drive,  1  portable  - 

Ink  fountain,  metal  pot  and  pump,  24  PAGE — 2  to  1  (1948). 
carting  box,  plate  finisher,  chipping  Located  Texas — Available  60  days. 

Iiloek,  curved  router,  electric  paiier  roll  - - _ 

hoist  and  rewinder.  24  PAGE  UNITUBULAR 


DCM  CLJl  II  AM  ACCr^/^IATCC  <  .^Portable  eolor  ink  fountains  and  ity  paper.  Box  744,’  Editor  &  PubI 

BEN  SHULMAN  ASSOCIAlfcb  other  spare  parts.  Very  good  condi-  lisher.  cated  people  devoted  to  making  us  the 

in  C  AO-J  C4.  MV  1 7  M  V  tion.  (intact  Mr.  Edw.  Hintenach,  -  best  weekly  in  the  country  and  even- 

6U  t.  oT.,  IN.  T.  I  /,  IN,  I.  ^lE  TIMES,  Erie,  Pa. _  tually  one  of  the  most  profitable  ones. 

Oxford  7-4590  PR^  MCWR  D^ES  of  26,  40.  GENERAL  ^n  a  ^o“  thrpa’J,^"'”  ““ 

V:7C1N[:I\/-LL  jP  salesman  we’re 

C.  Oxford,  Box  903,  Boise,  Idaho.  ,  a  k  i  a  r-  looking  for,  sell  us.  Include  references. 

DUPLEX  TUBULARS:  MANAGER  1  wj^»  |x^te.  “Arr2p"iie,~rnfi: 

-  [  dential.  Box  618,  Editor  &  Publisher. 

METROPOLITAN  DAILY 

DAf-z>  1  1  u~.i«i  tnnke  notable  linage  increases.  Must 

^®T^r^rMoK  ^A™MAhl»  A  Mn.  OVER  1 00  000  **®  ®**’®  ^  Organize  department,  create 

Located  Neb.— Available  6  Mos.  lUU.UUU  i  ^jvertUing  saiee  opportunities  and. 

on  VAr-p  9  1  U.  .nd  JA  fold  above  all.  instill  effective  ’’hard  sell” 

AvaHaWo  Now  r--i  A  lo  *"  others  through  personal  example. 

Located  Ill.  Available  Now.  Chart  Area  12  !  Salary  open.  Give  complete  biography. 

9j  -PArir  9  Ao  1  nozsi  i  requirement  and  career  goals 

60  days.  BOX  1  ‘p^blisTer.’****"  * 


DUPLEX  TUBULARS: 

16  PAGE— 1  to  1.  %  and  %  folder. 
Located  Pa. — Available  Now. 

16  PAGE— 1  to  1  Model. 

Located  Neb. — Available  6  Mos. 

20  PAGE— 2  to  1.  %  and  %  fold. 
Located  Ill. — Available  Now. 


GENERAL 

MANAGER 

METROPOLITAN  DAILY 
OVER  100,000 


Chart  Area  12 


24  PAGE  UNITUBULAR  (1947). 

3  PAIRS  double  color  cyls. 

Balloon  Former 

Located  Texas — Available  Jan.  1968 


24-PAGE.  2  to  1  model.  No.  264,  22%"  Located  Texas — Available  Jan.  1968 
cutoff,  60  H.P.  <3E  drive,  balloon  for-  - __  _. 

»r.  2  portable  ink  fountains,  metal  BEN  SHULMAN  ASSOCIATES 

pot  and  pump,  _  vacuum  _ carting  box,  „  ca  m  v  it  OTterd  7-i.w« 


BOX 

745  ADVERTISING  MANAGER— Michigan 

daily,  6,000  circulation  class  seeks  top 

EDITOR  &  PUBLISHER  whose  ultimate  goal  is 

business  management.  Must  have  above 
average  ability  in  sales,  layout,  promo- 
tion  and  linage  building  ideas.  Excep- 
Circulation  tional  future  for  man  who  can  prove 

— capabilities.  Details,  references,  to  Box 
OUR  CTRCULATION  MANAGER  642.  Editor  A  Publisher. 


Si.  finiiierrchiroinT  bl^.  *cu™to  60  E.  42  St.,  N.  Y.  17.  OXford  l-459_0 
rertw.  electric  paper  roll  hoist  and  GOSS— 24  PAGE.  3  UNITS 

'•"•Oder.  Single  width.  22?4*  cutoff.  >4  folder. 


GOSS— 24  PAGE  3  UNITS  uuk  mAciAuxAn  psz.  r,oiior  az  rTioiisner. _ 

Single  width.  22%*  imtoff,  %  folder.  infoimed  us  of  hU  desire  to  move  SALESMAN  with  college  background 


AVAILABLE  early  1958.  Will  dls- 
Utotle,  truck  with  our  own  equipment 
erect  in  your  plant.  Service  Na- 
txm  Wide. 

LOYAL  S.  DIXON  CO. 

Newspaper  Prsas  Erectors 
11164  Saticoy  St. 

Sun  Valley,  Calif. 

_ POplar  6-0610 _ 

wss  4-unit  HSLC  press  32/64  stanT- 
pages.  Double  folder  22%*  cutoff, 
^^roll  feed,  full  automatic  AC  motor 

Si^j'TYPE  8-page  press.  John 
Ck).,  Inc..  416  Lexington  Ave., 

York  17,  New  York. _ 

I^CK  ROCK  RUBBER  roller  grinder 
polisher.  Fully  automatic,  12  foot 
55’ «cellent  condition.  National 
jJjjJ“g^Bquipment  (>>.,  Ridgewo^, 

Press  units,  45,(X)0  per  hour, 
23  9/16*  cut-off. 

Singlewidth,  color  cyl- 
inder,  and  pege  folder. 


stereo  included,  A.C.  drive,  excellent  ^**1*  *  Jailer  Uai|y>  ^d  some  sales  experience.  Good  salary, 

condition.  Location  St.  Paul,  Minn.  '***'  ***  "  “®  months.  We  commission,  retirement  plan.  life  In- 


SACRIFICE— $17,600. 
HUDSON  MACHINERY  CO. 

8  Spruce  St.,  New  York  City,  N.  Y. 

CHECK  THESE  ITEMS 
You  May  Need  One 


*k*  ***  hiin,  and  must  find  surance,  niodern  plant  and  equipment. 


the  right  man  to  replace  him. 

WE  ARE  A  14,000  (ABC)  Daily, 
in  one  of  the  richest  counties  in  chart 


Cali  or  write  Kendall  Somers.  Star, 
Niles.  Michigan. 


wei  I  The  ^n  weTr^  1^^  “2 

must  have  a  good  knowledge  of  all 

phases  of  circulaUon  and  the  ability  m  ®if  tt 


to  handle  personnel. 

IP  YOU  think  you  are  the  man. 
Write  Box  619,  Editor  &  Publisher. 


necessary.  Mr.  Nye,  The  Herald,  Har¬ 
vard.  Illinois. 


GOSSCo^t  CTRCULATION  MANAGER  position  1  C  A  I  CC  KJAMA/''CD 

.  M  .  D  II  °P*"  daily  paper  of  3500  ABC  cir-  ,  oALub  MANAGER 
culatlon,  in  growing  market,  high  and  ■  C/"hD  I 

PttSf  (2^  cutoff)  dry  climate.  Must  be  qualified  and  ex- i  FOR  LEADING 

riSrSXC — Electric  perienced.  Good  salary  plus  commis- i  IMPMICTDIAI 

j  1  T>  »  _  slon.  Write  or  wire.  Publisher  Gallup  !  INDUSTRIAL 

FTTfF  Dally  Independent,  Gallup.  New  Mexico.  I  Dl  IDI  l/^AXI^M 

%  PAGE  Newspaper  Press  Folder  - - - — - = - - -  RUdLICATION 

16-32  R.  HOE  Double  Width  Press  $100,000 

16-32  GOSS  Deck  Type  single  width  is  the  amount  this  small  5231  ABC 

Reversible  impressions  %  Page  Folder  New  England  paper  is  investing  in  vnirnw  rt,-.  v— 

equipment  to  convert  from  flat  bri  to  YOU  RE  the  man  we  re  Imking  for 

_ _ _  tubular  operation  in  the  belief  that  ^7"  Jl*''"  •  o^petence  and  skill  in 

UPECO.  INC.  >t»  circulation  can  reach  8.000.  Where  Plgn"*"*  creative  sales  techniques : 

.  xr  T  f®  dreulation  man  willing  to  prove  *P**’gy,  eagernm  and  ability  to  spark 

420  Valleybrook  Ave.,  Lyndhnrrt,  N.  J.  right  for  a  moderate  salary  but  a  ?  “**•  ^°«e-  Y"u  are  young,  alert  and 

generous  bonus  as  he  achieves  ItT  Po-  “1®  ,  ““^'”*'7  _  7*'^  i.''*i*trial  ad- 

c. - -  - sition  ready  June  6.  Write  Box  706,  Z*™**"*’  believe  you  can 

_ Stereotype _  Editor  A  Publisher.  “®*®  »n<l  broader 


SALES  MANAGER 
FOR  LEADING 
INDUSTRIAL 
PUBLICATION 


UPECO.  INC. 


Stereotype 


OUPLRf  L  1  iz  FOR  SALE:  Immediately  availabls 

-.J  ”oitubular  lo-pags  press,  Hammond  Flat  Router  in  good  eondi- 


ivJ.  1.  Hammono  riai  Kouier 

'“or  cylindor.  tion— Bargain.  Bay  Ci 

f.  .  .  Times, 

iinqiswidfh  foldars  22%*  cut-off.  ONE  RICHARD’S  RadlA 
__  duty,  with  a.c.  motor.  ( 

GEORGE  C.  OXFORD  ligS. 

^3  Boise,  Idaho  Illinois. 

editor  8i  PUBLISHER  for  FArwuy  15,  1958 


Classified  Advertising 


move  up  ...  to  new  and  brooder 
opportunities.  You  are  now  earning 
$15,000.  With  us  yon  will  liavs  toe 
opportunity  of  concentrating  on  our 


tion— Bargain.  Bay  City,  Michigan,  ALERT  YOUNG  MAN  with  classified  top  national  accounts.  We  are  a  two 

Times. _  experience.  One  who  knows  liow  to  sell  publication  house.  Our  staff  krows  of 

ONE  RICHARD’S  Radial  Rooter,  heavy  and  fe*Is  he  is  qualified  to  assume  this  ad.  Write  in  full  confidence  to: 
duty,  with  a.c.  motor.  Good  condition:  complete  charge  of  growing  Classified  MR.  WALLACE  HOFFMAN,  120  E. 
$260.00  f;o.b.  CTdw.CToWAssocl-  Department.  Send  r<mim6.  salary  re-  66to  St..  N.  Y.  22.  N.  Y. 
ates,  176  No.  Rldgeland,  Oak  Park,  quiremente  to  J.W.  ^tir,  Daily 
Illinois  '  Progress,  Chariottesville,  Virginis. 


HELP  WANTED 


Display  Advertising 


HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


ADVERTISING  MANAGBIR  —  About  GENERAL  REPORTER  for  one  of  up-  SPORTSWRITER  NEEDED  by  nftcr- 
May  15,  45o0  class.  Present  manager  state  New  York’s  top  afternoon  dailies,  noon  daily.  Some  experience  necessary, 
seeking  connection  with  larger  news-  Should  have  college  degree,  preferably  Knowledge  of  photography  helpful, 
paper.  Successor  should  be  aggressive  J-grad,  several  years  experience.  Write  Write  or  wire  salary  demands  and 
soace  builder  fully  Qualified  in  lay-  full  details  to  Robert  G.  Kchenberg,  qualifications  to  Virgil  A.  Stanfield, 
wt,  sal^.  InterWew.  ]^ni^  Chroni-  managing  editor.  The  Knickerbocker  News-Journal,  Mansfield,  Ohio. 
cle.  Uhrichsville,  Ohio.  News,  Albany,  New  York. _  n-wn  rypiiTMiMna  awaiiaKia 


TWO  DESK  OPENINGS  available. 


EXPERIENCED  SALESMAN;  good  i  NEED  EXPERIENCED  reporter  for  Large  afternoon  New  England  daily, 

on  layout  and  promotions.  Regular  southwest  metn^iolitan  morning  daily.  Box  718,  Editor  &  Publisher. 

9°°^  ““'lent  vrorking  condi-  twq  GENERAL  assignment  reporters, 

salary;  fringe  benefits.  Immediate  tions.  Giv€»  recommendations  m  first  evn^riencpd*  alsn  man  fnr  cnnv  HmIc 

^ing.  R.  C..Dear,  Daily  Journal,  letter.  Box  608,  Editor  &  Publisher.  oli^rt  S  2.  EdilS?^&  p“^ 

ea  n,  inois.  RKPORTER,  general  assignment,  some  Heher. _ 

- -  aKoo^d'aiir^aA*l«at  ExcT  WASHINGTON  STRINGER 


HELP  WANTED 


Mechanical 


FLOORMAN-FOREMAN 

Five-day  daily  in  one  of  the 
Northwest’s  most  beautiful  and 
delightful  cities  of  10,000. 
Union,  12.76  hourly:  *7%  hour 
week ;  two-weeks  paid  vaca¬ 
tion,  hospital  plan.  Bonus  for 
foreman.  Only  qualified  need 
apply.  Give  full  particulars 
first  letter.  Box  619,  Editor 

&  Publisher. _ 

TELETYPESETTER  Perforator  Our- 
ators,  book  work,  open  shop,  day  tad 
night,  excellent  pay  and  working  cos. 


NEWS  EDITOR  for  Pacific  North^t  lent  opportunity  for  advancement,  de-  MUST  be  in  or  know  Aviation  Field,  ditions.  Also  Monitors  and 

PM.  Desk  experience  iiecessary.  Will  velopment,  gc^  starting  salary.  Send  Wanted  for  national  publication  about  Anzel,  611  Broadway.  New  York  Ch» 

have  considerable  authority  in  handli^  complete  details,  references  to  Box  to  be  launched.  Retainer.  Send  rdeumd, 

local  and  wire  and  makeup.  Must  bo  624,  Editor  &  Publisher.  Only  mid-  money  requirements  and  services  of-  WANlt^:  Iwo  men:  page  mak^ 
able  to  handle  men.  Salary  depends  on  westerners  will  be  considered.  ferc^  to  Box  708,  Editor  &  Publisher.  "U  ®‘*.  *1*^ 

experience.  Five-day  week.  Elxcellent  -  -  daily— 40  hour  week  $2,376  Per  hoar. 

working  conditions.  Box  420,  Editor  &  SOCIETY-WOMEN’S  FEA’TURES  WOMAN  WITH  writing  and  layout  ex-  Paid  vacations  and  holidays.  Write 
Publisher.  writer.  Should  have  at  least  one  year’s  perience  who  can  come  up  with  good  Fred  M.  Hoiuton,  Daily  Press:  At- 

experience.  Write  full  details  to  Robert  ideas  and  follow  through  with  high  tesia.  New  Mexico. 

OOMPETBOT  YOUNG  IWN  vvho  can  Fichenberg,  managing  editor,  ’The  quality  performance.  ’This  women’s  de-  j  Q>rr<nir'nTvi>i7i  cTTOianvTcnD  oT 
handle  reporting  job,  swing  onto  Knickerbocker  News,  Albany,  New  partment  of  a  top  daily  in  Chart  Area  ;  STEREOTYPE  SUPERVISOR  Op- 

for  routine  help :  car  and  camera  help-  York.  6  wanU  the  best  available.  Send  PP^tunity  for  advancement  to  produc- 

ful  but  _not_  vital:  forty  hour  w^k :  an  Ann  J  -1  resume  of  experience  and  aspirations  I  ^penence  as  super- 


^SLstof  citfin  the  S^ulh:  Add^esrilo:!  WIRE  EDITOR  20,000  afternoon  daily,  ^blishe^™'’”"® 

627,  Editor  &  Publisher.  Chart  Area  11.  Mild  year-around  cli-  runnsner. 

^  mate,  plenty  outdoor  recreation,  good  instrnctnr* 

GAL  FRIDAY^  in  news  room  of  grow-  hunting  and  fishing.  Excellent  city  to 

ing  two  w^kiy  plant,  proof  reading,  raise  family.  Give  full  details,  s^ary,  TEACHER  WANTED 

Write  Box  636,  Editor  &  Pub-  Reporting.  Photography  in  fall.  Col- 
up.  Write  John  _y.  Nash,  New  Milford  usher.  lege,  deen  South.  $3,600  for  9  months. 

r  YOUNG  MAN  with  two  to  three  years  Box  633,  Editor  &  Publisher. 

REAGENT  COLLEGE  GRADUATE  for  experience  in  news  writing  for  desk  Sn{<>«rtu>n 

training  spot  on  the  wire  desk  of  fMt  and  outside.  Some  camera  experience  ‘ 

growing  daily  in  northeastern  Ohio,  desirable.  Excellent  opportunity.  Per- 
TTie  young  man  we’re  swking  should  manent  position.  Write  giving  details, 
be  a  recent  college  graduate  but  his  e.  G.  Heiberger,  Sandusky  Register, 

major  field  need  not  have  been  jour-  Sandusky,  Ohio.  •  •  •  • 

nalism.  He  will  have  the  opportunity  - ' - ^ -  ...  _ _ 

to  work  und':ir  well  qualified  men  and  CAPABLE  YOUNG  NEWSPAPER  ^VANTFD 
will  be  able  to  assume  all  the  respon-  WOMAN  who  likes  features,  photog-  .  .  .  . 

sibility  he  can  handle.  If  you’re  inter-  raphy  wanted  for  staff  of  outstanding  CIHpi  IMC 

ested  write  James  Collins,  Managing  Women’s  Department  afternoon  daily.  vi_ 

Editor,  News-Herald.  Willoughby.  Ohio.  Midweet  background  preferred.  Initia-  C  A  I  CCl^  AM 

- T — ^ - r: - ^ ; -  tive.  ability  will  pay  off.  Send  full  in-  O/tl-L.  OIVI/^I  N 

TALENTED,  hard-working  deskman,  formation,  first  letter.  Contact  Gene 

experience  pi-yerred.  Thorne.  Managing  Editor,  Waterloo  Cnn+ar+mn  Npwcnflnprc 

60,000  morning-evening  combination.  (Iowa)  Courier.  MOW  v.^onTaCTing  INeWSpaperS 

Good  salary,  working  conditions.  Box  - ^ - 

600,  Editor  &  Publisher.  CITY  EDITOR— Cameraman.  Open  at  Tf,  Rpnrpcsmt 

^ _ _ _ _ Harvard  Herald,  Harvard,  Illinois  Nepreseni 

JUMOR  EDITOR,  REPORTER,  PHO-  weekly.  $90  to  start.  Clean  town  of 

TOGRAPHER  for  growing  two-weekly  4,000.  Your  own  office.  Apply  letter  Rnbbor  Ranri  Manufactur6r. 

plant,  circulations  4,000  and  1,000.  only,  to  Mr.  Nye. 

Must  have  small  town  interests,  nose  - ^ - - -  ...  . .  _  .  , 

for  news,  ambition,  photography  skill  COPYREADER  OR  REWRITE  MAN  Attractive  Commission 

or  aptitude.  An  interesting,  rewarding  experienced  2-3  years  or  near  retire- 

job  for  the  right  man.  Write  John  ment.  for  permanent  spot  with  book  .  . 

W.  Na.sh.  New  Milford  Times,  New  publisher.  More  like  newspaper  work  Arrangemeni. 


Now  Contacting  Newspapers 
To  Represent 

Rubber  Band  Manufacturer. 


Milford,  Conn.  than  you  think.  Country  club  setting 

-  -  near  Chicago.  Unlimited  advancement 

.  ■  .  I*  BJSE  ...  .  opportunitie.v  for  young  man  or  wom- 

JOB  MARKET  letter,  with  list  of  avail-  an.  Ev  Sentman,  Editor  in  Chief, 
able  jobs  and  nationwide  employment  Tangley  Oaks  Educational  Center,  Lake 
conditions.  Bill  McKee  Birch  Personnel,  Bluff.  Illinois. 

69  E.  Madison,  Chicago,  Illinois.  - '■ - ^ - - - 

- TTT: - deskman  wanted  for  five  after- 

RBPORTER  WITH  the  ability  and  the  noon  daily  in  college  city  of  25,000. 
drive  to  help  us  keep  this  the  fastest  Young  man  with  ability  and  experi- 
growing  daily  newspaper  in  Ohio.  We  ence  preferred.  Good  pay.  Chart  Area 
would  like  a  man  with  some  reporting  3.  Write  details  and  salary  expected 
experience  but  will  seriously  consider  to  Box  726,  Exlitor  &  Publisher. 

a  top  journalism  school  graduate.  The  - 

man  we  hire  must  fit  into  a  fast  morn¬ 
ing  staff  on  a  progressive  newspaper  _rM-r.A\Pi  i-M-f  1 K.  1 n 

wiil**  heavy  stress  on  local  new^  ED  TOR-UhblONhK 

Wire,  phone  collect  or  write  Burt 
Nelson,  City  Editor,  News-Herald. 

Willoughby,  Ohio.  WH  2-2100.  ’The  po- 

sitlon  is  available  now. _  PICTURE  BOOKS 

AGGRESSIVE  NOR’THEAST  Ohio  daily 
wants  experienced  telegraph  editor. 

Good  pay.  hospitalization,  other  bene-  $9,000-$  I  2,000 

fits.  Write  background.  references, 
salary  demand.  Box  641,  Editor  St 
Publisher. _ 

COMPETENT  YOXn^G  MAN  who  can  Leading  magazine  seeks  cre- 

handle  a  combined  state  and  farm  ative  young  man  or  woman  <rf 

desk  assignment;  able  to  go  out  on  broad  capabilities  and  experi- 

stories:  needs  car ;  draft  exempt;  sober;  ence  to  produce  lavishly  color 

prefer  married  man;  coastal  city  in  illustrated  books  on  peoples, 

the  South;  40  hour  week.  Address  Box  places,  and  the  world  of  na- 

626.  Editor  k.  Publisher.  ture.  Must  organize  and  de- 

■  — Trrzi - ; - ; — : - ; - : — : -  sign  the  book;  select  pictures 

DESK  MAN^  who  is  in  the  business  and  lay  out  pages;  select,  edit, 

because  he  likes  it.  General  copyread-  condense,  re-write  text :  write 

ing  on  comparatively  small  staff.  Mom-  new  material  as  needed.  Must 

ing  newspaiier.  Chart  Area  2.  Forty-  combine  popular  touch  with 

hour  week.  Interesting  situation  for  highest  standards  of  accuracy 

man  with  a  real  professional  outlook.  and  craftsmanship.  Opportu- 

Job  needs  a  self-starter  with  good  pro-  nity  for  advancement  within 

fessional  standards.  Starting  salary  large  long-established  organi- 

$90,  with  regular  pay  increases.  State  zation.  In  your  r6sum^,  please 

experience.  Box  600,  Editor  &  Pub-  Tell  us  about  your  education, 

lisher,  travel,  ioh  exnerience  and  age. 


Attractive  Commission 

Arrangement. 

•  •  •  • 

Write  Box  520 
Editor  &  Publisher 
Giving 

Territory  Covered,  Etc. 


visor  preferred  but  not  mandator;. 
Send  resume  of  training  and  experi¬ 
ence  to  Box  714,  Editor  and  Publisher. 

INSTRUCTION 

_ Classified  Advertising 

DO  IT  YOURSELF 

WE  MEAN  of  course,  ’TEL-U-WAKE. 
This  is  ONE  promotion  where  pm 
really  get  PLUS  BUSINESS  and  not 
just  your  regular  accounts  over  again. 

We  have  sold  this  promotion  in  both 
daily  and  weekly  papers  througiioot 
the  country.  Now  we  are  presentint 
a  package  deal  for  your  own  aolidta- 
tion  clearly  and  specifically  outlined 
in  our  TEL-U-WARE  SALES  KAN 
UAL. 

We  will  forward  this  manual  coverini 
every  phase  qf  the  promotion  for  jrasr 
examination. 

If  it  does  not  show  you  how  to  sell  (2 
pages  of  increased  lineage  just  return 
it  and  there  will  of  course  be  nn 
charge.  If  accepted  the  entire  cost  ii 
just  $200.00. 

WE  HAVE  THE  KNOW  HOW  AW) 
WE  ARE  WILLING  TO  PASS  IT 
ALONG  TH  YOU. 

Write  us  today. 

WILLIAM  F.  McLaughlin 
CO.,  INC. 

691  Massachusetts  Avenue 
Arlington  74,  Massachusetts 

_ Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotjrpe.  Intertype  Instruction 
Free  Information 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Leading  magazine  seeks  cre¬ 
ative  young  man  or  woman  of 
broad  capabilities  and  experi¬ 
ence  to  produce  lavishly  color 
illustrated  books  on  peoples, 
places,  and  the  world  of  na¬ 
ture.  Must  organize  and  de¬ 
sign  the  book;  select  pictures 
and  lay  out  pages;  select,  edit, 
condense,  re-write  text:  write 
new  material  as  needed.  Must 
combine  popular  touch  with 
highest  standards  of  accuracy 
and  craftsmanship.  Opportu¬ 
nity  for  advancement  ^thin 
large  long-established  organi¬ 
zation.  In  your  r4sum^,  please 
tell  us  about  your  education, 
travel,  job  experience  and  age. 
Box  715,  Editor  &  Publisher. 


■  1 

i 

allies;® 

BKanr  ^ 

1  n.M. 

to 

GENERAL  ASSIGNMENT  reporter  for  “  r-uoiisner. 

West  Pennsylvania  daily.  Advance 

chances  good.  Experience,  car,  camera  _ 

knowledge  desired.  Pleasant  working  EXPERIENCED  woman  reporter  for 
conditions.  Salary  on  ability.  Pull  de-  general  assignments,  women’s  page 
tails  self,  work  samples.  Box  618,  news,  etc.  Chtu-t  Area  2.  Box  743, 
Editor  &  Publisher.  Editor  &  Publisher. 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 

EDITOR  fc  PUBLISHER  for  February  15,  195* 


INSTRUCTION 


Classified  Advertising 


CLASSIFIED  UANAGERS 
TELL  US  .  .  . 

‘Dm  20  leiBon  Howard  Parish  Cor- 
itipondence  Course  in  Classified  Adver- 
tiiins  does  for  them  the  complete  train¬ 
ing,  and  retraining,  job  they  want 
dons  .  .  •  hut  which  few  have  the  time 
ud  material  available  to  do. 

Increasing  numbers  of  CAMs  are 
enrolling  themselves  .  .  ,  and  their 
itaff  members.  (293  newspapers  have 
now  enrolled  people  from  their  Claari- 
fed  Departments.)  And  many  Ad  Di¬ 
rectors  and  Businese  Manasrers  have 
taken  the  coarse  to  broetden  their  nn- 
dentanding  of  Classified. 

The  cost  is  $66,  payable  os  little  as 
lit  upon  enrollment  and  $2.66  a  week 
lor  20  weeks.  To  enroll  .  .  .  just  send 
the  name  of  the  person  who  is  to  take 
the  course,  and  the  address  to  which 
jnn  wish  the  lessons  mailed. 

Descriptive  brochure  on  request. 

HOWARD  PARISH 

School  of  Classified  Advertising 
a  division  of 

Howard  Parish  Associates,  Inc. 
Classified  Advertising 
Development  Services 
2M0  N.  W.  79th  St.  Miami  47,  Fla. 


SITUATIONS  WANTED 


Administrative 


BUSINESS  MANAGER  or  Publisher 
Amistant.  20  years  of  magazine,  metro¬ 
politan  newspaper  administrative  ex¬ 
perience.  Labor  relations,  newsprint 
sqMrvision,  cost  analyses,  market  re- 
Nsreh  and  promotion.  Large  or  small 
diily.  Family  man.  available  now. 
West  or  Midwest.  R4sum4,  references, 
Boi  402,  Editor  &  Publiaher. 


COMPETENT  EXECUTIVE 

with  personnel,  promotion  and  circu¬ 
lation  background.  Excellent  reputa- 
fion  in  the  profession.  Interssted  in 
position  of  responsibility.  Box  436, 
Editor  &  Publisher, 


MANAGER  SEEKS  general  manager- 
lUp  or  publisher’s  assistantship,  me¬ 
dium  size  daily.  Trained  and  experi- 
en^  in  all  phases  including  adver¬ 
tising,  promotion,  cost  control,  busi¬ 
ness  management,  editorial,  mechani¬ 
cal.  Age  40,  No  small  dailies.  Inter¬ 
ested  in  Chart  Areas  3,  4,  9,  12.  Box 
701,  Editor  A  Publisher. 


Artists  •  Cartoonists 


A-l  CARTOONIST  will  accept  any¬ 
thing  anywhere.  HI  9-3719  New  York, 
or  Box  717,  Editor  &  Publisher. 


C^TOONTST  —  desires  job  as  politi¬ 
cal  cartoonist.  Capable  commercial  ar- 
hat  Samples  sent  on  request.  Box  716, 
Editor  A  Publisher. 


Circulation 


emeULATTON  MANAGBHl  desires  to 
relocate.  Age  30,  single.  Do  not  drink 
or  smoke.  Over  10  years  circulation 
experience.  Prefer  city  up  to  15,000 
powlation  in  5.000  to  10.000  circu- 
hracket.  Write  Box  730,  Editor 
*  Publisher. 


2®  YEARS  EXPERIENCE,  as  District 
■wager,  0>untry  Supervisor,  and  fJir- 
cnlation  Manager.  12  Years  same  News¬ 
paper.  Would  like  position  as  Super- 
ruor  or  Circulation  Manager  in  Chart 
,10-11-12  Only.  Age  37,  Box 
754,  Editor  A  Publisher. 


Classified  Advertising 


fJ^IFIED  MANAGER  or  Assistant. 
,  years  advertising  experience.  Relo- 
Box  719,  Editor  A  Publisher. 


Hisplfy  Advertising 


—  Desires  ad  managership 
■lAigan  weekly.  B.A.,  4  years  on 
PubllSie^*™"^  man.  Box  639  Editor  A 


1 


"TOP  <5AIN  RETAIL  MEN 
Mucation,  experience,  diversifi^.  Re- 
and  special  promotions.  Hard  work- 
loyal,  take  orders.  Progressive 
y^y^^ns.  Write  Box  711,  Editor  A 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Display  Advertising 


ADVERTISING  MANAGER  4500  daily 
desires  move  to  larger  newspaper  ad¬ 
vertising  department  or  to  adminis¬ 
trative  post.  Age  32,  Ohio  University 
journalism  graduate,  married,  two 
children.  9  years  experience  in  field,  7 
as  advertising  manager.  Publisher  will 
recommend.  R.  E.  Pifer,  Evening 
Chronicle,  Uhrichsville,  Ohio. _ 


TIME  TO  MOVE  UP  to  advertising 
manager  for  top  space  salesman.  Six 
years  local  and  national  stall  exiperi- 
ence  on  7  day  competitive  newspaper 
or  150,000  circulation.  33  years  old. 
married.  Have  ideas — will  travel.  Box 
727,  Editor  &  Publisher, 


Editorial 


EDITORIAL  WRITER— Mature.  Dis¬ 
tinctive  style.  Background  as  columnist, 
critic,  magazine  free-lance.  Now  in 
Northeast  but  vriU  travel.  Box  425, 
Editor  A  Publisher. 


♦^EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coost-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency). 
6  E.  46  St.,  New  York.  OXford  7-6728. 
CAPITAL  NEWS — columns,  research. 
Editorials,  reiwits.  Low  Cost.  O.  C. 
Miller,  Box  1769.  Washington,  D.  C. 


Editorial 


REPORTER.  Prize-winning  feature 
writer  seeks  news-feature  spot  on  60,- 
000-up  daily.  Former  editor  small  daily. 
Young,  fully  experienced.  Prefer  Chart 
Areas  12,  4.  628,  Editor  A  Pub¬ 

lisher. 


SPORTS  EDITOR  iXMition  wanted  on 
medium  daily.  Experience  3  years:  2, 
Sports  Editor;  1,  news  reporter ;  do 
photography,  column,  makeup,  sports 
writing.  Missouri  grad.,  27,  married. 
Prefer  Chart  Areas  8,  10,  11,  12.  Box 
620,  Editor  A  Publisher. _ 


WORKING  NEWS  EDITOR  small 
daily.  Experienced,  good  references. 
Now  in  far  west.  Will  consider  re¬ 
porter  post  medium  daily.  Write  Box 
603,  Editor  A  Publisher.  _ 


YOUNG  WOMAN  with  B.A.  in  wriUng 
and  some  magazine  experience  wishes 
job  as  reporter  or  reporter  trainee  on 
newspaper.  Available  immediately,  will 
relocate.  Box  631.  Editor  A  Publisher. 


ASSISTANT  CITY  EDITOR  of  major 
daily,  36,  values  challenge,  opportunity, 
over  topping  1957  pay  of  $8900.  Box 
736,  Editor  A  Publisher. _ 


BOSTON  COVERAGE:  Experienced  re¬ 
porter  wants  correspondent  job  with 
;  Trade  or  Business  weekly  or  daily, 
j  Reply  Box  724,  Editor  &  Publisher. 


POSITION  OF  RBSPONSIBIUTY  re¬ 
quiring  some  use  of  writing  ability 
sought  by  young  man  with  following 
assets:  7  years  «sn>erienee  as  managing 
editor  of  prizewinning  daily,  2  years 
reporting  :.nd  rewrite,  ability  to  write 
local  editorials.  Masters  Degree,  fin¬ 
ished  in  top  10%  of  100  plus  class. 
Herb  Hames,  Ottowa  Republican  Times, 
Ottowa.  Illinois. 


CALIFORNIA 

Imaginative,  responsible  editor-pub¬ 
lisher,  30,  wants  permanent,  challeng¬ 
ing  position.  Eheperience  includes  writ¬ 
ing,  editing  and  producing  newspapers, 
magazines  and  house  organs.  Special¬ 
ties:  layout,  picture-handling.  Box  722, 
Editor  A  Publisher.  _ _ 


EDITOR  A  REPORTER 
AN  EDITOR  and  A  REPORTER  are 
interested  in  working  for  California 
dailies.  Briefly  our  qualifications  are: 

1.  9  years  small  eastern  daily  experi¬ 
ence:  now  news  editor;  BA,  34,  mar¬ 
ried. 

2.  3  years  small  eastern  daily  experi¬ 
ence  :  former  sports  editor :  thoroughly 
grounded  reporter :  BS.  MSJ,  29.  single. 
Address  inquiries  to  Box  535,  Editor 
A  Publisher. 


COPYDESK  —  PICTURES  —  MAKE¬ 
UP  360, 000-plus  daily  experience.  J- 
Graduate,  married,  veteran,  28.  Look- 
I  ing  for  get-ahead  spot  where  oppor- 
1  tunity’s  knocking.  Box  704.  Editor  A 
Publisher. _ 

COPY  READER 

Box  741.  Editor  A  Publisher^ _ 


have  GUTS,  WILL  SELL— 
for  you  for  $150  per  week.  Best 
jMWence  and  education.  Chart  Areas 


DESKMAN — 6  years  Big  city  daily. 
Experience  on  copy  desk  rim,  sub  slot- 
man,  makeup,  wire  editor.  CTIty,  sub¬ 
urban  desk,  too.  Young,  strady.  am¬ 
bitious.  Hunting  more  responsibility. 
Box  617,  Editor  A  Publisher. 


DESKMAN,  36,  highest  standards.  . 
crack  writer.  Wants  permanent  spot.  ! 
chance  to  advance.  Excellent  back-  | 
ground.  Box  740,  Editor  A  Publisher.  , 
EXPERIENCED  REPORTER  seeks  I 
challenging  job  on  daily;  lively,  terse  | 
copy,  good  on  features,  college  grad,  i 
vet,  single.  Box  720,  Editor  A  Pub¬ 
lisher.  _ 


I  GOOD  MAN,  32,  can  handle  anything 
!  and  everything  in  editorial  depart¬ 
ment.  Box  737,  Editor  A  Publisher. 


EDITORIAL  WRITER 
Award  winner.  Exceptional  knowledge 
of  national  and  world  events.  Has 
written  for  prominent  papers.  Box  616, 
Editor  A  Publisher. 
PHOTOGRAPHER-REPORTER  J-grad 
seeks  start  will  relocate.  Portfolio, 
references.  C.  Husiek,  856  E.  19th  St., 

Brooklyn.  New  York. _ 

REPORTER,  experience  In  police  and 
bureau  beats,  seeks  promising  ftrture. 
Chart  areas  1  and  2.  Box  636,  Editor 
A  Publisher. 


HUSBAND  AND  WIFE  TEAM.  Ages 
30  and  24.  seeks  location  in  Chart 
Areas  10  or  11  on  weekly  or  small 
daily.  Both  have  three  and  one-half 
years  experience  in  editing,  reporting 
and  photography.  Write  Box  728,  Edi¬ 
tor  A  Publisher. _ 


;  INDIA  BOUND:  Experienced  newspa- 
!  perman.  Can  provide  special  news  and 
I  features,  localized  for  you  and  exclu¬ 
sive  in  your  newspaper  area.  Box  735, 

I  Editor  A  Publisher. _ 


E3DITOR,  reporter,  photographer.  Eight 
years’  experience,  all  desks,  all  beats. 
Seek  financial  improvement.  Box  611, 
Eiditor  A  Publisher. 


RECENT  NYU  JOURNALISM  gradu¬ 
ate  seeks  promising  spot  on  news¬ 
paper  or  trade  magazine.  Some  pub¬ 
licity  and  advertising  experience,  also 
proven  art  and  layout  ability.  Box  739, 
Eiditor  A  Publisher.  _ 


EDCECTUnVE  EJDITO®  large,  progres¬ 
sive  Pacific  coast  daily,  forced  to  re¬ 
tire  under  pension  contract  at  age  65, 
needs  continued  employment  IxKause 
children  still  in  school.  Knows  every 
detail  editorial  operation,  skilled  in  ad¬ 
ministrative  work  and  employe  rela¬ 
tions,  familiar  with  all  phases  news¬ 
paper  production.  Knows  value  har¬ 
monious  relations  with  all  other  de¬ 
partments.  Specialist  in  evaluation  and 
handling  of  features.  Best  of  refer¬ 
ences.  can  give  good  medical  report. 
Will  go  anywhere  in  U.S.  Available 
April  16.  ^x  607,  Eiditor  and  Pub¬ 
lisher. 


;  SALARY  SEXXINDARY  in  importance 
,  to  woman,  27,  seeking  job  with  future 
on  large  p.m.  daily  or  magazine  in 
'  feature  writing  line.  A.B.  English. 
'Two  years  small  daily  as  telegraph 
editor,  reporter-photographer,  editorial- 
,  page  1  layout,  copywriter  business  page, 

I  feature  writer,  photo  engraver.  Prefer 
south  or  west  locale.  Box  702,  Eiditor 
A  Publisher. 


EXPESIIEINCEID  EDITOR.  39,  looking 
for  strong  small  daily,  appreciative  but 
overworked  publisher.  Chart  Area  8. 
9.  10,  11.  Box  610,  Eiditor  A  Publisher. 


I  TOAVEIL  WRITER 

i  M.  S.  Journalism.  5  years  experience 
I  national  magazines  and  newspapers. 
■  Desires  staff  position/free  lance  assign- 
I  ments,  travel  field.  Background:  Ehi- 
rope.  Middle  Elast.  Caribbean.  Young, 
attractive,  talented.  Source  know  how. 

I  Box  738.  Eiditor  A  Publisher. 


feature  writer — Crack  human 
interest  reporter,  five  years’  experience 
(major  daily,  wire  service,  weekly  edi¬ 
tor)  seeks  reporting  post  with  alert 
metropolitan  paper.  Missouri  B.J.,  31, 
know  layout,  dcok.  Would  welcome  TV- 
movie  column  opportunity  and/or  gen- 

_ _ _ _ _ _ eral  assignment.  Now  in  Chart  Area  2. 

u-i’,  .*  Airmail  to  Box  721,  Editor  A  will  travel.  Box  614,  Eiditor  A  Pub- 

1  Usher. 

editor  8c  publisher  for  February  15,  1958 


WE  AIM  to  ’’Place” 

ARCHER  PE21SONNE1L.  INC. 

301  Madison  Ave.,  N.  Y.  17,  N.  Y. 
Yukon  6-7373 

Publishing — ”EIdit” — Marketing,  Art, 
Public  Relations,  Advertising _ 


YOUNG  REPORTER,  two  years  expe¬ 
rience.  seeks  spot  on  daily  within  com¬ 
muting  distance  of  New  York  City. 
Can  use  camera.  Clips,  references.  Box 
703,  Eiditor  A  Publisher. 


SITUATIONS  WANTED 

Instructors 


PH.D.,  35,  U.P.  weekly  experience: 
author^  two  books;  seeks  tenure  col¬ 
lege  position  in  September.  Specialties: 
journalism  history,  public  relations, 
editorial  writing.  Box  705,  Eiditor  A 
Publi.sher. 


Mechanical 


MECHANICAL  SUPE3UNTE24DENT 
Available  immediately.  Cost  conscious. 
45,  Union.  15  years  as  emnposing  and 
mechanical  superintendent.  Box  424, 
Eiditor  A  Publisher. 


COMPOSING  ROOM  PROBLEMS?  Do 
you  seek  the  services  of  a  man  highly 
qualified  to  give  you  a  smooth  running 
operation?  Good  at  handling  people. 
Composing  or  mechanical  superintend¬ 
ent.  Box  512.  Eiditor  A  Publisher. 


FOREMAN  —  PRESSROOM  printing 
trade  publications  and  shoppers  wants 
to  return  to  newspapers.  Would  like 
job  as  Pressman  or  Pressman-Stereo¬ 
typer,  with  chance  for  advancement. 
Prefer  chart  area  4  or  6.  Elxperienced 
on  color.  Union,  married,  sober,  34, 
Vet.  Box  606,  Eiditor  A  Publisher. 


COMPOSING  SUPERINTENDENT  — 
Handled  160  people  in  a  37-machine 
plant  with  28-29  million  lines  per  year. 
Cost  conscious,  Ebccellent  labor  rela¬ 
tions.  Box  713,  Eiditor  A  Publisher. 


NEWSPAPEIR  PRESSMAN  desires 
change.  Thirty  years  same  company, 
color  and  Goss  Headliner  experience. 
References.  Box  707,  Eiditor  A  Pub¬ 
lisher. 


Photography 


Need  a  Photographer? 

’The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONETDEIN- 
’ITAL  list  of  News  Photographers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees 
Write,  wire  or  telephone-— 

Gerald  A.  Clarke 

4324  Towle  Avenue,  Hammond,  Indiana 
Telephone  WEstmore  1-2906 


YOUNG,  (CREATIVE,  national  prize 
winning  photographer  ready  for  step 
to  magazine  or  metropolitan  newspa¬ 
per.  Ex-marine  combat  photographer. 
7  years  with  present  newspaper.  Com¬ 
pletely  familiar  with  natural  light, 
multiple  flash,  and  color.  Elxcellent 
references.  Write  Box  712,  Eiditor  A 
Publisher. 


Promotion — Public  Relations 


EXPEaUE^fCED  NEWSMAN  bumping 
head  after  eight  years  as  reporter  and 
deskman  seeks  job  with  higher  pro¬ 
fessional,  financial  ceiling  in  public 
relations  or  publieationB.  No  experi¬ 
ence  in  Public  Relations  field,  but  a 
goodly  amount  of  writing  ability, 
imagination  and  willingness  to  work 
and  learn.  Single,  32,  B.A.  in  eco. 
nomics.  Working  at  present  in  New 
Elngland,  but  location  unimportant. 
Box  611,  Eiditor  A  Publisher. 


EXPERIEINCED  PUBLIC  RELATIONS 
and  newsman.  Vet.  28.  J-Grad.  Want 
public  relations  or  publication.  Box 
516,  Eiditor  A  Publisher. 


PUBLIC  RELATIONS  WRITER— Con- 
tact  Man  30,  Single,  Agency.  Trade 
Paper.  Industrial,  Food,  Scientifie  Elx- 
perience.  Box  637,  Eiditor  A  Ehiblisher. 


ADVERTISING  A  CTRfHTLATTON 
SALES  PROMOTTON  MANAGED 
AWARD-WINNING  general  promotion 
and  research  manager  on  one  of  lead¬ 
ing  metropolitan  competitive  market 
dailies  for  9  years.  Promotion  con¬ 
sultant  for  other  major  papers.  Pre¬ 
viously  AAAA  ad  agency  manager. 
Currently  managing  own  radio  station 
now  being  sold;  want  to  return  to 
media  promotion.  Available  after 
March  1.  Age  38:  top  references  and 
results.  Box  709,  Eiditor  A  Publisher. 


PUBLIC  REILATTONS  news  and  fea¬ 
ture  position  sought  by  J-grad,  29, 
having  experience  as  news  reporter, 
industrial  editor,  agency  public  rela¬ 
tions  director.  Married,  one  son.  Box 
731,  Eiditor  A  Publisher. 
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Shop  Talk  at  Thirty 


I 


Bv  Robert  U.  Brown 


The  editor  of  the  Winona 
(Minn.)  Daily  News  sent  an 
“inquiring  reporter”  out  to  learn 
what  the  man  on  the  street 
thinks  about  free  press  and  free 
speech.  The  reporter  asked: 
“What,  in  your  opinion,  is  free¬ 
dom  of  the  press?” 

Of  16  persons  interviewed  in 
the  city,  nine  tried  to  define  it 
(some  unsuccessfully),  four  said 
they  didn’t  know  what  it  is  and 
three  had  no  comment.  The  re¬ 
porter  concluded  “the  term  ‘free¬ 
dom  of  the  press’  was  appar¬ 
ently  as  obscure  as  current 
events  in  Tibet.” 

* 


On  Dec.  28  we  commented  on 
a  survey  in  Denver  in  which  only 
four  out  of  100  people  could 
identify  or  describe  one  of  the 
Bill  of  Rights. 

Gerald  W.  Johnson,  journalist 
and  author,  in  his  new  book — 
“Peril  and  Promise,  An  Inquiry 
into  Freedom  of  the  Press,” 
Harper  Brothers,  $2.75 — adds 
that  about  20%  of  our  people 
are  “sick.”  They  are  the  most 
vocal  which  gives  an  “impression 
of  an  all-pervasive  morbidity.” 

“The  symptoms  are  familiar 
to  the  most  superficial  observer,” 
he  says.  “They  include  disbelief 
in  the  foundations  of  the  repub¬ 
lic,  a  disbelief  that  may  range 
in  intensity  all  the  way  from  a 
slight  skepticism  as  the  prac¬ 
ticality  of  the  Bill  of  Rights,  to 
black  despair  of  the  future  of 
democracy.  This  expresses  itself 
in  a  progressive  hostility  to  new 
ideas  and  an  increasing  confi¬ 
dence  in  the  efficacy  of  what  the 
Chinese  call  ‘brain-washing’  ac¬ 
companied  by  an  increasing  de¬ 
termination  that  the  intellectual 
laundry  shall  be  manned  exclu¬ 
sively  by  qualified  and  author¬ 
ized  personnel  bonded  for  the 
faithful  performance  of  duty.” 

He  implies  that  the  press  is 
partly  responsible  for  this  state 
of  mind  because  of  its  errors  of 
omission.  This  is  not  another 
“anti-press”  book.  It  contains 
plenty  of  meat  for  editors  and 
publishers  to  chew  on. 


Mr.  Johnson  doubts  that  we 
can  maintain  a  position  of  lead¬ 
ership  in  the  free  world  in  this 
state.  “Obviously,  no  such  enter¬ 
prise  can  be  conducted  success¬ 
fully  by  a  people  whose  thinking 
has  become  stereotyped  and 
whose  ideas  are  confined  to  copy¬ 
book  maxims  handed  down  from 
the  past.” 


THE  FOURTH  ESTATE 


By  rrfliil 


In  the  U.S.  the  most  impor¬ 
tant  element  in  the  circulatory 
system  of  ideas  is  the  press,  he 
says.  In  the  circulation  of  “news” 
our  press  does  a  good  job,  and 
although  there  have  been  some 
instances  of  “slanting”  the  vol¬ 
ume  of  news  presented  to  the 
American  reader  is  unmatched 
anywhere  else,  he  claims. 

“It  is  the  free  circulation  of 
opinion  concerning  which  some 
question  arises,”  Mr.  Johnson 
continues.  “Many  American 
journalists  take  the  view  that 
opinion  is  not  news,  unless  it 
is  the  opinion  of  someone  ap¬ 
proaching  in  importance  the 
President  or  a  movie  star.  What 
seems  to  be  heretical  opinion 
is  emphatically  not  news;  it  is 
propaganda,  which  is  a  sort  of 
anti-news  to  be  kept  out  of  the 
paper  at  any  cost.  Sometimes 
this  is  true;  but  it  is  a  danger¬ 
ous  attitude,  not  to  the  press 
alone,  but  also  to  our  system 
of  representative  government, 
and  the  extent  to  which  it  per¬ 
vades  journalism  is  a  legitimate 
subject  of  inquiry  by  laymen.” 

Mr.  Johnson  discusses  what 
he  believes  to  be  weaknesses  in 
the  press  in  spite  of  the  fact 
that  he  finds  “American  journal¬ 
ism  faster,  more  accurate,  and 
more  comprehensive  than  any 
other.”  He  cites  the  existence 
of  “half-truths”  and  some  error; 
a  change  in  reliance  on  the  ad¬ 
vertiser  rather  than  the  reader; 
the  growth  of  monopoly  situa¬ 
tions;  and  control  of  some  of  the 
press  by  industrialists  instead  of 
journalists.  He  continues: 

“The  newspaper  is  a  public 
utility  in  that  a  man  cannot 
function  effectively  as  a  citizen 
of  a  democracy  without  accurate 
information.  This  means  that  to 
be  a  good  citizen  he  must  read 
a  newspaper,  just  as  certainly 
as  that  to  be  an  efficient  worker 
he  must  have  a  telephone.  The 
question  then  is,  to  what  extent 
should  this  monopolist  be  pro¬ 
tected  in  the  right  to  express  his 
opinions  on  politics  and  attach 
them  to  an  essential  article  that 
a  man  must  receive  into  his 
house? 

“This  brings  us  squarely  up 
against  the  First  Amendment, 
and  some  publishers  are  foolish 
enough  to  assume  that  that  ends 
it.  But  that  is  far  from  ending 
it.  The  First  Amendment,  guar¬ 
anteeing  freedom  of  the  press, 
grains  its  validity  from  the  peo¬ 
ple’s  belief  in  the  principle  it 


'It's  a  pleasure,  gentlemen,  to  have  all  three  of  you  at  my  news  conferenct.' 


embodies,  and  from  nothing  else. 
If  the  time  should  come  when 
a  majority,  or  even  a  considera¬ 
ble  minority  of  the  people  should 
lose  interest  in  sustaining  it, 
the  First  Amendment  would  be 
of  no  more  effect  than  the 
Eighteenth  Amendment  was 
after  the  public  lost  interest  in 

making  it  work . 

“Freedom  of  the  press  never 
was  intended  to  grant  any  spe¬ 
cial  privilege  to  the  printer.  It 
was  intended  to  safeguard  the 
reader’s  freedom  to  read  any¬ 
thing  that  is  being  said  and 
thought  on  subjects  that  inter¬ 
est  him.  If  the  press  no  longer 
affords  that  freedom,  then  the 
reader’s  interest  in  protecting 
it  is  bound  to  subside;  and  if 
it  subsides,  then  strength  will 
inevitably  drain  out  of  the  First 
Amendment.” 


Mr.  Johnson  considers  this 
possibility  with  horror  but  adds: 


“The  lurking  danger  in  this 
situation  is  the  fact  that  any 
liberty  that  is  not  execised  tends 
to  atrophy;  and  a  great  many 
American  newspapers  are  not 
exercising  their  liberty  to  pre¬ 
sent  all  points  of  view.  It  is  not 
necessary,  however,  to  jump  to 
the  conclusion  that  the  press 
therefore  is  permeated  with  evil. 
It  may  be  due  to  nothing  more 
blameworthy  than  a  psychologi¬ 
cal  lag.  ’The  thinking  of  news¬ 
paper  proprietors  has  not  kept 
pace  with  the  change  in  their 
economic  position.  It  is  human 
nature  whenever  possible  to  ac¬ 
cept  privileges  without  assuming 
the  accompanying  responsibili¬ 
ties.  Too  many  newspaper  pro¬ 
prietors  have  become  monopo¬ 
lists  without  recognizing  their 
responsibility  to  become  at  the 
same  time  public  servants,  offer¬ 
ing  equal  services  to  all  comers.” 

He  adds,  however,  that  an 
“astonishing  number  have  done 
(Continued  on  page  63) 
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What’s  the  background  of  “preference”  in  power? 


The  little-knoHn,  so-called  “l*referenee  C.lause'’  in  federal  power  legislation 
is  at  once  a  major  support  of  public  power,  and  a  major  threat  to  the  exist¬ 
ence  of  the  imlependent  electric  industry. 

Its  history  and  implications  art*  concisely  presented  in  this  column  hv 
Raymond  Moley,  reprinted  here  with  the  pi'rniission  of  ISewstceek. 


^piiis  ])rcfcrciitial  treatment  of 

publie  ownership  has  a  S0-\ear 
liistory.  In  a  reelaination  aet 
passed  in  1906  it  was  speeified  that 
an\  power  deseloped  by  reclama¬ 
tion  dams  which  was  not  needed 
for  the  irrigation  works  should  be  sold,  and  that 
in  selling  that  power  preference  should  be  given 
to  “nmnicipal  purposes.” 

There  is  much  eonfnsion  as  to  w  hat  these  w  ords 
meant.  One  version  is  that  farmers  in  the  Salt 
Riser  \'alley  were  afraid  that  the  jjower  from  the 
Rooseselt  Dam  would  be  gobbled  up  b\  mining 
com|ianies,  and  that  they  wanted  it  specified  that 
ser\  ice  to  individuals  should  come  first.  .Xnother 
version  is  that  ‘‘munieipal  purposes”  meant 
municipal  street  lighting  and  water  pumping. 

It  seems  to  be  clear  that  the  meaning  was  cer- 
tainb  not  to  fa\or  publicly  owned  distributing 
agencies.  I'or  in  those  da\s  even  the  most  ardent 
of  consersationists  were  not  in  fasor  of  putting 
government  into  the  electric-power  business. 

Ilowescr.  the  mosement  for  municipal  owner¬ 
ship  made  such  progress  that  in  the  Federal 
Water  Power  .Act  of  1920  a  rather  ambiguons 
preference  was  gisen  to  “states  and  nmnicipali- 
tics.”  In  the  1920s  we  find  in  the  writing  of 
socialists  such  as  Stephen  Ranschcnbnsh  con¬ 
tinual  agitation  for  the  govcrnmcntali/ation  of 
the  power  industry  by  the  use  of  “preference.” 

'Phis  idea  found  fertile  soil  in  the  mind  of 


Sen.  George  Xorris.  who  went 
almost  the  entire  distance  in  his 
TYA  .\ct  of  19rv  In  that  act. 
co-operatives  were  inchuled  with 
public  bodies,  and  there  was  also 
inserted  provision  that  when  such 
“socially  owned"  agencies  needed  power  it  could 
be  withdrawn  from  prisatc  companies  that  were 
getting  it  under  contract. 

In  an  amendment  to  the  I’A'.A  legislation  in 
19ss,  the  .Anthoritx  was  given  the  power  to  buy 
out  existing  companies  in  the  area  and  to  help 
co-opcrati\ cs  and  other  preference  customers  by 
lending  them  money.  I  hc  ultimate  result  was  a 
vast  I'cdcral  monopoly. 

In  the  Bonneville  .Act  of  19^7,  a  most  arbitrary 
pro\ision  was  made  which  substantially  made 
private  companies  bin  ing  pow  er  from  the  Colum¬ 
bia  AAillcs  pool  temporar}-  customers,  so  far  as 
SO  per  cent  of  the  ]5owcr  generated  is  concerned. 

Treatment  of  this  sort  ...  is  a  discrimination 
against  not  onl\  those  citizens  and  agencies  which 
own  private  companies  but  their  customers. 

'I'hosc  customers  arc  exactly  the  same  sort  of 
Americans  and  taxpayers  as  arc  the  customers 
of  publicly  owned  power  agencies  and  members 
of  co-o]5crati\cs.  Both  pa>-  taxes  for  Federal  dam  > 
and  power  installations  and  transmission  lines. 
But  in  the  adiantagcs  which  flow  from  such 
government  expenditures,  the  person  who  lives 
in  an  area  scr\  cd  b\  a  pris  atc  company  is  relegated 
to  an  inferior  status. 


America's  Independent  Electric  Light  and  Power  Companies* 


Prim  i,i  US  A. 


*CoffiDO'’v  nomM  on  throijgh  mo<3OZ*n0 


G'RAisr 


100,509 

DAILY! 


Blanket  this  rich  market  with  just  one  buy- 
have  your  message  reach  over  100  “grand” 
prospects— daj7j/— in  the  El  Paso  Times  and 
Herald-Post! 

‘Sales  Management  Survey  of  Buying  Power,  1957. 


The  Southwest  is  Fabulous  ...  in  growth,  in 
prosperity,  in  size!  In  El  Paso  alone,  between 
1940-1955,  population  almost  doubled  .  .  . 
while  retail  sales  more  than  quintupled  .  .  .  and 
now  they  stand  at  a  whopping  $261,228,000*. 

New  all-time  high  for  the  same  old  rate— 33^  a 


El  Paso  Herald-Post  %XX(it 

A  Scripps-Howard  Newspaper  An  Independent  Newspaper 

EVENING  MORNING  AND  SUNDAY 

Combined  net  paid  daily  circulation  totals,  average  for  the  4th  Quarter  of  1957.  (Interim  report  to  ABC) 
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SCRIPPS  •  HOWARD  NEWSPAPERSI 


NIW  YORK.  WerW-rWcgrom  <  Th*  Sun 

CttVIlANO . Pr«ti 

PITTSBUROH . Pr«ii 

SAN  FRANCISCO . Nnw, 

INDIANAPOLIS . Tim; 


COlUMRUS . Cifixan 

aNONNATI . Foil 

KENTUCKY . Foil 

Covinglon  udilion^  Cincmnoli  Foil 
KNOXVIUE  ....  Nowi  Sonlinol 


Oenarol  AAvertiting  Deportmant,  330  Fork  Avanua,  Naw  Yark  City 


DENVER  .  .  .  ffocL,  MovMoin  Nowi 
BIRMINOHAM  ....  fotl  HurM 

MEMPHIS . enifScimitar 

MEMPHIS  .  .  .  Commercial  Appeal 
WASHINGTON . New, 

Chkaga  San  FraiKiMa  Datrait 


EVANSVIUE . Fraa 

HOUSTON . Frai' 

FORT  WORTH . Fiaa 

AIRUOUEROUE . T  baa 

El  PASO . Heral  '  M 

Cincinnati  PhHaAalpMa  t  iRa* 
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